I 


|voL66.  No.  36. 

Every  Saturday 

NEW  YORK.  JANUARY  20,  1934  M  ^  10c.  Per  Copy  | 

1—  '  ,  ,,  ,  ,  ■ 

Strong  Upswing  Marked  Close  of  1933; 
Advertising  Receipts  $425,000,000 

Year’s  Newspaper  Linage  9L5%  of  That  in  1932,  with  Only  Half  as  Much 
Spent  in  Dailies  as  in  1929,  but  Last  Nine  Months  Have  Shown  Uptrend 

By  ROBERT  S.  MANN 
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Newspaper  advertising  wound  up 
the  year  1933  with  a  total  linage 
91i  per  cent  of  that  in  1932.  This  loss, 
following  those  of  preceding  years, 
brought  the  advertising  level  down  to 
562  per  cent  of  that  in  the  peak  year 
rf  1929. 

Considering  the  wave  of  rate  reduc- 
tioos  and  discounts  that  began  in  1932, 
it  is  likely  that  the  advertising  revenue 
of  the  year  just  closed  was  not  more 
than  half  of  that  in  1929;  say,  some¬ 
where  around  $425,000,000. 

So  much  for  the  storm.  It  lasted 
three  and  a  half  years,  with  hardly  a 
Id-up.  It  swept  the  automotive  classi- 
kation  down  until  1933  linage  amounted 
to  only  41.6  per  cent  of  that  in  1929. 
It  tumbled  financial  advertising  down 
to  a  level  only  27.2  per  cent  of  that  in 
the  stock-and-bond  era  of  1929. 

Battering  against  the  department 
Mres,  it  found  a  sturdy  resistance  that 
kept  this  classification  up  to  76.0  per 
ant  of  its  1929  space;  but  other  re- 
tiiiers  yielded  more  easily,  dropping 
back  to  the  52.4  per  cent  level,  so  that 
the  average  for  the  whole  retail  classi- 
fcation  was  60.4  per  cent  of  1929.  From 
Ihe  newspaper’s  standpoint,  this  strength 
iaBepartment  store  linage  failed  to  mean 
a  equivalent  strength  in  revenue,  on 
MCount  of  the  low  rates. 

Other  classifications  just  about  held 
Iheir  own  with  the  average  for  all  news- 
Itpcr  advertising:  General,  55.5  per 
ant  of  1929;  total  display,  55.9  per 
ant;  classified,  57.1  per  cent. 

This  woeful  picture,  showing  all  classi- 
Wions  lower  in  1933  than  in  1932. 
<Nld  seem  to  consist  of  unrelieved 
■oom.  Yet  examination  of  the  month- 
Wionth  figures  shows  that  the  dawn. 
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Actual  linage  for  the  year  1933  was  somewhat  lower  than  in  1932,  as  shown 
in  this  chart,  in  which  100  equals  the  peak  figures  of  1929.  Month-hy-month 
figures,  however,  show  that  the  decline  reached  its  lowest  spot  in  March  of, 
1933,  and  that  there  has  heen  an  uneven  hut  consistent  upturn  since  then.  These 
fipires  hear  out  those  in  the  Editor  &  Publisher  Linage  Index,  although  the 
percentages  are  different,  since  the  latter  is  based,  not  on  a  peak  year,  but  on  a 
moving  four-year  average. 


which  “nothing  can  hold  back,"  is  very 
much  in  the  picture. 

The  Editor  &  Publisher  Linage  In¬ 
dex,  which  is  designed  to  show  trends 
rather  than  actual  amounts  of  linage, 
shows  that  ever  since  the  disastrous 
month  of  March,  the  movement  has 
been  upward, — interrupted  only  by  a 
slump  after  the  sharp  August  peak. 

So  do  comparisons  of  actual  linage 
with  the  amount  published  in  1929,  also 
charted  on  this  page.  While  the  year 
1933  apparently  continued  the  down¬ 
ward  slide,  this  impression  is  due  only 
to  the  severe  losses  in  the  first  part  of 
the  year.  The  last  half-year,  and  par¬ 
ticularly  the  last  five  months,  were  above 
the  year’s  average. 

Still  a  third  view  of  the  picture 
gives  the  same  conclusion.  Comparing 
the  months  of  1933  with  the  correspond¬ 
ing  months  of  1932,  as  shown  in  the 
two-column  table  on  page  four  (under 
Total  Advertising),  we  find  that  prac¬ 
tically  ever  since  Aug.  1  there  have 
been  gains.  September,  it  is  true,  fell 
short  of  the  year  before,  but  only  by 
four-tenths  of  one  per  cent.  The  year 
closed  with  total  advertising  in  Decem¬ 
ber  105.7%  of  that  in  December,  1932. 

The  figures  for  total  advertising  are 
confirmed  by  those  for  the  major  classi¬ 
fications.  All  of  these,  except  financial 
advertising,  give  grounds  for  optimism. 
Automotive  advertising  in  December 
failed  to  keep  up  its  previous  high  pace, 
but  the  first  two  weeks  of  January  have 
alreadpr  indicated  that  the  December 
recession  was  temporary,  due  doubtless 
to  difficulties  in  getting  new  models 
into  production.  The  other  classifica¬ 
tions  made  better  comparisons  in  Decem¬ 
ber  than  in  Novemtwr.  All  divisions 


Year’s  average.. 

CLASSIHED 


The  Editor  &  Publisher  Linage  Index  for  total  newspaper  advertising, 
charted  here,  is  designed  to  eliminate  seasonal  fluctuations  and  to  minimize 
abnormal  swings  which  might  result  from  comparisons  with  a  single  past  year. 
The  linage  for  each  month  is  consequently  shown,  not  in  actual  amount,  but  in 
percentage  of  the  average  linage  for  that  month  in  the  four  preceding  years. 
The  100  per  cent  line  thus  represents  a  theoretical  “normal”  with  seasonal 
fluctuations  eliminated.  This  chart  shows  trends  rather  than  actual  linage. 

except  financial  and  classified  ended  the  September  .  100.9  73.7 

year  ahead  of  December,  1932.  General  October  .  102.8  73.5 

took  a  notable  jump  in  December.  November  106.5  77.2 

December  figures  for  individual  December  .  107.0  78.4 

newspapers  are  on  pages  23-24-25.  -  - 

Magazine  advertising  during  the  year  Year’s  average..  91.9  68.7 

took  a  course  closely  corresponding  to  CLASSIFIED  AVERTISING 

that  of  newspaper  advertising.  As  P»Cent 

shown  in  the  two  column  table,  it  dip-  p«  Cmt  Avwmm, 

ped  to  its  lowest  in  March,  then  turned  ojusz  uzs-sz 

upward.  From  August  to  December  in-  January  .  83.1  69.4 

elusive,  it  was  substantially  ahead  of  February .  79.4  65.6 

1932— farther  ahead  than  total  news-  March  .  75.7  57.8 

paper  advertising.  Yet  magazine  linage  April  .  84.8  66.0 

for  the  whole  year  was  only  91.9  per  ^ay  .  84.4  65.3 

cent  of  that  in  1932 — a  percentage  al-  June  .  81.5  65.0 

most  exactly  the  same  as  that  for  news-  July .  93.4  71.9 

papers.  (In  this  paragraph  and  in  the  August  .  103.4  77.7 

table,  advertising  is  classed  in  the  September  .  94.1  72.0 

month  in  which  it  appears,  not  the  October  .  101.5  79.6 

month  for  which  magazines  are  dated.)  November  . .  98.6  74.1 

Following  are  tables  showing  the  December. .  99.1  76.0. 

trends  during  the  year  in  all  the  princi-  _  _ ‘ 

pal  classifications.  All  figures  on  news-  Year’s  average..  89.5  69.8 

paper  linage  are  taken  from  Media  Rec-  GENERAL  ADVERTISING 

ords  measurements  of  the  daily  news-  Per  Cent 

papers  of  general  circulation  in  52  lead-  n**^*", 

ing  cities.  The  records  for  these  cities  go  rfim  isaHT’ 

back  to  the  beginning  of  1928,  and  pre-  January .  84.3  67.5 

sumably  constitute  a  good  index  of  news-  February  .  .  . .  75.4  61.8 

paper  advertising  for  the  whole  country,  jj^arch  .........  63! 8  49.4 

DISPLAY  ADVERTISING  ONLY  April  .!!!!!!!!..!  81 ! 7  60.2 

Per  Cent  May  .  84.6  59.2 

pi:”c^t  June  .  g.2  65  6 

ofitsz  M2S-32  July .  104.5  73.5 

January .  76.8  61.7  August .  116.6  85.9 

February .  73.2  59.7  September .  104.7  73.5 

March  .  68.2  52.4  October .  106.2  73.3 

April .  83.5  63.5  November .  111.6  78.5 

May  .  ^.4  65.6  December  137.8  85.3 

June  .  95.9  73.1  -  - 

July  .  97.8  70.7  Year’s  average..  93.2  68.0 


January  . . 
February  . 
March  . . . 
April  .... 

May  . 

June . 

July . 

August  . . . 
September 
October  . . 
November 
December  . 


Year’s  average.. 


January .  76.8 

February .  73.2 

March  .  68.2 

April .  83.5 

May  .  ^.4 

June  .  95.9 

July  .  97.8 

August  .  111.3 


al4.YMr 

AvaraRU, 

M2S-32 

61.7 

59.7 

52.4 

63.5 

65.6 

73.1 

70.7 

79.1 


January  . 
February 
March  . . . 
April  ... 
May  .... 
June  . . . . 
July . 


100.9 

102.8 

106.5 

107.0 

73.7 

73.5 

77.2 

78.4 

91.9 

68.7 

AVERTISING 

Per  Cent 

IS33in 

of  4- Year 

Per  Cent 

Averages, 

of  1S3Z 

U2t-S 

83.1 

69.4 

79.4 

65.6 

75.7 

57.8 

84.8 

66.0 

84.4 

65.3 

81.5 

65.0 

93.4 

71.9 

103.4 

77.7 

94.1 

72.0 

101.5 

79.6 

98.6 

74.1 

99.1 

76.0. 

89.5 

69.8 

ADVERTISING 

Per  Cant 

ISSSin 

of  4- Year 

Par  Coat 

Averages, 

of  Its 

ItZt-S 

84.3 

67.5 

75.4 

61.8 

63.8 

49.4 

81.7 

60.2 

84.6 

59.2 

89.2 

65.6 

104.5 

73.5 

116.6 

85.9 

104.7 

73.5 

106.2 

73.3 

111.6 

78.5 

137.8 

85.3 

Year’s  average..  93.2  68.0 

(Continued  on  next  Page) 
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Editor  &  Publisher  for  January  20,  1  934 


{Continued  from  page  3) 

AUTOMOTIVE  ADVERTISING 


January  . 

1933  in 
Per  Cent 
of  1932 

69.5 

Per  Cent 
of  4-Year 
Averages, 
1929-32 

52.8 

February  . 

62.7 

37.8 

March  . 

46.8 

26.2 

.\pril  . 

64.9 

44.8 

May  . 

104.8 

63.1 

June  ; . 

100.6 

81.1 

July . 

110.1 

67.1 

.\ugust  . 

143.0 

81.9 

September  . 

146.8 

75.3 

October  . 

153.4 

68.0 

Noxember . 

148.8 

91.2 

December . 

100.6 

85.0 

Year's  ayerage. . 

98.2 

62.3 

RETAIL  ADVERTISING 


January  . . . . 

1933  in 
Per  Cent 
of  1932 

75.8 

Per  Cent 
of  4-Year 
Averages, 
1929-32 

63.2 

February  . . . 

73.0 

62.8 

March  . 

70.8 

57.3 

.\pril  . . 

86.5 

69.0 

May  . 

90.7 

69.8 

June  . 

97.4 

76.6 

July  . 

93.4 

72.0 

August  . 

107.0 

78.4 

September  . . 

97.4 

75.7 

October  . . . . 

100.0 

76.0 

November  . . 

102.7 

77.1 

Decemlier  . . . 

103.4 

78.4 

Year's  average.. 

91.2 

71.4 

DEPARTMENT 

STORE 

ADVER- 

January  .... 

•nSING 

1933  in 
Per  Cent 
of  1932 

.  78.9 

Per  Cent 
of  4-Year 
Averages, 
U29-32 

70.6 

February  . . . 

76.6 

71.2 

March  . 

73.9 

65.7 

-April  . 

92.9 

79.4 

Mav  . 

96.3 

82.4 

June  . 

99.3 

86.9 

July . 

95.3 

78.0 

-August . 

112.0 

88.8 

September  . . 

101.9 

85.7 

October  .... 

105.0 

88.2 

Nox  ember  . . 

106.2 

87.7 

December  . . 

106.5 

89.0 

Year’s  average.. 

95.2 

81.4 

HNANCIAL  ADVERTISING 


January  . 

1933  in 
Per  Cent 
of  1932 

69.2 

Per  Cent 
of  4- Year 
Averages, 
1929-32 

38.2 

February  . 

80.9 

43.1 

March  . 

90.4 

43.3 

-April . 

78.1 

33.3 

Mav  . 

89.4 

37.0 

June  . 

100.9 

43.0 

July . 

107.6 

51.4 

.August . 

85.9 

44.7 

September . 

76.6 

35.0 

October  . 

75.8 

35.8 

November . 

86.3 

44.3 

December  . 

91.1 

41.1 

Year’s  average.. 

85.2 

40.7 

OPPOSE  TUGWELL  BILL 

Two  groups  meeting  in  Chicago  this 
week  voiced  opposition  to  the  proposed 
Tugwell  Bill.  They  included  a  group 
of  Chicago  drug,  food  and  cosmetics 
concerns,  whose  representatives  met 
Jan.  16  at  the  Palmer  House  to  organize 
opposition  to  the  bill,  and  the  National- 
American  Wholesale  Grocers  Associa¬ 
tion,  meeting  at  the  Congress  Hotel. 
Dana  Ackerly,  counsel  for  the  latter 
association,  warned  members  to  watch 
out  for  similar  state  legislation  relat¬ 
ing  food,  drug  and  cosmetic  advertising. 
He  stated  the  revised  bill  met  five  of 
the  10  objections  originally  raised  by 
the  wholesale  grocers  association.  He 
indicated,  however,  that  the  association 
favored  revision  of  the  present  food  and 
drug  act,  rather  than  a  new  regulatory 
law. 


WHEELER  JOINS  BOONE 

Franklin  C.  Wheeler,  formerly  with 
the  general  advertising  department  of 
Hearst  Newspapers,  has  joined  the 
Rodney  E.  Boone  Organization,  it  was 
announced  this  week. 


NEWSPAPER  LINAGE  THROUGHOUT  1933 

(Compiled  from  Media  Records  measurements  in  52  leading  cities.) 

E.  &  P. 

Total  -Advertising: 

1933 

1932 

Pet.  of 

Linage 

Linage 

Linage 

1932 

Index* 

January  . 

.  77,956.895 

100,032,029 

77.9 

63.6 

February  . 

.  72,538,858 

97,570,237 

74.3 

60.8 

March  . 

.  76,363,808 

109,807,748 

69.5 

53.4 

-April  . 

.  91,053,494 

108,686,421 

83.8 

64.0 

May  . 

.  94,648,666 

106,004,093 

89.3 

65.6 

June  . 

.  93,167,974 

100,156,535 

93.0 

71.5 

July  . 

.  78,319,115 

80,871,452 

96.8 

71.0 

-August  . 

.  86,338,635 

78,838,572 

109.5 

78.8 

September  . 

.  92,617,963 

93,002,658 

99.6 

73.4 

October  . 

.  105,970,192 

103,323,346 

102.6 

74.5 

November . 

.  99,823,309 

94,967,454 

105.1 

76.7 

December  . 

.  96,715,692 

91,509,274 

105.7 

78.0 

Year’s  total  . 

.  1,065,514,601 

1,164,769,819 

91.5 

68.9 

Display  only : 

December  . 

.  81,167,906 

75,819,882 

107.0 

78.4 

Classified : 

December  . 

.  15,547,786 

15,689.392 

99.1 

76.0 

Retail : 

December  . 

.  63,451,402 

61,348,143 

103.4 

78.4 

Department  Store : 

December  . 

.  27,026,763 

25,384,697 

106.5 

89.0 

General : 

December  . 

.  12,274,633 

8,907,644 

137.8 

85.3 

-Automotive : 

December  . 

.  .1,936.126 

3,912,853 

100.6 

85.0 

Financial : 

December  . 

1,651,242 

91.1 

41.1 

1  *  Linage  Index  represents  percentage  of  monthly  average  for  four  vears  I 

immediately  preceding. 

See  explanation  under  Linage  Index 

chart. 

MAGAZINE  ADVERTISING 

(Compiled  from  Printers'  Ink  measurements  of  more 

than  a 

hundred 

general  magazines,  women’s  magazines,  national  weeklies  and  Canadian  maga- 

zines.  Predated  issues 

of  monthlies  in  general  included  with  month 

in  which 

thev  appear,  not  month  they  are  dated.) 

Pet.  of 
Monthly 
Average, 
1939-32 

Total  Linage: 

1933 

Linage 

1932 

Linage 

Pet.  of 
1932 

January  . 

.  1,583,879 

2,068,832 

76.5 

58.5 

February  . 

.  1,791,400 

2,323,481 

77.0 

60.3 

March  . 

.  1,910,249 

2,51 7, 92<) 

75.8 

57.0 

-April  . 

.  1.921,633 

2,507,630 

76.6 

58.3 

May  . 

.  1,746,135 

2,135,159 

81.8 

58.4 

June  . 

.  1,446,322 

1,575,167 

91.8 

65.3 

July  . 

.  1,314,909 

1,322,665 

99.4 

71.2 

August  . 

.  1,515,824 

1,429,543 

106.0 

69.0 

September  . 

.  2,029,719 

1,744,449 

116.3 

77.4 

October  . 

.  2,061,471 

1,900,190 

108.5 

78.0 

November  . 

.  1,940,805 

1,784,783 

108.7 

80.8 

December  . 

.  1,529,150 

1,304,004 

117.3 

87.7 

Year’s  total  . 

.  20,791,496 

22,613,832 

91.9 

67.1 

MAKING  NRA  COST  SURVEY 


$2,000,000  UBEL  SUIT 


Prof.  Olson  Will  Present  Findings  to 
Inland  Members 

President  C.  R.  Butler  of  the  Inland 
Daily  Press  Association  has  authorized 
Prof.  Kenneth  Olson,  University  of 
Minnesota  school  of  journalism  and 
recently-eledted  vice-president  of  the 
-American  Association  of  Teachers  of 
Journalism,  to  make  a  questionnaire 
survey  on  how  Inland  newspaper  oper¬ 
ating  costs  have  been  affected  by  the 
temporary  newspaper  code.  Prof. 
Olson  will  report  his  findings  at  the 
annual  meeting  of  the  Inland  publishers 
in  Chicago  at  the  Hotel  Morrison,  Feb. 
20  and  21. 

President  Butler  informed  Editor  & 
Plblisher  this  week  that  plans  are 
being  made  for  a  complete  report  on 
the  newspaper  code  situation  as  well 
as  an  interesting  program  on  current 
publishing  problems  for  the  February 
meeting.  Election  of  officers  and  direc¬ 
tors  will  also  take  place  at  the  convention. 


OHIO  MEETINGS  FEB.  8-10 

Annual  convention  of  Ohio  daily  and 
weekly  newspapers  will  be  held  at  Col¬ 
umbus  Feb.  8-10.  Dean  Carl  W.  Acker¬ 
man  of  the  Pulitzer  School  of  Journal¬ 
ism,  New  York,  will  discuss  newspaper 
codes  and  the  freedom  of  the  press. 
Groups  taking  part  in  the  convention 
will  be  the  Ohio  Newspaper  Association, 
Associated  Ohio  Dailies,  Buckeye  Press 
Association,  Ohio  Select  List  and  Asso¬ 
ciated  Press  editors.  Granville  Barrere, 
Hillsboro,  will  preside  in  the  absence  of 
W.  O.  Littick,  Zanesville,  president  of 
the  Ohio  Newspaper  Association. 


E.  W.  Backus  Seeks  Damag  es  from 
M..  &.  O.  Receivers 

(Special  to  Editor  &  Publisher) 

Minneapolis,  Minn.,  Jan.  IS — 
Edward  W.  Backus  of  Minneapolis, 
president  of  the  Minnesota  &  Ontario 
Paper  Co.,  fired  a  new  broadside  in 
his  fight  to  regain  control  of  the  com¬ 
pany  and  its  $100,000,000  property  when 
he  filed  papers  in  a  libel  suit  for 
$2,000,000  against  the  company’s  re¬ 
ceivers,  R.  H.  Robinson  and  C.  T. 
Jaffray,  Jan.  11.  in  Hennepin  county 
district  court.  The  action  is  a  sequd 
to  that  taken  recently  by  Mr.  Backus 
when  he  petitioned  the  U.  S.  district 
court  to  remove  the  two  receivers,  on 
the  ground  of  alleged  incompetency, 
waste  and  mismanagement. 

The  alleged  libel,  according  to  Mr. 
Backus,  was  committed  in  statements 
made  by  the  receivers  in  connection 
with  the  suit  for  $7,235,000  which  they 
institpted  on  Sept.  20  against  Mr. 
Backus,  members  of  his  family  and 
three  companies  which  he  still  controls. 


FARRAR  JOINS  HEARST 

Fred  Farrar,  well  known  advertising 
man,  is  joining  the  general  advertising 
department  of  the  Hearst  Newspapers  in 
New  York,  it  was  announced  this  week. 
For  many  years  Mr.  Farrar  acted  as 
consultant  to  R.  H.  Macy  &  Co.,  L. 
Bamberger  &  Co.,  Lord  &  Taylor,  W. 
&  J.  Sloane  Co.,  J.  L.  Hudson  Co.  and 
other  large  retail  stores.  He  has 
served  in  a  similar  capacity  with  a  num¬ 
ber  of  advertising  agencies.  He  is  the 
author  of  “Fred  Farrar’s  Type  Book.” 


PULITZER  IN  CHARGE 
OF  PRESS  CODES 


Will  Have  General  Supervision  OtJ 
Administration  of  Daily  Newspapei 
and  Graphic  Arts  Codes — Explaint 
His  Newspaper  Connections 


si 
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(Special  to  Editor  &  Publisher) 

Washington,  Jan.  18 — Apin  >intmen| 
of  Ralph  Pulitzer  as  a  deputy  adminisT 
trator  of  NRA,  to  be  in  charge  of  thi 
daily  newspaper  and  graphic  arts  eode^ 
was  announced  yesterday  by  .^dminis^ 
trator  Hugh  S.  Johnson. 

In  his  capacity  as  deputy  administra 
tor,  Mr.  Pulitzer  will  have  general 
pervision  over  administration  of  the  twJ 
codes  and  will  be  the  official  in  the  Xaf 
tional  Recovery  Administration  to  whonl 
the  code  authorities  set  up  under  thf 
two  codes  will  report. 

Complying  with  a  request  of  MrL 
Pulitzer,  General  Johnson  made  i)iibli| 
correspondence  which  had  passed  be- 
tween  them  in  connection  with  the  aJ 
pointment.  Mr.  Pulitzer  asked  that  hiJ 
newspaper  connections  be  made  piiblij 
at  the  time  the  appointment  was  ai 
nounced  “so  that  the  public  may  1 
fully  apprised  of  the  facts.” 

The  correspondence  follows: 

“January  13,  1934. 
"Dear  General  Johnson: 

“I  need  hardly  tell  you  what  a  higt 
compliment  I  consider  your  request  to 
me  to  become  Deputy  Administrator  d 
the  Newspaper  Code  in  the  NR.\. 
appointed  I  shall  undertake  the  dutie 
of  the  position  with  both  pride  and 
pleasure,  but  before  you  finally  makt 
up  your  mind  that  I  am  the  man  for  tho 
position  I  want  to  repeat  to  you  the 
possible  objections  which  I  stated  wbe: 
I  last  saw  you. 

“The  first  possible  objection  is  that  1 
am  a  trustee,  director  and  stockholder 
in  the  Pulitzer  Publishing  Company 
which  publishes  the  St.  Louis  Post-Dis] 
patch.  While  I  take  no  share  in  the 
management  of  the  paper,  of  which  my 
brother,  Joseph  Pulitzer,  is  the  pub¬ 
lisher,  yet  I  obviously  hSve  a  financial 
interest  in  it. 

“The  second  possible  objection  is  that 
under  the  conditions  of  the  Scripps- 
Howard  purchase  of  the  New  Port 
World  there  are  certain  payments  still 
to  be  made.  I  am,  therefore,  to  that 
extent  interested  in  the  welfare  of  the 
New  York  World-Telegram,  although 
I  have  no  connection  whatsoever  with 
this  newspaper. 

“If  you  still  feel,  as  you  felt  at  our 
last  interview,  that  these  facts  consti¬ 
tute  no  disqualification,  I  put  myself 
gladly  at  your  disposal ;  but  if,  on  fur¬ 
ther  consideration,  you  feel  that  they 
might  interfere  with  my  fitness  for  the 
position.  I  shall  understand  it  per 
fectly. 

“If  you  appoint  me  to  the  Dep^uty 
Administratorship  I  should  appreciate 
your  publishing  this  letter  at  the  time 
you  announce  my  appointment,  so  that 
the  public  may  be  fully  apprised  of  the 
facts. 

“Faithfully  yours. 

“Ralph  Pulitzer." 

On  Jan.  16,  General  Johnson  replied 
to  Mr.  Pulitzer  as  follows: 

“Dear  Mr.  Pulitzer: 

“I  am  glad  you  recorded  your  second¬ 
ary  interest  in  the  publishing  field.  In 
view  of  your  own  record  and  the  lots 
and  liberal  record  of  your  family,  this 
does  not  in  my  opinion  change  your 
availability,  and  I  am  very  happy  to 
know  you  are  going  to  be  with  us. 

“Sincerely, 

“Hugh  S.  Johnson,  ^ 
“Administrator.” 

The  daily  newspaper  and  graphic  arb 
codes  still  reposed  on  the  desk  of  Pr«i- 
dent  Roosevelt  as  this  issue  closed,  witli 
both  the  President  and  Administrate 
Hugh  S.  Johnson  insisting  that  the  only 
reason  for  failure  to  act  on  them  is  the 
pressure  of  work  on  the  Chief  Execu¬ 
tive  and  his  desire  to  consider  them^‘ 
sonally.  Both  the  President  and  Gen¬ 
eral  Johnson  were  asked  at  their  p^ 
conferences  Jan.  17  why  the  codes  had 
not  been  signed  and  both  gave  the  same 
answer. 
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STORE  MEN  HAIL  RISING  SALES  VOLUME 


EfFect  of  NRA  on  Advertising  Is  Debated  at  National  Retail  Dry  Goods  Convention 
Executives  Elect  Paul  Murphy  of  Brooklyn  as  Chairman. 


Promotion 


Department  store  executives, 
gathering  at  the  Hotel  Pennsylva¬ 
nia,  Tork,  this  week  for  the  23d 
annual  convention  of  the  National  Re¬ 
tail  Uo  Goods  Association,  heard  re¬ 
ports  of  improved  business,  and  opti¬ 
mistic  predictions  for  the  future,  min¬ 
gled  in  haphazard  fashion  with  warn¬ 
ings  that  rising  prices  might  shut  off 
sales  volume  and  that  unless  they  can 
reduce  their  percentage  of  expense  to 
sales  they  may  find  themselves  replaced 
bv  more  efficient  sales  agencies. 

They  lamented  the  passing  of  manu¬ 
facturers'  advertising  allowances  and 
discussed  eagerly  the  possibilities  of  new 
sales  promotion  ideas. 

One  thing  noticeable  was  that  the 
clamor  for  lower  newspaper  advertis¬ 
ing  expenditures,  which  has  risen  loudly 
at  recent  conventions,  was  only  a  whis¬ 
per  this  time.  Little  if  anything  was 
said  about  rate  reductions,  and  in  many 
quarters  it  was  evident  that  increased 
sales  volume  was  counted  on  this  year 
to  lower  the  expense  percentages  with¬ 
out  cuts  in  actual  expenditures. 

Speaking  authoritatively  as  the 
chairman  of  the  Sales  Promotion  Di¬ 
vision  of  the  N.R.D.G.A.,  Harry  F. 
Twomey,  sales  manager  of  the  Jordan 
Marsh  Company,  Boston,  warned  the 
merchants  at  a  general  session  Jan.  16 
to  go  slowly  in  reducing  their  newspaper 
advertising  percentages.  He  said  : 

"One  of  the  problems  which  promo¬ 
tion  faces  is  that  of  sales  promotional 
expense.  The  biggest  factor  in  pro¬ 
motional  expense  is  naturally  the  news¬ 
paper  advertising  account.  It  might 
seem  at  first  glance  as  though  the  in¬ 
creased  volume  of  business  would  take 
care  of  this  percentage.  This  is  not 
entirely  true.  As  most  of  us  know,  dur- 
I  ing  the  period  of  the  last  four  years, 
due  to  the  precipitate  decline  in  sales 
volume,  few  if  any  advertising  budgets 
could  keep  pace  with  the  decline  and 
maintain  their  percentages.  While  dol¬ 
lar  expense  has  declined,  percentage  has 
got  out  of  bounds. 

“I  realize  of  course  that  this  is  an 
individual  store  problem — but  I  raise 
the  question  just  to  say  this  word  of 
aution.  I  think  it  essential  for  profit¬ 
able  store  operation  that  the  promotional 
percentage  should  ultimately  get  back 
to  normal,  but  I  believe  the  road  back 
should  be  gradual  and  that  no  attempt 
should  be  made  to  do  in  six  months 
what  was  undone  over  a  period  of  four 
years.” 

Mr.  Twomey  predicted  that  sales 
planning  in  .the  recovery  period  will 
change. 

“I  want  to  make  clear  right  now  that 
I  do  not  think  that  the  price  appeal  is 
going  to  disappear,”  he  said.  “I  believe 
its  importance  will  diminish  somewhat, 
hut  it  will  unfortunately  continue  to  be 
the  dominant  advertising  appeal  for 
some  time  to  come. 

“There  is  today  .sound  reason  why 
the  price  factor  will  continue.  Great 
numbers  of  people  have  reached  the  end 
of  their  rope  during  the  past  four  years 
-their  individual  financial  structures 
hive  been  undermined.  Until  this  great 
group  is  completely  rehabilitated  price  is 
of  necessity  going  to  be  vitally  import- 
int. 

“But  we  shall  think  more  generally 
ihout  building  an  individual  department. 
?nd  price  events,  if  any,  will  be  spotted 
n>  as  a  secondary  rather  than  a  pri¬ 
mary  feature. 

Tn  my  opinion,  the  technical  adver¬ 
tising  presentation  will  continue  its  long 
^  traditional  evolutionary  change. 
Recovery  will  touch  it  here  and  there, 
hut  only  in  providing  current  themes. 
It  will  change  constantly  in  general 
"leas  just  as  it  has  constantly  through 
?oo<l  years  and  bad.  Opon  up  your 
auvertising  scrapbook  of  a  few  years 
>*o— look  over  your  ads  and  wonder 
who  ever  approved  spending  good  dol¬ 
lars  for  such  representations  of  your 
store.  Go  back  a  few  decades  and  won- 


By  ROBERT  S.  MANN 

der  why  men  even  called  it  advertising,  diminishing  of  advertising  for  certain 
“Advertising  will  catch  on  to  new  items  or  it  may  be  that  manufacturers 
themes  suggested  by  the  progress  of  will  turn  to  national  media  and  mini¬ 
recovery,  just  as  it  always  has  and  al-  mize  their  efforts  in  aiding  the  store, 
ways  will  catch  on  to  current  themes.  This  suggests  the  possibility  of  a  great 
Nothing  is  ever  more  current  than  the  development  of  national  brands.  On 

MERCHANT  SEES  BRIGHT  FUTURE 

"P  A.  O'CONNELL,  president  of  E.  T.  Slattery  Company,  Boston,  and 
•  former  N.  R.  D.  G.  A.  president,  told  the  merehants’  convention  this 
week : 

“Approximately  seven  billion  dollars  is  to  be  spent  by  the  Government 
during  the  next  six  months.  If  anyone  has  failed  to  realize  what  this  means 
to  business,  it  is  time  for  him  to  wake  up.  In  my  opinion,  the  average 
merchant  today  is  greatly  underestimating  his  sales  possibilities  this  year. 
Instead  of  buying  too  much,  he  is  buying  far  too  little  to  rover  future 
needs.  Excessive  conservatism  is  more  likely  to  be  a  vice  than  a  virtue  in 
1934.” 


general  theme  of  retail  advertising.  So 
whatever  problems  may  be  presented  by 
reco\ery.  the  technical  presentation  of 
advertising  will  blithely  find  its  solu¬ 
tion  in  the  theme  current  to  the  imme¬ 
diate  day  or  week  or  month. 

‘‘Despite  my  opinion  about  the  price 
factor,  I  believe  that  the  most  import¬ 
ant  promotional  task  ahead  for  stores 
everywhere  during  this  period  of  re¬ 
covery  is  the  increased  presentation  of 
new  ideas — of  stressing  fashion  as  never 
before.  Such  a  general  campaign — or 
an  individual  one — will  stimulate  new 
needs  and  desires  on  the  part  of  the 
public — especially  that  section  of  the 
public  which  possesses  money  and 
whose  confidence  is  now  returning. 

“One  specific  problem  of  promotion 
is  the  loss  in  a  great  many  cases  of 
advertising  allowances  on  the  part  of 
manufacturers.  I  firmly  believe  that 
the  manufacturing  interests  have  made 
a  serious  error  in  limiting  or  prohibit¬ 
ing  advertising  allowances.  I  believe  it 
is  the  duty  of  retailers  everywhere  to 
work  constantly  for  the  abolition  of  this 
limitation  or  prohibition  from  existing 
c(xles.  and  to  counsel  against  the  inclu¬ 
sion  of  them  in  codes  yet  to  be  adopted. 

“There  is  an  economic  justification 
for  the  advertising  allowances  which  is 
oftentimes  overlooked.  First  of  all, 
it  increases  the  amount  of  advertising 
to  the  public  and  therefore  increases 
distribution  of  merchandise.  That  bene¬ 
fits  manufacturer,  retailer  and  con¬ 
sumer.  Second,  from  the  manufactur¬ 
er’s  standpoint  it  enables  him.  through 
the  medium  of  individual  store’s  pres¬ 
tige,  to  highlight  his  particular  item 
which  otherwise  might  be  lost  among 
the  scores  of  thousands  of  items  which 
never  see  the  light  of  newspaper  day 
in  a  retail  store.  Such  limitation  or 
prohibition  works  against  the  forces  of 
recovery  and  not  with  them.” 

Kenneth  Dameron,  deputy  NRA  ad¬ 
ministrator,  appearing  to  discuss  how 
provisions  in  manufacturers’  codes  will 
affect  retail  advertising,  agreed  that 
there  is  some  loss  in  the  abolition  of 
advertising  allowances  in  many  manu¬ 
facturers’  codes.  On  the  other  hand,  he 
argued,  the  allowance  is  sometimes  a 
modified  bribe  and  may  never  be  used 
for  advertising  at  all.  Following  is  his 
view  of  the  future: 

“Advertising  copy  will  be  more  fac¬ 
tual — more  accurate — it  will  deal  more 
with  reason  why — with  the  qualities  in 
goods — with  values  in  u.se  from  the 
viewpoint  of  the  consumers.  This 
opinion  concerning  copy  may  be  modi¬ 
fied  to  the  extent  of  pointing  out  that 
new  market  levels  of  lower  income 
brackets  made  possible  by  the  NR.\ 
may  bring  into  play  a  greater  use  of 
color,  of  short  slogan  type  copy,  and 
perhaps  cartoons.  Use  of  more  space 
may  be  expected. 

“To  the  extent  that  allowances  from 
manufacturers  are  curtailed,  advertising 
appropriations  may  be  increased. 

“It  is  possible  that  provisions  in 
manufacturers’  codes  may  result  in  the 


the  other  hand,  if  the  store  is  to  in¬ 
crease  its  advertising  burden,  it  may  de¬ 
vote  more  time  and  space  to  store 
brands  and  institutional  advertising. 

“Advertising  initiative  on  the  part  of 
stores  may  be  dampened  by  price  pro¬ 
visions  in  manufacturers’  codes.  How¬ 
ever,  it  is  just  as  reasonable  to  assume 
that  retail  advertising  genius  and  initia¬ 
tive  will  be  stimulated.” 

Sales  promotion  problems  taken  up 
at  group  meetings  included  discussions 
on  ready-to-wear  goods,  piece  goods, 
home  furnishings,  men’s  and  boys’ 
wear,  basement  store,  and  electrical 
appliances. 

Paul  Murphy,  advertising  manager  of 
Frederick  Loeser  &  Co.,  Brooklyn,  who 
later  was  named  chairman  of  tbe  Sales 
Promotion  Division  of  the  N.R.D.G.A., 
told  the  group  that  men  are  “repelled 
by  a  department  store’s  surging  female 
throng,”  and  that  the  stores  will  have  to 
adopt  a  new  approach  if  they  want  to 
get  their  share  of  men’s  clothing  sales. 
He  recommended  that  the  men’s  cloth¬ 
ing  department  be  segregated  from  the 
rest  of  the  store  and  given  a  masculine 
environment,  with  not  more  than  six 
price  lines  and  with  emphasis  on  .style. 
He  said  that  on  men’s  clothing  5.5  per 
cent  of  sales  could  be  devoted  to  news¬ 
paper  advertising,  and  8  per  cent  to  total 
publicity. 

“And  appropriate  more  than  that  if 
you  have  a  job  of  building  character  to 
do,”  he  added.  For  men’s  furnishings 
he  suggested  3.5  per  cent  for  newspaper 
space,  and  4.5  to  5  per  cent  for  total 
publicity. 

-At  another  session,  Floyd  D.  McLean, 
of  Hills,  McLean  &  Haskins.  Bingham¬ 
ton,  N.  Y.,  proposed  that  merchants 
should  set  a  date,  or  perhaps  several 
dates  for  different  regions,  on  which 
they  would  begin  to  advertise  summer 
clothing  for  men  in  the  hope  of  pro¬ 
moting  use  of  comfortable  hot-weather 
garb. 

“A  study  of  apparel  advertising  di¬ 
rected  to  men  in  the  summer  months,” 
he  said,  “would  probably  give  the  im¬ 
pression  that  we  were  all  spending  the 
summer  at  the  beach,  playing  tennis, 
golf,  riding,  swimming,  or  going  to 
some  spot  away  from  here.  The  men’s 
wear  business  can  be  bettered  this  sum¬ 
mer  if  we  recognize  that  most  men 
spend  far  more  hours  at  work  than  at 
'day  .  .  .  and  that  while  at  work,  dur¬ 
ing  the  hot  summer  months,  they  are 
usually  quite  uncomfortable  in  clothes 
designed  for  fall  and  spring  wear.” 

William  Howard,  publicity  director  of 
Gimbel  Brothers,  New  York,  said  that 
sales  of  modern  furniture  are  forging 
sharply  ahead,  partly  because  of  the 
influence  of  the  Century  of  Progress 
Exposition  in  Chicago. 

Discussing  sales  improvement  since 
September,  he  declared  that  repeal  had 
skyrocketed  the  sales  of  glassware  and 
tableware.  In  fact,  he  said,  there  has 
been  a  steady  increase  in  all  things  hav¬ 
ing  to  do  with  those  two  old  institu¬ 
tions  of  eating  and  drinking. 


“The  NRA  and  the  CWA.”  he  de¬ 
clared,  “have  provided  a  ‘broke’  public 
with  a  tremendous  buying  urge.  I  look 
for  a  considerable  market  this  spring  in 
furniture,  rugs,  curtains,  and  all  those 
things  that  have  needed  replacement 
during  the  past  few  years. 

“The  use  of  leisure  time  is  intangible, 
and  yet  we  have  some  interesting  in¬ 
dices.  We  know  that  this  is  going  to 
be  one  of  the  greatest  resort  seasons 
in  recent  years.  Apparently  people  are 
going  to  play,  and  we  will  be  called  on 
to  furnish  the  merchandise  to  enable 
them  to  do  it.  But  it  must  be  low 
priced.  This  is  no  time  to  be  high  hat. 
The  buying  power  is  being  redistributed 
into  lower  channels.  If  we  make  a  bid 
for  that  business  we  are  going  to  have 
one  of  the  best  spring  seasons  in  years.” 

Adoption  of  specialty  selling  methods, 
with  highly  trained  salesmen,  is  neces¬ 
sary  if  department  stores  are  to  sell 
large  electrical  appliances,  it  was  said 
during  a  discussion  led  by  L.  E.  Mof- 
fatt,  editor  of  Electrical  Merchandis¬ 
ing,  New  York.  .Argument  arose,  how¬ 
ever,  about  store  policy  in  sending  sales¬ 
men  out  to  demonstrate  vacuum  clean¬ 
ers,  washing  machines,  etc.,  in  the  houses 
of  prospects. 

“There’s  money  in  it,”  said  Mr. 
Howard  in  response  to  a  question,  “but 
the  store  that  goes  into  outside  selling 
is  selling  the  cornerstone  out  from 
under  itself.” 

He  explained  that  in  large  cities  cus¬ 
tomers  find  it  an  increasing  effort  to 
go  downtown  to  the  department  store, 
and  that  the  latter  can  survive  only  by 
merchandising  and  advertising  so  well 
that  people  will  make  the  effort.  Bring¬ 
ing  the  custonjer  into  the  store  makes 
it  possible  to  sell  more  than  the  one 
article  on  which  promotion  has  been 
centered,  and  unless  these  extra  sales 
are  made,  the  advertising  expense  is  not 
justified. 

Lew  Hahn,  president  of  the 
N.R.D.G.A.,  urged  that  local  retail  code 
authorities  should  be  established  in 
every  community  to  make  successful 
operation  of  the  code  possible. 

Several  merchants  said  that  higher 
mark-up  is  needed  to  care  for  increased 
expenses  under  the  NRA.  Daniel  Eis- 
enberg,  general  manager  of  Tepper 
Brothers,  Plainfield,  N.  J.,  made  this 
suggestion : 

“.All  the  increases  are  being  added 
to  the  invoice  price  and  pass^  along 
to  the  retailer,  who  not  only  must 
collect  them  from  the  consumer  but 
must  advance  the  money  before  he  col¬ 
lects  it.  -At  present,  original  mark-up 
maintained  in  most  stores  will  not  per¬ 
mit  a  dissolution  of  these  charges  by- 
merchants  if  they  are  to  continue  to  be 
the  sources  of  distribution.  It  will  do 
irreparable  harm  to  wait  for  mutterings 
and  broad  charges  of  profiteering  and 
then  belatedly  to  explain  that  higher 
prices  are  not  the  result  of  profiteering 
but  are  the  outcropping  of  the  whole 
series  of  higher  costs  and  some  made 
necessary  by  the  movement  to  restore 
a  decent  living  to  the  farmer  and  put 
people  back  to  work.  The  public  must 
be  told  now,  through  a  consumer’s  code, 
if  you  will,  that  these  things  are  going 
to  cost  money  .  .  .  big  money  .  .  . 
and  that  instead  of  paying  it  in  higher 
taxes  and  unemployment  doles,  they  are 
paying  it  in  higher  prices.” 

L.  S.  McMeekin,  sales  manager  of 
the  Boston  Store,  Milwaukee,  defeilded 
the  use  of  multi-page  newspaper  adver¬ 
tisements  for  semi-occasional  storewide 
sales : 

“Our  customers  do  not  tire  of  news,” 
he  said.  “They  absorb  16  to  64  pages 
of  newspaper  daily,  and  they  will  ab¬ 
sorb  that  part  of  the  newspaper  de¬ 
voted  to  your  store  news,  whether  it  is 
three  columns  or  16  p^es,  if  it  is  kept 
newsy  and  made  sufficiently  interesting 
to  them. 

“With  new  NRA  leisure  there  is 
(Continued  on  page  32) 
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PAPER  FIRMS  ASK  NRA  TO  SANCTION 

U.  S.-CANADA  PACT,  $41  PRICE  j  EDITOR^  PUBLISHER  | 

- _  ^  Jan.  2d-2/ — Michigan  Press  Assn., 

Code  Authority  Petitions  Approval  of  History-Making  Agreement  annual  convention.  East  Lansing, 

with  Canadian  Industry— A.  N.  P.  A.  to  Discuss  25-27- Washington  News- 

Plan  Before  Public  Hearing  on  Jan.  30  paper  Institute,  University  of  Wash- 

By  GEORGE  H.  MANNING  '"j'an"’ 2'r^Del.Mar.Va  Press  Assn. 

Washington  Correspondent,  Editor  «.  Publisher  annual  iiieeting,  Wilmington,  Del. 

WASHINGTON,  Jan.  17 — Author-  ments  under  existing  contracts,  except  Jan.  29-30— Advertising  Depart- 

ity  for  approval  of  a  present  base  to  the  extent  necessary  to  conform  to  mental.  New  York  State  Dailies, 

price  of  $41  per  ton  for  newsprint  and  requirements  of  the  contracts,  are  to  in-  meeting,  Syracuse, 

of  a  history-making  agreement  whereby  elude  clauses  to  carry  into  effect  the  Feb.  2 — Audit  Bureau  of  Circula- 
Canadian  producers  agree  to  adhere  to  requirements  of  the  recommendations,  tions.  Board  of  Directors  meeting, 

‘prices,  terms  and  conditions  of  sale  together  with  the  trade  practices  pro-  White  Sulphur  Springs, 

and  trade  customs  and  trade  practices”  vided  in  the  newsprint  code.  Feb.  2-3 — Pennsylvania  Newspaper 

fixed  by  the  American  newsprint  ci^e  Each  newsprint  manufacturer  is  re-  Publishers'  Assn.,  annual  conven- 
authority  is  sought  in  an  application  quired  by  the  recommendations  to  file  Benjamin  Franklin  Hotel 

filed  with  the  NRA  by  the  code  author-  with  the  code  authority  within  30  days  Philadelphia. 

ity.  after  they  become  effective  a  complete  6-7-New  York  Associated 

A  public  hearing  on  the  application  schedule  of  the  minimum  prices  and  the  Dailies,  annual  meeting,  Syracuse, 

will  be  held  here,  probably  Jan.  30,  terms  and  conditions  of  sale.  These  jv.  Y. 

before  Deputv  Administrator  W.  W.  schedules  must  specify  all  discounts,  j.-  7  11.12 _ Midwest  \dvertisinv 

Pickard,  of  NRA,  who  is  in  charge  of  trade  allowances,  differentials  and  spe-  Managers'  Assm.  meeting  Kansa! 

the  newsprint  code.  cial  charges  which  represent  additions  (•;,  Mo 

Because  of  the  application  a  hearing  to  scheduled  prices  and  unless  a  sche-  '  i2.13-Midwest  Circulation 

which  was  to  have  been  held  Jan.  16  ^  no  manufacturer  imj  Managers’  Assn,  annual  meeting, 

before  Commissioner  of  Customs  James  for  sale  am  newsprint.  hotel  Muehlebach,  Kansas  City,  Mo 

H.  Moyle  in  connection  with  alleglitions  «;h^s  must  16.17-South  Dakom  ^ss 

of  dumping  of  newsprint  into  the  Unit^  10  dav^b^feJe  b^mine  effSve  Com^  ""‘••"‘"ter  convention,  Sioux 

States  was  postponed  indefinitely.  It  before  becotning  effective.  Com  Falls,  S.  D. 

is  the  hope  ^  n^sprint  interests  that  Permitted  to  meet  the  prices  ’  _ 

the  propt^ed  price  ^reement  will  ob-  nianufacturers  who  file  changes  -  "  ^ 

viate  the  necessity  for  further  proceed-  ^9*  ‘he  other  committee,  each  party  to  the 

ings  in  this  case  as  well  as  proceed-  schedule  ^v  violate  the  mmi-  agreement  agreeing  to  cooperate  in  good 

ings  under  the  Uriff  clause  of  the  established  by  the  code  au-  faith  to  assist  in  investigations. 

National  Industrial  Recovery  Act.  thority.  'J  he  agreement  declares  that  violation 

A  meeting  of  executives  of  the  news-  recommendations  pledge  manu-  of  any  of  its  obligations  by  any  member 

print  association  of  this  country  and  facturers  to  refrain  from  allow'ing  re-  of  the  industry  would  cause  damages  to 
executives  of  the  American  Newspaper  bates  or  concessions  of  any  kind  and  some  or  all  of  the  other  members  which 
Publishers’  Association  is  planned  in  *0  *beir  best  efforts  to  see  that  all  might  be  very  serious  and  might  be  of 
New  'York  Jan.  24,  at  which  the  news-  *beir  agents  and  jobbers  adhere  to  the  such  character  that  it  would  be  impos- 
print  proposals  will  be  discussed.  prices  they  fix.  sible  even  approximately  to  determine 


filed  with  the  NRA  by  the  code  author 

ity-  ..  . 


with  the  code  authority  within  30  days 
after  they  become  effective  a  complete 


A  public  hearing  on  the  application  schedule  of  the  minimum  prices  and  the 
will  be  held  here,  probably  Jan.  30,  terms  and  conditions  of  sale.  These 
before  Deputv  Administrator  W.  W.  schedules  must  specify  all  discounts, 
Pickard,  of  NR.Y,  who  is  in  charge  of  trade  allowances,  differentials  and  spe- 


the  newsprint  code. 


cial  charges  which  represent  additions 


Because  of  the  application  a  hearing  to  scheduled  prices  and  unless  a  sche- 
which  was  to  have  been  held  Jan.  16  ^ no  manufacturer  t^y 

before  Commissioner  of  Customs  James  o'-  newsprint. 

H.  Moyle  in  connection  with  allegations  sch^ulf  must  be 

of  dumping  of  newsprint  into  the  United  with  the  code  authority  at  least 

States  w«  postponed  indefinitely.  It  becoming  effectiv-e.  Com- 

is  the  hope  ^  n^sprint  interests  that  Pe^ted  to  meet  the  prices 

the  propt^ed  price  ^reement  will  ob-  manufacturers  who  file  changes 

viate  thV  necessity  i7r  further  proceed-  '?9‘  may  not  make  their  prices  lower, 
ings  in  this  case  as  well  as  proceed-  P""  the  mmi- 

inis  under  the  Uriff  clause  of  the  P«-'«  established  by  the  code  au- 

National  Industrial  Recovery  Act. 

A  meeting  of  executives  of  the  news-  The  recommendations  pledge  manu- 


New  York  Jan.  24,  at  which  the  news¬ 
print  propoMls  will  be  discussed. 

The  application  filed  with  NRA  is  in 


rices  they  fix.  sible  even  approximately  to  determine 

Intercompany  transactions  among  cor-  tb.ir  amount.  It  further  declares  that 


two  parts,  one  embaying  recommenda-  PO''3t'f*ns  under  common  management  it  might  be  impossible  to  collect  money 
tions  m^e  to  the  administration  by  the  stock  control,  except  the  sale  of  damages  due  to  the  ‘‘present  impaired 

newsprint  code  authority  and  the  other  P^P®*"  to  a  consumer,  are  not  restricted  financial  condition  of  some  of  the  mem¬ 
giving  the  proposed  agreement  between  9-’  provision  of  the  recommenda-  tier  parties.” 

the  Association  of  Newsprint  Manu-  ,  r  •  Consequently,  the  agreement  provides 

facturers  of  the  United  States  and  the  .  •^^P  which  shows  definitely  that  in  lieu  of  monev  damages  members 


facturers  of  the  United  States  and  the  .  map  which  shows  definitely 

Newsprint  E^qxirt  Manufacturers  As-  what  zone  various  cities  of  the  coun- 
sociation  of  Canada.  *r>'  accompanies  the  recommenda- 

The  recommendations  declare  that  , 

nothing  in  them  shall  prevent  fulfill-  niemorandum  provides  that  the 

ment  of  ‘‘existing  bona  fide  contracts,”  ‘'9°®  authority  may  corifer  from  time  Jo 
which  are  defined  as  those  ‘'bona  fide  *'9?®  with  other  manufacturers  or  dis- 


hons.  Consequently,  the  agreement  provides 

A  zone  map  which  _  shows  definitely  that  in  lieu  of  money  damages  members 
in  what  zone  various  cities  of  the  coun-  of  the  industry  may  obtain  an  injunc- 
try  lie  accompanies  the  recommenda-  tion  or  judgment  for  specific  perform- 
,  .  ahce  ‘‘or  any  similar  or  equivalent 

I  he  memorandum  provides  that  the  remedv  in  the  nature  of  equitable 
code  authority  may  confer  from  time  to  relief.” 


which  are  defined  as  those  ‘'bona  fide  with  other  manufacturers  or  dis-  Money  damages  obtainable  under  the 

made,  signed  and  delivered  on  or  be-  IrifinforSt  domestic  and  foreign,  and  agreement  are  limited  to  $250,  but  it 

fore  Oct.  24,  1933.”  with  consumers  of  paper  ‘‘in  respect  of  is  provided  that  ‘‘this  agreement  con- 

The  base  price  of  $41  is  subject  to  -‘•jfbilization  of  the_  industry  and  the  templates  performance  and  not  mone- 
zone  and  other  usual  differentials.  It  o*  unfair  practices  and  de-  tary  compensation  for  nonperformance.” 

is  provided  that  any  member  of  the  structive  competitive  prices.”  Recom-  A  joint  committee  composed  of  four 
industry  or  any  representative  associa-  mendations  arising  from  these  confer-  memliers  of  each  association  is  provided 
tion  or  group  of  consumers  of  paper  ^'ices  ma}’  be  added  to  the  newsprint  to  confer  on  problems  affecting  the  in¬ 
may  at  any  time  apply  to  the  c^e  approved  by  the  Administrator,  diistries  of  each  country, 

authority  for  an  adjustment  or  modi-  The  agreement  between  the  domestic  Parties  to  the  afirreement  stinulate 


Parties  to  the  agreement  stipulate 


fication  of  the  minimum  prices  dur-  Canadian  manufacturers  provides  tjut  they  will  not  dispose  of  any  paper 

ing  1934.  for  filing  of  open  price  lists  by  the  „,iil  unless  the  transferee  or  lessee 

The  code  authority  may  act  on  such  latter^  with  the  executive  committee  of  liecomes  a  party  to  the  agreement. 

an  application  or  on  its  own  motion  Canadian  association.  The  execu-  _ 

and  mav  ‘‘adjust  or  modify  such  prices  committee  and  the  American  code  ircMFiu  iriNPn 

to  the  extent  that  it  shall  find  such  authority  agree  to  exchange  price  lists  ruui-twitw  mixilu 

adjustment  or  modification  justified  by  and  to  keep  each  other  advised  of  J.  D.  Woodall  and  John  Harris, 

general  changes,  from  the  level  pre-  changes.  West  Greenville  (S.  C.)  policemen, 

vailing  in  October,  1933,  in  the  cost  The  advisory  committee  of  the  pleaded  guilty  to  simple  assault  on  Jan. 
of  manufacturing  or  in  the  value  of  the  -American  association  and  the  executive  9  in  connection  with  their  attack  on 
dollar  and  b);  conditions  in  the  news-  committee  of  the  Canadian  association  Roger  C.  Peace,  publisher  of  the  Green- 
paper  publishing  industry.”  It  is  pro-  are  pledged  in  the  agreement  to  en-  rn'/Ze  (S.  C.)  News,  and  Mrs.  Peace 
vided,  however,  that  no  such  adjust-  deavor  to  secure  compliance  by  their  last  fall.  The  attack  occurred  when 
ment  shall  become  effective  prior  to  respective  members.  Each  committee  is  the  two  undertook  to  arrest  Mr.  Peace 
April  1,  1934,  nor  until  at  least  21  given  power  to  investigate  alleged  vio-  at  a  carnival  in  West  Greenville.  The 
days  after  notice  of  it  is  given  the  lations  and  to  report  any  violation  to  policemen  were  fined  $100  each. 
National  Recovery  Administrator.  — — 
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IMMUNITY  STATUTE  C 
WINS  FIRST  TEST  k 

New  Jersey  Jurist  Upholds  Reports 

Who  Refused  to  Testify  on 
the  Source  of  His 
Information 

The  right  of  a  newspaper  reporter  ti  ^ 
refuse  to  give  the  source  of  infornu  •1’ 
tion  of  any  particular  story  was  upheli 
by  Judge  Joseph  _A.  Delaney  in  Pater  tf 
son,  N.  J.,  Jan.  15,  during  the  prelimb  1* 
ary  arguments  in  a  jury-fixing  trial.  t 
James  Cahill,  a  reporter  for  tb  11 
Paterson  Evening  News,  was  called  t(  t] 
the  stand  by  John  M.  Ward,  counse  ti 
for  Ur.  Aaron  L.  Sbnon,  recently  con  li 
victed  of  conspiracy  to  obstruct  justia  t 
and  now  on  trial  under  another  coo  h 
spiracy  indictment.  s 

Ward  questioned  Cahill  toiaernin  c 
an  article  he  wrote  Nov.  22,  1933,  whicl  1 
dealt  with  the  jury  fixing  scandal.  | 
Cahill  refused  to  answer  questiom  1 
regarding  the  source  of  the  story,  point-  ( 
ing  to  legislation  enacted  last  year  b;  i 
the  state  which  made  a  reporter  in-  1 
mune  in  such  cases. 

Ward  asked  the  court  to  direct  tlx  , 
witness  to  answer  and  Judge  Delantj 
declined,  asserting  Cahill  was  actity 
within  his  rights  as  defined  in  the  nei 
law. 

The  incident  was  believed  the  firs 
actual  test  case  of  the  statute. 

The  law  which  the  witness  in  tha 
case  invoked  was  drafted  and  spon¬ 
sored  by  the  Hudson  County  Press  Club 
When  the  legislature  passed  it  last  year. 
Gov.  Moore  gave  it  his  approval. 

ROTHERMERE  A  FACIST 

Britioh  Publisher  Asks  Support  si 
Sir  Oswald  Mosley 

The  Daily  Mail  of  London,  controlled 
by  Viscount  Rothermere,  announced 
Jan.  14  strong  advocacy  of  the  adop¬ 
tion  of  Eacisni  in  Great  Britain  “to 
break  the  stranglehold  which  senile  poli¬ 
ticians  have  so  long  maintained  on  pub-, 
lie  affairs.” 

Lord  Rothermere.  “playing  on  the 
fears  of  his  1,500,000  readers,”  as  > 
cable  to  the  Neiv  York  Times  said,  in 
a  display  editorial  announced  his  sup¬ 
port  of  Sir  Oswald  Mosley’s  Black 
Shirt  movement  and  appealed  to  young 
Britons  to  join  the  movement  and  save 
the  country  from  Communism  and 
Socialism. 

WOULD  RESTRICT  FREEDOM 

French  Bill  U  Aftermath  of  Stavintky 
Scandal 

A  bill  restricting  press  freedom  was 
submitted  Jan.  14  to  the  French  parlia¬ 
ment  by  the  Chautemps.  cabinet.  It 
seeks  to  curb  newspaper  attacks  by 
making  libel  punishable  with  one  month 
to  one  year  in  prison. 

This  action  follows  the  $31,0(W,000 
collapse  of  the  Stavinsky  munici^ 
pawnshop,  which  has  become  a  major 
national  scandal.  The  conservative  Lt 
Temps  warned  against  using  the  scan¬ 
dal  as  an  instrument  for  limiting  pre« 
freedom,  insisting  the  whole  affair 
might  have  been  hushed  if  newspapers 
had  not  exposed  it. 

BARRED  FROM  MANCHUKUO 

J.  B.  Powell,  an  American  residing 
in  Shanghai,  who  is  the  editor  of  the 
China  Weekly  Review  and  corrwpon- 
dent  of  the  Chicago  Tribune,  will  be 
barred  from  entering  Manchukuo,  ac¬ 
cording  to  an  announcement  of  the 
Ministry  of  Foreign  Affairs  in  Mudkm 
Jan.  16,  which  charges  Mr.  Powell  wiw 
maintaining  anti-Japanese  and  anti- 
Manchukuo  propaganda. 

MADE  FORCED  LANDING 

Miss  Josephine  M.  Patterson,  dai^- 
ter  of  Capt.  J.  M.  Patterson,  Nitt 
York  Daily  News  publisher,  lost  her 
way  on  the  last  leg  of  a  Chic^ 
New  York  flight  Jan.  12  and 
forced  landing  on  the  estate  of  Dt- 
R.  V.  Mattison,  Ambler,  Pa., 
motored  to  Philadelphia. 
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Editor  &  Publisher  for  January  20,  1934 

SEES  WIRE  SERVICES  FREED  OF  ROUTINE 

Looking  Into  Future,  Writer  Envisions  Cooperative  Service  on  Stock  Tables,  Sports,  Conventions, 
Etc.,  Cutting  Costs  and  Freeing  Writers  For  More  Expert  Work 


IX  is  no  secret  that  our  newspaper- 
making  has  been  undergoing  a 
drastic  revolution  in  nearly  all  its 
phases.  Rema^^ble  improvements  in 
the  mechanics  srinting  have  reduced 
hand  labor  to  a  minimum,  standardized 
equipment  and  raw  materials,  speeded 
up  the  processes  of  composition,  stereo¬ 
typing,  presswork,  mailing  and  delivery, 
Jill  the  modem  newspaper  plant  differs 
little  from  other  mass-production  fac¬ 
tories.  Along  with  these  developments 
has  gone  a  wave  of  merger  and  con¬ 
solidation  eliminating  certain  forms  of 
competition,  clearing  over-papered 
localities  of  excess  publications,  re-ap¬ 
portioning  evening  and  morning  fields, 
got  to  mention  the  spread  of  far-flung 
chain  paper  systems.  Pepped-up  per¬ 
sonnel  is  part  and  parcel  of  the  move¬ 
ment.  A  new  note  is  struck  also  by 
what  is  called,  in  a  broad  sense,  the 
commercialization  of  the  press,  its  de¬ 
pendence  nowadays  almost  wholly  on 
advertising  revenue  rather  than  on  sub¬ 
scription  income,  made  possible  by  an 
era  of  advertising  on  a  grandiose  scale. 
The  result  is  seen  in  the  re-casting  of 
the  industry  on  lines  of  approved  mod¬ 
em  finance  with  newspaper  properties 
stocked  and  bonded  and  their  securities 
traded  in  on  the  exchanges  in  the  same 
fashion  as  other  big  coriMrations.  But 
no  one  can  vision  a  satisfactory  daily 
without  the  news  of  the  day.  What 
about  the  news-gathering  arm  of  the 
newspaper?  What  about  the  Associ¬ 
ated  Press  and  the  United  Press  and 
the  International  News  Service  whose 
insignia  we  see  on  the  printed  dis¬ 
patches?  Are  these  associations  going 
to  continue  to  parallel  each  other  in  the 
same  old  way  forever,  or  are  changes 
in  progress  to  come  that  will  match 
the  changes  in  the  constituent  journals 
which  they  serve? 

Looking  backward  for  a  moment  be¬ 
fore  considering  the  main  question,  it 
is  pertinent  to  note  that  the  original 
Associated  Press  was  an  outgrowth  of 
the  invention  of  the  magnetic  telegraph. 
Six  New  York  papers  agreed  to  pool 
their  telegraphic  dispatches  and  share 
the  cost  equally  between  them  and  then, 
in  order  to  lower  the  residuary  expense, 
took  in  additional  papers  as  clients. 
The  spectacular  exploit  of  those  days 
was  the  interception  of  trans-Atlantic 
steamers  off  Cape  Race  and  the  for¬ 
warding  by  wire  of  each  batch  of  Euro¬ 
pean  intelligence  for  publication  in  Bos¬ 
ton  or  New  York  so  many  hours  ahead 
(rf  the  vessel’s  arrival  in  port.  How 
little  of  the  future  can  be  foreseen  at 
any  time  is  well  illustrated  by  the  fact 
that  Dr.  Alexander  Jones,  the  first 
general  manager  of  the  original  press 
association,  assured  everyone  in  a  his¬ 
tory  of  the  telegraph  which  he  wrote 
that  the  only  hope  of  expediting  foreign 
news  by  electric  current  rested  in  the 
construction  of  a  transcontinental  line 
that  would  bridge  Bering  Straits  and 
come  into  the  world  capitals  via  the 
Siberian  back-door.  And  this  Alaskan 
telegraph  was  being  actively  promoted 
up  to  the  very  moment  of  the  finally 
successful  attempt  to  lay  the  Atlantic 
cable  which  end^  the  era  of  European 
news  two  weeks  late.  No  less  wide 
of  the  mark  was  the  conviction  of 
Frederick  Hudson,  for  many  years 
Bennett’s  right  hand  man  on  the  edito¬ 
rial  side  of  the  Herald,  also  author  of 
the  classic  history  of  American  journal- 
jOT,  that  the  Associated  Press  which 
he  had  helped  to  launch  was  to  be 
merely  a  temporary  expedient  whose 
machinery  would  be  scrapped  as  soon 
as  the  telegraph  facilities  proved  ade¬ 
quate  to  carry  the  messages  required 
by  the  big  papers  in  the  more  impor¬ 
tant  population  centers  of  the  country. 

Without  delving  further  into  history 
w  dwelling  on  details,  we  face  a  situa- 
country  disclosing  nearly 
2,000  daily  journal  relying  for  their 


By  VICTOR  ROSEWATER 

Former  Publisher,  Omaba  Bee,  and  Author,  “History  of  Cooperative  News 
Gathering  In  the  United  States’’ 


news,  outside  of  local  happenings,  on 
the  telegraphic  reports  served  them  by 
the  several  general  news  associations. 
To  a  very  considerable  extent,  three 
agencies  are  simply  duplicating  one  an¬ 
other’s  efforts,  sending  simultaneously 
oyer  huge  networks  of  leased  wires  run¬ 
ning  side  by  side  the  self-same  messages 
for  delivery  to  member  or  client  papers 
with  but  faint  show  of  competition.  Even 


common  use.  For  this  purpose,  it  is 
akin  to  a  partnership  and  aims  to  in¬ 
sure  members  the  exclusive  benefits  of 
the  joint  activities  by  keeping  all  in¬ 
formation  received  or  contributed  away 
from  any  publication  outside  the  fold. 
Coupled  with  the  effective  right  of  pro¬ 
test  to  block  admission  of  a  potential 
competitor,  this  forces  the  debarred  pa¬ 
pers  to  seek  other  news  sources  and 


on  occasions  of  real  rivalry,  in  covering  each  report  or  service  must  naturally 


unexpected  breaks,  the  advantage  or  dis 
advantage  seldom  counts  up  to  more  than 
a  few  minutes  priority.  In  a  number  of 
definite  fields,  the  service  is  almost 
identical  and  necessarily  so — whatever 
double  and  triple  operation  there  may  be 
represents  sheer  economic  loss.  The 
annual  take-in  of  the  Associated  Press 
has  passed  $9,000,000.  The  figure  for 
the  other  two  agencies  together  must 
approximate  as  much.  If  one  third  of 
the  total  amount  could  be  saved,  it 
would  be  something  substantial. 

Why  should  our  newspapers,  which 
are  constantly  preaching  economy  for 
every  one  else,  themselves  be  so  reck- 


be  all-inclusive  of  the  essential  news. 
In  a  word,  though  the  founders  of  the 
Associated  Press  repeatedly  professed 
adherence  to  the  idea  of  a  single  news¬ 
gathering  agency,  the  set-up  of  the  as¬ 
sociation  precludes  that  achievement 
short  of  driving  out  of  business  all 
non-member  journals,  something  entire¬ 
ly  out  of  the  question.  On  the  other 
hand,  to  harbor  a  notion  that  the  Asso¬ 
ciated  Press  will  lift,  of  its  own  voli¬ 
tion,  the  ban  on  supplying  to  outsiders 
news  to  which  it  claims  to  be  “exclu¬ 
sively  entitled”  and  throw  the  gates  wide 
open  would  savor  of  hallucination. 
Common  sense  and  appreciation  of 


Icssly  wasteful  in  their  news-gathering?  confronting  conditions  ought  to  be  able 
Why  should  they  be  blind  to  all  this  to  devise  a  remedy  and,  as  a  matter  of 
colossal  money-squandering?  The  rea-  fact,  some  beginnings  point  to  a  more 
son  is  to  be  found  chiefly  in  the  struc-  rational  approach  to  the  problems  of  the 
ture  and  traditional  policy  of  the  Asso-  rival  news-gathers.  For  all  three  of 
dated  Press,  the  oldest,  largest  and  pre-  the  nation-wide  assodations  submit- 
ponderant  establishment.  As  is  gener-  ted  to  cross-hitching  for  team-work  in 
ally  known,  the  Associated  Press  is  a  collecting  and  broadcasting  the  returns 
strictly  membership  organization,  a  of  the  last  two  Presidential  elections, 
co-operative  non-profit  alliance  of  daily  As  a  consequence  of  the  introduction  of 
newspapers  pooling  their  news  for  their  the  printing  telegraph,  dispensing  with 


RADIOPHONE  USED  TO  COVER  FUGHT 


Capt.  Dreyer  (left)  and  Reporter  Richard  Hyer  in  the  speedboat. 


A  SHORT  wave,  two-way  radio 
telephone  transmission  system  was 
u.sed  by  the  San  Francisco  News  Jan. 
1 0  to  cover  the  start  of  the  naval  squad- 
dron  hop  across  the  Pacific  from  San 
Francisco  Bay  to  Honolulu. 

Paradise  Cove  on  San  Francisco  Bay 
adjoins  h  naval  coaling  station  reser¬ 
vation.  Here  the  six  heavily-loaded 
naval  planes  used  several  miles  of  water 
as  a  runway  in  making  the  takeoffs. 
Other  planes  were  not  wanted  in  the 
air  to  avoid  possible  interference.  The 
nearest  telephone  was  at  least  a  good 
12-minute  sprint  from  the  nearest  shore 
to  the  takeoffs,  and  reporters  and 
cameramen  had  their  work  cut  out  for 
more  than  two  hours  covering  the  start 
of  the  flight  along  miles  of  shore  line. 

The  San  Francisco  News  radiophone 
was  operated  from  a  speedboat  on  the 
Bay,  with  Captain  John  Dreyer  at  the 
wheel  as  the  craft  raced  beside  the  sea¬ 
planes  during  the  takeoffs,  with  Rich¬ 
ard  V.  Hyer,  reporter,  giving  a  detailed 
description  via  the  radiophone. 

A  relay  station  operated  by  Robert 
C.  Elliott  and  Richard  Grant,  reporters, 
at  an  advantageous  point  on  Russian 
Hill,  San  Francisco,  picked  up  the 


speedboat  broadcasts  and  flashed  them 
on  to  the  News  via  direct  telephone. 

In  the  News  city  room,  the  informa¬ 
tion  was  assembled  by  William  J.  Losh, 
re-write  man. 

Another  radiophone  installed  in  the 
News  photo  car  operated  along  the 
Marin  County  shore  by  Eddie  Murphy, 
cameraman  and  Harvey  Wing,  reporter, 
augmented  the  speedboat  broadcasts. 

The  radiophone  used  is  the  product 
of  Universal  Communications,  Inc.,  of 
Oakland,  Cal.,  and  employs  a  new  type 
of  coil  which  develops  unusual  power 
for  the  two-way  transmission. 

Besides  the  staff  members  already 
named,  the  News  coverage  included 
photographer  Theodore  Smith,  aboard 
the  U.  S.  S.  Gannet,  naval  supply  ship; 
Charles  Daugherty  in  the  speedboat, 
and  Herman  Bryant  at  Fort  Point, 
where  the  planes  passed  out  the  Golden 
Gate  in  formation. 

Copies  of  San  Francisco  daily  news¬ 
papers  and  the  Oakland  Tribune  of  that 
date  were  carried  to  Honolulu  by  the 
flyers  and  presented  to  army  and  navy 
heads  and  leading  citizens,  including  the 
publishers  of  the  Honolulu  Star-Bulle¬ 
tin  and  Honolulu  Adz’ertiser. 


the  Morse  operator  for  its  manipulation, 
the  Associated  Press  has  softened  its 
rule  against  allowing  the  report  of  an¬ 
other  agency  over  a  wire  running  into 
the  building  that  houses  an  Associated 
Press  member.  If  mutual  suspicion  could 
be  banished,  an  entente  cordiale  might  be 
brought  about  in  the  realm  of  news- 
paperdom  that  would  bridge  more  of 
these  chasms,  and  some  kind  of  a  closer 
working  accord  materialize  before  long. 
Reconstruction  of  the  old  “Joint  Com¬ 
mittee”  of  overlords  that  once  admin¬ 
istered  affairs  for  the  former  New  York 
.Associated  Press  and  the  Western  As¬ 
sociated  Press  and  their  federated  aux¬ 
iliaries  for  ten  years  is  hardly  feasible 
today. 

While  another  all-embracing  or¬ 
ganization,  as  planned  in  the  early 
nineties,  might  offer  a  solution,  the  se¬ 
rious  obstacles  are  not  to  be  ignored. 

A  subsidiary  operating  company  accom¬ 
plishing  the  same  purpose,  however, 
would  involve  less  radical  revision  of 
Associated  Press  bylaws.  Right  now 
there  is  nothing  to  prevent  all  three 
agencies  drawing  news  from  a  common 
fountainhead,  indeed,  this  is  done  on  a 
limited  scale  wherever  a  city  news  as¬ 
sociation  includes  publications  served 
by  different  general  news  agencies  or 
where  special  services  are  supplied  to 
subscribing  papers  regardless  of  the 
source  of  their  regular  report.  If  a  city 
news  association  can  cover  the  local 
routine  for  all  concerned  to  advantage, 
a  similar  separate  organization  could 
furnish  them  jointly,  through  the  sev¬ 
eral  news  agencies  with  which  they  are 
affiliated,  with  that  prt  of  the  report 
now  burdening  the  wires  in  duplicate  or 
triplicate — i.  e.,  the  market  quotations, 
the  sports  results,  government  docu¬ 
ments  and  Congressional  prcce^ings, 
court  decisions,  shipping  intelligence, 
accounts  of  meetings,  conventions,  cele¬ 
brations,  unusual  judicial  proceedings 
or  trials,  events  scheduled  in  advance, 
weather  conditions,  deaths  and  obitu¬ 
aries,  crime,  accidents,  and  other  “spot 
news”  in  universal  demand.  Carried 
along  to  the  next  step,  the  common  re¬ 
port  might  be  distributed  over  one  set 
of  leased  wires,  perhaps  in  time  by  radio, 
in  a  single  transmission  to  all  partici¬ 
pating  papers,  irrespective  of  differing 
association  membership,  and  half  the  ex¬ 
isting  costly  wire  mileage  discontinued 
or  diverted  to  other  uses.  Such  an  alli¬ 
ance  of  the  press  associations  no  doubt 
could  work  out  also  a  consolidation  of 
offices  and  editorial  forces  in  the  va¬ 
rious  domestic  news  centers,  thus  leav¬ 
ing  each  free  to  devote  its  energies  to 
distinctive  supplemental  services,  to 
handling  lime-light  events  by  special 
staff  men,  to  developing  big  news 
throughout  the  country  along  the  line 
pursued  by  individual  journalistic  en¬ 
terprise  in  their  local  arenas. 

What  next  in  news-gathering?  An 
increasing  co-operation  between  the 
leading  news  associations  in  place  of  the 
old  chronic  tooth-and-nail  fighting.  The 
development  of  special  services  display¬ 
ing  more  individuality  and  personality  in 
presentation.  Joint  reporting  of  routine 
and  spot  news  events.  Wider  play  for 
the  talents  of  the  reporters.  As  a  mat¬ 
ter  of  fact,  the  Associated  Press,  follovv- 
ing  the  example  of  the  so-called  opposi¬ 
tion,  has  come  to  sanction  in  recent 
years  the  once-prohibited  signatures  to 
special  assignment  stories.  Union  of 
forces  in  exceptional  cases  as  sometimes 
undertaken  by  constituent  newspapers  in 
great  emergencies.  Integration  and 
unification  of  leased  wire  distribution. 
Both  larger  coverage  and  better  stand¬ 
ardization  of  news  disseminated  by 
united  action,  greater  variety  and  more 
expert  treatment  in  the  supplemental 
services.  Most  important  of  all,  less 
excuse  then  for  wooden  reporting  of 
really  significant  events  and  for  slip¬ 
shod  slush  instead  of  reliable  and  illu¬ 
minating  information. 
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RADIO-PRESS  PROPOSAL  IS  REFERRED 
TO  COMMITTEE  FOR  REVISION 


Broadcasting  and  News  Groups  Meet  in  New  York,  and  Will 
Gather  Again  on  Monday — Miller  and  Evjue  State 
Objections  to  Conciliation  Program,  Calling  It  Unfair 


REPRESEXTATR  ES  of  radio 
broadcasting  companies,  press  as¬ 
sociations  and  newspaper  publishers 
met  in  Xew  York  Jan.  17  and  reviewed 
the  tentative  draft  of  the  proposed  ten- 
point  agreement  between  radio  and  the 
press  reached  at  the  meeting  of  the 
conflicting  interests  last  month. 

The  agreement  was  referred  to  a 
Committee  "for  clarification  and  final 
drafting,”  it  was  announced  after  the 
meeting.  Another  meeting  is  to  be 
held  in  Xew  York  Jan.  22. 

The  gathering  was  called  by  Edwin 
S.  Friendly,  New  York  Sm,  and  chair¬ 
man  of  the  organization  committee. 
Mr.  Friendly  also  represented  the  Pub¬ 
lishers’  Xational  Radio  Committee,  the 
chairman  of  which,  E.  H.  Harris,  Rich¬ 
mond  (Ind.)  Palladium-Item,  was  not 
present.  The  session  was  held  at  the 
Empire  State  Club. 

Attending  the  meeting  were  William 
S.  Paley,  president  of  the  Columbia 
Broadcasting  System;  Edward  K. 
Klauber,  Columbia  vice-president;  Paul 
W.  White,  vice-president  of  Columbia 
News  Service;  Frank  E.  Mason,  vice- 
president  of  the  National  Broadcasting 
Company ;  Lloyd  Stratton,  executive 
assistant  of  the  Associated  Press;  Karl 
Bickel,  president  of  the  United  Press; 
J.  V.  Connolly,  president  of  Interna¬ 
tional  News  Service;  J.  D.  Gortatow- 
sky.  International  News  Service;  Harry 
Bittner,  assistant  general  manager  of 
the  Hearst  Newspapers ;  George  B. 
Parker,  editor-in-chief  of  the  Scripps- 
Howard  Newspapers,  representing  Roy 
Howard;  L.  B.  Palmer,  general  man¬ 
ager  of  the  .American  Newspaper  pub¬ 
lishers  .Association,  and  Mr.  Friendly. 

Those  unable  to  attend  were  Kent 
Cooper,  general  manager  of  the  Associ¬ 
ated  Press ;  M.  H.  .Aylesworth,  presi¬ 
dent  of  the  National  Broadcasting  Com¬ 
pany,  both  of  whom  were  out  of  the 
city,  and  Alfred  McCosker,  president  of 
the  Xational  .Association  of  Broad¬ 
casters. 

A  spirited  protest  against  the  pro¬ 
posed  compromise  agreement  between 
press  and  radio  interests  w-as  made  this 
week  by  F.  .A.  Miller,  president  and 
editor  of  the  South  Bend  (Ind.)  Tri¬ 
bune.  The  Tribune  owns  two  radio 
stations,  WSBT  and  WFAM.  The 
protest  was  made  in  a  letter  to  Mr. 
Harris. 

Mr.  Miller  feels  that  the  plan  is 
"painfully  unjust"  to  newspapers 
owning-  stations,  and  said  he  did  not 
think  newspapers  which  had  had  the 
vision  to  realize  the  importance  of  radio, 
and  had  invested  in  radio  facilities, 
should  be  penalized  for  their  foresight¬ 
edness.  He  suggested  that  newspapers 
be  urged  to  buy  up  radio  stations,  or 
enter  into  agreements  with  local  sta¬ 
tions,  as  a  solution  to  the  problem. 

He  denied  that  a  limited  news  broad¬ 
cast  hurt  newspaper  sales,  and  insisted, 
on  the  other  hand,  that  it  stimulated  sales, 
not  only  for  the  broadcasting  news¬ 
paper  but  for  its  rivals  as  well.  In 
his  opinion,  he  said,  there  was  little 
difference  between  the  broadcasting  of 
news  bulletins  and  the  placing  of  the 
bulletins  on  a  board  as  is  nearly  uni¬ 
versally  done. 

The  proposed  board  of  editors,  which 
under  the  compromise  plan,  would 
select  the  news  for  broadcasting,  would, 
according  to  Mr.  Miller,  be  at  a  handi¬ 
cap  in  culling  the  bulletins  of  interest 
to  distant  places.  Dissatisfaction  with 
the  radio  report,  he  added,  would  bring 
dissention,  and  “probable  resort  to 
other  methods  of  procuring  information 
for  broadcasting." 

“It  is  proposed,”  Mr.  Miller  said,  “not 
to  allow  night  report  news  to  be  broad¬ 
cast  until  9:30  a.  m.  and  day  report 
news  until  9  p.  m.  Of  what  possible 
benefit  to  a  morning  newspaper  with 
or  without  a  radio  station  and  to  list¬ 
eners  can  be  a  broadcast  at  9  ;30  a.  m.  ? 


1  iiat  IS  Hours  after  the  morning  news¬ 
paper  is  on  the  street  and,  for  the  most 
part,  placed  before  readers.  What 
reader  desires  to  listen  to  a  broadcast 
of  news,  whether  of  rive  minutes  or  oi 
60  minutes,  hours  after  he  has  read 
that  news  in  his  morning  newspaper? 
Who  that  has  read  his  evening  news¬ 
paper  will  care  the  slightest  about  a 
broadcast  of  news  at  9 :30  p.  m.,  so  long 
after  he  has  read  his  evening  newspaper 
that  the  news  is  old?  Any  news  broad¬ 
casting  might  as  well  be  forbidden  for 
no  progressive  newspaper  station  would 
waste  valuable  air  time  with  broad¬ 
casts  of  ancient  news  any  more  than  it 
would  hold  back  its  newspaper  distri¬ 
bution  an  hour  or  so  after  printing. 
The  .American  people  demand  news 
when  it  is  news  not  after  it  has  ceased 
to  lie  news,  whether  in  the  newspaper 
or  by  radio.” 

Mr.  Miller  told  of  a  recent  contract 
he  had  signed  with  the  United  Press, 
which  stipulated  that  the  newspaper 
could  put  as  much  U.  P.  news  on  the 
air  as  it  desired  as  long  as  it  did  not 
commercialize  it. 

“Had  this  agreement  not  been  made," 
he  added,  “it  is  doubtful  if  the  Tribune 
would  have  signed  the  contract.  There¬ 
fore,  is  it  right,  is  it  honorable,  is  it 
fair,  is  it  in  any  sense  just  that  the 
United  Press  and  the  South  Bend  Tri¬ 
bune  should  be  interfered  with  in  car¬ 
rying  out  this  mutual  agreement?” 

He  also  said  he  felt  it  was  unfair 
that  he  could  not  broadcast  Associated 
Press  news  to  stimulate  newspaper 
sales. 

William  T.  Evjue,  editor  of  the 
Madison  (Wis.)  Capital  Times,  voiced 
practically  the  same  objections  to  the 
proposed  agreement. 

If  the  plan  is  interpreted  literally,  he 
said,  “it  means  the  virtual  end  of  news 
broadcasts  over  the  radio.” 

“The  restrictions  and  limitations," 
he  added,  “are  so  cumbersome  that  no 
self  respecting  radio  station  would  put 
stale,  dead  news  on  the  air  as  it  would 
be  required  to  do  under  the  proposed 
plan.” 

He  also  emphasized  the  point  that 
newspapers  which  had  the  foresight  to 
get  in  on  radio’s  ground  floor  by  operat¬ 
ing  stations  would  be  penalized  under 
the  plan. 

“The  proposed  plan,”  he  said,  “would 
do  more  to  damage  the  purpose  it  pur¬ 
ports  to  serve  than  by  continuing  under 
present  conditions.  Radio  stations  that 
have  no  newspaper  connection  will  im¬ 
mediately  see  the  big  field  that  is  offered 
to  them  in  the  broadcasting  of  news. 
They  will  very  likely  seek  to  build  up 
their  own  news  gathering  agencies  to 
collect  news  to  be  broadcast  to  the  big 
audiences  that  would  await  them.” 

Mr.  Harris  outlined  the  organization 
and  scope  of  the  national  radio  com¬ 
mittee  and  the  status  of  the  movement 
toward  ratification  of  the  proposed 
agreement  in  the  following  statement  to 
Editor  &  Publisher: 

“When  the  present  A.N.P.A.  radio 
committee  was  formed,  authority  was 
vested  in  this  committee  to  organize  a 
Publishers’  National  Radio  Committee, 
with  committees  in  each  state.  Repre¬ 
senting  the  newspapers  with  and  with¬ 
out  radio  affiliations,  so  that  any  final 
action  would  truly  represent  all  the  1.90o 
daily  newspapers  in  the  United  States. 
The  organization  of  this  national  com¬ 
mittee  was  consummated  through  the 
cooperation  of  the  regionals  and  state 
publishers’  association.  This  plan  of 
organization  made  it  possible  to  contact 
the  publishers  of  every  daily  newspaper 
in  the  country. 

“The  members  of  the  Publishers’  Na¬ 
tional  Radio  Committee  have  been  kept 
informed  constantly  of  every  action 
contemplated  by  the  radio  committe* 
They  also  had  the  privilege  of  entering 
a  protest  against  any  action  which  did 
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PLACED  IN  AIR  RACES 


Cammy  Vinet,  aviation  editor  of  the 
Harrisburg  (Pa.)  Telegraph,  (left)  and 
Major  Albert  H.  Starkpole,  general 
manager  of  the  Telegraph  Newspapers, 
just  before  they  took  off  for  the  air 
races  in  Miami.  Both  are  experienced 
pilots,  their  plane  being  equipped  with 
dual  controls.  In  Miami  their  plane, 
with  Major  Stackpole  at  the  controls 
and  Mr.  Vinet  navigating,  finished 
fourth  in  one  of  the  events  of  the 
national  air  meet. 


not  meet  with  the  approval  of  publishers 
in  their  own  states. 

“Following  the  conference  at  the 
Biltmore  Hotel  on  Dec.  11  and  12,  the 
proposed  agreement  was  consummated 
and  given  wide  publicity.  In  addition  to 
this,  the  committee  which  represented 
the  publishers  at  this  conference,  sent 
a  letter  of  explanation  to  every  pub¬ 
lisher  in  the  United  States.  The  radio 
committee  has  received  many  letters  of 
approval  of  the  agreement,  and  only 
two  protests  have  been  received,  one 
from  F.  A.  Miller  of  the  South  Bend 
Tribune,  and  the  other  from  William 
T.  Evjue  of  the  Madison  Capital-Times, 
both  owners  of  radio  stations. 

“The  International  News  Service  and 
the  United  Press  both  had  official  rep¬ 
resentatives  at  this  conference  and  as¬ 
sisted  in  consummating  the  proposal. 
Therefore  it  remained  only  for  the  As¬ 
sociated  Press  directors  to  ratify  the 
proposal  in  order  to  make  it  effective. 
The  Associated  Press  directors  were 
furnished  copies  of  the  protest  made 
by  Mr.  Miller,  and,  as  the  protest  from 
Mr.  Evjue  was  received  a  day  prior 
to  the  action  of  the  Associated  Press, 
this  protest  was  wired  to  Frank  B. 
Noyes,  president  of  the  Associated 
Press,  before  any  action  was  taken.  In 
the  light  of  the  approval  generally  by 
publishers  and  of  only  two  protests 
against  the  ratification  of  the  agree¬ 
ment,  and  those  two  protests  coming 
from  newspapers  which  own  radio  sta¬ 
tions,  it  would  seem  that  the  committee 
has  the  authority  to  proceed  with  the 
plan.” 

Press  associations  were  informed  this 
week  by  Mr.  Harris  that  “the  control 
of  the  broadcasting  of  local  news  will 
be  a  secondary  step  in  the  radio  com¬ 
mittee  operation  and  will  not  be  con¬ 
sidered  until  after  a  plan  for  the  con¬ 
trol  of  general  news  has  been  effec¬ 
tively  put  into  operation.” 

“We  are,  however,”  he  added,  “ask¬ 
ing  each  newspaper-owned  radio  station 
to  voluntarily  curtail  the  amount  of 
local  news  broadcast  and  so  far  as 
possible  to  confine  their  broadcasts  to 
hours  specified  for  the  broadcasting  of 
general  news.” 

By  a  co-operative  agreement  through 
the  Publishers’  Association  of  Pitts¬ 
burgh,  the  three  dailies  there,  the  Press, 
Sun-Telegraph,  and  Post-Gasette,  have 
discontinued  their  news  broadcasting 
periods  over  local  and  network  stations. 


Making  his  final  broadcasts  last  Tues¬ 
day,  Jan.  16,  Cy  King,  Pittsburg! 
Press  “Xews-Reeler”,  ended  a  perioc 
of  service  .extending  over  almost  thret 
years.  He  broadcast  three  times  daih 
over  network-owned  station  KUK.\ 
Remaining  with  the  Press  in  tht 
capacity  of  news  commentator,  Rin^ 
will  continue  his  daily  "Current  Events’ 
column,  which  was  introduced  in  1932 
for  school  use. 

Walter  Framer,  news  broadcaster  for 
the  Post-Gazette,  discontinued  his  regu¬ 
lar  programs  over  WWSW  last  week 

Louis  L.  Kaufmann,  “Globetrotter'' 
of  the  Sun-Telegraph,  which  operates 
its  own  station,  WCAE,  remains  on  the 
air  for  a  single  daily  talk,  but  limits 
his  subject  matter  to  features  and 
general  comments. 

This  step  anticipates  the  nation-wide 
withdrawal  from  the  air  of  news-broad¬ 
casting  under  the  Publishers’  National 
Radio  Committee’s  radio-newspaper 
agreement. 


MISSOURI  LIFTS  BAN 
ON  LIQUOR  COPY 

No  Reference  to  Advertising  in  Nev 
Licensing  Law  —  Sales  Tax 
Placed  on  Newspaper  and 
Billboard  Space 

(By  telegraph  to  Editor  &  Publishei) 

St.  Louis,  Jan.  16 — The  new  liquor 
law  just  passed  by  the  Missouri  legisla¬ 
ture  makes  no  reference  to  newspaper 
advertising  and  in  no  wise  restricts  it 
The  old  prohibition  law  had  forbidden 
liquor  advertising. 

The  three  St.  Louis  newspapers  each 
published  a  page  advertisement  of  Hiram 
Walker  at  once,  announcing  the  build¬ 
ing  of  a  new  distillery  at  Peoria,  Ill, 
Mid-States  Distributors,  Inc.,  also  ran 
a  quarter-page  advertisement,  and  Park 
&  Tilford  also  has  used  space.  Some 
local  coiKerns  are  advertising  liquors 
and  beer  of  a  higher  alcoholic  content 
than  3.5  per  cent. 

Other  advertisements  of  liquors  are 
being  held  in  newspaper  offices  subject 
to  release  if  and  when  distributors  are 
appointed. 

Newspaj^r  advertising  and  “news¬ 
paper  service,”  are  included  in  the  one- 
half  of  one  per  cent  sales  tax  act  passed 
by  the  legislature  on  Gov.  Parks’  rec¬ 
ommendation  as  an  emergency  measure 
to  provide  needed  state  revenue  for  un¬ 
employment  relief  and  to  aid  the  public 
schools.  Other  classifications  on  which 
the  tax  is  levied  follow :  Retail  sales 
of  tangible  personal  property;  sale  of 
admission  tickets,  cash  admissions, 
charges  and  fees  to  places  of  amuse¬ 
ment,  games  and  athletic  events;  sales 
of  electricity,  water,  gas  and  sewer  ser¬ 
vice  to  domestic,  commercial  and  in¬ 
dustrial  customers;  telephone  and  tel^ 
graph  service,  and  the  sale,  rental  or 
leasing  of  equipment  pertaining  to  such 
service ;  commercial  laundry,  cleaning 
and  dyeing  service ;  sale  of  tickets,  fares 
and  services  by  transportation  com¬ 
panies;  billboard  and  other  outdoor  ad¬ 
vertising  service. 


PUBLISHERS  MEET  IN  BOSTON 


Classified  Manager  Gives  Main  Addreu 
to  New  England  Group 

(By  telegraph  to  Editor  &  Publisher) 

Boston,  Jan.  17 — The  mid-winter 
meeting  of  the  New  England  News¬ 
paper  Publishers’  Association  was  held 
at  the  Hotel  Copley-Plaza  on  Jan.  16. 
Earl  M.  Dempsey,  classified  manager  of 
the  Boston  H erald-Trai'eler  and  former 
director  of  the  National  Oassified  Man¬ 
agers’  Association,  gave  the  main  ad¬ 
dress. 

“The  modern  classified  manager,”  he 
said,  “must  be  an  individualist  with  an 
active  imagination.  He  must  be  a  mar¬ 
ket  analyst,  a  copy  chief,  a  promotion 
writer  and  an  advertising  censor  all  in 
one.” 

The  publishers  passed  resolutions  in 
memory  of  Theodore  T.  Ellis,  Chicago 
Daily  News,  and  president  of  the  New 
England  Supply  Company,  and  Edward 
D.  Toohill,  managing  editor  of  the  Fall 
Rh’er  (Mass.)  News  Herald. 
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NEW  DEAL’  NEEDED  IN  SOLICITATIONS 


Hackneyed  Appeals  Still  Prevail,  Says  Writer,  Who  Declares  Linage  And  Circulation  Statistics  Are 
Well-Known  to  Space  Buyers — Editors,  Publishers  Could  Give  Fresh,  Vital  Information 


Although  the  government’s  New 
.  Deal  is  now  fairly  under  way 
nothing  new  has  appeared  in  the  field 
of  space  solicitation.  Space  buyers 
for  large  advertising  agencies,  and  ad¬ 
vertising  managers  for  larger  corpora¬ 
tions,  are  still  waiting  for  someone  to 
put  a  new  deck  into  the  game,  re¬ 
shuffle  the  old  deck  or,  at  least,  quit 
dealing  from  the  bottom  of  the  pack. 

In  a  personal  and  confidential  inves¬ 
tigation,  covering  the  past  six  months 
and  some  50  of  the  largest  advertising 
agencies  and  users  of  space,  some  very 
appalling  conditions  have  come  to  light. 
Possibly  they  are  not  new  to  all;  pos¬ 
sibly  new  to  none.  But  they  have 
been  all  too  long  glossed  over 
or  acepted  as  conditions  which  can¬ 
not  be  remedied.  With  that  the 
writer  disagrees.  In  substance,  the  in¬ 
vestigation  shows  that  the  average 
space  salesman  is  far  below  par  for 
these  changing  times  and  almost  unwel¬ 
come  in  the  space  buyer’s  office.  Not 
because  the  space  buyer  does  not  wish 
to  see  him,  or  because  he  does  not  like 
the  salesman,  but  because  the  salesman 
has  nothing  new  of  value  to  bring  to 
his  prospective  client  or  advertiser. 

Although  it  is  necessary  for  me  to 
carp  upon  these  reasons  for  a  few 
paragraphs,  1  am  not  unmindful  that 
the  reader  is  entitled  to  some  of  the 
constructive  conclusions  the  investiga¬ 
tion  has  forced  upon  me  and  I  will  en¬ 
deavor  to  answer  the  question  of  who 
is  the  paper’s  best  salesman — the  pub¬ 
lisher,  the  editor  or  the  solicitor?  The 
space  buyer  has  given  me  the  answer. 

First,  the  space  buyer  dreads  these 
interviews  because  of  the  time  wasted. 
The  space  buyer  in  a  large  advertising 
agency  talks  to  an  average  of  15  men 
a  day.  which  means  that  in  one  week 
alone  he  has  had  to  tax  his  mind  with 
the  “information”  offered  by  a  mini¬ 
mum  of  75  solicitors.  How  much  of 
that  can  he  remember?  Certainly,  not 
much.  Most  of  those  interviews  could 
be  limited  to  a  mean  time  of  ten  min¬ 
utes  if  the  story  was  reduced  to  writing 
so  that  the  buyer  could  refer  to  ft  as 
occasion  demanded.  And  then  the  story 
would  be  more  valuable. 

The  next  headache  is  that  the  so¬ 
licitor  brings  nothing  that  the  agency 
does  not  already  have  on  hand,  such  as 
circulation  analyses,  linage  statistics, 
comparisons  with  first,  second  and 
third  papers,  maps  purporting  to  show- 
trading  areas,  but  which  are  in  reality 
nothing  but  newspaper  fields,  etc.,  ad 
infinitum.  Generally,  the  space  buyer 
ilready  has  all  of  that  sort  of  informa¬ 
tion  he  wants  and  (shades  of  George 
Washington)  it  is  often  more  reliable 
than  the  data  the  salesman  has  offered 
because  it  has  not  been  juggled  about 
to  prove  a  case.  But  the  space  buyer 
has  to  listen  to  the  story  because  if  he 
does  not  the  solicitor  is  liable  and 
likely  to  complain  to  other  executives 
and  to  the  advertisers  that  the  agency- 
will  not  listen  to  his  story.  So  the 
space  buyer  is  continually  taking  it  on 
the  chin. 

The  agency’s  recommendations  to  the 
advertiser  are  primarily  based  on  such 
information  as  is  furnished  by  Media 
Records.  Standard  Rate  and  Data. 
Audit  Bureau  of  Circulations,  Editor  & 
Publisher's  Market  Guide  and  the 
Publishers’  Information  Bureau  ;  services 
which  constantly  are  being  improved. 
It  is  easy  to  see  from  that  that  the 
agency  already  has  in  hand  the  bulk 
of  the  information  a  solicitor  carts 
around  in  his  portfolio.  As  to  reader 
acceptance,  that  is  admitted  for  any 
Wper  of  long  and  successful  standing. 
And  when  it  comes  to  the  "marvelous 
ttsuhs  some  of  our  advertisers  have 
achieved  through  using  our  paper”  any 
ggod  paper  can  produce  a  comparable 
list. 

No  wonder  that  one  space  buyer 
throws  up  his  hands  and  exclaims,  “It 


Newspaper  Analyst  and 

is  awful  to  think  about  the  poor  repre¬ 
sentation  that  so  many  publications 
get !”  While  another  foresees  radical 
changes  in  the  selling  of  si>ace  and  de¬ 
clares  that  the  regular  order-taking 
type  of  representative  must  give  way  to 
the  man  who  recognizes  the  oppor¬ 
tunity  for  more  constructive  salesman¬ 
ship.  Still  another  says  that  his 
agency  buys  advertising  effectiveness 
and  is  not  interested  in  a  solicitation 
concerning  “merchandising  helps”  be¬ 
cause  they  have  so  often  been  found 
far  from  effective  and  he  feeels  that 
they  must  add  considerable  to  the  cost 
ot  advertising  space  in  a  paper. 

-Another  complaint  had  to  do  with 
“comparisons”  as  submitted  by  individ¬ 
ual  papers  because  they  are  seldom 
complete  and  evidently  have  been  pre¬ 
pared  to  prove  a  case.  .Agencies  re¬ 
analyze  such  comparisons  for  them¬ 
selves  with  the  result  that  many  other¬ 
wise  good  papers  forfeit  the  confidence 
of  the  advertisers’  representative — in 
this  case  the  advertising  agency. 

After  all  of  these  surveys,  facts  and 
figures  have  been  assembled  one  thing 
is  still  lacking — a  picture  of  the  sta¬ 
bility,  character  and  personality  of  the 
paper,  which  help  an  advertiser  to  de¬ 
cide  the  proper  attack,  appeal  and  rela¬ 
tive  value  as  the  latter  compares  with 
other  papers  in  the  area  for  specific 
purposes.  Before  dealing  with  those 
phases  of  the  subject  let  me  cite  an 
example  that  will,  perhaps,  illustrate 
the  point  of  wasted  effort  and  money 
wasted  on  work  in  which  the  adver¬ 
tiser  is  not  particularly  interested  be¬ 
cause  of  the  material  he  already  has  to 
command  from  his  own  reservoirs  of 
information. 

While  engaged  in  some  work  for  a 
store  in  a  large  city  last  summer  I  met 
a  newspaper  advertising  manager 
through  a  friend  of  mine  who  told  him 
something  about  my  experience.  This 
was  at  a  luncheon.  The  advertising 
manager  said.  “I  would  like  to  have 
you  go  back  to  the  office  with  me  and 
see  what  we  have  done  along  that 
line.”  So.  after  the  demi  tasse  and 
cigars,  I  traipsed  along  with  him. 

He  took  me  into  a  very  large  confer¬ 
ence  HKim  where  I  found,  hung  all 
over  the  walls,  comprehensive  maps 
and  charts  delineating  the  paper’s  cir¬ 
culation  area,  comparisons  with  other 
papers,  results  of  various  campaigns, 
and  all  the  other  paraphernalia  that  is 
common  in  newspaper  solicitation.  On 
the  table  were  several  handsomely 


Coiuultant 

bound  copies  of  the  complete  survey, 
done  in  colors,  well  indexed,  cross 
referenced  and  cunningly  put  together. 
InOeecl,  this  was  the  prettiest  piece  of 
work  of  the  kind  the  writer  has  ever 
seen — and  he  has  seen,  actually,  hun¬ 
dreds  of  them  in  his  time  on  both  sides 
of  the  Atlantic.  I  couldn’t  compli¬ 
ment  the  mechanics  of  the  work  too 
highly.  Verily,  it  was  a  job  that  any 
solicitor  would  have  been  proud  to 
carry  with  him — complete  in  so  far  as 
that  type  of  thing  can  possibly  go. 

But,  after  I  had  finished  my  exam¬ 
ination,  the  advertising  manager  turned 
to  me  and  said,  “Curtis,  what  is  wrong 
with  it?  That  job  cost  us  over  $56,000 
and  it  hasn’t  paid  for  itself.  We  show 
it  to  clients  and  prospects  and  they 
just  say  ‘Very  pretty.’  It  hasn’t  made 
a  dent  anywhere  that  we  can  tell.” 

In  review,  I  told  him  that  actually  it 
contained  very  little  that  the  big  space 
buyer  didn’t  already  know  about  his 
paper  and  practically  nothing  that  he 
wanted  to  know.  Then  we  took  the 
job  apart  and  found  that  it  could  have 
been  reduced  to  a  few  essentials  which 
could  have  been  combined,  for  additional 
effectiveness,  with  the  things  an  adver¬ 
tiser  ought  to  know.  The  work,  as  then 
outlined,  could  have  been  done  for  be¬ 
tween  $10,0{X)  and  $12,000  (quite  a  sav¬ 
ing)  and  it  would  have  carried  a  punch 
that  would  have  gone  all  the  way  down 
the  line  from  the  president  to  the  copy 
writers  working  on  an  account.  This 
illustration,  from  one  of  the  best  papers 
in  the  country,  is  cited  only  to  show 
the  prevalency  of  papers  competing 
with  each  other  instead  of  competing 
for  business  on  a  basis  of  individual 
merit  and  the  tendency  of  papers  to 
produce  hackneyed  surveys  because 
“the  other  fellow  is  doing  it.”  That 
isn’t  good  business,  it  isn’t  good  selling, 
it  makes  poor  solicitors  and  the  space 
buyer  doesn’t  care  anything  about  it. 

Along  the  same  lines  the  president 
of  one  large  agency  sent  a  memo  to  his 
space  buyers  wanting  to  know  “Why 
do  publishers  spend  so  much  money  to 
prove  to  us  that  our  advertising  is  go¬ 
ing  to  have  a  lot  of  competition  in  their 
paper?  Why  don’t  they  tell  us  more 
about  the  essentials  of  editorial  policy, 
reader  appeal,  reaction  of  readers  to 
special  types  of  appeal  and  how  to  use 
their  papers?  We  have  all  the  circu¬ 
lation  and  trading  area  figures  we 
need.”  .And  a  personal  interview 
brought  out  the  fact  that  he  thought 
the  “majority  of  publication  advertis¬ 


“I’LL  BE  THERE,”  SAID  MRS.  ROOSEVELT 


By  HOMER  S.  CURTIS 

Advertising 


Mrs.  Franklin  D.  Roosevelt,  during  a  rerent  visit  to  New  York,  took  time  out 
from  her  busy  schedule  to  purchase  a  ticket  for  the  dance  and  entertainment 
of  the  Press  Photographers’  Association  of  New  York,  to  be  held  at  the  Hotel 
Commodore,  Friday  evening,  Feb.  2.  The  First  Lady,  who  has  always  been  a 
gracious  subject  of  the  press  photographers,  will  fly  to  New  York  to  attend 
the  function.  Photo  shows,  left  to  right;  Mrs.  Roosevelt;  Walter  Ranzini, 
New  York  Daily  News,  president  of  the  Press  Photographers,  and  George  Alex- 
anderson.  Times  Wide  World,  vice-president. 


ing  is  poorly  done” — a  thought  in 
which  many  others  concurred.  One 
“radical”  went  so  far  as  to  say  that 
he  believed  the  time  was  coming  when 
agencies  and  big  advertisers  would  ap¬ 
praise  still  more  carefully  the  past  his¬ 
tory  of  a  paper,  its  financial  standing, 
earnings  and  editorial  policy.  Cer¬ 
tainly  they  are  not  attaching  much  im¬ 
portance  to  advertising  showing  losses, 
gains,  comparisons  with  paper  No.  1, 
No.  2  and  No.  3  and  how  many  people 
came  to  a  free  show. 

The  most  astonishing  thing  that 
came  out  of  the  investigation  was  in 
response  to  a  question  dealing  with 
“What  man  or  men  connected  with  a 
newspaper  are  best  equipped  to  give 
you  the  kind  of  information  you  want 
about  a  paper,  and  why?”  Almost  in¬ 
variably  the  answer  was :  “The  editor 
and  the  publisher.”  A  friend  of 
mine,  connected  with  one  of  the  largest 
agencies  in  the  country,  gives  me  the 
following  from  another  space  buyer  in  a 
large  agency  in  response  to  a  question¬ 
naire  they  exchanged.  It  epitomizes 
this  phase  of  my  own  investigation: 

“Question;  How  often  do  the  pub¬ 
lishers,  business  managers  or  editors  of 
important  publications  come  in  to  see 
you,  not  asking  for  any  particular  or¬ 
der,  but  just  to  meet  you,  and  would 
you  welcome  such  meetings?” 

“Answer :  They  come  in  all  too  sel¬ 
dom  and  I  would  welcome  such  meet¬ 
ings.  In  the  first  place  the  publisher, 
business  manager  or  editor  could  in  five 
minutes  reflect  to  me  more  about  the 
integrity  of  the  paper,  its  policies,  etc., 
than  I  could  get  through  any  amount  of 
interviews  with  the  average  represen¬ 
tative.  When  you  think  of  it,  the  pub¬ 
lisher  or  the  editor  is  the  Chamber  of 
(Commerce,  the  Better  Business  Bureau, 
the  Town  Council  and  the  retail  organi¬ 
zations  all  rolled  into  one.  He  can  and 
should  talk  most  interestingly  about  his 
community  and  I  would  welcome  such 
facts.  The  few  publishers  who  have 
called  on  me  seem  to  want  to  spend 
their  time  talking  about  the  automobile 
show  they  just  saw  in  New  York  or 
some  interesting  night  club  they  located 
and  don’t  tell  me  what  I  most  want  to 
know — the  policy  of  their  paper,  and 
worth-while  information  about  their 
community,  its  business  life,  its  social 
life  and  its  politics.” 

Obviously,  it  is  not  possible  for  pub¬ 
lishers  and  editors  to  make  as  many 
of  these  calls  as  they  would  like  to  and 
as  they  should,  but  the  reactions  to 
questions  such  as  the  foregoing  plainly 
point  the  way  to  a  new  type  of  infor¬ 
mation  that  is  wanted  and  needed. 

While  we  are  ready  to  agree  with 
the  majority  of  space  buyers  we  cannot 
help  but  feel  that  the  blame  rests,  prin¬ 
cipally,  upon  the  publishers  because  of 
their  lack  of  understanding  in  not  fur¬ 
nishing  the  salesman  with  the  kind  of 
information  that  sells  space  and  keeps 
it  sold  and  because  they  do  not  spend 
enough  time  in  educating  the  salesman 
in  the  history,  fundamentals  and  lore  of 
the  paper  to  the  extent  that  he  fairly 
exudes  that  paper  instead  of  a  mass 
of  figures  and  advertising  patter. 

Circulation  and  linage  figures  alone 
will  not  do  and  because  the  average 
salesman  is,  after  all.  a  salesman,^  he 
has  not  the  type  of  mind,  nor  the  time, 
to  gather  such  information  for  him¬ 
self.  But  he  can  sell  it — if  he  has  it-;- 
because  he  is  a  salesman.  The  case  is 
proved  in  the  results  obtained  by  fun¬ 
damentally  sound  newspapers  of  lesser 
circulations  producing  greater  returns, 
in  many  instances,  than  papers  in  the 
same  area  which  have  larger  circula¬ 
tions.  This  is  true,  but  the  solicitor, 
the  space  buyer  and  the  advertiser  do 
not  know  why  it  should  be  so.  And 
they  want  to  know.  The  hackneyed 
answers  are  not  the  real  reason.  C>nly 
the  editor  knows,  and  maybe  he  has  not 
thought  of  it  from  the  selling  angle. 
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COURT  ASKED  TO  STOP 
CODE  VIOLATION 

Secretary  Ickes  Want*  Standard  Oil 

Co.  Enjoined  from  Continuing 
Premium  Contest — Company 
Using  Radio  and  Press 

{Special  to  Editok  &  PusLisiiEs) 

Washington,  D.  C.,  Jan.  17 — The 
“Babe  Ruth  Premium  Contest’’  being 
conducted  by  the  Standard  Oil  Com¬ 
pany  of  New  Jersey  with  the  aid  of  a 
network  of  25  broadcasting  stations  and 
some  newspaper  advertising  is  a  viola¬ 
tion  of  the  NRA  code  for  the  petroleum 
industry,  Secretary  of  the  Interior 
Harold  L.  Ickes  has  complained  to  the 
District  of  Columbia  Supreme  Court, 
and  he  has  asked  that  the  oil  company 
be  enjoined  from  continuing  the  con¬ 
test. 

Administrator  Ickes  said  the  action 
was  based  upon  numerous  complaints  to 
him  that  the  Standard  Oil  Company 
refused  to  abide  by  provisions  of  the 
code  prohibiting  the  giving  of  premiums, 
prizes  or  other  free  goods  to  encourage 
the  sale  of  gasoline  and  other  petroleum 
products. 

The  respondent  company  and  its  sub¬ 
sidiaries  have  inaugurated  a  Boys’  Club 
contest  under  which  boys  and  girls,  un¬ 
der  18  years  of  age,  may  compete  for 
prizes  consisting  of  baseball  equipment 
and  free  trips  to  big  league  training 
camps.  As  Federal  Oil  Administrator, 
Secretary  Ickes  conferred  with  NRA 
and  Department  of  Justice  officials  con¬ 
cerning  the  alleged  violation,  then  or¬ 
dered  the  company  to  discontinue  the 
program.  He  was  informed,  he  re¬ 
ports,  that  the  counsel  for  the  company 
advised  against  discontinuance,  where¬ 
upon  action  was  brought  to  obtain  an  in¬ 
junctive  order. 

For  the  past  few  weeks,  the  Standard 
company  has  been  running  newspaper 
advertisements  stating  that  Babe  Ruth 
would  tell  over  the  radio  how  he  is 
offering  3,950  prizes  for  distribution 
among  boys  and  girls.  On  every  Mon¬ 
day,  Wednesday  and  Friday  since  Jan¬ 
uary  3,  the  respondent  has  conducted  a 
radio  program  advertising  the  prize 
rontest,  employing  broadcasting  stations 
in  Little  Rock,  Ark.,  Hartford,  Conn., 
Washington,  D.  C.,  New  Orleans,  Port¬ 
land,  Me.,  Baltimore,  Boston,  Worces¬ 
ter,  Mass.,  Rochester,  N.  Y.,  Newark, 
N.  J.,  Buffalo,  N.  Y.,  Schenectady,  N. 
Y.,  Syracuse,  N.  Y..  Charlotte,  N.  C., 
Raleigh,  N.  C.,  Philadelphia,  Pitts¬ 
burgh,  Providence,  R.  I.,  Columbia, 
S.  C.,  Memi^is,  Norfolk,  Va.,  Rich¬ 
mond,  Va.,  and  Wheeling,  W.  Va. 

'The  program  also  has  been  widely 
advertised  on  placards  at  Standard  and 
Eisso  filling  stations. 

"rrial  of  the  action  is  expected  to  put 
in  issue  the  question  of  whether  sales 
of  gasoline  at  a  filling  station  can  be 
considered  to  be  interstate  commerce, 
and  therefore  within  the  power  of  the 
federal  government  to  control.  Antici¬ 
pating  such  a  question  and  intended  to 
meet  it,  the  government’s  attorneys  have 
set  out  at  great  length  their  claims  that 
the  production,  refining  and  delivery  of 
oil  is  a  transaction  seriously  affecting 
interstate  commerce,  even  though  the 
tmit  sale  to  the  ultimate  consumer  is  an 
intrastate  transaction. 

_  Although  a  money  penalty  is  pro¬ 
vided  for  violation  of  a  code  term.  Sec¬ 
retary  Ickes  insists  the  rem^y  of 
injunction  should  be  granted  since  a 
criminal  prosecution  will  extend  over  a 
long  period  and  in  the  meantime  other 
oil  companies  will  adopt  the  premium 
plan,  with  the  result  that  there  will 
develop  a  serious  price  war. 


ASKS  MODIHED  UCENSE 
A  hearing  hu  been  set  by  the  Federal 
Radio  Commission  on  an  application 
made  by  the  Reporter  Printing  Co., 
Fond  du  Lac,  Mich.,  publishers  of  the 
Commonwealth  Reporter,  requesting  a 
modification  of  their  license,  covering 
the  operation  of  station  KFIZ  at  Fond 
du  Lac.  It  is  the  desire  of  the  com¬ 
pany,  as  set  forth  in  their  application, 
to  reduce  the  frequency  of  the  station 
from  1420  to  1310  kc. 


LAURENCE  HILLS  LEAVES 

Laurence  Hills,  ^itor  and  general 
manager  of  the  New  York  Herald, 
European  edition  of  the  New  1  ork 
Herald  Tribune  published  in  Paris,  left 
for  Europe  aboard  the  He  de  France 
Jan.  13,  at  the  end  of  his  annual  visit 
to  the  United  States.  He  arrived  in 
this  country  early  in  December. 

AUDITED  CIRCULATION 
STRESSED  IN  OREGON 

O.  C.  Harn  Say*  89%  of  Daily 
Papers  Are  Auudited  by 
A.B.C. — Officer*  Are 
Reelected 

"When  advertising  began  to  assume 
importance  in  the  publishing  business 
a  great  many  years  ago,  the  circulation 
of  every  advertising  medium  began  to 
be  a  matter  of  concern,  according  to 
O.  C.  Harn  of  Chicago,  managing  di¬ 
rector  of  the  .\udit  Bureau  of  Circu¬ 
lations  ,who  spoke  Jan.  9  before  the 
Pacific  Northwest  Newspaper  Associa¬ 
tion,  in  convention  assembly  at  Portland, 
Ore. 

"A  cooperative  movement  was  started 
to  acquaint  prospective  advertisers  with 
facts  about  circulation,’’  said  Mr.  Harn. 
"This  movement  has  grown  until  89  per 
cent  of  the  daily  newspaper  circulation 
in  the  United  States  and  Canada  is 
audited  by  the  A.  B.  C.,  an  auditor  of 
fact,  not  of  opinions  and  claims.’’ 

The  association  voted  a  resolution 
urging  the  .Audit  Bureau  to  carry  on 
an  aggressive  campaign  to  sell  the  ad¬ 
vantages  of  paid  circulation  figures  to 
national  and  local  advertisers. 

J.  F.  Young,  of  Spokane,  Wash., 
president  of  the  Northwest  Association, 
opened  the  two-day  convention  in  Port¬ 
land  with  a  declaration  that  the  news- 
p^r  advertising  business  in  the  Pa¬ 
cific  northwest,  was  absolutely  depend¬ 
ent  on  prices  of  farm  produce. 

“Agriculture  has  a  definite  influence 
on  advertising  lineage  here  in  the  north¬ 
west,”  Mr.  Young  said.  “It  represents 
79  per  cent  of  our  total  production  of 
new  wealth  every  year.  If  we  re¬ 
moved  the  farm  produce  industry  from 
our  five  states,  we  would  remove  the 
sustenance  of  80  per  cent  of  our  popu¬ 
lation.” 

Twenty-nine  visiting  delegates  and 
nine  Portland  men  were  at  the  conven¬ 
tion  sessions.  Strong  support  for  the 
American  Newspaper  Publishers’  Asso¬ 
ciation  code  for  daily  newpapers  was 
approved  by  the  delegates.  Approval 
also  of  the  proposed  agreement  between 
radio  broadcasting  stations  and  press 
associations  was  voiced. 

Officers  of  the  Pacific  Northwest 
Newspaper  Association  were  reelected, 
they  are  Mr.  Young,  president;  F.  J. 
Burd,  V'ancouver,  B.  C.,  vice-president; 
S.  R.  Winch,  Portland,  treasurer;  J. 
H.  Dickey,  Butte,  Mont.,  W.  E.  Hart- 
mus,  Portland;  W  V.  Tanner,  Seattle, 
directors,  and  E.  F.  Bitler,  Spokane, 
Wash.,  secretary. 


DAILY  NEWS  PAYS  BONUS 

Annual  Dutribution  Affected  All 
Wbo  Had  Been  on  Payroll  6  Month* 

Employes  of  the  New  York  Daily 
Neu’s  in  all  departments  recently  re¬ 
ceived  their  regular  annual  bonus  based 
on  length  of  servvice  and  amount  of 
salary  received,  it  was  learned  this  week. 

With  the  cash  disbursement  was  a 
note  from  the  management  stating  that 
the  year’s  business  had  warranted  giv¬ 
ing  a  bonus  again  for  1933,  and  the 
hope  was  expressed  that  the  custom 
might  be  continued  in  years  to  come. 

Everyone  who  had  been  in  the  News’ 
employ  six  months  or  longer  benefited. 
The  amounts  expended  could  not  be 
learned,  although  it  was  reported  that 
in  the  composing  room  the  awards 
ranged  up  to  as  high  as  $300. 

PLANS  $50,000  DRIVE 

Plans  are  now  under  way  on  Cape 
Cod,  Mass.,  for  raising  $50,000,  to  pub¬ 
licize  Cape  Cod  during  the  coming  year. 
The  campaign  is  scheduled  to  start 
Feb.  1. 


NEW  GOLDBERG  CHARACTER 


Well-Known  Cartoonist  Starting  a 
Continuity  Strip  “Doc  Wright’’ 

Rube  Goldberg,  well-known  cartoon¬ 
ist,  is  entering  a  new  phase  of  his  career 
Jan.  29  when  his  new  comic  strip,  cen¬ 
tered  around  a 
rural  character 
called  “Do  c.” 
Wright”  will  be 
distributed  by  the 
McNaught  Syndi¬ 
cate. 

The  character 
will  be  a  country 
doctor  whose 
understanding  of 
human  nature  will 
help  straighten  out 
the  affairs  of  his 
neighbors. 

Rube  Goldberg 
speaking : 

"The  Doc.  is  going  to  be  a  real  he- 
man  who  can  take  or  give  a  punch  in 
the  nose,  who  would  rather  see  young 
people  smoke  in  the  parlor  than  out 
behind  the  barn,  and  one  to  whom 
medicine  is  only  necessary  where  sym¬ 
pathy  and  good  cheer  fail.” 

Several  of  the  cartoonist's  Broadway 
commentators  were  a  little  puzzled  that 
Mr.  Goldberg  should  select  his  new 
characters  from  rural  life,  after  being 
so  closely  identified  with  the  so-callerl 
wise  metropolitan  merry-go-round. 
.Mr.  Goldberg,  however,  says  all  human 
beings  are  more  or  less  alike.  Whether 
they  live  in  the  Ritz,  of  New  York,  or 
the  Mansion  House,  of  Fairville,  they 
have  the  same  emotions,  the  same  ap¬ 
petites,  the  same  loves,  the  same  laughs, 
the  same  ambitions  and  the  same  brains. 

The  “Doc.  Wright”  strip  is  a  radical 
departure  from  the  well-known  Gold¬ 
berg  treatment,  which  for  20  years  has 
been  widely  read  because  of  its  gro¬ 
tesque  fancy  and  its  racy  vernacular. 
"Baloney”  and  ‘T’m  the  Guy”  are  among 
the  twists  he  is  credited  with  having 
put  in  the  American  language. 


A.P.  ADDED  115 


Employment  Increased  Under  Provi¬ 
sion  of  Temporary  Newspaper  Code 

One  hundred  and  fifteen  whole  or 
part  time  employes  have  been  added  by 
the  Associate  Press  since  it  has  con¬ 
formed  to  the  temporary  daily  news¬ 
paper  code,  a  notice  to  .qiembers  from 
Kent  Cooper,  general  manager,  revealed 
recently. 

The  notice  follows : 

“While  the  Associated  Press  has 
signed  no  code  it  has  been  necessary  to 
reduce  the  amount  of  the  refunds  for 
the  month  of  November  due  to  condi¬ 
tions  over  which  the  Associated  Press 
management  has  no  control,  namely,  the 
necessity  of  increasing  certain  salaries 
and  arranging  employment  conditions  to 
the  minimum  of  the  temporary  news¬ 
paper  code  of  the  NRA,  so  that  em¬ 
ployment  conditions  in  the  Associated 
Press  would  not  continue  out  of  har¬ 
mony  with  the  code. 

“The  changes  involved  the  adoption 
of  the  40-hour  week  in  the  operating 
personnel.  To  conform  in  this  respect 
alone  required  the  additions  to  115 
whole  or  part-time  employes.  There 
were  also  necessary  additions  to  the 
news  department  staff  at  minimum  sala¬ 
ries,  and  salaries  in  other  departments 
had  to  be  brought  up  to  the  NRA  code 
minimum.” 


PLAIN  DEALER  PROMO'nONS 


Carl  P.  Himmelman  Named  Manager 
of  Store  Advertising 

Carl  P.  Himmelman  has  been  made 
manager  of  store  advertising  for  the 
Cleveland  Plain  Dealer.  K.  K.  Hacka- 
thorn  succeeds  Himmelman  as  classified 
manager  and  his  assistant  is  John  J. 
McCarrens,  son  of  the  paper’s  vice- 
president  and  general  manager. 

Himmelman  has  been  identified  with 
the  advertising  business  for  about  ^ 
years. 

These  promotions  were  announced  by 
the  paper’s  new  business  manager,  J. 
.A.  Van  Buren. 


CHAPEL  HILL  SESSION 
DRAWS  BIG  CROWD 


Spirit  of  Optimism  Shown  at  Tentk 
Annual  North  Caro¬ 
lina  Newspaper 
Institute 

(Bv  telegraph  to  Editor  &  Publisher) 

Chapel  Hill,  N.  C.,  Jan.  18 — With 
the  largest  attendance  on  record  and  a 
spirit  of  optimism  toward  business  con¬ 
ditions  that  was  noticeably  lacking  a 
year  ago.  North  Carolina  newspaper 
men  and  women  met  here  this  week  for 
their  tenth  annual  Newspaper  Institute, 
held  here  this  week  under  the  auspices 
of  the  University  of  North  Carolina 
and  the  North  Carolina  Press  Associa¬ 
tion,  with  Duke  University  cooperating. 

Speeches  by  a  number  of  nationally 
prominent  newspaper  men,  including 
Col.  R.  R.  McCormick,  editor  and  pub¬ 
lisher  of  the  Chicago  Tribune;  Joseph 
T.  Mackey,  executive  vice-president  of 
the  Mergenthaler  Linotype  Company; 
Richard  H.  Waldo,  president  and  editor 
of  the  McClure  Newspaper  Syndicate; 
George  W.  H.  Britt,  of  the  New  York 
World  Telegram;  Watson  Davis,  direc¬ 
tor  of  science  service,  Washington, 
featured  the  three-day  sessions. 

Col.  McCormick,  in  the  feature 
address  of  the  opening  night,  told  the 
delegates  that  the  press  was  the  safe¬ 
guard  of  the  nation  and  that  “preserva¬ 
tion  of  the  press  is  preservation  of 
the  republic.” 

The  address  of  welcome  was  made  bv 
President  Frank  P.  Graham,  of  the 
University  of  North  Carolina,  where 
most  of  the  meetings  were  held.  Dr. 
Graham  declared  that  freedom  of  the 
press  should  be  “freedom  to  print  and 
criticize  and  interpret,  but  not  to  ex¬ 
ploit  either  workers  in  the  composing 
room  or  writers  at  the  desk.” 

J.  Roy  Parker,  president  of  the  North 
Carolina  Press  Association,  responded 
to  the  address  of  welcome,  expressing 
thanks  to  the  university  for  its  efforts 
in  making  the  institute  successful  and 
urging  that  university  and  press  con¬ 
tinue  to  strive  for  the  betterment  of 
mankind. 

Mr.  Waldo  fascinated  his  hearers 
with  an  exposition  of  the  methods  used 
by  the  McClure  Syndicate  in  obtain¬ 
ing  “News  Behind  the  News.”  He 
predicted  that  there  would  be  a  call 
for  more  such  news  in  the  future  and 
that  there  would  be  less  soft-pedaling. 
He  further  predicted  “more  condensa¬ 
tion  and  vividness,  more  originality,  and 
even  more  literature.” 

Mr.  Mackey,  addressing  the  Thurs¬ 
day  morning  session,  presented  a  plan 
to  regulate  interstate  enterprise 
through  voluntary  action  of  the  part 
of  business  through  the  income  tax 
laws,  the  object  being  to  free,  under 
certain  conditions,  such  enterprises 
from  the  restraint  of  trade  laws  with¬ 
out  abolition  of  those  laws  and  with¬ 
out  effecting  the  public  interest. 

.A  remarkably  frank  discussion  of 
North  Carolina  editorial  pages  was 
presented  by  J.  E.  Dowd,  editor  of 
the  Charlotte  News,  who  urged  that 
the  press  make  an  effort  to  arouse  in 
the  state  a  more  liberal  and  progres¬ 
sive  attitude. 

The  Thursday  evening  meeting  was 
held  at  Duke  University  in  Durham, 
where  the  delegates  were  guests  of 
Duke  at  a  dinner  and  heard  addresses 
by  Mr.  Britt  and  Prof  Malcolm  Mc¬ 
Dermott,  of  the  Duke  Law  School. 

Group  meetings  for  dailies  aM 
weeklies  were  presided  over  by  C.  C 
Council,  publisher  of  the  Durham  Her¬ 
ald  and  Judson  Ashby,  publisher  of  the 
Mt.  Airy  Times,  respectively.  Hiden 
Ramsey,  of  the  Asheinlle-Citiztn- 
Times,  also  addressed  the  final  meeting. 

GOLF  BALL  ACCOUNT  PLACED 

The  Acushnet  Process  Company,  New 
Bedford,  Mass.,  has  appointed  Hir- 
shon-Garfield  &  deGarmo,  Inc.,  New 
York  advertising  agency,  to  handle 
its  advertising  for  1934.  Magazines 
and  class  papers  will  be  used  to  feature 
the  Acushnet  Golf  Ball. 


1 


Editor  &  Publisher  for  January  2  0,  19  34 


new  YORK  SUN  “CHAPTER”  OF  GUILD 
FORMED  AFTER  HEATED  MEETING 

5even  Employes  Form  Nucleus  of  Unit — Those  Opposing  Guild 
Give  Their  Reas<ms  in  Resolution — Other  Guild 
Activities  Reported 


HEADS  TEACHERS’  GROUP 


Anew  YORK  sun  chapter  of 
the  Newspaper  Guild  of  New 
York  was  formed  Jan.  15,  when  seven 
employes  of  the  paper  out  of  55  who 
attended  a  meeting  called  for  the  pur¬ 
pose,  paid  their  dues  and  thus  automati- 
^ly  became  the  Sun’s  unit  for  partici¬ 
pation  in  Guild  affairs. 

The  meeting  was  called  by  the  News¬ 
paper  Guild,  and  was  held  in  Room  351 
of  the  Municipal  Building. 

Immediately  following  the  meeting 
Sun  employes  opposed  to  Guild  partici¬ 
pation  drew  up  a  statement  expressing 
their  objections. 

The  meeting  lasted  about  an  hour  and 
had  several  moments  of  uproar.  Hey- 
wood  Broun,  president  of  the  Ameri¬ 
can  Newspaper  Guild,  and  vice-president 
of  the  New  York  Guild,  presided.  Mor¬ 
ris  Watson,  Associated  Press,  treasurer 
of  the  New  York  Guild,  and  Joseph 
Lilly,  formerly  of  the  World-Telegram, 
were  also  present. 

Two  hours  before  the  meeting  a  vote 
was  taken  in  the  club  room  of  the  Sun 
which  showed  42  against  participation 
in  the  Guijd,  and  two  in  favor  of  it. 

The  feeling  of  antagonism  manifested 
itself  from  the  beginning.  Mr.  Broun 
told  of  the  benefits;  to  be  derived  from 
Guild  participation,  and  answered  a  bar¬ 
rage  of  questions  from  the  floor. 

.4t  one  point  he  became  angered  and 
shouted  that  “the  meeting’s  adjourned  1” 
Calm  was  restored,  however,  and  the 
session  continued.  There  were  several 
versions  of  the  row,  but  this  is  the  way 
it  happened,  according  to  one  guild  mem¬ 
ber  who  was  present : 

Mr.  Broun  had  asked  why  the  Sun 
was  the  only  large  newspaper  in  New 
York  without  a  chapter  in  the  Guild. 
Someone  had  replied  that  Sun  employes 
were  satisfied  with  present  conditions. 

‘Am  I  to  take  it  then,’’  Mr.  Broun 
had  asked,  “that  you  are  not  interested 
in  the  conditions  of  other  newspaper¬ 
men?’’ 

■‘Yes,’’  had  been  an  answer. 

.\nother  version  was  that  Mr.  Broun 
was  annoyed  by  the  barrage  of  ques¬ 
tions. 

The  statement  issued  by  Sun  em¬ 
ployes  after  the  meeting  follows: 

“The  undersigned  members  of  the 
editorial  and  news  staffs  of  the  Sun 
are  agreed  that  it  is  not  to  our  in¬ 
terest  to  participate  in  the  formation 
or  conduct  of  a  Sun  Chapter  of  the 
Newspaper  Guild  of  New  York  for 
the  following  reasons: 

“1.  We  believe  that  provisions  in 
the  Newspaper  Guild’s  Constitution  con¬ 
cerning  chapters  are  defective  in  that 
they  fail  to  provide  that  a  chapter  must 
comprise  a  majority  of  the  editorial 
eiiq)loyes  of  a  newspaper  in  order  to 
be  considered  fairly  representative  of 
all  editorial  employes  of  that  newspaper ; 

“2.  We  believe  that  there  is  insuf¬ 
ficient  community  of  interest  among 
members  of  editorial  and  news  staffs 
wd  all  other  persons  ‘gainfully  employed 
in  the  editorial  departments  of  daily 
newspapers’  to  justify  a  formal  associa¬ 
tion  of  the  kind  proposed; 

“3.  We  believe  that  the  statement 
of  purpose  in  the  Constitution  of  the 
Newspaper  Guild  is  so  vague  and  un¬ 
certain  as  make  it  impossible  for  us 
as  employes  to  understand  what  rights 
and  privileges  of  representation  we  are 
being  asked  to  delegate  to  the  Guild 
or  its  officers  and  committees; 

“4.  We  believe  that  it  is  against 
our  best  interest  to  delegate  to  a  com¬ 
mittee  of  nine  which  we  cannot  select 
and  control  the  right  to  represent  us 
m  negotiation  with  our  employers; 

"5.  We  believe  that  all  rights  for  col- 
TOive  action  which  now  exists  or  here- 
aftCT  may  be  conferred  affecting  nego- 
tmtion  between  us  and  the  management 
of  the  Sun  can  be  best  and  most  safely 
aercised  by  the  editorial  employes  of 
the  Sun. 

Although  agreeing  among  ourselves 


to  refrain  from  participation  in  a  Sun 
Chapter  of  the  Newspaper  Guild,  we 
acknowledge  the  full  and  unquestionable 
right  of  other  employes  of  this  news¬ 
paper  to  participate  if  they  so  desire, 
and  pledge  ourselves  to  interpose  no 
objection  to  their  participation,  to  at¬ 
tempt  to  throw  no  obstacle  in  the  way 
oi  their  so  doing.’’ 

The  Philadelphia-Camden  Newspaper 
Guild  voted  unanimously  jan.  14  to  affi¬ 
liate  with  the  National  Guild  and  voted 
a  yearly  $2  individual  assessment  to  go 
to  the  national  body.  There  has  been 
some  talk  of  opposition  to  the  affilia¬ 
tion,  but  with  more  than  200  members 
of  the  various  units  present  the  plan 
was  adopted  by  acclamation. 

The  Philadelphia  Guild  has  opened 
headquarters  at  the  Broadwood  Hotel. 
It  was  reported  at  the  meeting  that  the 
guild  now  has  nearly  600  members. 

Lansing,  Mich.,  newspapermen  fornied 
the  first  newspaper  guild  in  the  state 
outside  Detroit  at  a  meeting  Jan.  14. 
The  group  of  14,  representing  about 
half  of  the  eligible  editorial  workers  in 
the  city,  decided  to  affiliate  at  once  with 
the  .American  Newspaper  Guild. 

Earle  R.  Pitt,  of  the  staff  of  the 
State  Journal,  the  city’s  only  daily,  was 
chosen  president.  George  S.  Alderton, 
sports  editor,  and  Hayden  R.  Palmer, 
telegraph  editor  of  the  same  publication, 
were  named  vice-president  and  secre¬ 
tary-treasurer,  respectively. 

Committees  were  named  to  draft  a 
con.stitution  and  by-laws  which  will  be 
presented  for  adoption. 

The  Oklahoma  N eiospapcr  Guild  Re¬ 
porter,  organ  of  the  Oklahoma  guild, 
with  headquarters  at  Tulsa,  Okla.,  will 
be  issued  in  the  near  future,  Joe  Myer, 
assistant  city  editor,  Tulsa  Tribune, 
president,  has  announced.  The  guild  is 
trying  to  interest  all  newspaper  workers 
in  Oklahoma  in  the  organization  and 
will  carry  on  a  direct  mail  membership 
campaign,  he  said.  A  list  of  employed 
newspapermen  is  being  compiled. 

First  steps  were  taken  by  Albany 
newspapermen  at  a  meeting  held  Jan.  7 
for  the  purpose  of  organizing  a  Tri- 
City  Newswriters’  Guild  which  will 
include  Albany,  Troy  and  Schenectady. 

John  Wanhope,  Albany  Evening 
News  city  hall  reporter,  was  elected 
temporary  chairman  by  the  46  editorial 
employes  of  the  Knickerbocker  Press, 
Evening  News  and  Albany  Times-Union 
who  attended  the  session  by  proxies; 
30  others  were  represented.  The  Albany 
bureaus  of  the  United  Press  and  the 
Associated  Press  were  represented  as 
well  as  the  Evangelist,  Albany  Catholic 
Weekly. 

Each  newspaper  will  form  its  own 
chapter.  At  separate  meetings  com¬ 
mittees  were  named.  The  Times-Union 
employes  chose  Ed.  E.  Herwig  as 
chairman,  and  Zoe  Fales,  R.  Walsh 
and  Connie  Heffernan;  Knickerbocker 
Press,  Henry  B.  Kraft,  chairman; 
Jerome  Walker,  Jo  Leonard  and  A1 
Moss;  Evening  News,  John  Wanhope, 
chairman;  R.  Ranger  Tyler,  Eric  Lile- 
johlm  and  Janet  Scott;  United  Press, 
Henry  Matel,  chairman,  and  the  Evan¬ 
gelist,  John  Sehl,  chairman. 

Meetings  are  to  be  held  in  Troy  and 
Schenectady  and  the  committees  from 
those  two  cities  are  to  meet  with  Albany 
newspapermen  in  the  near  future. 
Application  for  a  charter  will  then  be 
made.  There  are  about  200  newspaper¬ 
men  in  the  area. 

An  open  meeting  for  all  Buffalo 
newspaper  men  will  be  held  Jan.  21 
in  the  Hotel  Statler,  that  city,  to  vote 
on  a  proposition  to  abolish  the  Buflalo 
Press  Club  and  to  substitute  for  it  a 
newspaper  Guild. 

Jack  Weeks,  of  the  city  staff,  was 
elected  president  of  the  Detroit  Free 
Press  unit  of  the  Detroit  Newspaper 
Guild  Jan.  14.  Miss  Jeanette  McCall, 
of  the  society  department,  was  elected 
vice-president ;  Robert  Perry,  copy 


William  L.  Mapel,  head  of  School  of 
Journalism,  Washington  &  Lee  Univer¬ 
sity,  who  has  heen  elected  president  of 
the  American  Association  of  Teachers 
of  Journalism.  Prof.  Mapel  is  a 
graduate  of  the  School  of  Journalism. 
University  of  Missouri.  Washington  & 
Lee  University  was  founded  by  Gen. 
George  Washington,  among  the  earliest 
institutions  of  higher  education  in  the 
United  States.  The  journalism  depart¬ 
ment  was  the  pioneer  school  of  the 
kind  and  was  founded  by  Gen.  Robert 
E.  Lee. 

desk,  secretary-treasurer,  and  Floyd 
Nixon,  art  director,  representative  of 
the  unit  on  the  executive  committee  of 
the  City  Guild. 

Mark  McIntyre,  Record,  was  elected 
president  oi  the  Boston  Newspaper 
Guild,  local  unit  of  the  National  News¬ 
paper  Guild,  at  an  organization  meeting, 
Jan.  17  at  the  Burroughs  Newsboys’ 
Foundation.  Other  officers  elected  were 
William  J.  Griffin,  Herald,  vice-presi¬ 
dent;  John  Barry,  Globe,  secretary,  and 
Thomas  F.  Grant,  Globe,  treasurer. 

Editorial  employes  of  San  Antonio 
dailies  have  formed  a  guild,  electing 
William  Keyes,  Express,  president ;  Ben 
Baines,  News,  vice-president;  J.  C.  Os- 
lin.  News,  treasurer,  and  Cliff  Potter, 
Light,  secretary.  Three  executive  com¬ 
mitteemen  from  each  iiaper  also  were 
chosen. 

BROUNS  ARE  DIVORCED 

Heywood  Broun,  Netv  York  World- 
Telegram  columnist  and  president  of 
the  American  Newspaper  Guild,  veri¬ 
fied  in  New  York  this  week  the  report 
that  he  and  his  wife,  Ruth  Hale,  head 
of  the  Lucy  Stone  League,  were  di¬ 
vorced  last  November  in  Nogales, 
Mexico.  It  was  a  friendly  action 
brought  by  Miss  Hale,  it  was  stated. 
They  were  married  in  New  York  in 
1917  and  have  a  son,  Heywood  Hale 
Broun,  15,  who  was  placed  in  their 
joint  custody.  Broun  said  he  and  his 
wife  have  been  living  apart  for  six 
years.  They  will  continue  their  col¬ 
laboration  on  a  play  and  a  novel,  they 
stated. 

MIDWEST  MEETING  FEB.  11-12 

Winter  meeting  of  the  Midwest 
Newspaper  Advertising  Managers’  As¬ 
sociation  will  be  held  in  Kansas  City, 
Feb.  11  and  12.  E.  Julian  Herndon, 
advertising  manager.  Little  Rock  Ar¬ 
kansas  Democrat,  is  president  and  J. 
E.  Winslow,  advertising  manager,  Sioux 
City  (la.)  Tribune,  is  secretary  and 
treasurer. 

PAUL  BLOCK  TO  SPEAK 

Paul  Block,  publisher  of  the  Block 
newspapers  and  head  of  Paul  Block  and 
Associates,  newspaper  representatives. 
New  York,  will  speak  before  the  stu¬ 
dents  of  the  Pulitzer  School  of  Journal¬ 
ism,  Columbia  University,  Jan.  23. 


COOPERATIVE  BUYING 
PLANNED  BY  GUILD 

New  York  Group  to  Study  Plan  ■■ 
Club  Room*  Are  Being  Con¬ 
sidered  —  Meeting  with 
Publishers  Feb.  1 

The  creation  of  a  committee  on  co¬ 
operative  buying  was  announced  Jan.  18 
by  the  executive  committee  of  the  News- 
pajier  Guild  of  New  York.  The  com¬ 
mittee  is  to  make  a  study  of  the  use 
of  group  buying-power  to  raise  the  real 
incomes  of  the  1100  Guild  members  by 
reducing  the  prices  they  have  had  to 
pay  as  individuals  for  goods  and  ser¬ 
vices. 

Chairman  of  the  committee  is  Miss 
Edna  Slocum,  W omen’s  W ear,  and  its 
other  meml^rs  are  Miss  Alice  Hughes, 
shopping  columnist  of  the  New  York 
Anterican,  and  Harvey  E.  Runner,  re¬ 
tail  trade  expert  of  the  New  York  Her¬ 
ald  Tribune. 

At  the  last  meeting  of  the  Newspaper 
Guild  Assembly  held  at  the  Astor,  Jan. 
11,  the  Assembly  ratified  a  resolution 
passed  by  a  previous  mass  meeting  pro¬ 
viding  that  the  president  of  the  Guild, 
or  a  person  delegated  by  him  when  he 
is  unable  to  serve,  shall  be  the  sole 
spokesman  for  the  Guild  in  public  re¬ 
lations. 

It  also  approved  the  appointment  of 
a  committee  consisting  of  Heywood 
Broun  and  Charles  Bayer,  New  York 
American,  to  conduct  preliminary  nego¬ 
tiations  for  club  rooms.  Present  plans 
call  for  the  combination  of  office  space, 
assembly  room,  bar  and  restaurant, 
either  in  one  of  the  central  hotels  or 
in  a  house  in  the  mid-forties  at  no  ex¬ 
pense  to  Guild  members  beyond  the 
sums  which  the  Guild  is  now  paying 
for  rentals  and  whatever  charges  the 
members  individually  see  fit  to  assume 
by  patronizing  the  place. 

Invitations  to  about  40  newspaper 
publishers  and  editors  and  to  Ralph 
Pulitzer,  newly-appointed  NRA  admin¬ 
istrator  for  the  newspaper  code,  were 
sent  out  Jan.  18  to  the  postponed  sup¬ 
per  and  discussion  of  the  Guild  at  the 
.Astor  February  1.  The  meeting  was  to 
have  been  held  Jan.  15. 

U.  P.  PROMOTES  CURRAN 

Named  Southern  Division  Manager 

Succeeding  Williams 

■Announcement  of  the  appointment  of 
Thomas  R.  Curran  as  southern  di¬ 
vision  manager  of  the  United  Press 
was  made  this  week.  He  succeeds  Ed¬ 
win  Moss  Williams,  who  is  now  at¬ 
tached  to  the  New  York  business  staff. 
Prior  to  this  appointment  Curran  was 
a  business  representative  in  the  Pacific 
Coast  division. 

Mr.  Curran  started  press  association 
work  as  a  telegraph  operator,  serving 
on  International  News,  Associated  Press 
and  United  Press  circuits.  Later  he 
was  on  the  reportorial  staff  of  the 
Lincoln  (Neb.)  Star  and  Klamath 
Falls  (Ore.)  News,  He  then  joined 
the  I.N.S.  as  Los  Angeles  corre¬ 
spondent.  In  1926  he  was  transferred 
to  San  Francisco.  He  became  a  mem¬ 
ber  of  the  news  staff  of  the  San  Fran¬ 
cisco  U.  P.  bureau  in  1927.  Later  he 
was  attached  to  the  business  office  and 
travelled  through  the  Pacific  Coast 
states. 

As  southern  division  manager  he 
will  make  his  headquarters  in  Atlanta, 
Ga.,  and  will  have  charge  of  Tennessee, 
.Alabama,  Georgia,  Mississippi,  Florida. 
North  (Zarolina,  South  Carolina  and 
Virginia. 

The  other  United  Press  division  man- 
’  agers  are  Frank  H.  Bartholomew,  Pa¬ 
cific  Coast;  Charles  B.  McCabe,  central, 
I  and  Ralph  H.  Turner,  southwestern. 

A.  P.  MEN  SHIFTED 

Ray  Keiser,  of  the  Grand  Rapids 
:  Herald,  and  Earl  J.  Hilligan,  of  the 
1  Ann  Arbor  Daily  News,  have  joined 
,  the  Detroit  staff  of  the  Associated  Press 
and  Leonard  E.  Pearson  of  the  A.  P. 
■  Indianapolis  office,  has  been  transferred 
to  Detroit. 
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GEORGE  E.  MILLER  DIES  IN  MEXICO; 
VETERAN  DETROIT  NEWS  EDITOR 

Succumbs  to  Pneumonia  While  on  Pleasure  Trip — Retired  Dec.  1 
After  52  Years  of  Ccmtinuous  Service — 17  Years 
in  Washington  Bureau 


George  E.  miller,  until  re¬ 
cently  editor  of  the  Detroit  Neii’s, 
died  in  Mexico  City,  Mexico,  late  Sun¬ 
day  night,  Jan.  14,  of  bronchial  pneu- 


George  E.  Miller 


monia  which  developed  from  a  cold 
taken  a  week  earlier. 

Leading  medical  men  of  the  Mexican 
capital  were  called  in  an  effort  to  save 
the  life  of  Mr.  Miller,  who  was  75 
years  old.  He  and  Mrs.  Miller  were 
on  a  pleasure  tour  when  he  was 
stricken.  Following  his  death  Mrs. 
Miller  was  taken  to  the  United  States 
Embassy  by  .\mbassador  and  Mrs. 
Josephus  Daniels,  close  friends  of  Mr. 
Miller  since  the  days  when  Mr.  Daniels 
was  Secretary  of  the  \avy  in  the  Wil¬ 
son  cabinet. 

Surviving  Mr.  Miller,  in  addition  to 
his  widow,  Grace,  are  two  sons,  Tom 
A.,  of  Ishpeming.  Mich.,  and  Karl  W., 
of  the  Detroit  Xews  VVashington  bu¬ 
reau.  and  two  daughters,  Helen  \V. 
Miller  and  Mrs.  .Alma  E.  Carey. 

Members  of  Detroit  Commandery 
No.  1,  Knights  Templar,  served  as 
pallbearers  at  the  funeral  services  Satur¬ 
day  in  Detroit.  Dr.  Edgar  DeWitt 
Jones,  of  the  Central  Woodward 
Christian  Church,  preached  the  fu¬ 
neral  .sermon  and  Detroit  Commandery 
conducted  the  rites  at  the  grave. 

Mr.  Miller's  body  was  returned  to 
Detroit  Thursday  morning  from  Mexico 
City.  Newspapermen  and  women,  and 
business,  professional  and  civic  leaders 
of  the  city  attended  the  services. 

Mr.  Miller  for  many  years  had  held 
the  title  of  the  oldest  editorial  em¬ 
ploye  of  the  Detroit  News  and  had 
served  the  paper  continuously  for  52 
years  in  many  capacities  up  to  the 
time  of  his  retirement  as  editor  Dec.  1. 
Since  then  he  had  served  as  editorial 
counsel.  His  connection  with  the  News 
began  in  1881,  when  he  was  a  student 
in  .Adrian  College  with  a  short  purse 
and  a  long  ambition.  Intent  on  becom¬ 
ing  a  lawyer,  he  became  correspondent 
of  the  News,  covering  college,  town 
and  county,  to  assist  in  defraying  his 
expenses. 

.An  illness  injured  his  throat  and  put 
an  end  to  any  aspirations  that  involved 
public  speaking,  and  so  he  dropped  the 
reading  of  law  and  joined  the  staff  of 
the  Adrian  Times,  operated  by  Tom 
.\pplegate,  veteran  of  the  hustings  and 
the  type  case  and  a  graduate  of  Dana’s 
.Verc  York  Sun.  From  Applegate  he 
learned  lessons  that  stood  him  in  good 
stead  in  his  later  years  as  a  political 
correspondent  in  Washington. 

In  1887  he  responded  to  an  invitation 
of  the  Detroit  News  and  quit  the 
.Adrian  Times  to  go  to  the  Michigan 
metropolis  as  state  editor  of  the  News. 
He  became  city  editor,  then  news  editor, 
l)efore  1896  when  he  was  sent  to  Wash¬ 
ington  to  report  politics  at  the  capitol. 
For  four  years,  including  the  exciting 


period  of  the  Spanish-.American  War, 
he  remained  at  M'ashington,  returning 
to  Detroit  in  1900  to  take  over  the 
managing  editorship  of  the  Detroit  Tri¬ 
bune,  a  morning  paper  owned  also  by 
James  E.  Scripps.  In  1905  he  relin¬ 
quished  executive  responsibilities  to  re¬ 
turn  to  the  Washington  bureau,  which 
l.e  directed  until  February  1,  1918, 
when  he  was  again  called  home  to  take 
the  helm  in  the  critical  period  of  the 
war.  His  duties  as  editor  were  there¬ 
after  uninterrupted. 

Mr.  Miller  saw  service  under  every 
editor  the  News  has  had  since  its  birth 
in  1873.  Under  him,  during  his  terms 
as  an  executive  editor,  he  has  had  such 
notables  as  Charles  Darnton,  subse- 
quently  a  noted  New  York  drama 
critic;  Frank  1.  Cobb,  late  editor  of 
.Wii'  ]'ork  World ;  Eugene  Walter, 
playwright;  Will  Levington  Comfort. 
Roy  Rolfe  Gilson  and  Clarence  Buding- 
ton  Kelland.  novelists ;  James  A.  Le- 
Roy,  diplomat ;  and  Leonidas  Hubbard, 
explorer  who  lost  his  life  in  Labrador, 

During  his  Washington  years  (and 
they  totaled  17),  Mr.  Miller  was  con¬ 
spicuous  in  the  ranks  of  the  famed 
Gridiron  Club  and  of  the  National 
Press  Club.  Following  his  re-assump¬ 
tion  of  executive  responsibilities,  his 
leadership  took  new  direction.  In  1922 
he  figured  importantly  in  the  organiza¬ 
tion  of  the  North  American  Newspaper 
Alliance,  and  was  made  its  president,  an 
office  he  held  at  the  time  of  his  death. 
He  was  also  one  of  the  organizers  of 
the  .American  Society  of  Newspaper 
Editors,  of  which  he  had  been  a  vice- 
president  and  director. 

Mr.  Miller  was  born  in  Beavertown, 
Pa.,  May  1,  1858.  In  his  early  boy¬ 
hood  his  family  moved  to  Ohio,  where 
his  father  was  engaged  in  shoe  manu¬ 
facturing  when  the  Civil  War  broke 
out.  Enlisting  in  the  famous  Company 
K.  61st  Ohio  Volunteers,  his  father 
fought  through  the  campaign  about 
Missionary  Ridge  and  Lookout  Moun¬ 
tain,  but  contracted  smallpox  and  pneu¬ 
monia,  from  which  he  died.  The  boy’s 
mother  remarried  and  took  him  to 
Lenawee  County,  Mich. 

Mr.  Miller's  journalistic  creed  was 
not  a  complicated  one.  “The  whole  fu¬ 
ture  of  the  .American  newspaper,”  he 
once  wrote,  “rests  simply  on  the  pres¬ 
ervation  of  its  integrity  in  the  popular 
mind.  The  profession's  entire  capital, 
stock  in  trade  and  estate  consists  of  a 
public  confidence  which  cannot  be  pur¬ 
chased,  and  once  lost  is  almost  impos¬ 
sible  to  recapture.” 


ARBITRATING  DISPUTE 


Hearing  Held  In  Case  Involving  Chi¬ 
cago  American  and  Pressmen 

(Special  to  Editor  &  Publishes) 

Chicago,  Jan.  16 — The  International 
■Arbitration  Board  met  here  yesterday 
to  study  an  alleged  violation  by  the 
Chicago  American  of  its  contract  with 
the  local  printing  pressmen’s  union.  The 
pressmen  charged  that  reduction  in  the 
number  of  men  employed  on  presses  in 
the  .American’s  north  side  plant  consti¬ 
tuted  violation. 

The  board  sought  to  determine 
whether  or  not  there  had  been  a  viola¬ 
tion  of  the  agreement.  Judge  Fred  C. 
Cause  of  Indianapolis  presided  and  took 
the  case  under  advisement. 

By  stipulation,  Vice-President  S.  B. 
Marks  of  1.  P.  P.  &  A.  U.  and  Chair¬ 
man  Harvey  J.  Kelly  of  the  A.  N.  P,  A. 
Special  Standing  Committee  waived 
convening  the  entire  board  of  seven 
members.  The  hearing  proceeded  be¬ 
fore  these  two  and  the  chairman.  Judge 
Cause.  Appearing  for  the  American, 
were  Will  G.  Hooker,  executive  secre¬ 
tary  of  Chicago  Newspaper  Publishers’ 
.Association  and  John  Black,  business 
manager  of  the  American.  E.  H.  Chant 
represented  the  local  pressmen’s  union. 


W.  C.  COUTNEY  PROMOTED 


Takes  Over  Business  Managership  of 
Toledo  News-Bee 

James  F.  Pollock,  president  and  busi¬ 
ness  manager  of  the  Toledo  Neu’s-Bee, 
Jan.  15  announced  that  he  was  retiring 


James  F.  Pollock  Worth  C.  Coutney 
as  business  manager  and  that  he  will 
be  succeeded  by  Worth  C.  Coutney. 
Mr.  Pollock  will  retain  his  title  as 
president  of  the  News-Bee  Publishing 
Company,  giving  up  the  more  active 
duties  of  business  manager  because  of 
bad  health.  He  will  take  a  trip  to 
Florida  soon  for  an  extended  vacation, 
the  first  in  several  years. 

Mr.  Pollock  has  been  actively  in 
charge  of  the  business  management  of 
the  News-Bee  eight  years,  going  to 
Toledo  in  1926  from  New  York,  where 
he  had  been  a  director  of  national  ad¬ 
vertising  for  the  Scripps-Howard  news¬ 
papers. 

Mr.  Coutney  has  been  advertising 
director  of  the  News-Bee  since  1932, 
and  during  that'  time  has  been  ,Mr. 
Pollock’s  chief  aide  in  the  business 
management  of  the  paper.  Mr.  Coutney 
joined  the  News-Bee  in  1919,  in  the 
bookkeeping  department.  In  1926  he 
joined  the  advertising  staff.  His  next 
promotion  came  in  1927  when  he  was 
appointed  national  advertising  manager, 
a  position  he  held  until  his  appointment 
as  advertising  director. 

Mr.  Coutney  is  36,  and  has  lived  in 
Toledo  17  years.  He  is  married  and 
has  one  daughter. 


SMALL  ACCOUNTS  HAVE  CASH 


Two  Dailies  Report  Easier  Collections 
and  Better  Business 

Indications  of  the  improved  business 
situation  were  revealed  this  week  in  two 
incidents  reported  to  Editor  &  Pub¬ 
lisher,  concerning  the  collection  of  ad¬ 
vertising  brills  from  small  local  adver¬ 
tisers. 

C.  S.  Hogarth,  Chicago  Tribune 
credit  manager,  stated  that  collections 
are  easier  and  have  shown  a  decided 
improvement  during  the  past  month. 
He  also  reported  there  is  a  greater 
degree  of  optimism  in  all  business  lines 
the  Tribune  contacts. 

Collections  are  also  better  in  St. 
Louis,  the  St.  Louis  Globe-Democrat 
reported.  The  credit  department  stated 
that  for  the  first  time  in  many  months, 
only  one  account  last  week  was  listed 
as  cash  with  order,  while  27  “cash” 
accfiunts  were  placed  back  on  a  credit 
basis,  indicating  general  improvement 
in  local  business  conditions. 


EDITOR  OBTAINED  AIRPORT 

When  the  home  town  of  J.  W. 
Oakley,  editor  of  the  Centerville  (Ala.) 
Tress  had  an  opportunity  to  obtain  an 
airport  with  CWA  funds  recently  he 
got  busy  quickly.  Starting  one  day  at 
noon  he  raised  enough  money  by  five 
o’clock  to  pay  for  the  lease  on  the  site 
and  have  something  left  for  the  main¬ 
tenance.  The  government  will  spend 
819,700. 


HINSHAW  TO  MARSHALLTOWN 

George  H.  Hinshaw,  editor  of  the 
Carroll  (la.)  Daily  Herald,  has  re¬ 
signed  to  join  the  staff  of  the  Marshall- 
toivn  (la.)  Times-Republican.  Robert 
J.  Sprinkle,  formerly  city  editor,  New¬ 
ton  (la.)  Daily  News,  and  more  re¬ 
cently  a  member  of  the  advertising  staff, 
has  been  transferred  from  Newton  to 
Carroll  as  managing  editor  of  the 
Carroll  Daily  Herald,  effective  Jan.  15. 


HUGE  U.  S.  SUMS  POUR 
INTO  NORTHWEST 

$626,000,000  Being  Spent  on  Recov. 
ery  Project*  In  Four  States  Accord¬ 
ing  to  Minneapolis  Tribune 
Compilation 


.A  total  of  $626,753,343  of  new  money 
is, being  poured  into  the  four  northwest 
states,  Minnesota,  North  Dakota,  South 
Dakota  and  Montana,  by  the  United 
States  government,  according  to  ligures 
published  recently  by  the  Minneapolis 
Sunday  Tribune.  The  federal  funds 
nearly  double  the  whole  farm  income 
of  that  area  for  1932.  Wisconsin  is 
receiving  $219,000,000  of  federal  money. 

The  figures  compiled  by  the  1  ribune 
from  the  records  of  the  several  federal 
administrations  include  seed  and  feed 
loans.  Regional  Credit  Corporation, 
Federal  Land  Banks,  Intermediate 
Credit  Bank,  Home  Owners’  Loan  Cor- 
|)oration.  Federal  Home  Loan  Hank, 
Deposit  Liquidation  Company,  Wheat 
.Allotment  Plan,  Corn-Hog  Plan,  Com 
Loans,  Public  Works  Administration, 
Highway  Funds,  Emergency  Relief, 
Civil  Works  .Administration  and  R.  F. 

C.  funds  to  banks,  railroads  and  other 
self -liquidating  loans. 

'■  This  money  is  being  poured  mainly 
into  the  basic  channels,”  stated  the 
Tribune,  “directly  to  the  consumer 
whence  in  turn  it  will  flow  back  into 
all  lines  of  trade  and  industry.  The 
\arious  federal  agencies  are  speeding 
up  the  work  of  conveying  this  great 
buying  power  into  the  hands  of  con¬ 
sumers  in  the  northwest.  Administra¬ 
tive  officials  of  the  northwest  states 
foresee  a  tremendous  impetus  to  busi¬ 
ness  as  the  months  of  1934  progres¬ 
ses. 

“It  means  that  the  northwest  will 
have  two  crops  this  year — one  raised  by  I 
the  farmer  from  the  soil,  the  other  in 
the  more  than  six  hundred  millions  of  ■ 
dollars  made  available  by  the  United  \ 
States  government.  More  than  one- 
third  of  the  $626,753,343  allotted  to  the 
four  states  represents  direct  benefit  pay¬ 
ments  of  federal  money.  It  includes 
payments  to  farmers  for  reducing  pro¬ 
duction,  wages  to  civil  works  adminis¬ 
tration  workers,  direct  relief  contribu¬ 
tions  and  the  government’s  share  to  the 
cost  of  public  works  projects.” 

The  public  response  to  this  huge 
“crop”  of  new  money,  which  is  ex- 
Iiected  to  be  spent  by  the  consumer  with 
th**  retailer,  and,  in  turn,  by  the  retailer 
with  the  wholesaler  and  on  to  the  man-  '■ 
ufacturer,  has  resulted  in  the  Tribune 
receiving  requests  for  more  than  10,000  ■ 
reprints  of  its  survey  article  among  the  j 
various  northwest  business  firms. 


BOONE  ADDS  TO  STAFF 


Three  Men  Join  San  Francisco  Exam-  | 
iner  Advertising  Deartment 

Louis  C.  Boone,  advertising  direc¬ 
tor,  San  Francisco  Examiner,  this  week 
announced  that  the  following  new  men 
have  joined  the  display  advertising  staff 
of  the  Examiner; 

W.  1.  Brocklehurst,  Jr.,  formerly  a 
member  of  the  sales  staff  of  the  Foster 
&  Kleiser  Company,  outdoor  advertis¬ 
ing,  for  past  eight  years. 

Paul  Nations,  formerly  an  account 
executive  of  San  Francisco  office  of 
Doremus  &  Co.,  Ltd.,  advertising 
agency,  also  a  former  member  of  Pa¬ 
cific  Advertising  Staff. 

P'.  Schlessinger,  formerly  manager 
of  The  Pelican,  a  monthly  published  by 
the  University  of  California. 

These  men  will  take  over  various 
classifications. 

.A.  R.  Jonsen,  formerly  manager  of 
the  Examiner  merchandising  service  de¬ 
partment,  has  joined  the  sales  staff  of 
the  San  Francisco  office  of  the  Rodney 
E.  Boone  Organization. 

Clair  Taylor  succeeds  Jonsen  as  man¬ 
ager  of  the  merchandising  service  de¬ 
partment.  Taylor  was  formerly  man¬ 
ager  of  the  merchandising  service 
department  of  the  Seattle  (Wash.) 
Post-Intelligencer. 
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AUTOMOBIIE  rNDUSTRVS 
FIRST  CHOICE  IN  THE 
GREAT  NEW  VORK  MARKET 


IN  1934,  as  for  many  years  previous,  the 
automobile  industry  selected  The  New 
York  Times  as  its  primary  advertising 
medium  during  Show  Week,  with  79,112 
lines — a  greater  volume  than  any  other 
New  York  newspaper. 

In  1.933  The  New  York  Times  published 
586,468  lines  of  automobile  advertising,  an 
excess  of  132,040  lines,  or  29  per  cent,  over 
any  other  newspaper.  In  passenger-car 
advertising  The  Times  total  volume  of 
323,291  lines  represented  an  excess  of 
99,139  lines,  or  44  per  cent,  over  any  other 


'All  the  News  Thafs  Fit  to  Print 


ll 

B 

1933  1| 

1**^ 

Imr.' 

HM  1 

mi 

14 


Editor  &  Piihlisher  for  January  20,  1934 


OPPOSITION  TO  CHILD  LABOR  ACT 
VOTED  BY  N.  Y.  STATE  PUBLISHERS 

Group  Passes  Resolution  Asking  Legislature  to  Decline  Ratification 
of  Constitution  Amendmrat — ^A.B.C.  Set*up  Called 
Unfair — ^Macy  Re-elected 


(Special  to  Editok  &  Publisher) 

1AKE  Placid,  N.  Y.,  Jan.  IS — Opposi- 
tion  to  the  proposed  child  later 
amendment  to  the  U.  S.  Constitution 
occupied  the  clos¬ 
ing  session  of  the 
two-day  annual 
convention  of  the 
New  York  State 
Publishers’  Asso¬ 
ciation  here  Jan. 
12-13  and  a  long 
discussion  ended 
in  a  resolution 
petitioning  the 
state  legislature 
to  decline  to  rati¬ 
fy  it. 

Criticism  of  the 
Audit  Bureau  of 
Circulations’  fin¬ 
ancial  setup  as  “particularly  unfair’’ 
was  voiced  in  a  resolution  calling  at¬ 
tention  to  the  fact  that  publisher  mem¬ 
bers  pay  approximately  90%  of  the 
cost  of  the  A.  B.  C.  and  “should  have 
veto  power  over  any  and  all  items  of 
cxj^nditure  or  income.” 

Following  a  detailed  report  showing 
great  divergence  in  the  income  of  news¬ 
papers  from  mail  subscriptions  vary¬ 
ing  from  $1  to  $2.33  per  hundred  it  was 
voted  to  carry  out  a  plan  whereby  New 
York  state  will  be  divided  into  six 
zones  for  the  purpose  of  carrying  out  a 
zoning  agreement  on  a  uniform  charge 
basis.  The  centers  of  these  zones  will 
be  Buffalo,  Rochester,  Syracuse,  Utica, 
Albany  and  Yonkers  and  newspapers 
in  these  areas  will  meet  to  make  their 
own  code  or  agreement.  This  matter 
was  brought  up  as  one  means  of  ob¬ 
taining  more  revenue  from  circulation. 

President  J.  Noel  Macy,  Westchester 
Newspapers,  voiced  the  suggestion  that 
the  S<ent  newspaper  might  be  a  neces¬ 
sity  eventually. 

Mr.  Macy  was  re-elected  president; 
likewise  E.  D.  Corson,  Lockport  Union 
Sun  &  Journal,  vice-president:  Bur¬ 
rows  Matthews,  Buffalo  Courier-Ex¬ 
press,  second  vice-president ;  E.  M. 
Waterbury,  Oswego  'Palladium  Times, 
secretary.  Harry  G.  Stutz,  Ithaca 
Journal-News,  was  chosen  treasurer  in 
place  of  Arthur  P.  Irving,  Glens  Falls 
Post-Star,  at  the  request  of  the  latter 
on  account  of  convenient  banking  facili¬ 
ties. 

Jerome  D.  Barnum,  Syracuse  Post- 
Standard,  led  the  discussion  on  the 
later  question,  considering  it  from 
the  humanitarian  point  of  view  and 
^om_  the  standpoint  of  public  interest. 
President  Macy  stated  that  21  states 
had  already  ratified  the  amendment  and 
that  the  public  should  consider  the  mat¬ 
ter  thoroughly. 

“^le  more  than  3,000  amendments 
to  the  Constitution  have  been  proposed 
for  ronsideration  by  Congress,”  said 
Mr.  Barnum,  “only  four  submitted  by 
Congress  to  the  states  have  ever  been 
acted  upon  decisively.  The  fifth  and 
pending  federal  child  labor  amendment 
will  soon  be  submitted  to  the  legislature 
of  New  York  for  a  vote  of  ratification. 
If  the  people  of  this  state  and  this 
nation  had  a  correct  conception  of  the 
broad  powers  that  will  be  granted  to 
COTgress  in  the  event  of  the  passage 
of  this  amendment  I  believe  they  would 
iwver  grant  such  powers  by  state  sanc¬ 
tion. 

'*To  think  that  employment  of  boys 
and  girls  under  18  may  be  entirely 
eliminate^  if  Congress  so  wills  is  in 
my  opinion  against  the  interests  of  the 
youth  of  this  country. 

“No  one  can  deny  that  the  way  this 
amendment  is  drawn  will  definitely 
give  the  power  to  Congress  to  com¬ 
pletely  eliminate  all  part  time  and  full 
t>™e  work  by  any  boy  or  girl  under 
18  years  of  age.  The  proponents  of 
the  measure  say,  of  course  the  Congress 
will  not  act  in  ^h  manner  but  there 
is  ample  proof  in  the  case  of  former 


amendments  that  the  Congress  has 
acted  to  the  full  limit  of  the  measures 
as  drawn. 

“If  36  states  ratify  the  child  later 
amendment  then  1  feel  that  the  nation 
may  well  expect  step  by  step  to  see 
gainful  employment  denied  to  our 
youthful  citizens. 

"No  power  should  be  conferred  upon 
the  Congress  which  the  people  do  not 
intend  to  have  used.  With  the  author¬ 
ity  granted  in  this  amendment  I  defy 
anyone  to  point  out  to  me  that  Con¬ 
gress  if  it  so  wills  cannot  stop  any 
boy  or  girl  under  18  years  of  age  from 
working  part  time  or  full  time.” 

The  resolution  passed  said :  “Be  It 
Resolved:  That  insofar  as  it  prevents 
the  commercial  exploitation  of  child¬ 
hood,  this  Association  is  entirely  and 
completely  in  accord  with  the  high  pur¬ 
pose  of  the  amendment;  that  it  is  en¬ 
tirely  and  unalterably  opposed  to  the 
antiquated  philosophies  which  tended  to¬ 
ward  the  commercialized  mechaniza¬ 
tion  of  childhood;  and  that  it  favors  in 
all  possible  and  equitable  methods  the 
protection  of  youth,  the  broadening  edu¬ 
cation  of  children  and  the  fostering  of 
ideals,  and  opportunities  productive  of 
a  greater  posterity. 

“.\nd  Be  It  Further  Resolved: 
That  this  Association  co-operate  in  all 
manners  possible  to  attain  these  aids 
to  posterity ;  even  to  the  end  that  it 
oppose  the  present  amendment  for  the 
following  reasons: 

“(a)  The  amendment  as  proposed  at¬ 
tempts  the  impossible  in  specifying  ex¬ 
actly  what  constitutes  childhood,  there¬ 
by  disputing  the  principle  of  state 
rights  because  the  developing  of  youth 
is  geographical,  environmental  and 
broadly  controlled  by  heredity. 

‘■(b)  That  it  does  not  lie  within  the 
mechanical  business  of  enforcement  prop¬ 
erly  to  apply  the  broad  effects  of  the 
amendment  and  reconcile  such  applica¬ 
tion  with  the  principle  of  equality  of 
opportunity, 

“(c)  That  the  amendment  as  proposed 
mig’nt  easily  and  in  the  judgment  of 
this  body  assembled,  probably  would, 
operate  to  the  preclusion  of  the  very 
thing  it  seeks  to  attain,  which  is  true 
and  safeguarded  djjportunity. 

“(d)  That  too  frequently  widowed 
mothers  are  left  dependent  upon  their 
sons  and  daughters,  who  fortunately  find 
gainful  employment  which  in  no  sense 
restricts  the  education  or  impairs  the 
health,  but  most  often  contributes  char¬ 
acter,  confidence  and  success.  Such  per¬ 
sons  as  chore  boys,  caddies,  newspaper 
boys,  nurse  maids,  helpers  in  homes, 
offices  and  stores,  part  time  workers, 
and  students  who  labor  for  higher  edu¬ 
cation,  and  labor  in  a  manner  in  no 
sense  within  the  common  conception  of 
commercial  or  industrial  slavery  have  il¬ 
lumined  the  pages  of  our  history, 

“(e)  Ratification  of  the  amendment 
could  make  of  every  person  under  18 
years  of  age  a  public  charge  by  enabling 
the  Congress  to  establish  the  illegality 
of  their  gainful  employment  no  matter 
what  the  circumstances. 

“And  It  Is  Theretore  Further  Re¬ 
solved:  That  this  Association  in  con¬ 
vention  assembled  on  behalf  of  the  boys 
and  girls  of  .America  and  their  parents, 
does  hereby  petition  the  legislature  of 
the  State  of  New  York  to  decline  to 
ratify  the  proposed  amendment.” 

At  the  business  session  Friday  morn¬ 
ing  the  report  of  the  Empire  State 
School  of  Printing  by  W.  O.  Dapping, 
Auburn  Citizen- Advertiser,  advocated 
continuing  under  the  present  plan.  Only 
a  slight  deficit  was  reported. 

Henry  M.  James,  Hudson  Star,  chair¬ 
man  of  the  legislative  committee,  stated 
that  the  bill  permitting  newspapermen 
to  refuse  to  reveal  the  source  of  a  news 
story  woidd  probably  be  introduced  at 
the  present  legislative  sessiem. 

Report  of  the  committee  on  Purchase 
and  Supply  was  given  by  Mr.  Dapping, 


who  said  80  dailies  and  14  weeklies  are 
now  purchasing  various  supplies  co¬ 
operatively  with  savings  of  from  5  to 
50%. 

Prentiss  Bailey,  Utica  Observer-Dis¬ 
patch,  reported  the  results  of  a  survey 
among  members  of  the  A.  B.  C.,  criti¬ 
cizing  the  financial  set-up.  As  a  result 
of  his  discussion  the  following  resolution 
was  passed: 

“Resolved:  By  the  members  of  the 
New  York  State  Publishers’  Associa¬ 
tion,  that  they  express  their  dissatisfac¬ 
tion  as  experienced  by  their  A.  B.  C. 
members  with  the  conduct  of  affairs  of 
the  A.  B.  C.  and  that  the  non  A.  B.  C. 
members  feel  equal  dissatisfaction  and 
that  said  dissatisfaction  is  one  reason 
they  are  not  members  of  the  A.  B.  C. 

“That  this  resolution,  together  with  a 
summary  of  the  complaints  be  for¬ 
warded  to  the  newspaper  members  of 
the  A.  B.  C.  board  together  with  the 
suggestion  that  the  financial  set-up  is 
particularly  unfair,  as  the  majority  of 
the  board  members  who  vote  the  expend¬ 
itures  of  the  A.  B.  C.  are  not  of  the 
class  of  memberships  which  have  to 
pay  the  charges,  and,  be  it  further  re¬ 
solved  :  that  in  the  opinion  of  the  A.  B.  C. 
members  of  the  association  that  the 
publisher-directors  whose  constituents 
pay  approximately  90%  of  the  cost  of 
the  A.  B.  C.  should  have  veto  power 
over  any  and  all  items  of  expenditures 
or  income.” 

P.  S.  Harrison,  Harrison’s  Reports, 
discussed  the  effect  of  chain  theatre 
operation  upon  newspaper  advertising. 
He  dwelt  on  some  of  the  evils  of  block 
booking  of  motion  pictures  and  likewise 
the  use  of  the  screen  to  exploit  trade 
name  merchandise. 

Friday  afternoon  was  given  over  to 
winter  sports,  particularly  the  bobsled 
run,  where  the  members  were  guests  of 
the  state  conservation  commission. 

At  the  Friday  evening  session  the 
speakers  were:  Dean  Carl  W.  Acker¬ 
man,  Pulitzer  School  of  Journalism, 
Columbia  University  and  Charles  Fran¬ 
cis  Coe,  general  advertising  sales  coun¬ 
sellor. 

Since  the  press,  at  the  moment,  is 
free  from  threats  of  outside  interfer¬ 
ence,  and  its  leadership  is  acknowledged, 
it  is  time  to  “put  our  houses  in  order 
for  the  future,”  Dean  Ackerman  said. 

“One  of  the  bad  spots  in  the  news¬ 
paper  organization  today  is  the  low  pay 
of  reporters  and  copy  editors  on  a 
number  of  daily  newspapers.  Salary 
scales  on  some  metropolitan  newspapers 
range  from  $35,000  a  year  for  special 
writers  to  $18  a  week  for  full  time  re¬ 
porters,  and  even  lower  wages  for  cub 
reporters.  This  is  not  only  unfair  and 
undemocratic  but  it  is  unwarranted. 

“The  responsibility  for  this  condi¬ 
tion  rests  upon  situations  which  here¬ 
tofore  have  been  beyond  control.  Pub¬ 
lishers,  unions  and  educational  institu¬ 
tions  caused  this  bad  condition.  The 
unions  initiated  it.  By  a  deliberate 
policy  they  set  out  to  limit  the  number 
of  available  men  for  the  mechanical 
departments  of  the  newspaper.  By  an 
equally  deliberate  policy  they  set  out  to 
raise  wages,  shorten  hours  and  change 
working  conditions.  Having  cornered 
the  market  of  labor  they  exacted  their 
pound  of  flesh  and  publishers,  fright¬ 
ened,  weakened  or  unable  to  cooperate, 
met  the  repeated  encroachments  of 
labor  at  the  expense  of  their  editorial 
workers. 

“In  the  meantime,  editorial  men  and 
women,  loyal,  unorganized  and  proud, 
sought  satisfaction  in  their  labor  or 
quenched  their  burning  humiliation  or 
relaxed  their  exhausted  bodies  and 
minds  at  the  nearest  bar. 

“Attracted  either  by  the  philosophy 
or  by  the  romance  of  journalism, 
thousands  of  young  men  and  women 
besieged  city  rooms,  colleges  and  schools 
of  journalism  and  the  mass  production 
of  prospective  newspaper  men  and 
women  b^an.  Thus,  while  the  market 
for  mechanical  labor  was  limited  and 
as  the  rates  of  pay  advanced,  the  mar¬ 
ket  for  editorial  workers  was  glutted 
and  the  payroll  for  the  brain  workers 
shrank. 

“Then  came  the  syndicates  and  the 
high  salaries  at  the  top  because  quality 


of  output,  reader  interest,  and  balance 
of  judgment  were  needed  or  were 
essential  to  circulation  and  standing  in 
a  highly  competitive  business.  Mass 
production  of  college  and  school  gradu¬ 
ates  accentuated  this  trend  because  men 
and  women  of  exceptional  ability  and 
capacity  were  needed  at  the  top  to  drive, 
direct  or  control  the  mediocre  at  the 
bottom  and  in  between.  It  was  a  vicious 
circle  beyond  the  power  of  anything 
but  a  depression  to  break  and  change 
it.  But  now  it  has  been  broken  and 
it  will  be  changed  either  by  the  pu^ 
lishers  at  the  top  or  by  the  unions 
and  the  guilds. 

“Publishers  of  the  United  States 
must  provide  the  leadership  within  the 
press.  You  must  have  the  overall  per¬ 
spective  and  the  courage  to  act  and  to 
lead.  And  as  you  formulate  policy  may 
I  add  the  hope  that  those  who  lead  the 
guilds  will  not  follow  the  policy  of 
union  labor  in  the  mechanical  depart¬ 
ments  because  two  unions  of  this  char¬ 
acter  will  destroy  the  profits,  the  enter¬ 
prise  and  the  freedom  of  that  institu¬ 
tion  for  which  they  have  been  and  are 
still  willing  to  give  their  lives.” 

Current  criticisms  of  the  press  should 
be  dealt  with  by  the  press,  Mr.  Acker¬ 
man  said.  Among  these  criticisms  he 
listed :  “Frequent  inaccurate  reporting 
of  interviews;  headlines  written  to  fill 
space  rather  than  faithfully  to  sum¬ 
marize  the  news;  promotional  financial 
reporting;  syndicated  confession  stories 
of  criminals,  particularly  women;  day 
by  day  developments  rather  than  con¬ 
tinuity  of  interest  and  subject-matter 
in  political  and  economic  dispatches; 
the  exploitation  of  crime  news  and 
other  sensational  developments  often 
exaggerated  for  circulation  purposes; 
the  theft  of  photographs  and  the  over¬ 
emphasis  of  irrational  statements  by 
public  men  especially  members  of  the 
Congress.” 

Mr.  Ackerman  urged  that  publishers’ 
associations  assume  leadership  and  ' 
abandon  “all  thought  of  a  laissez  faire 
policy.”  The  election  of  new  directors 
of  the  American  Newspaper  Publishers’  , 
Association,  he  said,  should  not  be  as¬ 
sumed  as  a  routine  responsibility. 

“The  position  of  the  press  today  in  ! 
public  affairs,”  he  added,  “makes  your 
election  of  national  officers  as  impor¬ 
tant  as  the  election  of  public  officials.” 

Hon.  Mark  Graves,  tax  authority  of 
the  state,  spoke  at  the  Saturday  morn¬ 
ing  session  on  state  taxes. 

Alton  Adams,  circulation  manager, 
iVatertown  Times,  presented  his  cham¬ 
pionship  carrier  boy  salesmanship  team,  | 
Harold  Kidder  and  Richard  Muldrew, 
who  put  on  an  interesting  sales  conver¬ 
sation  between  housewife  and  paper  boy.  , 

Anthony  Powderly,  Rochester  Demo¬ 
crat  &  Chronicle,  whose  paper  is  eighth  i 
in  the  daily  and  fifteenth  in  the  Sunday 
paper  classified  advertising  field,  told  d 
his  methods  of  selling  classified. 

Karl  H.  Thiesing,  executive  secretary, 
gave  a  report  of  the  activities  of  his 
office,  stating  that  8,537  pieces  of  first  ; 
class  mail  had  been  sent  out  to  members 
during  the  year.  He  stated  that  43 
out  of  53  members  had  sent  inquiries, 
mainly  about  mechanical  staff  contracts. 
New  contracts  have  been  held  up  until 
the  settlement  of  the  newspaper  code 
in  its  final  form.  He  stated  that  48  con¬ 
tracts  are  to  be  considered  this  y«r. 
All  those  who  have  contracts  expiring 
were  urged  to  get  in  touch  with  his 
office. 

L.  B.  Palmer,  manager,  A.  N.  P.  A, 
discussed  newsprint  and  code  matters. 

W.  O.  Dapping  reported  on  the  tffl- 
point  radio-newspaper  agreement  which 
the  association  endorsed. 

Associated  Press  members  met  and 
re-elected  W.  O.  Dapping  chairman. 


SAILS  FOR  SOUTH  SEAS 

Charles  P.  Plumb,  author  of  tht 
comic  strip  “Ella  Cinders,”  sailed  from 
Los  Angeles  Jan.  12  on  the  S.  S.  Gty 
of  Los  Angeles  South  Seas  explora¬ 
tion  cruise  of  42  days. 


JOHN  BUDD  MOVING 
On  Monday,  Jan.  29,  the  John  Bodd 
Company,  will  be  located  in  new  of^ 
on  the  ninth  floor  of  the  Graybar  Bnud- 
ing.  New  York. 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  -NEW  YORK 


sEXCELSIOR 


(■^.lINOTY^ 


MARK 


THE  MODERN  NEWSPAPER  BODY  FACE 


THE 

DAILY 

HEADACHE 


Poor  girl!  The  only  thing  easy  about 
reading  her  paper  is  the  chair  she’s 
sitting  in. 

There’s  a  law  about  the  freedom  of 
the  press.  There  ought  to  be  another 
one  to  insure  freedom  from  flicker 
and  illegibility  . . .  freedom  from  eye- 
strain— and  headaches  for  people  who 
keep  up  with  the  news. 

We  can’t  get  Congress  to  force  you 
into  using  Excelsior.  ’The  best  we  can 
do  is  to  tell  you  about  it. 

This  modem  body  face  was  cut  out 
to  do  a  job  in  newspapers.  And  before 
it  was  cut  .  .  .  existing  types  were 
analyzed  under  the  microscope,  vision 
experts  were  consulted,  countless  ex¬ 
periments  were  made.  A  serif  was 
shaved  here.  A  counter  was  widened 
there.  Reflnements  were  made  here, 
there  and  everywhere. 

The  designers  had  the  headaches  in 
place  of  the  readers.  Newspapers  set 
in  Excelsior  (and  there’s  a  growing 
list  of  them  here  and  abroad)  are  as 
legible  as  they  are  attractive.  Skilful 
design  has  fllled  this  tyi>e  with  great 
open  spaces  .  .  .  “e’s”  are  “e’s”  and 
never  “o’s”  or  “c’s.”  No  smudging, 
smearing,  breaking.  Easy  to  look  at, 
easy  to  read.  Try  it  on  your  paper. 
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ONLY  ONE  OBJECTION 
TO  PRINTING  INK  CODE 

Akron  Firm  Objects  to  Certain  Labor 
Provisions  At  Washington  Hear¬ 
ing — 85%  of  Industry 
Represented 

(Special  to  Editok  &  Publishes) 

VVashin<;ton,  Jan.  lo — A  printing  ink 
industry,  nearly  united  tor  the  first  time 
in  its  history  but  which  is  still  a  little 
afraid  to  embark  on  a  plan  of  indus¬ 
trial  self-government  without  taking  the 
hand  of  the  National  Recovery  Admin¬ 
istrator,  was  revealed  at  the  public  hear¬ 
ing  on  the  industry’s  code  held  here  Jan. 
15  before  Assistant  Deputy  Administra¬ 
tor  F.  J.  Patchell,  of  NRA. 

The  hearing  brought  only  one  objec¬ 
tion  from  among  the  163  plants  which 
make  up  the  industry,  this  coming  in 
the  form  of  a  letter  from  the  Union 
Printing  Ink  Co.,  Akron,  which  ob¬ 
jected  to  certain  labor  provisions  and 
to  the  provision  of  the  code  which  au¬ 
thorizes  the  administrative  committee  to 
levy  assessments  against  members  of 
the  industry  to  defray  expenses  of  ad¬ 
ministration. 

Objections  to  the  code’s  labor  provi¬ 
sions  were  made  by  Solomon  Barkin, 
representing  the  Labor  Advisory  Board, 
on  behalf  of  that  board.  Mr.  Barkin 
also  read  a  suggestion  made  by  New 
York  Printing  Pressmen’s  Union  51 
that  the  code  be  amended  to  provide  a 
35-hour  week,  with  wages  ranging  from 
$25  to  $80  weekly  for  the  various 
classes  of  workers,  with  a  $29  minimum 
for  apprentices.  The  union  also  pro¬ 
posed  a  requirement  that  a  definite  num¬ 
ber  of  workers  be  required  for  certain 
types  of  machines  used  in  ink  making. 

A  number  of  objections  were  made 
to  the  code  as  presented  at  the  hearing 
by  Robert  Newman,  of  the  NRA  legal 
staff  and  by  E.  J.  Edmunds,  on  behalf 
of  the  Consumers’  Advisory  Board. 
Many  of  the  objections  made  by  Mr. 
Newman  were  as  to  the  form  of  various 
code  provisions.  Mr.  Edmunds  said  the 
Consumers’  Advisory  Board  would  like 
to  see  fair  trade  practices  in  the  code, 
and  made  several  other  suggestions.  As 
presented  the  code  carried  no  fair  trade 
practices. 

David  H.  Sloane,  secretary  of  the 
National  Association  of  Printing  Ink 
Makers,  presented  the  code.  He  said 
there  were  only  about  1,500  employes 
in  the  entire  industry  and  about  163  con¬ 
cerns,  of  which  20  do  about  85  per  cent 
of  the  dollar  volume  of  business. 

“This  is  the  first  time  in  the  history 
of  the  industry  that  85  per  cent  of  the 
numerical  strength  of  the  industry  has 
ever  been  able  to  agree  on  anything,’’ 
Mr.  Sloane  said,  asserting  that  his  or¬ 
ganization  represented  about  that  per¬ 
centage  of  the  industry,  doing  more  than 
95  per  cent  of  the  dollar  volume  of 
sales. 

Mr.  Sloane  said  there  was  nothing  in 
the  code  which  would  promote  monopoly 
in  the  industry  and  said  the  tendency 
toward  monopoly  is  “very  slight.” 
Pointing  out  that  the  association  had 
made  every  effort  to  persuade  every 
ink  making  plant  in  the  country  to  agree 
to  the  code,  he  said  there  was  not  a 
concern  in  the  United  States  doing  busi¬ 
ness  amounting  to  $50,000  or  more  an¬ 
nually  which  had  not  given  its  consent 
and  approval  to  the  code  as  presented. 

For  that  reason  he  pleaded  that  the 
code  be  approved  as  submitted.  He 
said,  also,  it  would  be  expensive  to 
attempt  to  get  consent  to  another  code 
and  that  members  of  the  industry  prob¬ 
ably  would  not  be  enthusiastic  about 
another  change.  Because  of  differences 
which  had  arisen  in  pre-hearing  confer¬ 
ences  with  NRA  officials,  Mr.  Sloane 
said,  the  code  already  had  been  changed 
three  times. 

Admission  that  the  industry  at  this 
time  is  not  prepared  to  embrace  self- 
government  without  the  guiding  hand  of 
Uncle  Sam  was  made  by  Albin  K. 
Schoepf,  vice-president  of  the  associa¬ 
tion,  and  an  executive  of  General  Print¬ 
ing  Ink  Company.  'This  admission  came 
in  a  discussion  of  a  provision  of  the  code 
which  requires  all  regulations  issued 
under  the  code  to  be  approved  by  the 


-Administrator  before  they  can  become 
effective. 

Deputy  Patchell  suggested  that  it 
might  be  desirable  to  permit  the  admin¬ 
istrative  committee  to  make  its  own 
regulations  and  put  them  into  effect 
not  upon  approval  of  the  Administrator, 
but  subject  only  to  his  veto. 

“There  has  been  a  change  in  NR.A 
policy  recently  due  chiefly  to  insistence 
by  industry  that  it  should  be  allowed 
to  run  its  own  business,’’  said  Mr. 
Patchell.  “Because  of  the  representa¬ 
tions  of  industry  we  have  relaxed  our 
former  policy  to  a  large  extent.” 

“Well,  we  are  not  ready  to  relax,” 
said  Mr.  Schoepf. 

He  explained  that  some  members  of 
the  industry  were  hesitant  to  place  them¬ 
selves  under  jurisdiction  of  a  code  com¬ 
mittee  composed  entirely  of  industry 
executives.  Their  attitude,  he  said,  was 
that  “if  the  government  wants  us  to  do 
it.  all  right,  but  we  won’t  let  you  boss 
us.’’ 


JEWISH  DAILY  EXPANDS 


Einstein  Is  Present  and  Hails  New 
Policy  of  Bulletin 

The  Jewish  Daily  Bulletin,  New  York, 
was  expanded  this  week  to  tabloid  size 
and  placed  in  general  circulation.  Here¬ 
tofore  the  paper,  which  is  published  in 
English,  was  issued  in  a  small  con¬ 
densed  form  and  was  available  only  by 
mail  to  subscribers.  The  paper  sells 
for  three  cents  daily  and  five  cents 
on  Sunday. 

Professor  .Albert  Eijistein  attended  the 
celebration  Jan.  15  of  the  expansion 
of  the  daily,  and  posed  for  pictures  at 
a  linotype  machine  with  Jacob  Landau, 
publisher.  He  issued  a  statement  prais¬ 
ing  the  newspaper.  Herman  Bernstein 
is  editor. 

Messages  of  felicitation  were  received 
from  President  Roosevelt,  Governor 
Lehman  and  Mayor  LaGuardia. 


“OLD  TIMERS’  ”  NIGHT 

The  Newspapermen’s  Club,  47  West 
44th  street,  will  stage  an  “Old  Timers’ 
Night,”  Saturday  evening,  Jan.  27,  at 
Pirolle’s  Restaurant,  145  West  45th 
street.  Festivities  commence  at  10  p. 
m.  This  is  the  first  large  entertain¬ 
ment  given  by  the  club  since  its  organi¬ 
zation  Nov.  1.  It  is  open  to  the  public. 
Tickets  are  $2  and  the  receipts  will 
be  used  for  the  general  operating  ex¬ 
penses  of  the  organization.  The  com¬ 
mittee  in  charge  is  headed  by  “Bob” 
Farrell,  reporter-cartoonist,  formerly 
of  the  Netv  York  American,  and  the 
officers  of  the  club  who  are:  Nelson 
Robins.  Daily  News,  president;  James 
V.  Yamall,  Newark  Ledger,  vice-presi¬ 
dent;  James  Jemail,  Daily  News,  trea¬ 
surer  and  Leon  Levine,  formerly  of  the 
New  York  American,  secretary. 


STATE  JOB  FOR  OLSON 

Alvin  H.  Olson,  managing  editor, 
Stoughton  (Wis.)  Daily  Courier-Hub, 
has  been  granted  an  indefinite  leave  to 
become  editor  of  the  Public  Service 
Ct.mmission  of  Wisconsin.  No  suc¬ 
cessor  has  been  appointed. 


267,619 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 


DECEMBER,  1933 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  De¬ 
cember,  1933,  was  184,849. 


Eomrythtng  In  Bmitimora 
Rmwntvm  Amund 


THE 


SUN 


Meming  Evaning  Sunday 


C.  P.  COOPER  HONORED 
ON  EVE  OF  VACATION 

Columbia  JournalUm  Profettor  and 
Former  N.  Y.  Sun  Executive  Ten¬ 
dered  Dinner  By  Friends — 
Taking  Year’s  Leave.  - 


By  Lawrence  Kammet 
Charles  P.  Cewper,  who  has  been 
“getting  out  the  paper”  for '  the  past 


Prof.  Charles  P.  Cooper 


45  years  and  whose  life  has  been  part 
of  New  York’s  newspaper  history, 
started  his  first  real  vacation  this  week 
when  he  went  on  Sabbatical  leave  from 
the  Columbia  School  of  Journalism. 

On  Tuesday  evening,  many  of  his 
cronies,  who  used  to  share  a  “growler” 
with  him  on  the  old  Evening  Sun,  joined 
with  a  host  of  his  young  proteges,  who 
have  known  him  affectionately  as  “Pro¬ 
fessor”,  in  tendering  him  a  birthday 
and  farewell  dinner  at  the  Faculty 
Club  of  Columbia  University.  He  is  68. 

“Charley,  the  slave  driver”,  as 
Richard  Harding  Davis  used  to  call 
him.  is  one  of  the  few  living  newspaper¬ 
men  who  actively  i»rticipated  in  the 
growth  of  the  New  York  evening  news¬ 
papers  from  their  earl>-  stages  up  to  the 
present. 

In  the  days  when  New  York  Evening 
Sun  was  hand  set  in  nonpareil  type 
he  was  its  city  editor.  When  New 
York  Times  boasted  of  its  modern  plant 
during  the  World  War  he  was  on  the 
.staff  as  night  city  editor.  For  the 
past  14  years  he  has  been  training 
reporters  at  Columbia. 

■A  lifetime  spent  under  high  pres¬ 


sure  and  severe  nervous  tension  has 
left  no  ill  effects  on  Prof.  Cooper.  He 
is  robust,  active.  He  looks  forward 
with  youthful  enthusiasm  to  a  long 
rest.  First  he  will  bask  in  the  Florida 
sun.  Then  he  will  come  back  to  his 
farm  in  Connecticut,  to  play  with 
a  prize  winning  collie  and  raise 
poultry. 

He  is  eager  to  discuss  his  plans,  even 
for  his  next  Sabbatical  in  1941,  but 
he  is  loathe  to  reminisce.  Sitting  at 
his  desk  puffing  furiously  at  a  long 
cigar.  Prof.  Cooper  commented  on 
newspaper  practice  as  follows :  “I  de¬ 
plore  the  rewrite  system.  In  the  old 
days  a  reporter  went  to  original  sources, 
got  a  story,  got  the  atmosphere,  came 
back  to  the  office  and  wrote  it.  Today 
a  leg  man  rarely  gets  a  chance  to  write 
and  a  rewrite  man  never  goes  out  to 
see  what  the  city  looks  like.  The  re¬ 
write  men  become  drudges.  They 
seldom  develop  literary  ability. 

“In  the  writing  of  news  stories  we 
are  going  back  to  the  type  written  by 
Frank  Ward  O’Malley.  Readers  ap¬ 
preciate  novel  treatment  of  news  stories. 
This  cannot  be  done  unless  reporters 
actually  do  the  writing.  More  fictional 
treatment  of  the  news  story  is  desir¬ 
able  with  the  idea  of  making  it  read¬ 
able.  I  dont  know  of  anything  that 
cannot  be  made  readable. 

“Too  often  we  put  a  fine  headline  and 
a  neat  picture  on  a  story  that  has  no 
meat  in  it.” 

He  conceded  that  newspapermen  of 
today  are  better  trained.  Reporters 
used  to  consider  their  work  as  a  rol¬ 
licking,  devil-may-care  game  which  did 
not  lead  anywhere.  Today  it  is  looked 
upon  as  a  life  calling  worth  everything 
a  man  can  put  into  it.  Professor 
Cooper  attributes  the  change  to  the  in¬ 
fluence  of  journalism  schools. 

“The  old  ideas  are  getting  worn 
threadbare,”  he  said.  “We  are  due  for 
another  shake-up  now.  The  man  who 
will  develop  new  ideas  will  be  able  to 
write  his  own  ticket”. 


POLICEMAN  INDICTED 

Patrolman  Emil  de  Wilde  of  the 
Fairlawn  (N.  J.)  Police  Department, 
who  last  Dec.  10  shot  and  killed  Robert 
.Applegate,  18  years  old,  son  of  Joseph 
Applegate,  a  well-known  newspaperman, 
surrendered  to  Prosecutor  Losche  Jan, 
10  after  hearing  he  had  been  indicted 
by  the  Bergen  County  grand  jury.  He 
was  released  in  $1,500  bail  to  await  ar¬ 
raignment. 


KENTUCKY  MEET  POSTPONED 

Meeting  of  the  Kentucky  Press  As¬ 
sociation  scheduled  for  Jan.  18-20  was 
postponed  until  a  later  date  due  to  the 
delay  in  the  signing  of  the  NR.A  news¬ 
paper  codes. 
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If  you  start  with  Wood  Dry  Mats  there 
is  real  assurance  that  you  will  please 
your  advertisers,  because  your  clear, 
black  printing  will  have  increased  the 
attention-getting  power  of  their  adver¬ 
tisements. 


In  Pottsville^ 

you  will  find  proof  of  this  in  the  papers 
using  Wood  Dry  Mats. 


THE  PqTTSVlU;E  JOURNAL 


PblTSVlLLE 


Repobucan 


pSqPOTTSVILLE  MORNINQ  PAPER 


fflimiRY  OLD  JNJUNCnON  IS  MODIFIED 

Wood  Dry  Mats  -  THE  means  to  THE  end  -  Better  printed  pages 


rWHC  OORPOBAnON 
aoessca  Mixs.  n.v 
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** Streamline**  That  1934 
Automotive  Linage^ for 
Accelerated  Profits  in 

»  EMPIRE  STATE 

The  New  York  State  automotive  field  has  just  finished  what  is 
indicated  as  the  greatest  year  in  its  history — and  that  means  the 
greatest  auto  and  accessories  sales  year  for  any  regional  territory. 

This  plainly  is  shown  by  1933  Empire  State  motor  vehicle 
receipts.  For  the  calendar  year  to  Nov.  1st,  gross  receipts  for 
the  Bureau  of  Motor  Vehicles  were  $42,014,964. 

It  is  estimated  that  November  and  December  added  $250,000 
more — which  means  a  gain  of  more  than  $1,300,000  over  the 
1932  gross  receipts  of  $40,928,084. 

With  a  comparison  of  2,302,259  registrations  of  all  motor 
vehicle  types  in  1932  to  measure  by — it  is  expected  that  the 
highest  year’s  registrations,  2,360,668  for  1930,  will  be  exceeded. 

1934  already  has  registered  the  continuation  of  this  advance, 
in  state-wide  trade  activities,  notable  among  which  is  the  great 
annual  motor  show  held  in  New  York  City,  where  sales  and 
public  interest  far  exceeded  the  show  of  a  year  ago. 

With  the  talk  of  the  motor  world  largely  about  “streamlined 
cars”  nearly  all  automotive  builders  have  largely  concentrated 
on  “cutting  down  that  air-resistance”  to  increase  power  and 
speed,  in  1934  models. 

But  already,  most  progressive  automotive  national  advertisers 
have  learned  how  to  best  “streamline”  their  linage  of  all  types 
from  accessories  to  trucks — to  break  down  “sales-resistance” 
in  the  Empire  State! 

And  they  are  continuing  to  accelerate  their  1934  profits  by 
using  this  same  system  throughout  the  coming  year — by  con¬ 
sistent  linage  in  the  28  dominating  papers  named  here. 

Published  in  these  18  Empire  State  trade  centers,  such  lin¬ 
age  most  influences  the  buying  power  of  the  13,000,000  people 
(including  6,000,000  workers) — which  comprise  the  First 
Automotive  Market  of  the  Union. 


Rate* 

Clrcu-  2,500  10,000 
latlon  Lines  Lines 

Albany  EveninA  News . (E)  40,012  .13  .13 

Albany  Knlckerl^ker  Press . (M)  28,931  .12  .12 

Albany  Knickerbocker  Press . (S)  40,350  .17  .17 

Amsterdam  Recorder-Democrat _ (E)  8,048  .05  .05 

Auburn  atlxen- Advertiser . (E)  8,224  .005  .055 

Binghamton  Press . (E)  30,171  .12  .12 

Buffalo  Courler-Espress . (M)  110,940  .25  .25 

Buffalo  Courler-Espress . (S)  152,001  .30  .30 

Buffalo  Evening  News . (Ei  179,470  .35  .35 

*Comlng  Evening  Leader . (E)  8,157  .05  .05 

•Elmira  Star-Gazette  Advertiser.  (E&M)  30,231  .11  .11 

tGeneva  Dally  Times . (E)  5,030  .04  .04 

fGloversvllle,  Johnstown  Morning 

Herald  &  Leader-Republican.  (E&M)  13,010  ,07  .07 


•A.  B.  G.  Publisher's  Statement,  Oct.  1,  1933. 
tPubUsher’s  Affidavit  for  12  mos.  Oct.  1,  1933. 


Rates 


Clrcu- 

2,500 

10,000 

latlon 

Lines 

Lines' 

•Ithaca  Journal-News . . 

. (E) 

7,991 

.05 

.05 

tJamestown  Morning  Post . 

....(M) 

12,402 

.04 

.04 

•Kingston  Dally  Freeman . . 

. (E) 

8,801 

.05 

.05 

•Newburgh-Beacon  Dally  News. 

. (E) 

15,725 

.09 

.09 

tNew  York  Times . 

. . . .  (M) 

404,253 

.90 

.838 

tNew  York  Times . 

. (S) 

734,409 

1.20 

1.117 

tNew  York  Herald-Tribune . 

....(M) 

320,002 

.72 

.098 

tNew  York  Herald-Tribune . 

. (S) 

440,005 

.70 

.745 

•Niagara  Falls  Gazette . 

. (E) 

22,130 

.08 

.08 

•Rochester  Tlmes-Unlon . 

. (E) 

70,393) 

•Rochester  Democrat  & 

y 

.40 

.40 

Chronicle . 

.  (M&S) 

75,715  ) 

tTroy  Record . 

.  (M&E) 

22,010 

.07 

.07 

vt,  -'y- 


madame,  sorry;  we’ve  sold  over  — no  more  banging  blindly  now  with 
dozen  of  those  since  the  doors  scattered  bird  shot  hoping  to  wing  one 
d  and  there  just  aren’t  any  more.”  here  and  there.  This  job  has  to  be  done 

at  the  point-of-sale — a  job  which  news- 
^‘madame” — but  most  papers  and  newspapers  alone  can  do. 


ipointing  to 
lying  to  the  department  store  owner, 
ke’ll  go  right  on  moving  his  mer- 
jlise  with  consistent  newspaper  ad- 
Eighty  dozen  pairs  of  hosiery, 
I  consignments  of  men’s  suits,  quan- 
jof  gloves;  whatever  it  is — your  vast 
j  of  buyers  has  to  KNOW  about  it — 
|VE  it — and  then  ACT  on  it.  Can  these 
I  things  be  done  through  magazines 
[dia  that  merely  constitute  a  hrand- 
^der?  Or  through  radio  advertising 
I  its  irrelevant  entertainment  and 
J  effects?  No,  Mr.  List  Maker — not 
lis  new  era!  Old  methods  are  out 


It’s  a  wiser,  shrewder,  more  distrustful 
public  than  we  did  business  with  in  ’29. 
They  take  nothing  for  granted — they 
have  to  be  shown  personally.  So  isn’t  it 
just  plain  logic  that  you  have  to  show 
them  through  their  own  personal  news¬ 
paper — the  trusted  medium  that  guides 
them  in  all  their  daily  activities?  Here’s 
where  they  look  for  their  news.  Here’s 
where  they  will  see,  believe  and  act  on 
your  advertisement.  Your  product  avail¬ 
able  tomorrow  at  John  Smith’s  store 
is  news — and  NEWS 
MAKES  SALES.  ^  vkii 


St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Westchester  Newspapers 
Waterbury  American 
Waterbury  Republican 


Providence  Bulletin 
Salt  Lake  City  Telegram 
•Tilegram  Salt  Lake  City  Tribune 

Spokane  Spokesman-Review 
AL  Spokane  Daily  Chronicle 
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Editor  &  Publisher  for  Januury  20,  1934 


EDI 

GOOD  NEWS  . 

Figuring  newspaper  advertising  statistics  in 
three  different  ways  one  gets  the  same  picture 
of  linage  in  1933.  The  percentages  vary,  but 
the  conclusion  is  inescapable — ^that  the  steady  decline 
of  three  and  a  half  years  hit  bottom  in  March  and 
that  an  upswing  has  been  under  way  ever  since. 
The  last  half  of  the  year,  although  it  could  not 
make  up  for  the  losses  of  the  first  half,  was  sub¬ 
stantially  ahead  of  the  last  half  of  1932. 

As  the  new  year  gets  under  way,  an  outstanding 
factor  is  the  flood  of  new  purchasing  power  being 
loosed  by  the  government  from  coast  to  coast  and 
from  Canada  to  Mexico.  New  money  means  sales, 
and  wherever  sales  can  be  made  there  is  need  for 
advertising.  Some  newspapers  have  taken  the  lead 
in  pointing  out  the  extent  to  which  their  territory 
is  sharing  in  this  increased  income.  We  suggest 
that  all  the  other  newspapers  join  in  bringing  this 
factor  to  the  attention  of  advertisers. 

Then  watch  1934  linage  climb  I 


New  Jersey  court  in  test  case  upholds  the 
new  law  which  protects  the  inviolability  of 
newspaper  confidences.  Every  state  deserves  a 
similar  law. 


HUSHING  IS  INTERNATIONAL 

N  Paris  a  financial  adventurer,  with  some  high 
governmental  connections,  succeeded  in  fleecing 
many  thousands  of  investors  in  a  bond  scheme 
which  resulted  in  a  $33,000,000  failure.  The 
affair  came  near  upsetting  the  government.  The 
swindler  was  found  dead  in  an  Alpine  resort,  but 
whether  by  shooting  with  suicidal  intent  or  victim 
of  agents  who  wanted  to  still  his  voice  is  in  doubt. 

Newspapers  had  exposed  the  condition  which  led 
to  the  failure  and  the  tragedy.  But  what  was  the 
government’s  reaction  to  this  good  service  to  the 
people  of  France?  Why,  the  press  should  be  cen¬ 
sor^!  Immediately  a  bill  was  introduced  by  the 
Ministry  of  Justice  to  make  “libel  punishable  with 
from  one  month  to  one  year  in  prison.”  The  Paris 
press  is  roaring  with  angry  opposition.  Le  Temps 
asks  if  the  whole  scandal  might  not  have  been  hushed 
up  were  it  not  for  the  newspapers.  The  answer, 
plainly  enough,  is  that  it  could  and  would  have 
been  smothered.  And  the  government  wishes, 
through  a  criminal  libel  law,  to  make  sure  that  in 
future  it  may  be  safe  no  matter  what  rottenness 
may  underlie  it.  Newspapermen  are  perfectly 
familiar  with  such  bureaucrat  psychology.  It  has 
no  national  boundaries. 


With  29,900  killed  m  automobile  accidents 
last  year,  an  increase  of  704  for  the  twelve 
months,  it  is  apparent  that  safety  is  still  a  lead¬ 
ing  editorial  theme. 

MOTION  PICTURE  CLEAN  UP 

CLEAN  up  of  motion  picture  advertising  is 
promised.  ‘‘The  motion  picture  industry  has 
resolved  to  keep  itself  clean,  and  modify  its 
salesmanship,  because  the  industry  is  operating  un¬ 
der  NRA  code  and  is  forced  to  recognize  its  re¬ 
sponsibility  to  the  public,”  reads  a  statement  by  the 
Associated  Picture  Advertisers,  composed  of  heads 
of  the  major  film  producing  companies. 

This  is  hopeful.  We  shall  see  how  it  works  out 
in  practice.  Certain  it  is,  as  Editor  &  Publisher 
for  years  has  been  protesting,  that  film  newspaper 
copy  has  frequently  been  not  only  viciously  immoral, 
but  highly  deceptive.  It  has  promised  smut  which 
the  pictures  themselves  could  not  deliver  owing  to 
state  censorship.  The  excuse  has  been  that  the 
Hays  organization  could  not  control  the  advertising 
of  local  exhibitors,  could  mily  counsel  decency  and 
honest  representatipn.  Independents  frequently 
were  blamed  for  outragous  assaults  on  public  de¬ 
cency  in  advertising  appeals.  ^Now,  however,  there 
it  a  Hays  censorship  board,  formed  at  the  instiga¬ 
tion  of  the  Associated  Motion  Picture  Advertisers, 
as  a  means  of  self-regulation  of  advertising  stan¬ 
dards.  This  oug^t  to  work  and  we  urge  newspaper 
managements  to  be  alert  to  protest  against  any 
copy  offered  for  publication  which  violates  the  com¬ 
mon  tenets  of  respectability  and  fair  representation 
in  advertising. 


EORGE  E.  MILLER,  whose  death  occurred 
this  week,  was  the  distinguished  editor  of 
Detroit  News  and  also  its  oldest  employe  in 
point  of  years  of  service.  He  had  served  the  news¬ 
paper  in  various  capacities  for  52  continuous  years. 
His  contribution  to  the  success  of  that  great  news¬ 
paper,  dating  from  the  days  when  the  late  founder 
James  E.  Scripps  made  him  managing  editor  of  the 
morning  edition,  went  in  to  the  very  bone  and  tissue 
of  the  whole  organization.  His  broad  views  on 
newspaper  work  led  him  to  assist  the  movement 
which  brought  into  being  the  American  Society 
of  Newspaper  Editors  and  he  was  also  one  of  the 
founders  of  the  North  American  Newspaper  Alli¬ 
ance.  It  is  pathetic  that  one  who  had  labored  so 
long,  faithfully,  and  well  should  not  live  to  enjoy 
the  leisure  that  had  just  come  to  Mr.  Miller,  his 
retirement  having  taken  place  on  Dec.  1.  His  career 
honored  American  journalism. 


Let  advertising  pace  recovery  I 

RADIO’S  SLENDER  BASE 

HY  radio  broadcasters  have  ever  wanted  to 
enter  the  news  service  field,  whether  they 
were  of  the  chain  or  local  variety,  has 
stumped  us.  To  attempt  world-wide  news  cover¬ 
age  as  newspapermen  know  it  must  be  done,  if  it  is 
to  succeed,  would  not  only  be  an  intolerably  expen¬ 
sive  traffic,  but  one  very  hazardous  to  radio  as  it 
is  now  politically  constituted.  Radio  has  its  special 
entertainment  and  educational  field — enough  to  keep 
it  busy. 

The  main  reason  against  independent  radio  news 
service,  from  the  public  policy  point  of  view,  is 
that  it  is  not  a  free  instrument.  Behind  the  press 
lies  a  constitutional  guarantee.  Behind  radio  lies 
temporary  permits  for  broadcasting  bands.  What 
a  world  of  difference!  It  is  possible,  of  course,  to 
prattle  on  the  air  a  ration  of  news  items  that  are 
non-controversial  and  innocent  of  any  sound  public 
purpose,  but  when  it  is  necessary  to  the  life  of  the 
nation  to  publish  news  which  deeply  offends  the 
powers  that  be — ^there’s  the  rub. 

That  radio  could  not  measure  up,  and  shouldn’t 
jeopardize  itself  by  trying  to,  was  shown  recently 
in  the  case  of  Senator  Reed  of  Pennsylvania.  That 
gentleman  went  on  the  air  to  discuss  highly  contro¬ 
versial  political  matters.  He  entered  into  a  bitter 
criticism  of  the  administration  at  Washington.  At 
that  point  in  his  address  he  was  cut  off,  accord¬ 
ing  to  published  report.  Now,  of  course,  no  one  at 
Washington  had  censored  Senator  Reed.  The  Roose¬ 
velt  administration  did  not  order  his  voice  stilled. 
What  happened  was  that  the  broadcasting  company, 
conscious  of  its  slender  hold  on  wave  bands,  pulled 
the  plug  and  ended  the  criticism.  It  is  a  shameful 
condition.  We  hope  to  see  the  day  when  radio  will 
come  into  its  right  as  a  free  instrument.  News¬ 
papermen  who  would  find  comfort  in  the  fact  that 
speech  on  the  air  is  not  as  free  as  words  in  public 
print  would  merit  reproach  as  hypocritical.  How¬ 
ever,  as  matters  stand,  it  is  plain  that  radio  could 
not  now  function  in  any  real  way  in  the  news  field. 

The  Senator  Reed  incident  has  an  interesting 
bearing  on  the  discussion  related  to  the  fight  news¬ 
papermen  have  made  to  exclude  the  press  from  the 
licensing  feature  of  the  NRA  code.  Does  any 
critic  of  the  press  think  an  editor  under  license,  or 
threat  of  license,  would  risk  his  business  by  pub¬ 
lishing  Senator  Reed’s  criticism  of  the  Roosevelt 
administration?  Unless  he  were  a  daring  fighter 
he  would  do  exactly  what  the  broadcasters  did. 
And  no  Washington  authority  would  need  to  shake 
the  big  stick. 


I  A  E 

CHILD  LABOR  AMENDMENT 

T  happens  that  the  question  of  the  federal  child 
labor  amendment  becomes  acute  at  a  time  when 
newspapers  are  attempting  to  arrange  an  NRA 
code  under  which  they  can  live  with  some  degree 
of  equality,  supporting  the  recovery  crusade  with¬ 
out  devastating  consequences.  The  coincidence 
should  not  embarrass  free  editorial  discussion  of  the 
amendment  on  its  merits,  though  certain  commenta¬ 
tors  are  sure  to  impute  selfish  motives  to  news¬ 
papers  that  are  opposed  to  the  measure. 

The  amendment  proposes  to  give  Congress  the 
right  to  regulate  the  hours  of  work  of  all  chil¬ 
dren  under  18  years  of  age.  That  it  gives  rise  to 
grave  political  questions,  with  wide  social  implica. 
tions,  deserving  the  most  careful  editorial  considera¬ 
tion,  no  one  who  has  read  Dr.  Nicholas  Murray 
Butler’s  attack  upon  it  can  doubt 
Circulation  managers  naturally  are  concerned,  be¬ 
cause  the  bulk  of  the  nation’s  newspapers  are  car¬ 
ried  and  sold  by  some  600,000  newspaper  boys.  It 
is  startling  to  think  that  under  a  federal  law  a  boy 
of  from  14  to  18  years  of  age  might  be  prohibited 
from  carrying  a  route  after  school  hours.  To  class 
newspaper  boys  as  “exploited  child  labor”  would, 
it  seems  to  us,  be  outrageous.  Nevertheless  certain 
newspapers  are  leading  the  public  to  believe  that 
such  is  the  case  and  that  editorial  opposition  to 
the  child  labor  amendment  must,  per  se,  be  based 
on  greedy  publisher  designs  on  innocent  childhood 
The  average  man  and  woman  in  this  country  are 
well  aware  of  the  fact  that  the  newspaper  boy  has 
not  been  abused  by  publishers,  but  on  the  contrary 
has  been  protected,  trained  in  business,  and  given 
an  uncommon  degree  of  economic  independence. 
Most  people  realize  what  tragedy  an  18-year  limit 
would  work  among  a  half  million  boys. 

Newspaper  bitterness  goes  to  a  wild  excess  when 
it  shows  the  newspaperboy  in  cartoons  as  a  street 
gamin  learning  the  tricks  of  the  underworld,  victim 
of  leather-souled  publishers.  Some  shallow  readers 
may  swallow  such  guff,  but  not  the  parents  of  news¬ 
paper  boys,  teachers,  social  workers,  religious  leaders 
or  boys  themselves.  For  one  instance  of  newsboy 
corruption  in  the  big  cities,  where  circulators  often 
have  been  powerless  to  control  street  vending,  there 
are  many  thousands  of  boys  over  the  country  who 
have  reason  to  be  grateful  to  newspapers  for  per¬ 
sonal  comforts  and  education  which  would  other¬ 
wise  have  been  denied  to  them. 


One  of  the  pleasantest  local  features  we  have 
recently  seen  is  a  series  of  pictures  of  children 
and  their  animal  pets,  running  in  San  Fran¬ 
cisco  Chronicle. 


FASCISM  FOR  ENGLAND 

URPRISING  news  comes  from  London.  Lord 
Rothermere,  in  possession  of  English  news¬ 
papers  with  more  than  33,000,000  combined  cir¬ 
culation,  has  come  out  with  strident  advocacy  of 
fascism  in  Great  Britain.  He  signed  a  long  first 
page  editorial  in  London  Daily  Mail  approving  the 
"black  shirt”  dictatorship  of  Mosley,  the  Hitler  of 
England.  Lord  Rothermere  is  counted  one  of  the 
two  wealthiest  men  of  the  nation.  He  is  a  business 
man,  wholly  unlike  his  famed  brother,  the  late 
Lord  Northcliffe,  founder  of  the  immense  publish¬ 
ing  concern.  Lord  Beaverbrook,  owner  of  London 
Express,  the  Mail’s  livliest  rival,  has  of  late  been 
vying  with  Rothermere  in  editorial  rhapsodizing 
over  the  success  of  Mussolini  in  Italy  and  Hitler 
in  Germany.  Therefore,  the  popular  press  of  Lon¬ 
don  is  now  heavily  facist  in  editorial  policy.  The 
two  great  rivals  are  allied  in  a  political  crusade, 
calling  for  dictatorship  to  supercede  constitutional 
government.  What  will  come  of  it  is  on  the  1^ 
of  the  gods.  If  it  succeeds  it  will  mean  that  the 
last  great  stand  of  the  democratic  principle  will  be 
made  on  this  continent,  supported  by  a  free  press 
and  a  nation  committed  almost  solidly  to  the  or¬ 
iginal  tenets  of  popular  government. 


“Copy  Writers  at  a  Loss  for  Words,”  reads 
a  headline.  The  story  says  automobile  adver¬ 
tisers  have  run  out  of  descriptive  superlatives. 
If  this  results  in  the  substitution  of  simple 
selling  terms,  all  hands  should  be  grateful  and 
car  sales  spurt. 
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PURELY  PERSONAL 


Thomas  j.  Hamilton,  editor 

of  the  Augusta  (Ga.)  Chronicle, 
decorated  with  the  Chevaliers 
Cross  of  the  Order  of  Polonia  Resti- 
1  tuta  by  Joseph  Moscicki,  son  of  the 
I  president  of  Poland  and  first  secretary 
of  the  Polish  Embassy  in  the  United 
States,  on  Jan.  12.  The  decoration  was 
in  recognition  of  the  editor's  contribu¬ 
tions  towards  strengthening  the  friend¬ 
ship  between  Poland  and  the  U.  S. 

H.  R.  Judah,  co-publisher,  Santa 
Crus  (Cal.)  News,  has  opened  up  a 
newspaper  brokerage  office  in  Santa 
Cruz,  with  a  branch  office  at  672  Mar¬ 
ket  street,  San  Francisco.  He  also 
maintains  his  interest  in  the  News. 

James  R.  Rhodes,  publisher  of  the 
Seu’ton  (la.)  Daily  News,  Ferry  (la.) 
Daily  Chief,  Carroll  (la.)  Daily  Her¬ 
ald,  and  Missouri  Valley  (la.)  Daily 
Times,  is  spending  a  few  weeks  at  Hot 
Springs,  -Ark.,  and  San  Antonio,  Tex. 
He  will  return  to  Newton  about  Feb.  1. 

Felix  S.  Palavicini,  publisher  of  El 
Universal,  Mexico  City  daily,  and  Todo, 
popular  rotogravure  magazine,  visited 
Los  Angeles  last  week.  .At  various 
times  he  has  been  Mexican  .Ambassador 
to  England,  France,  Italy,  Belgium  and 
Japan. 

Howard  Kahn,  editor,  St.  Paul 
(Minn.)  Daily  News,  arrived  in  Los 
Angeles  Jan.  8  for  a  California  visit 
on  the  Santa  Rosa  via  Havana  and 
the  Panama  Canal. 

Mrs.  W.  G.  Dwight,  publisher,  Holy¬ 
oke  (Mass.)  Transcript-Telegram,  left 
this  week  for  Florida  where  she  will 
spend  the  winter. 

Capus  Waynick,  editor,  High  Point 
(N.  C.)  Enterprise,  and  on  temporary 
leave  of  absence  to  serve  as  director 
of  employment  in  North  Carolina,  has 
announced  for  re-election  to  the  1935 
state  senate. 

I  Robert  S.  Brown,  editor,  Toledo 
News-Bee,  addressed  the  Toledo  Sun¬ 
day  Open  Forum  in  Socialist  hall  last 
week  on  the  NR  A. 

L.  Miller,  publisher.  Battle  Creek 
(Mich.)  Enquirer-News,  has  been 
nominated  for  trustee  of  Battle  Creek 
General  hospital. 

V.  Y.  Dallman,  editor,  Springfield 
Illinois  State  Register  and  internal 
revenue  collector  for  the  southern  Il¬ 
linois  district,  spent  part  of  this  week 
in  Washington. 

Thomas  Kearns,  president  of  the  Salt 
Lake  City  Tribune  and  Salt  Lake  Tele¬ 
gram  publishing  companies,  has  re¬ 
turned  from  a  business  and  pleasure 
trip  to  San  Francisco. 

Houston  Harte,  publisher,  San  An¬ 
gelo  (Tex.)  Standard-Times  and  a 
member  of  the  Texas  Relief  Commis¬ 
sion,  was  in  Washington  last  week  con¬ 
ferring  with  President  Roosevelt  and 
Harry  L.  Hopkins. 

Fred  Massengill,  editor,  Terrell 
(Tex.)  Tribune^  has  been  named  acting 
postmaster  of  Terrell. 

J,  E.  Hanway,  editor  and  co-pub¬ 
lisher,  Casper  (Wyo.)  Tribune-Herald, 
and  Mrs.  Hanway,  are  visiting  their 
daughter,  Mrs.  C.  L.  Fitzgerald,  in 
New  Orleans.  Mr.  Fitzgerald  is  presi¬ 
dent  of  the  Fitzgerald  Advertising 
•Agency,  New  Orleans. 

C.  A.  Holding,  editor,  Tipton  (Okla.) 
Tribune,  has  been  appointed  postmaster 
at  Tipton. 

J.  S.  Winterhurn,  editor  and  pub¬ 
lisher  of  the  Norwich  (N.  Y.)  Ga¬ 
zette,  has  been  elected  chairman  of 
the  Norwich  Public  Utilities  Commis¬ 
sion. 

William  E.  Gonzales,  editor,  Colum¬ 
bia  (S.  C.)  State,  was  added  to  the 
b<»rd  of  directors  of  the  Southeastern 
Life  Insurance  Company  at  the  annual 
meeting  in  Columbia  Jan.  12. 

T.  E.  McGrath,  director  and  pub¬ 
lisher  of  the  Pictorial  Press,  New 
York,  has  returned  from  Florida,  after 
touring  the  states  for  the  past  three 
months  on  a  pleasure  and  business  trip. 


Former  Judge  James  Kerney,  editor 
and  publisher,  Trenton  (N.  J.)  Times 
newspapers,  who  has  been  seriously  ill 
since  September,  is  spending  some 
time  at  Palm  Beach,  Fla.,  with  Mrs. 
Kerney. 

IN  THE  BUSINESS  OFFICE 

FR.ANK  white,  advertising  sales¬ 
man  for  the  Birmingham  (Ala.) 
Post,  and  Mrs.  White  are  parents  of 
a  nine-pound  son,  born  Jan.  8. 

John  W.  Frierson,  El  Paso  (Tex.) 
Herald-Post  business  manager  and  his 
bride,  the  former  Walto  Meyer,  late 
assistant  woman’s  page  editor  of  the 
Herald- Post,  are  honeymooning  in  Cali¬ 
fornia,  following  their  marriage  Jan. 
8  at  the  bride’s  home. 

Robert  V.  Belsterling,  assistant  ad¬ 
vertising  manager,  Peoria  (Ill.)  Star, 
has  been  appointed  chairman  of  the  pub¬ 
licity  committee  and  E.  H.  Maloney,  ad¬ 
vertising  manager,  Peoria  Journal,  was 
named  chairman  of  the  statistical  com¬ 
mittee  of  the  Association  of  Commerce 
trade  extension  division. 

L.  O.  Brewer,  secretary-treasurer  of 
the  New'ton  (la.)  Daily  News,  will  re¬ 
tire  as  president  of  the  Newton  Cham¬ 
ber  of  Commerce  Feb.  9  when  new  offi¬ 
cers  will  be  chosen. 

Frank  Steber,  cashier  of  the  Birm¬ 
ingham  (Ala.)  Post,  and  Mrs.  Steber 
are  parents  of  a  son,  born  January 
10. 

James  W.  Wilson,  manager  of  the 
Carroll  (la.)  Daily  Herald,  has  been 
elected  president  of  the  Carroll  Cham¬ 
ber  of  Commerce. 

Burton  H.  Etherington,  Jr.,  reporter, 
Trentott  (N.  J.)  Evening  Times,  is 
now  a  meml)er  of  the  advertising 
staff. 

Wilbur  C.  Hawk,  general  manager, 
.Imarilto  (Tex.)  Globe-News,  accom¬ 
panied  by  Mrs.  Hawk  and  Mrs.  Marie 
Ansley,  have  left  on  a  trip  to  Hawaii. 
They  will  return  Feb.  26. 

Clyde  Porterfield  of  Lewisberg,  W. 
Va..  formerly  with  Proctor  and  Col¬ 
lier  advertising  agency.  Cincinnati,  has 
been  appointed  classified  advertising 
manager  of  the  Beckley  Post-Herald, 
Raleigh  Register  and  the  Sunday  Reg¬ 
ister.  Beckley,  W.  Va. 

Clifford  B.  Bowne,  advertising  man¬ 
ager,  Montclair  (N.  J.)  Times,  hdis  been 
installed  as  president  of  the  Montclair 
Kiwanis  Club. 

Howard  Harrison,  Albany  Evening 
News  and  Knickerbocker  Press  editorial 
and  circulation  representative  at  Hoo- 
sick  Falls,  was  the  guest  of  Frederick 
Seelig,  Knickerbocker  Press  state  news 
editor,  last  week  end. 

E.  E  Hanway,  manager  and  co-pub¬ 
lisher  of  the  Casper  (Wyo.)  Tribune - 
Herald,  has  returned  from  a  bear  hunt 
in  Northern  Mexico.  One  bear  was 
bagged  by  the  party. 
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Harry  Baxter  nason,  sr., 

dean  of  American  newspaper  Sun¬ 
day  editors,  retired  last  week  from  the 
Philadelphia  In¬ 
quirer  after  45 
years  with  the 
paper,  35  of 
which  were  spent 
in  charge  of  the 
Sunday  magazine 
section.  Mr.  Na¬ 
son,  father  of 
Harry  B.  Nason, 
Jr.,  managing  ed¬ 
itor  of  the  New 
York  Evening 
Post  and  former¬ 
ly  assistant  editor, 
Philadelphia  Pub¬ 
lic  Ledger,  ex- 


Harry  B.  Nason,  Sr. 


pects  to  go  to  Europe  shortly  with 
Mrs.  Nason,  to  visit  a  married  daugh¬ 
ter  in  Budapest. 

The  retirement  of  Mr.  Nason  marks 
the  journalistic  passing  of  the  last  of 
the  “Elverson  Old  Guard”  as  the  group 
of  executives  who  worked  for  years 
with  the  elder  James  Elverson  and 
later  his  son.  Col.  James,  Jr.,  was 
called.  Harry  Knapp,  for  35  years 
drama  editor,  died  in  California  in  De¬ 
cember  and  (.'harles  H.  Heustis,  for  30 
years  editor  in  chief,  retired  on 
jan.  2. 

“I  began  as  Sunday  editor”  said  Mr. 
Nason  “when  the  idea  was  in  its  in¬ 
fancy  and  I  have  made  the  complete 
cycle  it  seems.  We  started  out  with 
a  staff  of  one  or  two,  but  as  the  Sun¬ 
day  magazine  idea  grew  circulation 
grew  by  leaps  and  bounds  and  we 
boosted  our  staff  to  from  40  to  60  per¬ 
sons.  including  our  own  art  department, 
special  writers  and  the  like.  Then, 
with  the  growth  of  the  big  syndicates, 
furnishing  everything  a  Sunday  editor 
could  ask  for,  the  staffs  began  to 
dwindle  again  until  todav  a  couple  of 
editors  can  handle  everything.” 

William  D.  Cannon,  of  the  financial 
classification  in  national  advertising  de¬ 
partment  of  the  San  Francisco  News, 
and  Mrs.  Cannon,  are  parents  of  a 
daughter  born  Jan.  8.  Mrs.  Cannon 
is  the  daughter  of  Joseph  L.  Cauthorn, 
who  is  the  business  manager  of  the 
News. 

W.  P.  Stanley,  business  manager, 
Sedalia  (Mo.)  r)emo(''at,  is  chairman 
of  an  executive  committee  arranging 
for  a  city-wide  President  Roosevelt  ball 
Jan.  30. 

Mrs.  Mildred  Woodrow,  member  oi 
the  Nezvton  (la.)  Daily  News  adver¬ 
tising  staff  for  the  past  ten  years,  re¬ 
tired  Jan.  13. 

C.  F.  Perry  has  joined  the  advertis- 
(Continued  on  next  page) 
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A  new  human  story  strip 
by 

RUBE  GOLDBERG 

Starts  in  the  Leading  Papers  of 
America,  Monday,  January  29. 
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IT'S  A  STORY 
TH.«T’Ll_  KNOCK 
YOU  OPP  YOUR 

dbsk!^  keep 

YOUR.  PRESSES 
WELL  OILED^  MY 

BOY./^  IT'S  GOING 
TO  MAKE  'EM 

SIZZLE.^ 


And  It  Will! 

It’s  the  climax  of  the  current 
sequence  in  the  ELLA 
CINDERS  comic  strip  by 
Bill  Conselman  and  Charlie 
Plumb.  For  weeks  now 
readers  have  been  kept  on 
edge  with  suspense  as  Ella 
gets  more  deeply  involved  in 
a  sizzling  mystery.  A  private 
detective,  Belie  Owney  (pic¬ 
tured  above)  gets  on  the  job, 
gets  the  dope.  She’s  now 
giving  the  tip-off  to  a  news¬ 
paper  friend.  And  when  that 
story  BREAKS — !  You’ll 
understand  why  readers  pass 
up  the  front  page  banner 
story  to  follow  the  adven¬ 
tures  of 


V.  V.  McNITT 
Chairman 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CHARLES  V.  McADAM 
Pmident 


ELLA 
CINDERS 

Commanding  Comics 
Daily  and  Sunday 

For  Terms  and  Samples,  Please 
Write  to 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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ing  department  of  the  Casper  (Wyo.) 
T  rihutie-H  crald. 

Leonard  H.  Goldsmith,  formerly  with 
tht  Harrisburg  (Pa.)  Telegraph  and 
Union  City  (N.  J.)  Hudson  Dispatch, 
has  joined  the  classified  department  of 
the  New  York  Times. 

Henry  D.  Bradley,  general  manager, 
Bridgeport  (Conn.)  Times-Star,  was 
tender^  a  surprise  birthday  party  Jan. 
10  at  his  home  by  members  of  the  ad¬ 
vertising,  editorial  and  circulation  staffs. 

Jack  Kearns,  formerly  of  Worcester, 
Mass.,  has  joined  the  circulation  staff, 
Greenwich  (Conn.)  Daily  News-Gra¬ 
phic,  to  handle  promotion. 

D.  Forest  St  John,  national  adver¬ 
tising  department,  Columbus  (O.)  Dis¬ 
patch,  is  seriously  ill  in  a  Columbus 
hospital. 

IN  THE  EDITORIAL  ROOMS 

Archie  E.  MCCREA,  managing 
editor,  Muskegon  (Mich.)  Chron¬ 
icle  and  vice-president  of  the  Michigan 
Tourist  and  Resort  association,  attended 
a  conference  in  Lansing,  Mich.,  Jan. 
10,  called  by  Gov.  W.  A.  Comstock  to 
map  a  recreation  promotion  campaign. 

James  A.  Stuart,  managing  editor, 
Indianapolis  Star,  “interviewed”  six 
members  of  his  staff  before  the  Women’s 
Rotary  Club  this  week.  The  speakers 
were  Miss  Mary  Bostwick,  feature 
writer;  Miss  Kathryn  Pickett,  women’s 
editor;  Joseph  E.  Craven,  photographer; 
Corbin  Patrick,  movie  critic;  J.  P. 
^mison,  chief  editorial  writer,  and 
Claude  A.  Mahoney,  reporter. 

Harold  W.  Sanford,  managing  editor, 
Rochester  (N.  Y.)  Democrat  &  Chron- 
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tele,  is  writing  a  series  for  his  paper 
on  “The  Civic  Scene.” 

W.  J.  Mahoney,  Jr.,  managing  editor, 
Montgomery  (Ala.)  Advertiser,  spent 
last  weekend  with  relatives  on  their 
plantation  at  Eufaula,  Ala. 

Merritt  W.  Green,  former  Toledo 
city  recreation  commissioner,  joined  the 
Toledo  News-Bee  staff  as  a  reporter 
this  week. 

Stuart  Bell,  sports  editor,  Clevela^ 
Press,  has  returned  from  a  vacation 
spent  in  Florida. 

Edward  R.  Mahoney,  managing  editor 
of  the  Milwaukee  Wisconsin  News,  was 
tendered  a  surprise  party  by  his  staff 
Jan.  13,  marking  his  first  year’s  tenure 
as  managing  editor.  He  began  his 
newspaper  career  in  Milwaukee. 

Charles  F.  Langer,  president  of  the 
former  Fotograms  News  Photo  Service, 
New  York,  is  now  photographer  for 
Trenton  (N.  J.)  Times  Newspapers. 

Don  Roberts,  formerly  sports  editor, 
Los  Angeles  Record,  and  previously 
with  NEA  Service  in  Los  Angeles,  has 
joined  the  publicity  department  of  Fox 
Film  Corporation  at  Hollywood. 

A1  Del  Greco,  sports  editor,  Hacken¬ 
sack  (N.  J.)  Bergen  Evening  Record, 
is  on  vacation.  His  column,  “At  Ran¬ 
dom  in  Sportdom”  is  being  conducted  by 
Milton  Barry. 

Albert  Armitage,  news  editor  of  the 
Knoxville  (Tenn.)  Journal,  hdis  resigned 
to  join  the  Philadelphia  Record.  Ram¬ 
sey  Rees,  assistant  news  editor,  has  been 
appointed  to  succeed  Armitage  as  news 
editor. 

C.  E.  Engleman,  graduate  of  the  Uni¬ 
versity  of  Oklahoma  school  of  journal¬ 
ism,  has  joined  the  staff  of  the  Altus 
(Okla.)  Times-Democrat.  He  has  been 
with  the  Tulia  (Tex.)  Herald. 

Jack  Hull,  editor,  Clovis  (N.  M.) 
Evening  News-Journal  was  confined  to 
his  home  by  illness  last  week. 

Joseph  Kelley  and  Victor  Cassiere, 
formerly  reporters.  Union  City  (N. 
J.)  Hudson  Dispatch,  have  been  ap¬ 
pointed  aides  to  the  Commissioner  of 
Parks  and  Playgrounds,  North  Bergen, 
N.  J. 

Samuel  Kaufman,  feature  writer,  the 
Bayonne  (N.  J.)  Times,  is  back  at  his 
desk  after  a  two-week  layoff  with  a 
dislocated  arm,  after  a  fall  on  an  icy 
pavement. 

Mrs.  Ruth  B.  Hahlbeck  is  the  new 
“Babette,”  women’s  fashions  editor,  of 
the  San  Francisco  Examiner,  succeed¬ 
ing  Miss  Bemadine  Holdrige. 

Ed  Bang,  sports  editor,  Cleveland 
News,  conduct^  a  baseball  forum  for 
Qeveland  amateur  players  Jan.  12. 

Elis  Shapiro,  police  reporter  and  col¬ 
umnist,  Bayonne  (N.  J.)  Times,  left 
Jan.  13  on  a  deferred  week’s  vacation 
to  Bermuda. 

Harry  L.  Greenwall,  European  cor¬ 
respondent,  Ixmdon  Daily  Express, 
sailed  from  San  Francisco  Jan.  12 
aboard  the  President  Lincoln  for  the 
Orient  to  make  a  survey  of  conditions. 

Joseph  Henry  Jackson,  literary  editor, 
San  Francisco  Chronicle,  missed  his 
first  regular  broadcast  in  ten  years  on 
Sunday  evening,  Jan.  6,  due  to  illness. 
An  incorrectly  administered  prescrip¬ 
tion  almost  cost  him  his  life.  He  was 
able  to  be  back  on  the  air  over  (Thron- 
icle  station  KGO  on  Sunday  evening, 
Jan.  14. 

Oviatt  McConnell,  for  several  years 
with  Buffalo  Courier-Express,  has 
joined  the  editorial  staff,  Buffalo  Times. 

Jack  Turner,  rejwrter  on  the  El  Paso 
(Tex,)Moming  Times,  has  resigned  to 
take  up  duty  with  the  CCC  camp  at 
Patagonia,  Ariz.,  as  a  lieutenant  in  the 
reserve  corps. 

Steve  A.  Barker  has  resigned  as  re¬ 
porter  on  the  El  Paso  (Tex.)  World- 
News  and  is  working  as  a  foreman  on 
eWA  projects  in  El  Paso. 

Ashley  Turner  has  returned  to  the 
re-write  desk  of  the  San  Francisco  Call- 
Bulletin,  after  spending  five  months  as 
editor  of  the  Susanville  ((3al.)  Jjtssen 
Advocate. 


Miss  Gladys  Arnold,  having  com¬ 
pleted  a  course  of  training  with  the 
Winnipeg  (Man.)  Free  Press,  has  taken 
over  the  scKial  and  women’s  pages  of 
the  Regina  (Sask.)  Leader- Post.  She 
also  conducts  a  daily  column  “It’s  a 
Secret,  But - .” 

Bill  Dumsday,  one-time  reporter  on 
the  Regina  (Sask.)  Leader-Post,  left 
Jan.  12  for  North  Bay,  Ont.,  where  he 
will  take  over  the  sports  desk  of  the 
Nugget. 

Austin  M.  Goodwin,  former  editor, 
Portland  (Me.)  Sunday  Telegram,  and 
more  recently  assistant  sports  editor  of 
the  Portland  Evening  News,  has  been 
appointed  news  editor  of  the  News  and 
is  in  charge  of  the  editorial  room. 
GcKxlwin  relieves  Russel  Simonton,  for¬ 
merly  of  the  Reading  Times  and  also 
associated  with  NEA  Service  as  a  fea¬ 
ture  writer. 

Mrs.  George  Hamilton,  the  former 
Miss  Marion  Allen,  well-known  Con¬ 
necticut  newspaper  woman,  has  joined 
the  Bridgeport  (Conn.)  Post-Telegram 
as  Danbury  editorial  representative. 

Carl  G.  Goelz,  city  hall  reporter,  Cin- 
einnati  Post,  is  writing  a  series  of  ar¬ 
ticles  for  the  Qeveland  Press  on  the 
success  of  non-partisan  government  in 
Cincinnati. 

Max  Kohnopp,  assistant  city  editoCj 
Dayton  (O.)  Daily  News,  has  been 
elected  recording  secretary  of  Dayton 
B’Nai  B’rith  lodge. 

Joseph  Horan  has  replaced  John  Hay¬ 
den  on  the  courthouse  beat  for  the  Troy 
(N.  Y.)  Times.  Hayden  was  assigned 
to  cover  the  legislature  in  Albany. 

Jack  Raper,  columnist,  Cleveland 
Press,  has  resumed  his  work  after  a 
brief  illness. 

Jack  O’Brien,  sports  editor,  Bridge- 
port  (Conn.)  Times-Star,  and  Mrs. 
O’Brien  are  parents  of  a  third  son, 
David  Warburton  O’Brien,  born  Jan.  9. 

R.  P.  Overmyer  of  the  Toledo  Blade 
copy  desk  and  Mrs.  Overmyer  are  the 
parents  of  a  son.  bom  in  Toledo  hos¬ 
pital  Jan.  6.  They  also  have  one  other 
son. 

Ray  A.  Werneke,  Toledo  Blade  re¬ 
write  man,  has  returned  to  work  after 
several  days’  illness. 

Qayton  A.  Musser  and  Garry  A. 
Willard,  2nd,  have  become  joint  editors 
of  the  Boonville  (N.  Y.)  Iferald,  suc¬ 
ceeding  the  late  (^rry  A.  Willard. 

John  Wanhope,  Albany  Evening 
News  city  hall  reporter,  who  organized 
the  Press  Company  Credit  Union,  has 
been  invited  to  form  a  similar  union  for 
city  employes  at  the  Albany  City  Hall. 

George  McCoy,  state  news  editor, 
Asheville  (N.  C)  Citizen  and  Times, 
who  suffered  concussion  of  the  brain 
when  he  was  struck  on  the  head  by  the 
negro  janitor  at  the  newspaper  office 
with  a  pig  of  lead  several  weeks  ago, 
is  recuperating  at  his  home  after  a  stay 
of  about  10  days  in  a  local  hospital. 
A  preliminary  hearing  will  be  given  his 
alleged  assailant  on  the  charge  of 
assault  with  intent  to  kill  as  soon  as 
Mr.  McCoy  is  able  to  attend.  In  the 
meantime,  the  negro  is  being  held  in 
jail. 

William  Dwight,  managing  editor, 
Holyoke  (Mass.)  Transcript-Telegram, 
has  been  elected  to  the  Board  of  Gov¬ 
ernors  of  the  New  England  Newspaper 
Association  to  represent  the  Western 
Massachusetts  sector. 

George  Davis,  theatrical  critic,  Cleve¬ 
land  Press,  has  returned  from  an  as¬ 
signment  in  Hollywood  and  the  north¬ 
west. 

Don  Smith,  Albany  Evening  News 
and  Knickerbocker  Press  reporter  for 
the  Cohoes  district,  is  slowly  recovering 
at  his  home  from  an  operation  he  under¬ 
went  several  months  ago.  Joseph 
Ronan  is  substituting  for  him. 

Mr.  and  Mrs.  Alment  Rockefeller  are 
parents  of  a  daughter  bora  Jan.  12. 
Rockefeller  is  a  member  of  the  Troy 
(N.  Y.)  Times  editorial  staff. 

Kenneth  (Campbell,  former  Paris  cor¬ 
respondent  of  the  New  York  ETfemng 
Post  and  more  recently  a  reporter  on 


the  Post’s  local  staff,  left  the  Pq^ 
Jan.  14  to  join  the  World-Telegram, 
He  will  cover  general  assignments. 

David  H.  Beetle,  state  editor,  Uticc 
(N.  Y.)  Daily  Press,  recently  was  con-  [ 
fined  to  his  home  by  illness. 

Chic  Feldman,  sports  editor,  Scranton  \ 
(Pa.)  Scrantonian  has  arrived  in  Miami,  i 
Fla.,  for  his  annual  vacation.  | 

“Diane”  (Miss  Marjorie  McDonald), 
fashion  advertising  writer  of  the  San  I 
Francisco  Chronicle,  flew  to  New  York 
last  week  to  study  spring  styles  and 
report  the  newest  fashion  trends. 

Edson  B.  Smith,  financial  editor,  Bos¬ 
ton  Herald-Traveler  is  to  conduct  a  I 
series  of  eight  lectures  on  investing  in 
stocks  and  bonds  at  Harvard  Univer-  , 
sity,  the  first  to  be  Jan.  25,  under  aus-  ■ 
pices  of  the  university  extension  course 
of  the  State  Department  of  Educatioa 

Mrs.  Mattye  Wilson  Williams,  news 
editor,  Altus  (Okla.)  Times-Democrat, 
will  do  research  work  for  Congressman 
James  V.  McClintic  and  the  ways  and 
means  conunittee  of  the  House  of  Rep¬ 
resentatives  in  Washington  during  this 
session  of  Congress.  During  her  ab¬ 
sence  Budge  Harle  will  be  news  editor. 

William  Harris,  Philadelphia  Eve¬ 
ning  Ledger,  who  was  thought  to  have 
recovered  from  a  serious  automobile 
accident,  is  now  in  Jefferson  hospital, 
Philadelphia,  undergoing  additional 
treatment. 

William  Maslowe,  former  office  boy 
for  the  Springfield  Illinois  State  Register, 
has  been  promoted  to  a  position  of  r^ 
porter  to  cover  general  assignments. 

Barney  Nagler,  formerly  of  the  New 
York  Evening  Post,  has  joined  the 
Philadelphia  Evening  Ledger  copy  desk. 

Dorothy  Hecksher  has  resigned  from 
the  society  staff,  Philadelphia  Public 
Ledger. 

Leonard  de  (3arlo  has  joined  the  staff 
of  the  San  Francisco  News  as  artist 
and  cartoonist. 

Don  O’Kane,  for  the  past  10  years 
managing  editor,  Humboldt  Standard 
of  Eureka,  Cal.,  has  been  advanced  to 
the  position  of  assistant  publisher.  Mr. 
O’Kane  has  been  with  the  Standard  for 
12  years. 

Charles  Katz,  city  staff,  Bridgeport 
(Conn.)  Morning  Telegram,  has  r^ 
signed. 

Frank  K.  Baker,  sports  editor.  Sail 
Lake  Telegram,  has  returned  to  duty 
following  an  attack  of  influenza. 

H.  Pierce  Weller  resigned  Jan  20 
as  city  editor,  Binghamton  (N.  Y.) 
Press,  to  open  a  branch  office  for  the 
Associated  Protective  Agencies,  Inc.,  in 
Syracuse.  He  had  spent  _  34  years  on 
Binghamton  papers.  Gerrit  P.  Rogers, 
state  editor,  succeeds  Weller. 

Alice  Lawrence,  daughter  of  Flo¬ 
rence  Lawrence,  drama  ^  editor,  Los 
Angeles  Examiner,  has  joined  the  staff 
as  assistant  to  her  mother. 

Henry  Vermillion,  reporter,  El  Paso 
(Tex.)  World-News,  has  joined  the 
staff  of  the  El  Paso  Morning  Times. 

Herman  Steiner,  chess  editor,  L<w 
Angeles  Times,  and  Mrs.  Steiner  are 
parents  of  a  son  born  Jan.  10. 

Hamilton  Park,  columnist,  Salt  Ijske 
Tribune,  and  known  as  “The  Senator 
from  Sandpit,”  is  contributing  a  daily 
thought  or  observation  in  prose  which 
is  inserted  in  the  front  window  of  the 
paper’s  office. 

David  Darrah,  Chicago  Tribune 
correspondent  is  substituting  for  Ed¬ 
mond  Taylor,  Tribune  Paris  correspon¬ 
dent,  while  the  latter  is  on  a  short  vaca¬ 
tion.  Eugene  Speck  of  the  Tribi^ 
London  office  is  in  Athens  temporarily, 
covering  the  Insull  case. 

Miss  Dorothy  Silvis,  member  of  Ae 
editorial  staff  of  the  Norfolk  (Ne^ 
Daily  News  for  about  two  years,  lett 
recently  for  San  Francisco,  to  sail  on 
the  U.  S.  S.  Henderson  for  Honolulu, 
where  she  will  meet  her  brother,  Liw- 
Richard  J.  Silvis,  M.  D.,  of  the  United 
States  navy.  She  has  been  given  a  lea« 
of  absence  from  her  duties  with  tbe 
News  for  two  months. 
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Editor  &  Publisher  for  January  20,  1934 


DECEMBER  LINAGE  IN  PRINCIPAL  CITIES 


AKRON,  OHIO 


a, 


Times  Presi  .  . 
Beicon-Journal 

Tiines-Pr'ss  . . 


.(e) 

.(e) 

(S) 


1933  1932  Gain  or  Loss 

657,706  6iil,3ii4  76,322  G 

953,781  908,106  45,675  C 

159,942  111,828  48,114  G 


)i  Toul  Daily  .  1,161,487  1,489,490  121,997  G 

N  Total  Sunday  .  159,942  111,828  48,114  G 

^  Grand  Total  .  1,771,429  1,601,318  170,111  G 

^  ALBANY,  N.  Y. 


.  Tinies-Union  . (e) 

News  . ;• . (e) 

*  Knickerb Jcker  Press  ..(m) 

n  •Times -Union  . (S) 

Knickerbocker  Press  ...(S} 


545,935  545,977 

584,826  587,958 

307,175  348,634 

163,748  127,225 

145,860  90,195 


42  L 
3,132  L 
41,459  L 
36,523  G 
55,665  G 


Total  Daily  .  1,437,936  1,482,569  44,633  L 

(  Total  Sunday  .  309,608  217,420  92,188  G 

,  Grand  Total  . . 1,747,544  1,699,989  47,555  G 

'Sunday  Times-Union  includes  American  Weekly  linage, 
S  1933 — 15,378  lines;  1932 — 5(),181  lines. 


j  ALBUQUERQUE,  N.  M. 

i  Journal  . (m)  269,941  213,894  56,047  G 

Tribune  . (e)  268,197  162,626  105,571  G 

Journal  . (S)  59,051  47,144  11,907  G 


Total  Daily  .  538,138  376,520  161,618  G 

Total  Sunday  .  59,051  47,144  11,907  G 

Grand  Total  .  597,189  423,664  173,525  G 


ATLANTA,  GA. 

Georgian  . (e)  371,381  238,188  133,193  G 

Journal  . (e)  604,281  504,055  100,226  G 

Constitution  . (m)  437,856  391,868  45,988  G 

•American  . (S)  146,892  127,205  19,687  G 

Journal  . (S)  180,852  130,244  50,608  G 

Constitution  . (S)  181,496  138,755  42,741  G 


Toul  Daily  .  1,413,518  1,134,111  279,407  G 

ToUl  Sunday  .  509,240  396,204  113,036  G 

Grand  Total  .  1,922,758  1,530,315  392,443  G 


•Sunday  American  includes  American  VVeekly  linage, 
1933—45,3  78  lines;  1932—50,181  lines. 


ATLANTIC  CITY,  N.  J. 


•Press-Union  . (e)  333,286  367,588  34,302  L 

Press-Union  . (S)  50,711  47,097  3,614  G 


Grand  Total  .  383,997  414,685  30,688  L 

•Press-Union  morning  and  evening  sold  in  combination 
only. 

BALTIMORE,  MD. 

News  . (e)  558,787  384,554  174,233  G 

Sun  . (e)  1,117,928  1,208,647  90,719  L 

Post  . (e)  382,958  530,605  147,647  L 

Sun  . (m)  456,639  407,360  49,279  G 

•American  . (S)  . .  300,660  225,689  74.971  G 

Sun  . (S)  350,154  329,801  20,353  G 


Total  Daily  .  2,516,312  2,531,166  14,854  L 

Toul  Sunday  .  650,814  555,490  95,324  G 

Grand  Total  .  3,167,126  3,086,656  80,470  G 


•Sunday  American  figures  include  American  Weekly  lin¬ 
age,  1933 — 45,378  lines;  1932 — 50,181  lines. 


BIRMINGHAM,  ALA. 


Post  . (e)  308,981  243,212  65,769  G 

•tge-Herald  . (m)  271,587  277,941  6,354  L 

News  . (e)  497,131  458,566  38,565  G 


News  &  Age-Herald  ...(S)  157,053  105,057  51,998  G 


Toul  Daily  .  1,077,699  979,719  97,980  G 

Total  Sunday  .  157,053  105,057  51,996  G 


Grand  Total  .  1,234,752  1,084,776  149,976  G 


BOSTON,  MASS. 


Record  . 

251,772 

217.871 

33,901  G 

American  . 

. (e) 

349,759 

359,948 

10,189  L 

‘Globe  . 

. (e) 

644,716 

675,608 

30,892  L 

Herald  . 

810,003 

815,451 

5,448  L 

Pott  . 

511,917 

544,640 

32,723  L 

TranKript  . 

. (e) 

360,739 

330,537 

30,202  G 

Traveler  . 

963,936 

922.872 

41,064  G 

t.Advertiser  . 

. (S) 

155,187 

124.145 

31,042  G 

Globe . 

. (S) 

267,251 

268,786 

1.535  L 

Herald  . 

. (S) 

256,663 

244,452 

12,211  G 

Post ' . 

. (S) 

106,078 

96,707 

9,371  G 

Toul  Daily  .  3,892,842  3,866,927  25,915  G 

Toul  Sunday  .  785,179  734,090  51,089  G 

Grand  Total  .  4,678,021  4,601,017  77,004  G 

•Globe  morning  and  evening  sold  In  combination.  Linage 
of  one  edition  (eve.)  is  shown. 

tSunday  Advertiser  figures  include  American  Weekly  lin¬ 
age,  1933—45,378  lines;  1932—50,181  lines. 


BUFFALO,  N.  Y. 


Courier-Express  . (m)  470,293  474,723  4,430  L 

News  . (e)  911,079  851,657  59,422  0 

Times . (e)  357,550  377,920  20,370  L 

Courier-Express  . (S)  154,499  149,724  4,775  G 

Times  . (S)  40,682  35,949  4,733  G 


Toul  Daily  .  1,738,922  1,704,300  34,622  G 

ToUl  Sunday  .  195,181  185,673  9,508  G 

Grand  Total  .  1,943,103  1.889,973  44,130  G 


CAMDEN,  N.  J. 

•Courier  . (e)  587,303  738,090  150,787  L 

'Courier  (e)  and  Post  (m)  sold  in  combination  only. 
Linage  of  evening  edition  is  shown. 


CHATTANOOGA,  TENN. 


Timet  . 
Newt  ,, 
Timet  . 

. (e) 

. (S) 

270,007 

435,514 

105,147 

301,069 

370,867 

97,222 

31,062  L 
64.647  G 
7,925  G 

Total 

Total 

Gwd 

Daily  .. 
Sunday 
Toul  . 

705,521 

105,147 

810,668 

671,936 

97,222 

769,158 

33,585  G 
7,925  G 
41,510  G 

CHICAGO,  ILL. 


1933  1932  Gain  or  Loss 

American  . (e)  666,483  577,946  88,537  G 

Daily  News . (e)  1,009,336  1,036,107  26,771  L 

Times  . (e)  227,977  211,217  16,760  G 

herald-Examiner  . (m)  637,701  518,093  119,608  G 

Tribune  . (m)  956,082  877,062  79,020  G 

•Herald- Examiner  . (S)  240,330  211,830  28,500  G 

Tribune  . (S)  444,636  324,796  1 19,840  G 

Times  . (S)  33,883  31,626  2,257  G 


Toul  Daily  .  3,497,579  3,220,425 

Toul  Sunday  .  718,849  568,252 

Grand  Total  .  4,216,428  3,788,677 

•Sunday  Herald-Examainer  figures  include 
Weekly  linage,  1933 — 45,378  lines;  1932 — 50,181 


277,154  G 
150,597  G 
427,751  G 
American 
lines. 


CINCINNATI,  OHIO 


Enquirer  . (m)  509,563  493,015  16.548  G 

Post  . (e)  474,322  548,690  74,368  L 

Times-Star  . (e)  859,710  865,232  5,522  L 

Enquirer  . (S)  345,311  322,363  22,948  G 


Total  Daily  .  1,843,595  1,906,937  63,342  L 

Total  Sunday  .  345,311  322,363  22,948  G 

Grand  Total  .  2,188,906  2,229,300  40,394  L 


CLEVELAND,  OHIO 

Plain  Dealer  . (m)  610,100  565,151  44,949  G 

-News  . (e)  573,859  450,878  122,981  G 

Press  . (e)  903,155  827,294  75,861  G 

Plain  Dealer  . (S)  279,477  183,133  96,344  G 

•News  . (S)  .  26,190  . 


Total  Daily  .  2,087,114  1,843,323  243,791  G 

Total  Sunday  .  279,477  209,323  70,154  G 

Grand  Total  .  2,366,591  2,052,646  313,945  G 

•Sunday  edition  of  the  News  was  absorbed  by  the  Plain 


Dealer  effective  Jan.  15,  1933. 


COLUMBUS,  OHIO 


Dispatch  . (e)  833,062  800,200  32,862  G 

Citizen  . (e)  585,414  631,059  45,645  L 

Ohio  State  Journal _ (m)  193,841  216,722  22,881  L 

Journal-Dispatch  . (S)  200,848  162,089  38,759  G 

Star  . (S)  42,052  . 


Total  Daily  .  1,612,317  1,647,981  35,664  L 

Total  Sunday  .  242,900  162,089  80,811  G 

Grand  Total  .  1,855,217  1,810,070  45,147  G 


DALLAS,  TEXAS 

News  . (m)  546,367  447,072  99,295  G 

Times-Herald  . (e)  862,304  805,791  56,513  G 

Journal  . (e)  493,785  382,202  111,583  G 

Dispatch  . (e)  266,820  304,347  37,527  L 

News  . (S)  240,284  145,342  94,942  G 

Times-Herald  . (S)  226,421  162,933  63,488  G 

Dispatch  . (S)  64,444  80,449  16,005  L 


Total  Daily  .  2,169,276  1,939,412  229,864  G 

Total  Sunday  .  531,149  388,724  142,425  G 

Grand  Total  .  2,700,425  2,328,136  372,289  G 


DAYTON,  OHIO 

Journal  . (m)  162,006  127,141  34.865  G 

Heiald  . (e)  716,914  (.82,962  33,952  G 

News  . (e)  716,871  609,556  107,315  G 

Journal  . (S)  186,629  148,903  37,726  G 

News  . (S)  142,620  115,694  26,926  G 


Total  Daily  .  1,595,791  1,419,659  176,132  G 

Total  Sunday  .  329,249  264,597  64,652  G 

Grand  ToUl  .  1,925,040  1,684,256  240,784  G 


DENVER,  COLO. 

Rocky  Mt.  News . (m)  380,099  376,380  3.719  G 

Post  . (e)  720,881  736,832  15,951  L 

Rocky  Mt.  News . (S)  88,288  47,775  40,513  G 

Post  . (S)  221,537  128,168  93,369  G 


Total  Daily  .  1,100,980  1,113,212  12,232  L 

Toul  Sunday  .  309,825  175,943  133,882  G 

Grand  Total  .  1,410,805  1,289,155  121,650  G 


DETROIT,  MICH. 

Times  . (e)  642,357  600,087  42,270  G 

News  . (e)  1,131,660  1,078,835  52,825  G 

Free  Press  . (m)  475,115  460,456  14,659  G 

•Times  . (S)  279,433  188,506  90,927  G 

News  . (S)  279,395  209,059  70,336  G 

Free  Press  _ '. . (S)  186,280  130,831  '  55,449  G 


Total  Daily  .  2,249,132  2,139,378  109,754  G 

Total  Sunday  .  7,45,108  528.396  216,712  G 

Grand  Total  .  2,994,240  2,667,774  326,466  G 

•Sund.ay  Times  includes  American  Weekly  linage,  1933 — 
45,378  lines;  1932—50,181  lines. 


EASTON,  PA. 


Express  . (e)  549,307  581,350  32,043  L 


EL  PASO,  TEXAS 

Times  . (m)  356,606  309,223  47,383  G 

Herald  Post  . (e)  454,773  395,312  59,461  G 

Time . .  112,501  118,108  5,607  L 


Total  Daily  .  811,379  704,535  106,844  G 

Total  Sunday  .  112,501  118,108  5,607  L 

Grand  Total  .  923,880  822,643  101,237  G 


ERIE,  PA. 

Dispatch-Herald  . (e)  400,430  397,150  3,280  G 

Times  . (e)  395,613  381,356  14,257  G 

Dispatch-Herald  . (S)  67,149  59,062  8,087  G 


Total  Daily  .  796,043  778,506  17,537  G 

Total  Sunday  .  67,149  59,062  8,087  G 

Grand  Total  .  863,192  837,568  25,624  G 


EVANSVILLE,  IND. 


1933 

1932  Gain  or  Loss 

Courier  . 

(m) 

462,121 

403,444 

58,677  G 

Journal  . 

,.(e) 

170,271 

153,599 

16,672  G 

Press  . 

..(e) 

414,861 

356,310 

58,551  G 

Courier  . 

.(S) 

112,923 

104,947 

7,976  G 

Press  . 

.(S) 

55.323 

53,212 

2,111  G 

Total  Daily  . 

1,047,253 

913,353 

133,900  G 

Total  Sunday  . 

168,246 

158,159 

10,087  G 

Grand  Total  . 

1,215,499 

1,071,512 

143,987  G 

FALL 

RIVER,  MASS. 

Herald-News  . 

.(e) 

535,586 

425,422 

10,164  G 

FORT 

WAYNE,  IND. 

Journal-Gazette  . 

.  (m) 

282,117 

386,068 

103,951  L 

News-Sentinel  . 

.(e) 

606,765 

768,518 

161,753  L 

Journal-Gazette  . 

.(S) 

158,077 

165,653 

7,576  L 

Total  Daily  ........ 

888,882 

1,154,586 

265,704  L 

Total  Sunday  . 

158,077 

165,653 

7,576  L 

Grand  Total  . 

1,046,959 

1,320,239 

273,280  L 

FORT 

WORTH,  TEXAS 

Star-Telegram  . . 

.  (m) 

168,281 

143,039 

25,242  G 

Star-Telegram  . 

..(e) 

434,369 

379,556 

54,813  G 

Press  . 

..(e) 

366,204 

416,120 

49,916  L 

Star-Telegram  . 

.(S) 

120,784 

119,786 

998  G 

Total  Daily  . 

968,854 

938,715 

30,139  G 

Total  Sunday  . 

120,784 

119,786 

998  G 

Grand  Total  . 

1,089,638 

1,058,501 

31,137  G 

FREEPORT-HEMPSTEAD,  N.  Y. 


Review  . (e)  399,633  395,187  4,446  G 

Star  . (e)  194,579  248,861  54,282  L 

Grand  Total  .  594,212  644,048  49,836  L 


GLENS  FALLS,  N.  Y. 

•Post-Star  . (m)  434,866  431,674  3,192  G 

•  Post-Star  sold  in  combination  with  Evening  Times. 
I.inage  of  morning  edition  shown. 


HARRISBURG,  PA. 


•Patriot  . (m)  443,921  480,141  36,220  L 

Telegraph  . (e)  328,231  330,394  2,163  L 


Grand  Total  .  772,152  810,535  38,383  L 

•The  Evening  News  carries  the  same  amount  of  adver¬ 
tising  as  the  Patriot. 

HARTFORD,  CONN. 

Courant  . (m)  409,418  332,200  77,218  G 

Times  . (e)  1,075,976  962,634  113,342  G 

Courant  . (S)  248,696  213,164  35,532  G 


Total  Daily  .  1,485,394  1,294,834  190,560  G 

Total  Sunday  .  248,696  213,164  35,532  G 

Grand  Total  .  1,734,090  1,507,998  226,092  G 


HOUSTON,  TEXAS 


Chronicle  . (e)  530,392  620,746  90,354  L 

Post  . (m)  419,885  426,168  6,283  L 

Press  . (e)  441,256  426,880  14,376  G 

Chronicle  . (S)  204,136  141,459  62,677  G 

Post  . (S)  220,409  158,388  62,021  G 


Total  Daily  .  1,391,533  1,473,794  82,261  L 

Total  Sunday  .  424,545  299,847  124,698  G 

Grand  Total  .  1,816,078  1,773,641  42,437  G 


INDIANAPOLIS,  IND. 


News  . 

Star  . 

. (e) 

774,035 

563,784 

Times  . 

733,556 

Star  . 

. (S) 

235,747 

Total  Daily  . 

2,071,375 

1,870,743 

Total  Sunday 

235,747 

193,799 

Grand  Total 

2,307,122 

2,064,542 

JACKSONVILLE,  1 

FLA. 

Times-Union  . . 

449,014 

464,492 

. (e) 

446,248 

382,347 

Times-Union  . . 

. (S) 

149,114 

136,199 

Total  Daily  . 

895,262 

846,839 

Total  Sunday 

149,114 

136,199 

Grand  Total 

1,044,376 

983,038 

KANSAS 

CITY,  MO.* 

337,027 

314,174 

632,912 

632,069 

745,252 

756,735 

. (S) 

142,681 

79,101 

SUr  . 

. (S) 

324,770 

269,700 

1,715,191 

1,702,978 

ToUl  Sunday 

467,451 

348,801 

2,182,642 

2,051,779 

^Kansas  City  fijfurcs  supplied  by  publisher 

KNOXVILLE,  TENN. 

280,445 

228,380 

News-Sentinel  . 

416,355 

393,435 

. (S) 

96,019 

97,856 

News-Sentinel 

. (S) 

112,159 

107,312 

Total  Daily  . 

696,800 

621,815 

Total  Sunday 

208,178 

205,168 

Grand  Total 

904,978 

826,983 

66,649  L 
38,805  G 
228,476  G 
41,948  G 

200,632  G 
41,948  G 
242,580  G 


15,478  L 
63,901  G 
12,915  G 

48,423  G 
12,915  G 
61,338  G 


22,853  G 
843  G 
11,483  L 
63,580  G 
55,070  G 

11,943  G 
118,650  G 
130.593  G 


52,065  G 
22,920  G 
1,337  L 
4,847  G 

74,985  G 
3,010  G 
77,995  G 


LOS  ANGELES,  CAUF. 

Examiner  . (m)  521,456  592,789 

Times  . (m) 

Illustrated  News  . (m) 

Herald-Express  . (e) 

Record  . (e) 

•Examiner  . (S) 


28.667  G 

11.667  L 
17,544  G 
85,326  L 
11,301  L 

3,265  G 
17,496  L 


667,980  679,647 

196,943  179,399 

679,704  765,030 

207,970  219,271 

344.466  341,201 

Times  _ .1 . (Sj  368,380  325.876 

Total  Daily  .  2,274,053  2,336,136  62,083  L 

Total  Sunday  .  652,846  677,077  14,231  L 

Grand  Total  .  2,926,899  3,003,213  76,314  L 

•Sunday  Examiner  figures  includes  .^me^^can  Weekly 
linage,  1933 — 47.427  lines;  1932-52,857  lines. 

(Continued  on  next  Page) 
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DECEMBER  NEIVSPAPER  LINAGE  TOTALS  IN  PRINCIPAL  CITIES 


MANCHESTER,  N.  H. 


,  1933  1932  Gain  or  Loss 

Inion-Lcader  . (e)  400,248  377,214  23,034  G 

MEMPHIS,  TENN. 

Commercial -Appeal  _ (m)  706,585  364,124  342,461  G 

•Evening  Appeal  . (e)  .  427,225  427,225  L 

Press-ScimiUr  . (e)  510,118  475,670  34,448  G 

Commercial-Appeal  _ (S)  217,566  158,259  59,307  G 


Total  Daily  .  1,216,703  1,267,019  50,316  L 

Total  Sunday  .  217,566  158,259  59,307  G 

Grand  Total  .  1,434,269  1,425,278  8,991  G 

•Evening  Appeal  discontinued  July  1.  1933. 

MILWAUKEE,  WIS. 

Sentinel  . (m)  496,526  425,390  71,136  G 

Journal  . (e)  750,142  743,946  6,196  G 

Leader  . (e)  142,621  140,235  2,386  G 

W  isconsin-News  . (e)  510,800  458,086  52,714  G 

•Sentinel  . (S)  161,183  109,788  51,395  G 

Journal  . (S)  235,191  163,898  71,293  G 


Total  Daily  .  1,900,089  1,767,657  132,432  G 

Total  Sunday  .  396,374  273,686  122,688  G 

Grand  Total  .  2,296,463  2.041,343  255,120  G 

•Sunday  Sentinel  figures  include  American  Weekly  linage, 
1933—45,378  lines;  1932—50,181  lines. 

MONTREAL.  CANADA 

Star  . (e)  1,109,704  1,114,801  5,097  L 

Gazette  . (m)  429,752  457,361  27,609  L 

La  Presse  . (e)  928,898  923,242  5,656  G 

La  Patrie  . (e)  248,177  254,873  6,696  L 


OKLAHOMA  CITY— Continued 


1933 

1932  Gain  or  Loss 

Oklahoman  . 

. (S) 

145,685 

111,216 

34,469  G 

Oklahoma  News  . 

. (S) 

60,745 

81,776 

21,031  L 

Toul  Daily  . . . 

1,057,722 

1,118.516 

60,794  L 

ToUl  Sunday  . 

206.430 

192,992 

13,438  G 

Grand  Total  •  • 

1,264,152 

1,311,508 

47.356  L 

OMAHA.  NEB 

•Bee-News  . 

. (e) 

447,481 

462,643 

15,162  L 

t World-Herald  .. 

. (e) 

630,244 

659,510 

29.266  L 

•*Bee-News  . 

. (S) 

148,926 

132,530 

16.396  G 

World-Herald  ... 

. (S) 

185,947 

142,209 

43,738  G 

Total  I>aily  . . . 

1,077,725 

1,122,153 

44,428  L 

ToUl  Sunday  . 

334,873 

274,739 

60.134  G 

Grand  Total  . . 

1,412.598 

1,396,892 

15.706  G 

•Bee-News  sold 

in  morning-evening 

combination. 

Linage 

of  evening  edition  is  shown. 

tWorld-Herald  sold  in  morning-evening  combination.  Lin¬ 
age  of  evening  edition  is  shown. 

••Sunday  Bee-News  includes  American  Weekly  linage, 
1933—45,378  lines;  1932—50,181  lines. 


PEORIA,  ILL. 


Journal  . (e)  595,028  543,533  51,495  G 

Transcript  . (nt)  465,627  356,259  109,368  G 

Star  . (e)  601,587  553,151  48,436  G 

lournal-Transcript  . (S)  133,227  117,991  15,236  G 

SUr . (S)  149,707  113,333  36,374  G 


Total  Daily  .  1,662.242  1,452,943  209,299  G 

Total  Sunday  .  282,934  231,324  51,610  G 

Grand  Total  .  1,945,176  1,684,267  260,909  G 


Grand  Total  .  2,716,531  2,750,277  33,746  L 

NASHVILLE,  TENN. 

Banner  . (e)  384,627  346,110  38,517  G 

•Tennessean  . (m)  347,985  458,067  110,082  L 

Banner  . (S)  123,572  94,931  28,641  G 

Tennessean  . (S)  104,760  105,337  577  L 


ToUl  Daily  .  732,612  804,177 

Total  Sunday  .  228,332  200,268 

Grand  Total  .  960,944  1,004,445 

•Tennessean  morning  and  evening  sold  in 

only.  Linage  of  one  edition  (m)  only  is  given. 


71,565  L 
28,064  G 
43,501  L 
combination 


NEW  BEDFORD  MASS.* 


PHILADELPHIA.  PA. 


Bulletin  . (e)  927,518  783,371  144.147  G 

Inquirer  . (m)  570,889  678,217  107,328  L 

News  . (e)  546,608  612,081  65,473  L 

Public  Ledger  . (e)  1,020,101  1,074,995  54,894  L 

Public  Ledger  . (m)  403,515  424,677  21,162  L 

Record  . (m)  653,938  565,309  88,629  G 

Inquirer  . (S)  333,215  386,364  53,149  L 

Public  Ledger  . (S)  159,292  180,304  21,012  L 

Record  . (S)  309,384  220,010  89,374  G 


Total  Daily  .  4,122,569  4,138,650  16,081  L 

Total  Sunday  .  801,891  786,678  15,213  G 

Grand  Total  .  4,924,460  4,925,328  868  L 


Sundard-Times  . 

..(e) 

362.838 

372,256 

9,418  L 

Mercury  . 

.  (m) 

401,184 

367,976 

33,208  G 

Standard-Times  . 

.(S) 

57,792 

55,174 

2,618  G 

Total  Daily  . 

764,022 

740,232 

23,790  G 

ToUl  Sunday  . 

57,792 

55,174 

2,618  G 

Grand  ToUl  . 

821,814 

795.406 

26.408  G 

New  Bedford  figures  supplied  by  publishers. 

NEW 

ORLEANS, 

LA. 

Times-Picayune  . 

.(m) 

723,010 

732,392 

9,382  L 

Tribune  . 

•  (m) 

309,020 

340,487 

31.467  L 

Item  . 

.<e) 

530,859 

573,773 

42.914  L 

States  . 

.(e) 

334,918 

384,169 

49,251  L 

•Times-Picayune  . 

.(S) 

273,819 

249,890 

23,929  G 

Item-Tribune  . 

.(S) 

291,850 

221,251 

70,599  G 

States  . 

.(S) 

146,229 

ToUl  Daily  .  1,897,807  2,030,821  133,014  L 

Total  Sunday  .  565,669  617,370  51,701  L 

Grand  ToUl  .  2,463,476  2,648,191  184,715  L 

•Effective  JuW  22.  1933.  Sunday  edition  States  merged 
with  the  Times-Picayune,  Sunday. 


PHOENIX.  ARIZ. 


Republic  . 

382,014 

401,399 

19,385 

L 

Gazette  . 

. (e) 

414,218 

435,600 

21.382 

L 

Republic  . 

. (S) 

79,321 

64,104 

15,217 

G 

Total  Doily  . . 

796,232 

836,999 

40,767 

L 

Total  Sunday 

79,321 

64,104 

15,217 

G 

Grand  Total  . 

875,553 

901.103 

25,550 

L 

PITTSBURGH,  PA. 

Sun-Telegraph  .. 

. (e) 

890,637 

840,767 

49,870 

G 

Press  . 

. (e) 

1,099,496 

1,100,012 

516 

L 

Post-Gazette  . . . 

535,087 

557,879 

22,792 

L 

•Sun-Telegraph 

. (S) 

193,101 

216,045 

22.944 

L 

Press  . 

. (S) 

204,892 

178.168 

26.724 

G 

Total  Daily  .  2,525,220  2,498,658  26.562  G 

ToUl  Sunday  .  397,993  394,213  3,780  G 

Grand  ToUl  .  2,923,213  2.892,871  30,342  G 

•Sun-Telegraph  figures  include  American  Weekly  linage. 
1933—45.378  lines;  1932—50,181  lines. 


NEW  YORK.  N.  Y. 


American  . (m)  595,324  531,306  64,018  G 

Times  . (m)  1,015,677  908,144  107,533  G 

Herald  Tribune  . (m)  645,021  592,734  52,287  G 

News  . (m)  1,065,990  988,257  77,733  G 

Mirror  . (m)  174,295  172,730  1,565  G 

Journal  . (e)  794,488  761,208  33,280  G 

Sun  . (e)  1,137,352  1,118.553  18.799  G 

World-Telegram  . (e)  1,084,824  1,010.552  74,272  G 

Post  . (e)  248,906  274,100  25,194  L 

•Bronx  Home  News  ....(e)  207,744  221,691  13,947  L 

••American  . (S)  349,156  291,526  57,630  G 

Times  . (S)  622,140  524.261  97.883  G 

Mirror  . (S)  51,718  31,699  20.019  G 

News  . (S)  385.296  312,481  72,815  G 

Herald  Tribune  . (S)  384,422  345,667  38,755  G 

•Bronx  Home  News  ..(S)  77,776  103,199  25.423  L 


ToUl  Daily  .  6,969,621  6,579,275  390,346  G 

ToUl  Sunday  .  1,870,512  1,608,833  261,679  G 

Grand  ToUl  .  8,840,133  8,188,108  652,025  G 


••Sunday  American  figures  include  American  Weekly 
linage,  1933 — 45,378  lines;  1932—50,181  lines. 

•Bronx  Home  News  figures  supplied  by  publisher. 


BROOKLYN.  N.  Y. 


Eagle  . (e)  1,071,054  992,316  78,738  G 

Times  Union  . (e)  314,154  373,814  59,660  L 

Eagle  . (S)  200,659  163,272  37.387  G 

Times-Umon  . (S)  40,658  31,654  9,004  G 


ToUl  Daily  .  1,385,208  1,366.130  19,078  G 

ToUl  Sunday  .  241,317  194,926  46,391  G 

Grand  ToUl  .  1,626,525  1,561,056  65.469  G 

NIAGARA  FALLS.  N.  Y. 

Gazette  . (e)  526,504  494.614  31,890  G 

OAKLAND.  CALIF. 

Post-Enquirer  . (e)  503,932  502,196  1,736  G 

Tribune  . (e)  691,544  802,702  111.158  L 

Tribune  . (S)  109,417  83,204  26.213  G 


ToUl  Daily  .  1,195,476  1,304,898  109,422  L 

ToUl  Sunday  .  109,417  83,204  26.213  G 

Grand  ToUl  .  1,304,893  1,388,102  83.209  L 


PORTLAND.  ORE. 


Oregonian  . (m)  320,067  326,083  6,016  L 

Journal  . (e)  474,458  429,183  45,275  G 

News-Telegram  . (e)  443,172  284,374  158,798  G 

Oregonian  . (S)  184.571  162.205  22,366  G 

Journal  . (S)  72,851  66,970  5.881  G 


Total  Daily  .  1,237,697  1.039,640  198,057  G 

Total  Sunday  .  257.422  229,175  28,247  G 

Grand  Total  .  1,495,119  1,268,815  226,304  G 

PROVIDENCE,  R.  I. 

Bulletin  . (e)  981.124  911,949  69,175  G 

Journal  . (m)  306,231  313,474  7,243  L 

News-Tribune  . (e)  264,270  .316,165  52,895  L 

Journal  . (S)  178,960  164,817  14,143  G 


Total  Daily  .  1,551.625  1.542.588  9,037  G 

Total  Sunday  .  178,960  164,817  14,143  G 

Grand  Total  .  1,730,585  1,707,405  23,180  G 

READING,  PA. 

Eagle  . fe)  651.170  614.646  36,524  G 

Times  . (m)  537,953  530,346  7,607  G 

Eagle  . (S)  39,959  39,874  85  G 


Total  Daily  .  1,189.123  1,144,992  44,131  G 

Total  Sunday  .  39,959  39,874  85  G 

Grand  Total  .  1,229,082  1,184,866  44,216  G 

RICHMOND,  VA. 

News-Leader  . (e)  743,193  806,652  63,459  1. 

Times-Dispatch  . (m)  483,755  481,261  2,494  G 

Times-Dispatch  . (S)  201,889  203,934  2,045  L 


Total  Daily  .  1,226,948  1.287.913  60,965  L 

Total  Sunday  .  201,889  203,934  2,045  L 

Grand  Total  .  1,428,837  1,491,847  63,010  L 


ROCHESTER,  N.  Y. 


Journal  . (e)  543,104  522,165  20,939  G 

Times-Union  . (e)  690,649  687,162  3,487  G 

Democrat  &  Chronicle. .  (m)  578,628  564,045  14.583  G 

•American  . (S)  177.287  152,596  24,691  G 


Democrat  &  Chronicle.  (S)  199,161  155,388  431773  G 


n 


ST.  LOUIS,  MO. 


Globe-Democrat  . . . 

....  (m) 

1933 

540,973 

Post-dispatch  . 

. (e) 

818,680 

Star-Times  . 

561,670 

Globe-Democrat  . . 

. (S) 

140,815 

Post-Dispatch  _ _ 

. (S) 

315,382 

1932  Gain  or  LoJ 
529,322  11.65ia 


127,686 


44,891 « 
122,53811 
13,1291 
25,4171 


Total  Daily  .  1,921,323  2,077,103  155,7801.1 

Total  Sunday  .  4  56,19  7  4  1  7.651  38,54«C 

Grand  Total  .  2,377,520  2,494,754  117.234L 


SALT 

LAKE 

CITY, 

Tribune  . 

. . .  (m) 

511,289 

Deseret  News . 

...(e) 

330,825 

Telegram  . 

...(e) 

371.931 

Tribune  . 

...(e) 

153,439 

476,623 

323,270 

313,628 

124,420 


34,666 C 
7.555  G 
58,303 
29,019 


Total  Daily  .  1,214,045  1,113,521  100,524n 

Total  Sunday  .  153,439  124,420  29,019  r. 

Grand  ToUl  .  1,367,484  1,237,941  129,543 


SAN  ANTONIO,  TEXAS 


Light  . (e)  493,753  496,05  7  2.304 

News  . (e)  444.472  434,800  9,672 

Express  . (m)  199,959  225,912  25.953- 

•Light  . (S)  211,854  1  83,072  28.782  C 

Express  . (S)  149,5  67  1  70.15  9  20.592 

ToUl  Daily  .  1,138,184  1,156,769  18.585  L 

ToUl  Sunday  .  361,42  1  3  5  3.23  1  8,190  0 

Grand  ToUl  .  1,499,60  5  1,5  1  0,00  0  1  0.395  L 

•Sunday  Light  includes  American  Weekly  linage,  1933— 
45,378  lines;  1932—50,181  lines. 

SAN  DIEGO.  CALIF, 

Union  . (m)  442,54  2  4  38,73  4  3,8080 

Sun  . (e)  471,117  512,45  6  41,3391 

Tribune  . (e)  678,719  707,07  7  28.3581 

Union  . (S)  222,43  7  213,186  9.2510 


Total  Daily  .  1,592,378  1,658,267  65,8891 

Total  Sunday  .  222,437  213,186  9.251  C 

Grand  Total  .  1,814,815  1,871,45  3  56,6381 

SAN  FRANCISCO,  CALIF. 

Examiner  . (m)  541,931  515,952  25,979G 

Chronicle  . (m)  53  3,140  3  8  5,960  147.180  C 

Call-Bulletin  . (e)  473,694  476,434  2,740  L 

News  . (e)  541,5  2  0  5  09,6  5  4  31,866  G 

•Examiner  . (S)  286,74  4  2  73,300  13,444G 

Chronicle  . (S)  169,158  150,207  18,951  G 


Total  ITaily  .  2.090,205  1.888,000  202,2850 

Total  Sunday  .  455,902  423,50  7  32,395  G 

Grand  ToUl  .  2,546.187  2.311.507  234,680G 


•Sunday  Examiner  includes  .Nmerican  Weekly  linajt, 
1933—47,427  lines;  1932—52,857  lines. 
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SEATTLE,  WASH. 


Post-Intelligencer  . (m)  333,875  285,564  48,311Gtl 

Star  . (e)  286,688  341,631  .54,9431, 

Times  . (e)  628,560  668,654  40,094  L  1 

•Post-Intelligencer  . (S)  186,580  1  39,62  1  46,959G 

Times  . (S)  170,328  1  38,25  5  32,073  0 


Total  Daily  .  1,249,123  1,295,849  46,726L 

ToUl  Sunday  .  3  5  6,90  8  2  7  7,8  7  6  79,032  G  I 

Grand  Total  .  1,606,031  1,573,725  32.306G  | 


•Sunday  Post-Intelligencer  includes  American  Weekly 
linage.  1933—47,427  lines;  1932—52,857  lines. 

SIOUX.  CITY,  IOWA 
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•Journal  . (d)  317,826  269,220  48,606G 

Tribune  . (e)  322,792  324,541  1,741  L 

Journal  . (S)  82,278  53,577  28,7010 


Total  Daily  .  640,618  593,761  46,857  G 

Total  Sunday  .  82,278  53,577  28,701  G 

Grand  Total  .  722,896  647,338  75,558  G 


•Journal  all  day  paper — all  advertising  appears  in  all  edi- 
tions — one  edition  measured. 
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SOUTH  BEND,  IND.  |  ir 


News-Times  . 

..(e) 

446,009 

381,248 

64,761  C 

Tribune  . 

..(e) 

529,870 

428,288 

101.582  G 

News-Times  . 

..(S) 

62,575 

48,991 

13,584  G 

Tribune  . 

..(S) 

67,077 

59,746 

7,331  G 

Total  Daily  . 

975,879 

809.536 

166,343  0  ' 

Total  Sunday  . 

129,652 

108,737 

20,915  G  < 

Grand  Total  . 

1,105,531 

918,273 

187,258  G 

SPOKANE,  WASH. 

Spokesman-Review  . . 

.(m) 

213,130 

204.000 

9,130  ti  ; 

Chronicle  . 

..(e) 

424,466 

467.913 

43,447  1.  1 

Press  . 

•  At) 

139,748 

159.020 

19,272  L 

Spokesman-Review 

..(S) 

120,074 

104,390 

15,684  0  1 

Total  Daily  . 

777,344 

830,933 

53.589  1 

Total  Sunday  . 

120,074 

104,390 

15,684  G 

Grand  Total  . 

897,418 

935,323 

37,905  L 

SYRACUSE,  N. 

Y. 

Tournal  . 

..(e) 

615,802 

523,266 

92.536  G 

Herald  . 

..(e) 

613,755 

530,230 

83.525  G 

Post-Standard  . 

.(m) 

375,699 

333,620 

42,079  0 

•. American  . 

..(S) 

153,353 

98,390 

54,963  G 

Herald  . 

..(S) 

113,196 

86,536 

26,660  G 

Post-Standard  . 

..(S) 

76,523 

67,240 

9.283  C 

Total  Daily  . 

1,605,256 

1,387,116 

218,140  G 

Total  Sunday  . 

343,072 

252,166 

90,906  C 

Grand  Total  . 

1,948.328 

1.639.282 

309.046  G 

*Sundav  American  includes  American  Weekly  Iinafc.  1 
1933— 15,378  lines;  1932—50,181  lines.  I 

TACOMA,  WASH. 


T.edger  . 

139,924 

191,485 

51,561 

L 

News-Tribune  .... 

. (e) 

392,264 

408,890 

16,626 

L 

Times  . 

. (e) 

274,562 

311.741 

37,179 

L 

Ledger  . 

. (S) 

93,120 

91,997 

1,123 

G 

OKLAHOMA  CITY.  OKLA. 


Oklahoman  . (ra)  380,657  363,529  17,128  G 

Times  . (e)  525,337  451,934  73,403  G 

^ews  . (e)  151,728  303,053  151.325  L 


Total  Daily  .  1,812,381  1,773,372  39,009  G 

Total  Sunday  .  376,448  307,984  68,464  G 

Grand  Total  . .  2,188,829  2,081,356  107,473  G 

•Sunday  American  figures  include  American  WeeWy  lin¬ 
age,  1933—45.378  lines;  1932—50,181  lines. 


Total  Daily  .  806,750  912,116  105,3661 

Total  Sunday  .  93,120  91,997  1.123  f 

Grand  ToUl  .  899,870  1.004.113  104,243  L 


(Continued  on  next  Page) 
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Editor  &  Publisher  for  January  2  0,  1  9  34 


UR  OVN  VOQ!^ 

or  Letters 


Problems  of  marketing  under  the 
Xew  IJeal  are  discuss^  by  con¬ 
tributors  to  the  first  issue  of  the 
American  Marketiiuj  Journal,  a  quar¬ 
terly  which  has  just  been  established 
by  the  American  Marketing  Society. 
The  new  publication  is  described  as  “a 
journal  for  the  advarKement  of  science 
in  marketing"  and  expects  to  draw  both 
its  articles  and  its  readers  from  mar¬ 
keting  and  merchandising  executives 
of  business  enterprises,  marketing 
counsellors,  teachers  of  marketing  and 
others  interested  in  the  broad  field  it 
covers. 

Topics  discussed  in  the  first  issue 
include  the  general  retail  code,  influ¬ 
ences  of  the  recovery  program  upon  the 
marketing  of  food  products,  the  present 
status  of  farm  purchasing,  the  effects 
of  the  recovery  program  on  distribu¬ 
tion  costs  and  the  diflPiculties  of  price 
fixing.  Contributors  include  Edward 
P,  Warner  and  Bernhard  Ostrolenk, 
of  the  McGraw-Hill  Publishing  Com¬ 
pany;  Paul  H.  Nystrom,  of  Columbia 
University ;  V.  H.  Pelz.  of  the  Food 
Field  Reporter;  Wroe  .‘Mderson,  of  the 
Bureau  of  Foreign  and  Domestic  Com¬ 
merce;  Lewis  H.  Haney,  of  Xew  York 
University,  and  Victor  S.  V'^on  Szoliski, 
of  the  National  R’ecovery  Administra- 
tion. 

The  editorial  board  includes :  Edi¬ 
tor-in-chief,  Frank  M.  Surface,  of  the 
Standard  Oil  Company  of  New  Jersey; 
managing  editor.  Reavis  Cox,  of  Colum¬ 
bia  University;  associate  editors,  Mr. 
.\lderson.  Mr.  Nystrom.  and  R.  A. 
Balzari,  McGraw-Hill  Publishing  Com¬ 
pany;  Fred  E.  Gark,  Northwestern 
University;  H.  H.  Maynard,  Ohio 
State  University;  E.  D.  McGarry,  Uni¬ 
versity  of  Buffalo;  H.  G.  Weaver, 
General  Motors  Corporation,  and  L.  D. 
H.  Weld,  McCann-Erickson,  Inc. ;  busi¬ 
ness  manager,  R.  N.  King,  Batten,  Bar¬ 
ton,  Durstine  and  Osborn.  Inc.,  New 
York.  ^  ^  ^ 

MUTANTS  and  Ghosts  of  Central 
^  Europe.”  a  volume  from  the  pen 
of  David  W.  Hazen,  staff  member  of 
the  Portland  Oregonian,  has  just  been 
published  by  the  Metropolitan  Press 
of  Portland,  Ore.  The  book  presents 
through  the  medium  of  interviews  with 
diplomats,  military  men,  editors  and 
prominent  men  of  affairs  a  resume  of 
the  political  turmoil  that  grips  central 
Europe. 

The  interviews  wore  first  printed  in 
mote  abbreviated  form  in  the  columns 
of  the  Oregonian  during  and  immedi¬ 


ately  following  Mr.  Hazen’s  extended 
trip  through  Germany,  Poland,  Austria, 
Czecho- Slovakia  and  lesser  countries  of 
central  Europe  last  summer. 

A  highlight  of  the  book  is  the  inter¬ 
view  with  Dr.  Zimmerman,  wartime 
foreign  minister  of  Germany,  present¬ 
ing  an  authoritative  statement  of  why 
the  famous  “Zimmerman  note”  to 
-Mexico  was  sent.  This  piece  of  diplo¬ 
matic  strategy  was  one  of  the  direct 
influences  in  drawing  the  United  States 
into  the  World  War,  proposing,  as  it 
did,  the  conquest  of  Texas  and  New 
Mexico  by  the  Latin-American  nation. 

Mr.  Hazen  also  presents  interviews 
with  the  Crown  Prince  and  21  other 
important  personages,  and  discusses  his 
observations  on  the  Nazi  movement  un¬ 
der  Hitler.  The  book,  which  is  of 
201)  pages,  contains  a  foreword  by  Paul 
R.  Kelty,  editor  of  the  Oregonian. 

Mr.  Hazen  served  as  a  war  corre¬ 
spondent  overseas  during  the  World 
War.  He  is  author  of  "O’er  Waters 
Blue,”  which  records  his  wartime  ex¬ 
periences  and  “American  History 
Shelves.”  Mr.  Hazen  owns  one  of  the 
finest  collectons  of  Americana  in  the 
West.— R.  O.  N. 

*  ♦  * 

The  eleventh  annual  issue  of  Phila¬ 
delphia  Bulletin’s  “Almanac  and 
Year  Book”  appeared  this  week,  with 
the  usual  array  of  standard  features, 
plus  a  comprehensive  story  of  the 
Roosevelt  administration  and  the  roster 
of  the  federal  government;  also  surveys 
of  the  governments  of  the  states  of 
Pennsylvania,  New  Jersey  and  Dela¬ 
ware,  and  of  the  cities  of  Philadelphia 
and  Camden.  Among  other  valuable 
features  of  the  Bulletin  .Mmanac  for 
1934  are :  Postal  guide,  first  aid  manual, 
sports  review,  household  hints,  fish  and 
game  laws,  motor  laws,  church  direc¬ 
tory,  weather  information  and  radio 
directory. 

*  *  * 

OSWALD  GARRISON  VILLARD, 
long-time  critic  of  the  newspaper 
press,  tackles  his  pet  subject  once  more 
in  the  winter  number  of  The  American 
Scholar,  quarterly  publication  of  Phi 
Beta  Kappa,  college  honor  society.  In 
a  discussion  of  “The  Freedom  of  the 
Press”  he  brings  up  numerous  instances 
of  newspapers’  indifference  to  “steady 
encroachments  upon  our  personal  liber¬ 
ties”  and  offenses  “by  officials  against 
the  essential  liberties  of  America.” 
Because  of  this  indifference  and  because 
of  the  uses  to  which  papers  have  put 


their  freedom  ("to  misrepresent  and 
falsify”;  "to  distort  pictures  and  alter 
news”;  “to  suppress  any  news  they  do 
not  likie”)  the  press  has  only  itself  to 
blame  if  there  has  been  a  move  against 
its  liberties  under  cover  of  the  NRA, 
says  Mr.  Villard.  A  sudden  revival  in 
freedom  of  the  press  interest  on  the 
part  of  the  paj^rs  he  calls  an  unex¬ 
pected  result  of  the  NRA,  which  he 
says  has  brought  to  the  daily  publish¬ 
ers  "mutiny,  treason,  humiliation,  and 
defeat.” — H.  S.  M. 

*  *  * 

WALTER  DURAN  TY,  Russian 
correspondent  of  the  New  York 
Times,  has  signed  a  contract  with  the 
Viking  Press  for  publication  of  a  vol¬ 
ume  of  his  dispatches.  It  will  be 
edited  by  Gustavus  Tuckerman,  Jr., 
and  will  cover  the  entire  range  of  XIr. 
Duranty’s  experience  as  a  correspond¬ 
ent  in  unrecognized  Russia.  Included 
in  the  book  will  be  the  articles  which 
won  for  him  the  Pulitzer  Prize  for 
the  best  piece  of  foreign  correspondence 
in  1931. 

*  *  * 

ONE  of  tbe  best  and  the  most  in¬ 
telligently  compiled  booklets  of  its 
kind  is  “Historic  Westchester”  recently 
published  by  Westchester  County  Pub¬ 
lishers,  Inc.  The  text,  written  by 
Elizabeth  Cushman,  staff  writer  for  the 
Westchester  Newspapers,  is  concise  and 
clear,  miraculously  avoiding  the  stuf¬ 
finess  that  usually  is  part  and  parcel  of 
dissertations  on  local  historical  themes. 
The  booklet  is  an  outgrowth  of  a  series 
of  historical  articles  printed  in  the  West¬ 
chester  papers.  It  is  tastefully  illus¬ 
trated  and  has  a  map  of  the  famous 
New  York  county  pasted  to  the  back 
cover. — J.  W.  P. 

¥  *  * 

PRESIDENT  ROOSEVELT  re¬ 
cently  signed  a  contract  for  the 
publiation  of  his  new  book,  “(Dn  Our 
Way;  The  First  Year,”  which  John 
Day  will  publish  early  in  March.  This 
book,  which  the  President  is  writing 
entirely  himself  without  any  supple¬ 
mentary  literary  assistance,  will  be  an 
expansion  of  his  theories  of  government 
as  publicly  expressed  during  his  first 
year  of  office.  In  addition,  he  will  write 
a  lengthy  introduction  and  a  conclusion, 
which  will  review  the  past  and  point  to 
the  .Administration’s  future  program. 


“EXCHANGE  IT”  CONTEST 

The  San  Francisco  Examiner  started 
an  “Exchange  It”  contest  Jan.  14,  of¬ 
fering  six  cash  awards  to  the  con¬ 
testants  placing  the  cleverest,  most 
original  seven-times  want  ads  in  the 
Examiner  offering  to  trade  merchandise 
or  services  of  some  kind.  Every  con¬ 
testant  who  enters  in  accordance  with 
tbe  published  rules  receives  two  free 
tickets  to  the  Paramount  Theatre  re¬ 
gardless  of  whether  a  prize  is  won. 


25 

PRESS  ASSOCIATION  NOTES 

Andrew  j.  CLARK,  Boston  Asso- 
ciated  Press  reporter,  narrowly 
escaped  serious  injury  when  ^Ivatorc 
Barone,  seeking  to  elude  police  in  a 
stolen  car,  crashed  into  the  Clark  ma¬ 
chine.  Clark  then  took  up  the  chase 
with  police.  Barone  was  later  cap¬ 
tured. 

Charles  E.  Simens,  of  the  Austin, 
Tex.,  capitol  bureau  of  the  Associated 
Press,  recently  upheld  his  record  as  a 
crack  marksman  by  winning  the  cham¬ 
pionship  of  the  Austin  police  annual 
pistol-shooting  tournament. 

Eugene  J.  Cadou,  has  been  trans¬ 
ferred  from  International  News  Service 
Indianapolis  bureau,  where  he  was  state 
legislature  correspondent,  to  the  I.N.S. 
Washington  bureau,  succeeding  Leigh 
Matteson,  resigned  Frank  A.  White 
has  been  added  to  the  I.N.S.  Indian¬ 
apolis  bureau  in  his  place.  White,  a 
graduate  of  Indiana  University,  has 
been  editor  of  the  Hoosier  Legionnaire 
for  six  years,  and  previously  was  travel¬ 
ing  secretary  to  Governor  Paul  V.  Mc¬ 
Nutt  when  the  latter  was  National  Com¬ 
mander  of  the  American  Legion. 

WEDDING  BELLS 

Robert  K.  drew,  manager  of 
the  classified  department,  Milwau¬ 
kee  Journal,  to  Miss  Isabel  Torpy,  Min- 
oequa,  Jan.  20  at  St.  John’s  Cathedral 
in  Xlilwaukee. 

James  Kearney,  Jr.,  vice-president, 
Trenton  (N.  J.)  Times  newspapers,  and 
son  of  the  editor  and  publisher.  James 
Kerney,  to  Miss  Elsie  Louise  Reagan, 
of  Fall  River,  Mass.,  Jan.  18. 

Schuyler  Van  Duyne,  Neivark  (_N. 
J.)  Fz'ening  Nezvs,  to  Miss  Katherine 
Snowden  Phelps  of  Glen  Ridge,  Jan. 
12  in  Glen  Ridge,  N.  J. 

Miss  Katheryn  Davenport,  Oklahoma 
City,  to  R.  Marsden  Bellatti,  managing 
editor,  Blackivell  (Okla.)  Tribune,  Jan. 
9.  Mr.  Bellatti  is  the  son  of  C.  R. 
Bellatti,  publisher  of  the  Tribune. 

James  S.  Haskins,  head  of  the  Sag¬ 
inaw  bureau,  Detroit  Free  Press,  to 
Miss  Lillian  Estelle  McFall,  of  Grand 
Rapids,  in  the  latter  city  Dec.  26.  They 
drove  to  Chicago  on  their  honeymoon. 
L.  C.  Salter,  of  the  Detroit  staff  of  the 
Free  Press,  took  Mr.  Haskins’  place 
in  Saginaw  while  he  was  away. 

Miss  Rose  Florence  Kiehl,  secretary 
and  assistant  treasurer.  Post  Publish¬ 
ing  Company.  Bridgeport.  Conn.,  to 
Walter  G.  Hildebrant,  president  and 
treasurer,  Gotham  Advertising  Com¬ 
pany,  New  York  City,  Jan.  4  at  Bridge- 
IKirt,  Conn. 

Irene  Lenora  Moore,  daughter  of  J. 
.Alex  Moore,  circulation  manager  of 
the  Kinston  (N.  C.)  Daily  Free  Press, 
and  Mrs.  Moore,  to  William  Thomas 
Worthington,  Dec.  31,  at  Newport 
News,  Va. 
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DECEMBER  NEWSPAPER  LINAGE  TOTALS  IN  PRINCIPAL  CITIES 


(Continued  from  page  24) 


TOLEDO,  OHIO 


130(1 
447  I. 
272  L 
684  0 

Times  . 

Blade  . 

News-Bee  . 

Times  . 

. (m) 

. (e) 

. (e) 

. (S) 

1933 

86,836 

670,006 

299,189 

203,130 

1932  Gain  or  Loss 
111,911  25,075  L 

654,459  15,547  G 

296,495  2,694  G 

156.946  46,184  O 

589  L 
684  G 
905  L 

!  Total  Daily  . . 

I  Total  Sunday 

Grand  Total  . 

1,056,031 

203,130 

1.259,161 

1,062,865 

156,946 

1,219,811 

6,834  L 
46,184  G 
39,350  G 

TORONTO,  CANADA 

536  G 
525  G 
079  0 
>63  G 
560  G 
183  C 

Globe  . 

Mail  &  Empire  .. 

Sur  . 

Star  . 

Telegram  . 

. (e) 

. (w) 

. (e) 

402,253 

377,042 

1,222,534 

79,631 

1,205,439 

364,033 

379,990 

1,266,237 

67,462 

1,299,256 

38,220  G 
2,948  L 
43,703  1. 
12,169  G 
93.817  1. 

Grand  Total  . . 

3,286,899 

3,376,978 

90,079  L 

TRENTON,  N.  J. 

46  G 

nage. 

Times  . 

Times-.Advertis.er 

. (e) 

. (S) 

559,302 

86,802 

578,122 

71,472 

18,820  L 
15,330  a 

Grand  Total  . 

646,104 

649.594 

3,490  L 

61 1. 

26  L 
791. 

23  G 

TULSA 

OKLA. 

Tribune  . 

World . 

Tribune  .... 
World  . 

. (e) 

. (S) 

. (S) 

491,787 

439,862 

101,009 

136,939 

485,183 

461,409 

73,366 

157,453 

6,604  G 
21,547  L 
27,643  G 
20,514  L 

66  1. 

23  0 

43  L 

Tout  Daily  .. 
Total  Sunday 
GVand  Total  . . 

931,649 

237,948 

1,169,597 

946,592 

230,819 

1,177,411 

14,943  L 
7.129  G 
7,814  L 

WASHINGTON,  D.  C. 


1933 

1932  Gain  or  Loss 

Herald  . 

316,519 

334,512 

17,993 

T. 

Post  . 

472,074 

219,805 

252,269 

G 

News  . 

. (e) 

409,759 

279,496 

130,263 

G 

Times  . 

. (e) 

664,772 

649,953 

15,819 

G 

Star  . 

1,426,265 

1,528,166 

101,901 

1. 

*HeraId  . 

. (S) 

231,428 

208,771 

22.657 

G 

Star  . 

. (S) 

369,622 

332,422 

37,200 

(;• 

Post  . 

. (S) 

199,872 

103,995 

95.877 

G 

Total  nrally  .  3,290,389  3,011,932  278,457  C. 

Total  Sunday  .  800,922  645,188  155,734  C, 

Grand  Total  .  4,09.1,311  3,657,120  434,191  G 

•Sunday  Herald  includes  .-Xmerican  Weekly  linage,  1933 — 
45,378  lines;  1932—50,181  lines. 


WESTCHESTER  COUNTY  (N,  Y.)  GROUP 


Mamaroneck  Times  . . . . 

.(e) 

157,608 

159,724 

2,116  L 

Mt.  Vernon  .Argus  . 

(e) 

531,280 

570,873 

39,593  L 

New  Rochelle  Standard 

Star  . 

(e) 

427,524 

434,767 

7,243  L 

Ossining  Citizen  Register 

.(e) 

183,950 

184,571 

621  L 

Portchestcr  Item  . 

.(e) 

336,624 

391,362 

54,738  L 

Tarrytown  News  . . 

Yonkers  Herald  -  States 

(e) 

231,452 

247,074 

15,622  L 

man  . 

(e) 

472,837 

403,833 

69,004  G 

White  Plains  Reporter.. 

.(e) 

577,649 

502,188 

75,461  C 

Grand  Total  . 

2,918,924  2,894,392 

24,532  G 

WICHITA.  KAN. 

Beacon  . . 

.(e) 

473,651 

506,728 

33,077  L 

Eagle  . 

(m) 

278,437 

337,559 

59,122  L 

Eagle  . 

,(e) 

386,860 

323,848 

63,012  G 

Beacon  . 

(S) 

179.149 

161,055 

18,094  G 

WICHITA,  KAN. — Continued 


1933  1932  Gain  or  Loss 

Eagle  . (S)  174,816  134,802  40.014  0 


Total  Daily  .  1,138.948  1,168.135  29,187  L 

Total  Sunday  .  353,965  295.857  58,108  G 

Grand  Total  .  1,492,913  1,463,992  28,921  G 

WILKES-BARRE,  PA. 

Record  . (m)  925,123  896,566  28,557  G 

Times-Leader  . (e)  908,.384  95h.745  48,361  1. 

News  . (e)  534,676  555,672  20,996  L 

Independent  . (S)  234,199  224,155  10.044  0 


Total  Daily  .  2.368.183  2,408.983  40.800  L 

Total  Sunday  .  234,199  224,155  10,044  G 

Grand  Total  .  2,602,382  2,633,138  30,756  L 

WORCESTER,  MASS. 

Telegram  . (m)  418,937  441,896  22.959  L 

Gazette  . (e)  507,113  463,170  43,943  G 

Post  . (e)  357,130  361,018  3,888  I, 

Telegram  . (S)  160,769  144,756  16.013  0 


Total  Daily  .  1,283,180  1,266,084  17,096  G 

Total  Sunday  .  160,769  144.756  16,013  G 

Grand  Total  .  1,443,949  1,410,840  33,109  G 

YOUNGSTOWN,  OHIO 

vindicator  . (e)  464,961  416,152  48.809  0 

Telegram  . (e)  332,949  348,191  15,242  1. 

Vindicator  . (S)  124,041  77,541  46,500  G 


Total  Daily  .  797,910  764,343  33,567  G 

Total  Sunday  .  124,041  77,541  46,500  G 

Grand  Total  .  921,951  841,884  80.067  O 
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_ Circulation _ 

CIRCULATORS  APPEAR 
AT  NEWSSTAND  PROBE 

Tettify  They  Know  Nothing  of  Buy¬ 
ing  and  Selling  of  “Spots”  in 
New  York — Witness  Refutes 
Mansfield  Testimony 

Circulation  managers  of  New  York 
newspapers  appeared  this  wreck  before 
the  hearings  being  conducted  by  the 
city’s  department  of  licenses  to  investi¬ 
gate  charges  of  graft  in  connection  with 
the  licensing  of  newsstands. 

All  the  circulation  men  gave  practi¬ 
cally  the  same  testimony,  to  the  effect 
that  they  knew  nothing  of  the  buying 
and  selling  of  newsstands. 

Those  who  testified  included  Waldo 
Walker,  New  York  Times;  Harry  Held- 
man  Evening  Journal;  James  Hasenack 
and  John  Powers,  Sun,  and  Abram 
Newman,  Post. 

John  Sheehan,  former  employe  of  the 
Times  and  former  political  writer  for 
the  New  York  Mirror,  was  arrested  this 
week  after  a  witness,  Benjamin  Sand- 
lofer,  had  declared  that  Sheehan  had 
taken  $1,0(X)  from  him  on  the  promise 
of  getting  "any  newsstand  you  pick  out 
on  the  Concourse,”  but  had  failed  to 
deliver  the  one  picked  out.  Sheehan 
had  refused  to  give  the  money  back,  ac¬ 
cording  to  Sandlofer. 

Mayor  LaCuardia  appointed  and 
swore  in  Paul  Moss  as  Commissioner 
of  Licenses  on  Thursday  afternoon 
automatically  terminating  Sidney  S.  Le¬ 
vine's  commissionership. 

Mayor  LaCuardia  revealed  that  Vic¬ 
tor  Kidder,  publisher,  could  have  had 
the  commissionership,  but  he  had  de¬ 
clined  it. 

A  witness  who  has  been  sought  with¬ 
out  success  for  nearly  four  weeks  final¬ 
ly  took  the  stand  this  week.  He  was 
Abraham  Rosen,  an  executive  of  the 
Metropolitan  News  Compaiw.  Mr. 
Rosen  was  named  by  John  C.  Mans¬ 
field,  circulation  commissioner  of  morn¬ 
ing  newspapers,  as  the  one  who  had 
told  him  that  a  stand  at  Mosholu  Park¬ 
way  and  Jerome  Avenue,  the  Bronx, 
had  sold  for  $18,000.  Mr.  Mansfield 
later  modified  his  testimony.  Even  with 
the  modification,  Mr.  Rosen  called  it 
false  when  he  was  questioned. 

‘‘Did  you  tell  Mr.  Mansfield  that  this 
stand  had  been  sold?”  asked  Commis¬ 
sioner  Sidney  S.  Levine. 

“I  did  not,”  replied  Mr.  Rosc^  who 
has  been  called  by  the  Commissioner 
“the  key  witness  in  the  case,  who  could 
name  the  political  go-between  who  got 
the  money.” 

“His  testimony  is  not  truthful,  then?” 

“His  testimony  is  not  in  accordance 
with  the  facts.” 

“WeH,  is  his  testimony  true  or  un¬ 
true?” 

“Not  true." 

Mr.  Rosen  said  that  he  had  never 
had  any  conversation  with  Mr.  Mans¬ 
field  about  the  stand. 

On  dismissing  Mr.  Rosen  from  the 
stand,  Mr.  Levme  remarked: 

“I’m  going  to  send  these  minutes  to 
the  district  attorney.  Somebody  has 
committed  pwjury  here.” 

Another  big  name  in  the  traffic  in 
newsstands  was  brought  out  on  the  stand 
^  William  Heineman,  holder  of  the 
Congressional  Medal  of  Honor.  He 
now  is  active  as  chairman  of  the  news¬ 
stand  committee  of  the  Disabled  Ameri¬ 
can  Veterans  of  the  World  War,  Bronx 
Chapter  23,  and  has  appeared  on  the 
stand  several  times  before.  He  named 
B.  Golub  as  “the  most  important  news¬ 
stand  broker  in  the  Bronx.”  He  named 
four  others  and  said  that  their  dealing 
in  newsstands  had  been  so  open  and 
notorious  that  they  had  put  advertise¬ 
ments  in  the  foreign  language  news¬ 
papers  that  they  knew  choice  “spots.” 

Prize*  for  Photograph* 

The  San  Francisco  Chronicle  recently 
offered  prizes  totalling  $100  for  the 
best  photographs  of  dogs  and  children 
in  groups.  The  event  was  in  conjunction 
with  opening  of  the  2Sth  annual  Golden 
Gate  Kennel  Club  dog  show. 


NEW  GOLDEN  GLOVES  CITIES 

12  Added  to  Li*t  Competing  in 
Chicago  Tribune  Tournament 

Twelve  new  cities  have  been  added 
to  the  Chicago  Tribune’s  Golden  Gloves 
boxing  tournament,  increasing  the  num¬ 
ber  of  newspaper  sponsors  to  35,  accord¬ 
ing  to  Arch  Ward,  Tribune  sports 
editor.  Elimination  tournaments  will 
get  under  way  next  month  and  follow¬ 
ing  the  Tournament  of  Champions  in 
Chicago,  the  Chicago  boxers  will  go 
east  to  meet  a  New  York  Daily  News’ 
championship  team  for  the  inter-city 
title. 

Midwest  newspapers  sponsoring  tourn¬ 
aments  are:  Michigan:  Detroit  Free 
Press,  Bay  City  Times,  Ann  Arbor 
Daily  News,  Kalamazoo  Gazette,  Jack- 
son  Citizen-Patriot,  Muskegon  Chron¬ 
icle,  Flint  Daily  Journal,  Benton  Hec¬ 
tor  News-Palladium,  and  Grand  Rapids 
Press. 

Illinois :  Bloomington  Pantograph, 
Centralia  Sentinel,  Rockford  Morning 
Star,  Peoria  Journal -Transcript, 
Springfield  State  Register,  Danville 
Commercial  News,  Quincy  Herald- 
Whig,  S  treat  or  Times-Press  and  Joliet 
Spectator. 

Wisconsin :  Eau  Claire  Leader,  Green 
Bay  Press-Gazette,  Milwaukee  Bureau, 
Chicago  Tribune. 

Nebraska :  Omaha  World  Herald. 

Ohio:  Cleveland  Plain  Dealer. 

Tennessee:  Nashville  Tennesseean. 

Iowa:  Davenport  Times,  Dubuque 
Telegraph-Herald,  and  Burlington  Ga- 
zette. 

Indiana:  Indianapolis  Times,  South 
Bend  News-Times,  Fort  Wayne  Jour¬ 
nal-Gazette,  Gary  Post-Triinme,  Laf¬ 
ayette  Courier  and  Journal,  Kokomo 
Tribune,  Michigan  City  Dispatch,  Vin¬ 
cennes  Sun-Commercial. 

Displayed  Old  Car  Photo* 

Vivid  photographs  of  the  early  de¬ 
velopment  of  the  automobile,  displayed 
by  the  New  York  Times  in  a  large 
window  in  the  Times  Building,  were 
a  point  of  high  interest  during  Auto¬ 
mobile  Show  Week.  Among  the  remi¬ 
niscent  photographs  of  especial  inter¬ 
est  were  a  view  of  William  Gibbs  Mc- 
Adoo  piloting  an  auto  of  ancient  vint¬ 
age,  with  his  friend,  Theodore  Roose¬ 
velt,  on  a  trip  through  a  new  tube 
between  New  York  and  Jersey  City; 
of  Andrew  Carnegie,  alighting  from  an 
elegant  closed  car  of  the  period,  and 
Miss  Helen  Taft,  in  a  shiny  Baker 
Electric,  leaving  the  White  House 
grounds.  Others  showed  early  automo¬ 
bile  shows;  driving  tests  between  bar¬ 
rels  as  a  test  of  skill;  the  old  familiar 
goggles,  dusters  and  gauntlets  of  that 
early  mechanical  age.  Contrasted  with 
these  early  scenes  was  a  full  photo 
display  of  current  motor  car  models. 

Boy*  Given  Extra  Commi**ion 

One  hundred  eighty-five  carriers  for 
the  Sioux  City  (la.)  Tribune  had  an 
incentive  to  boost  their  collections  dur¬ 
ing  Christmas  and  New  Year’s  with  a 
ten  per  cent  commission  on  all  money 
taken  on  their  routes  and  for  paid-in- 
advance  subscriptions.  The  paper  car¬ 
ried  a  page  one  story  calling  the  at¬ 
tention  of  subscribers  to  a  telegram 
from  Robert  E.  O’Neil,  city  circula¬ 
tion  manager,  to  the  carriers  which 
promised  them  the  bonus,  and  urged 
patrons  to  pay  up  back  accounts  and 
in  advance  for  the  coming  year. 

New  Call-Bulletin  Column 

The  San  Francisco  Call-Bulletin 
started  a  new  daily  column  on  second 
title  page  last  week  called  “Rambles,” 
written  by  Roger  S.  Greene,  giving  des¬ 
criptions  of  local  scenes,  color  and  in¬ 
teresting  personalities  encountered  in 
roaming  around  picturesque  regions  of 
San  Francisco. 

Planning  Marble  Tourney 

Twelve  states  will  be  represented  in 
an  All-Southern  Marble  Tournament 
to  be  held  at  Gulfport,  Miss.,  June  24- 
28  under  the  auspices  of  the  Scripps- 
Howard  Newspapers,  which  sponsor  this 
event  as  a  promotion  stunt  each  )rear. 


FORECASTS  “DEBUNKED” 

Local  Leader*  Di*cu**ed  1934  Pro*- 

pect*  for  A*heTille  Time* 

To  herald  1934  the  Asheville  (N.  C.) 
Times  attempted  to  get  away  from  the 
New  Year  interviews  that  have  become 
rather  stereotyped. 

“Instead  of  interviewing  a  big  group 
of  business  men  on  how  bright  the  1934 
business  prospect  was,  we  chose  nine 
local  leaders  in  nine  lines  of  endeavor, 
and  asked  them:  ‘What’s  ahead  in 
America  imder  the  New  Deal  in  your 
field  ?  What  are  the  indicated  1934 
trends?’”  said  Weimar  Jones,  city  edi¬ 
tor.  “The  interviews  dealt  with  in¬ 
dustry,  religion,  literature,  social  ser¬ 
vice,  medicine  and  public  health  service, 
the  public  schools,  local  government,  real 
property,  and  law  and  the  courts. 

“The  reporters  were  instructed,  em¬ 
phatically,  to  get  ideas — not  ballyhoo.” 

The  result  was  a  series  of  nine  art¬ 
icles,  appearing  on  successive  days,  that 
attracted  considerable  comment  locally. 

Herald-Traveler  Boy*  Rewarded 

Five  hundred  and  fifty  Greater  Bos¬ 
ton  newspaper  boys  who  have  just  com¬ 
pleted  an  intensive  three-months’  train¬ 
ing  period  by  Boston  Herald-Traveler 
circulation  experts  were  guests  of  the 
Herald-Traveler  Corporation  at  a  pro¬ 
gram  of  motion  picture  film,  entertain¬ 
ment  and  refreshments  at  the  Herald- 
Traveler  building  Jan.  13.  Fifty-two 
boys  who  excelled  in  their  work  were 
presented  gold  buttons,  while  others 
who  showed  promise  were  given  chev¬ 
rons.  Karl  Hall,  circulation  manager, 
was  in  charge  of  the  staff  which  gave 
the  instruction. 

Full-Page  Safety  Cartoon 

“Slaughter  of  the  Streets,”  a  full- 
page  cartoon  depicting  victims  of  auto¬ 
mobile  accidents  in  Oklahoma  City,  oc¬ 
cupied  the  last  page  of  the  Oklahoma 
City  Times  Jan.  2  as  part  of  the  Times’ 
campaign  against  careless  drivers.  The 
editorial  page  which  runs  regularly  on 
the  back  page  was  moved  inside.  Ef¬ 
fectiveness  of  the  cartoon  was  attested 
by  the  fact  that  it  was  posted  con¬ 
spicuously  in  many  stores  and  other 
places  of  business  by  readers  who  had 
tom  it  out  of  the  paper  and  were  using 
it  as  a  poster. 

Program  for  Byrd  Party 

The  Boston  Herald  and  Traz’eler 
through  radio  station  WEEI  broadcast 
on  Jan.  14  a  radio  program  of  per¬ 
sonal  messages  from  relatives  to  men 
with  the  Byrd  Antarctic  expedition,  as 
well  as  songs  and  music  by  famous 
orchestras  and  artists  to  the  party  of 
explorers  9,1W  miles  southwest  of  Bos¬ 
ton  at  that  time.  Carl  Wharton,  Sim- 
day  Herald  staff,  was  master  of  cere¬ 
monies.  E.  W.  Preston,  publisher  of 
the  Herald  and  Traveler,  paid  tribute 
to  Admiral  Byrd. 

N.  Y.  Meeting  in  April 

Members  of  the  New  York  State  Cir¬ 
culation  Managers’  Association  are 
planning  to  hold  their  next  meeting  in 
Buffalo  in  April,  the  dates  to  be  an¬ 
nounced  later.  Alton  H.  Adams  of 
the  Watertown  Times,  who  is  in  charge 
of  the  boy  salesmanship  contest  has 
written  to  all  members  urging  them  to 
enter  teams.  The  prize  loving  cup  is 
being  donated  by  Harold  B.  Johnson, 
publisher  of  the  Watertown  'Times. 

Ha*  Carrier  Boy*’  Orclie*tra 

The  RcKine  (Wis.)  Journal-Times 
has  organized  a  carrier  boys’  orchestra 
of  14  members  during  the  past  six 
months.  It  is  now  in  considerable  de¬ 
mand  by  various  local  and  county  or¬ 
ganizations.  The  boys  recently  gave 
concerts  at  an  orphans’  home  and  at 
a  tuberculosis  sanatorium.  The  orchestra 
has  already  proven  to  be  of  promo¬ 
tional  value  to  the  Journal-Times,  ac¬ 
cording  to  F.  R.  Starbuck,  publisher. 

Add*  “Beauty  Reporter” 

The  Detroit  Times  started  publica¬ 
tion  Jan.  15  of  a  dailv  column  for 
women.  “The  Beauty  !keporter,”  by 
Juliet  Shelby. 


CLAIMS  CIRCULATION  RECORD 

Daily  Herald,  London,  Says  Salci 
Exceed  2,030,000  a  Day 

The  largest  daily  newspaper  circula- 
tion  in  the  world  was  claimed  last  we«k 
by  the  Laborite  Daily  Herald,  Lonckn, 
in  announcing  that  its  certified  net  sales 
excluding  all  voucher-returned  copies 
exceed  2,030,000  a  day. 

The  Daily  Mail’s  average  net  sales 
during  1933  were  1,772,188,  the  paper 
announced.  In  its  peak  year  in  1929  the 
Mail’s  average  was  1,945,635. 

11  Airport*  Approved 

Eleven  airport  projects  in  Wyominj 
have  been  approved  under  the  C.W.A 
program  by  J.  Kirk  Baldwin,  federal 
supervisor  of  aeronautics  for  Wyom¬ 
ing,  and  applications  for  not  less  thaa 
50  additional  projects  are  in  Baldwin’s 
files.  Baldwin  is  circulation  manager 
of  the  Casper  (Wyo.)  Tribune-Herali 
and  is  continuing  his  duties  with  th« 
newspaper  while  engaged  in  his  govern¬ 
ment  activities. 

No  Complaint*  Conte*t 

The  Fargo  (N.  D.)  Forum  is  again 
conducting  a  no  complaints  contest  for 
its  newspaper  carrier  boys.  One  com¬ 
plaint  disqualifies  the  carrier  salesmu 
from  further  competition.  Four  boys 
were  still  in  good  standing  after  12 
months  of  competition  during  1933. 

Offering  Magaxine* 

The  Boonz'ille  (N.  Y.)  Herald  has 
started  a  circulation  drive  in  which  it 
is  offering  subscriptions  to  four  maga 
zincs  with  the  Herald  for  $2.50.  The 
Herald’s  offer  calls  for  selection  of  one 
magazine  from  a  group  of  12,  and  three 
from  a  second  group  of  13. 

New  Movie  Strip 

The  Court  Feature  Syndicate.  117 
West  27th  street.  New  York,  has  an 
nounced  a  new  daily  strip  by  Hal  M^- 
cus  entitled  “Stardust.”  It  deals  with 
the  lives  of  movie  stars. 

Add*  Foreign  New* 

The  Terre  Haute  (Ind.)  Sunday  Tri¬ 
bune  and  Star  has  added  a  new  feature 
consisting  of_  four  pages  of  foreign 
news  and  articles. 


A  ten  second  glimpse  of 

METROPOLITAN 
LONG  ISLAND 

pDUCATORS  invariably  accept 
^  the  use  made  of  its  public 
libraries  as  a  dependable  index  of 
the  intellectual  progressiveness  of 
a  community.  Judged  by  this  yard¬ 
stick,  the  thirst  for  knowledge 
ranks  high  in  each  of  the  score 
and  more  of  villages  comprising 
Metropolitan  Long  Island.  Ad¬ 
vertisers  can  count  upon  an  unusual 
degree  of  responsiveness  in  this 
$150,000,000  market — constantly 
cultivated  by 


Rockville  Centre,  Long  Island 

THE  NASSAU  DAILY  STAR 

Lynbraok,  Lon*  Itlatid 


LAW  AIDS  FRANKNESS 
IN  BANK  MATTERS 


^ycago  Timet  Hailt  New  Freedom 

of  Speech  end  Prett  Permitted 
Under  Federal  Deposit 
Insurance  Act 

The  Chicago  Daily  Times  in  a  recent 
editorial  commented  upon  the  “new 
freedom”  of  speech  and  press  concern¬ 
ing  banks  and  their  management  as  a 
result  of  the  "New  Deal”  and  the  in¬ 
surance  of  bank  deposits.  “The  taboo 
on  public  frankness  about  bank  matters 
is  off,"  said  the  Daily  Times  editorial, 
which  stated  in  part : 

"Before  the  bank  insurance  law 
brought  security  to  the  money  of  bank 
depositors,  editors  hesitated  to  conr- 
inent  about  the  affairs  of  banks  for 
fear  the  printed  word  might  be  mis¬ 
interpreted  and  start  runs,  which  would 
changer  a  whole  city’s  financial  struc¬ 
ture.  Even  stockholders  at  their  annual 
meetings  muffled  their  curiosity  and 
withheld  criticism  of  their  officers  and 
directors  because  they  never  knew  what 
chance  remark  might  be  magnified  by 
rumor  and  bring  the  crash  of  an  in¬ 
stitution  in  which  their  money  was 
invested— although  it  might  be  100  per 
cent,  sound. 

“Now,  however,  banks  are  no  longer 
at  the  mercy  of  rumor-mongers.  The 
day  of  bank  runs  is  over.  ITie  govern¬ 
ment  has  made  deposits  in  all  banks  as 
safe  as  the  deposits  in  its  own  postal 
savings  banks.  The  result  is  much 
straight-from-the-shoulder  talk  about 
banks  affairs  just  now.  And  the  banks 
are  benefiting. 

‘Take  the  case  of  the  Continental 
Illinois  National  Bank  &  Trust  Co. 
There  has  been  much  public  discussion 
of  the  events  which  led  to  the  selection 
of  Walter  J.  Cummings  as  chairman  of 
board  of  that  bank. 

“Jesse  H.  Jones,  chairman  of  the 
Reconstruction  Finance  Corp.,  who 
sponsored  Mr.  Cummings  with  the  two- 
thirds  voting  power  behind  $50,000,000 
of  preferred  stock  owned  by  the  govern¬ 
ment,  announced  that  the  RFC  would 
have  ‘no  hesitancy  about  insisting  on 
changes  where  the  best  interests  of  the 
stockholders  and  the  depositors  are  in¬ 
volved.’  Mr.  Jones  thought  ‘new  faces 
and  new  ideas  in  the  Continental  would 
be  helpful.’ 

“The  st<x;kholders  apparently  thought 
so,  too,  because  Continental  stcKk  went 
up  $3  a  share  within  a  few  hours.  In 
24  hours  more  it  went  up  another  $3. 

“The  taboo  on  public  frankness  about 
bank  matters  is  off.  Mark  that  down 
as  one  of  the  gains  under  the  New 
Deal." 


idiore— Closeupofthe  President,  prime  figure  in  World 
•ffairs  and  dynamic  proponent  of  America’s  new  hope. 
His  speeches  are  always  front-page  news.  Right — 
General  Hugh  S.  Johnson,  National  Administrator  of 
the  NR  A,  has  a  chat  with  the  press  in  Washington. 

Typical  pictures  of  news  events  covered  hy  this  paper. 


GANNETT  BUYS  FARM  PAPER 

Obtains  Bi-Weekly  Formerly  Published 
by  Henry  Morgenthau,  Jr. 

The  American  Agriculturist,  bi¬ 
weekly,  published  in  New  York,  oldest 
farm  publication  in  this  country  still 
under  its  original  name,  has  been  pur¬ 
chased  by  Frank  E.  Gannett  and  a 
roup  of  associates,  it  was  announced 
this  week.  Mr.  Gannett  is  president  of 
the  Gannett  Newspapers. 

The  farm  paper  has  been  owned  and 
published  since  1931  by  Henry  Mor- 
ftnthau,  Jr.,  whose  duties  as  Secretary 
of  the  Unit^  States  Treasury  required 
that  he  divest  himself  of  private  busi¬ 
ness  interests. 

Mr.  Gannett  has  become  chairman  of 
th(E  board  of  the  publication.  Associated 
with  him  are  E.  R.  Eastman,  editor, 
who  now  also  becomes  president:  E. 
Curry  Weatherby,  who  will  continue  as 
circulation  manager,  and  R.  E.  Babcock, 
Ithaca,  N.  Y. 

Mr.  Gannett’s  interest  in  the  publi¬ 
cation  does  not  involve  Gannett  Com¬ 
pany,  Inc.,  through  which  management 
of  the  16  Gannett  papers  is  maintained. 


Almost  a  two-to-one  choice!  (And  on  Sundays 
147,000  read  the  Herald  ...  a  23,000  lead!) 

If  you  are  making  plans  for  1934,  doesn’t  this 
rich  market  of  a  half  million  prosperous  people 
deserve  a  look.^ 

The  incomes  of  Washingtonians  are  as  steady  as 
Uncle  Sam’s.  Their  per  capita  wealth — S3, 543 — 
is  greater  than  that  of  any  state  in  the  entire  East. 
They  are  writing  bank  checks  at  a  rate  of 
$700,000,000  a  year. 


Give  a  thought  to  the  figures  on  a  Herald 
card.  The  Herald  is  the  morning  paper  in  Washing¬ 
ton.  This  dominance  of  one  of  America’s  richest 
markets  at  the  strategic  selling  time  will  bring  you 
low-cost  advertising  results. 

The  Herald  is  represented  nationally  by  the  Rod¬ 
ney  E.  Boone  Organization.  It  w’ill  pay  you  to  call 
in  a  representative. 


HANDOUT  MATTER  SEIZED 

.The  Detroit  post  office  seized  75,000 
Pitws  of  unstamped  advertising  matter 
which  had  been  stuffed  into  private 
®*il  boxes  recently  within  a  five-day 
period. 
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AGENCY  CHIEF  SEES 
CANADIAN  UPSWING 

Statistic*  Show  RecoTcry  Under  Way, 

With  Advertiser*  Ready  to  Take 
Advantage  of  Opportunities, 

Says  J.  J.  Gibbons 

Statistics  show  definitely  that  Cana¬ 
dian  business  is  on  the  upward  trend, 
Editor  &  Publisher  was  told  this 
week  by  J.  J.  Gibbons,  president  of  J. 
J.  Gibbons,  Ltd.,  advertising  agency, 
with  offices  in  the  principal  cities  of 
Canada.  Advertisers,  in  his  belief,  may 
be  depended  upon  to  take  advantage 
of  the  increased  possibilities  for  busi¬ 
ness. 

He  said: 

“The  definite  progress  that  Canada 
has  made  toward  recovery — and  pros¬ 
perity — is  clearly  indicated  by  the  of¬ 
ficial  statistics  issued  by  the  Govern¬ 
ment  of  the  Dominion.  These  figures 
show  a  steady  upward  trend  in  prac¬ 
tically  every  department  of  industrial 
production;  a  consistent  increase  in  em¬ 
ployment;  a  great  development  in  our 
e.xport  trade  -(especially  to  Empire 
countries  under  the  Empire  treaties) ; 
and  a  very  general  improvement  over 
the  previous  year  in  every  field  of  pro¬ 
ductive  endeavor.  Retail  trade,  through¬ 
out  the  Dominion,  has  already  felt  the 
upward  surge  of  increased  productiv¬ 
ity,  which  is  being  reflected  in  a  greater 
purchasing  power  among  all  classes  in 
every  territorial  zone  of  Canada.  It 
must  also  be  borne  in  mind  that  Can¬ 
ada  is,  as  a  result  of  its  geographical 
situation,  the  logical  distributive  centre 
of  the  Empire — a  fact  that  is  evidenced 
by  the  new  industries  and  new  plants 
which  are  being  established  in  the  Do¬ 
minion  in  ever-growing  number.  These 
factors  demonstrate  the  fact  that  Can¬ 
ada  is  rapidly  developing  her  trade  at 
home  and  abroad,  and  in  the  process 
is  developing  her  incalculable  wealth  of 
natural  resources,  as  well  as  promoting 
the  consistent  growth  of  employment 
for  her  citizens. 

“It  is  my  profound  belief  that  the 
Dominion  of  Canada  offers  a  fertile 
field  for  selling  effort,  and  it  is  my 
experience  that  advertisers  are  alert 
to  the  opportunities  now  presented  to 
them  in  this  country.  Under  the  con¬ 
ditions  above  outlined,  increased  adver¬ 
tising  and  sales  promotion  effort  in 
Canada  are  not  only  justified,  but  de¬ 
manded  by  present  circumstances.  And 
I  do  not  think  that  advertisers  in  the 
Dominion  w’ill  be  slow  to  take  advan¬ 
tage  of  the  opportunities  that  the  con¬ 
tinued  upward  trend  of  business  in  Can¬ 
ada  presents  to  them.” 


SPORTS  WRITERS  ELECT 

C.  William  Duncan,  Philadelphia 
Evening  Ledger,  was  re-elected  presi¬ 
dent  of  the  Philadelphia  Sporting  Wri¬ 
ters  Association  at  the  annual  meeting 
of  the  group  Jan.  14.  Larry  Sommer 
and  Lou  Jaffe,  of  the  Evening  Ledger, 
were  re-elected  secretary  and  treasurer 
respectively.  Vice-presidents  elected 
were  Stanley  Baumgartner,  Inquirer, 
and  John  W.  Gantz,  Record.  The  meet¬ 
ing  was  the  largest  in  20  years.  The 
group’s  annual  banquet,  which  will 
have  noted  persons  as  guests,  will  be 
held  Jan.  30. 


ILUNOIS  MERGER 

Announcement  was  made  this  week 
of  the  consolidation  of  the  Taylorville 
(Ill.)  Daily  Breeze  and  Taylorville 
Daily  Courier,  effective  Jan.  IS,  as  the 
Taylorville  Breeze-Courier,  published 
from  the  Breeze  plant.  Frank  Reed 
was  president  of  the  Daily  Breeze.  He 
and  C.  F.  Jewell  are  serving  as  editor 
and  managing  editor  respectively  of 
the  new  publication.  Ernest  Hoover, 
formerly  publisher  of  the  Courier,  con¬ 
tinues  as  a  director  of  the  new  company. 


WEEKS  TO  WASHINGTON 

Jack  Weeks,  of  the  city  staff,  Detroit 
Free  Press,  has  been  sent  to  the  Wash- 
inj^on  bureau  of  the  Free  Press  to  aid 
Clifford  A.  Prevost  during  the  senate 
banking  hearings. 


ARKANSAS  PRESS  MEETS 

Financial  Problems  Discussed  At 
Little  Rock  Convention 

Financial  problems  supplied  the  theme 
for  the  midwinter  meeting  of  the  Ar¬ 
kansas  Press  .Association  held  Jan.  13 
at  Little  Rock.  Speakers  included 
Harry  B.  Rutledge,  field  secretary  of 
the  National  Editorial  Association,  and 
Elmo  Scott  Watson,  editor  of  the  Pub¬ 
lishers’  Auxiliary,  Chicago. 

The  association  adopted  a  resolution 
asking  Gov.  J.  M.  Futrell  to  include 
in  call  for  the  next  special  session  of 
the  legislature  a  measure  to  repeal  the 
law  abolishing  publication  of  delinquent 
tax  lists.  He  was  also  asked  to  include 
a  bill  to  appropriate  $23,000  to  pay 
printing  bills  owed  by  the  State. 

Functions  of  the  newly  organized 
Publishers’  Mortgage  Loan  Corpora¬ 
tion,  were  explained  by  Armitage  Har¬ 
per,  secretary  of  the  Arkansas  Associa¬ 
tion.  who  said  that  state  publishers  may 
borrow  from  the  Reconstruction  Finance 
Corporation  through  it  after  appraisal 
arrangements  have  been  completed. 

Another  resolution  adopted  by  the  as¬ 
sociation  asked  that  commercial  printing 
required  by  the  Civil  Works  .Admin¬ 
istration  be  awarded  firms  in  the  ter¬ 
ritory  where  used,  and  that  a  paid  pub¬ 
licity  director  be  appointed  in  each 
county  to  correlate  publicity  of  the 
various  relief  organizations.  Floyd 
Sharp,  state  comptroller  of  the  Civil 
Works  Administration,  said  its  regula¬ 
tions  do  not  permit  award  of  such  print¬ 
ing  contracts,  although  the  Emergency 
Relief  Administration  is  thus  em¬ 
powered. 

Eighty-five  members  attended  the 
mid-winter  meeting,  the  largest  in 
years.  J.  J.  Baugh,  76,  editor  of  the 
Searcy  Citizen,  was  the  oldest  member 
in  attendance.  He  has  attended  associa¬ 
tion  meetings  regularly  since  1882. 

NEWSPRINT  OUTPUT  GAINS 


Total  Production  in  1933  Was  1.3% 
Above  1932  Level 

Production  of  newsprint  in  Canada 
gained  5.3  per  cent  in  1933,  while 
United  States  production  declined  6.2 
per  cent,  according  to  the  report  of  the 
News  Print  Service  Bureau,  New  York. 
Canadian  output  in  the  year  was 
2,017,004  tons;  United  States  produc¬ 
tion  was  946,374  tons.  The  total  news¬ 
print  output  in  North  America  was 
3,250,579  tons  in  1933,  an  increase  of 
1.3  per  cent  over  1932. 

Canadian  production  in  December 
was  175.304  tons,  against  138,682  tons 
in  December.  1932.  The  month’s  pro¬ 
duction  of  United  States  mills  was 
80,895  tons,  against  80,075  tons  in 
December,  1932.  The  total  of  256,199 
tons  compares  with  281,285  tons  in 
November. 

Shipments  in  December  from  Cana¬ 
dian  mills  were  172,285  tons  and  from 
United  States  mills  82,031  tons,  mak¬ 
ing  total  shipments  of  254,316  tons, 
which  compares  with  219,772  tons  in 
December,  1932,  and  287,931  tons  in 
November,  1933. 


infertype 

Face*' 


YOUR  COPY  IS  FREE 

if  you  are  a  publisher  or 
owner  of  a  printing  plant. 
This  book  contains  an 
elaborate  showing  of  all 
the  many  Intertype  faces. 


.  .  in  the 

FRONT 

RANK 

in  Jewelry 
and 

Drug  Store 

Advertising 

• 

EWELRY  and  drugs  .  .  ,  advertising  of 
widely  divergent  appeals  .  .  .  one  a  luxury  .  .  . 
the  other  a  necessity  .  .  .  yet  the  Pittsburgh 
POST-GAZETTE  delivers  results  for  both. 

During  1933,  the  POST-GAZETTE  not  only 
led  all  standard-size,  metropolitan,  morning 
newspapers  of  the  country  in  jewelry  advertis¬ 
ing,  carrying  more  than  twice  the  volume  of  the 
second  newspaper,  but  the  POST-GAZETTE 
has  carried  more  jewelry  advertising  copy  than 
it  did  during  the  same  period  of  1930,  1931  or 
1932. 

And,  in  retail  drug  advertising,  only  three  morn¬ 
ing  newspapers  in  the  United  States  led  the 
POST-GAZETTE.  Furthermore,  the  Pitts¬ 
burgh  department  stores,  during  the  past  year, 
used  more  copy  for  their  toilet  goods  and  drug 
departments,  in  the  POST-GAZETTE,  than  in 
any  other  Pittsburgh  newspaper. 

Here  is  a  striking  demonstration  of  flexibility  of 
appeal  which  carries  its  own  comment  on  the 
varied  demands  as  well  as  the  size  and  import¬ 
ance  of  the  POST-GAZETTE  audience.  It  is  a 
market  essential  to  the  success  of  any  Pitts¬ 
burgh  advertising  campaign  .  .  .  from  automo¬ 
biles  or  aprons  to  lorgnettes  or  laundry  soap. 

PITTSBURGH 

Post-Gazette 

Largest  circulation  of  any  Pittsburgh  daily  Newspaper. 

One  of  the  really  GREAT 
newspapers  in  the  United  States. 

PAUL  BLOCK  AND  ASSOCIATES 

National  Advertising  Representatives 
Chicago  >  Boston  >  Detroit  -  New  York 
Los  Angeles  >  San  Francisco  -  Philadelphia 


CIRCULATORS’  GROUP 
MEETS  IN  BOSTON 


WISCONSIN  GROUP  ELECTS 


F.  R.  Starbuck  President — Market 
Analysis  Sponsored 

(Special  to  Editor  &  Publisher) 

Milwaukee,  Jan.  16 — The  first  an¬ 
nual  meeting  of  Wisconsin  Markets, 
Inc.,  representing  a  group  of  principal 
cities  in  Wisconsin,  was  held  Jan.  16 
at  the  Hotel  Schroeder,  Milwaukee. 

Frank  R.  Starbuck,  publisher,  Racine 
Journal-Times  and  Harry  H.  Bliss,  pub¬ 
lisher,  Janesville  Gazette,  were  re-elec¬ 
ted  president  and  vice-president,  respec¬ 
tively.  Irving  C.  Buntman  was  re¬ 
elected  secretary,  treasurer  and  man¬ 
ager.  The  directors  re-elected  for  the 
ensuing  year  are :  Ray  Collins,  pub¬ 
lisher,  Beloit  Daily  News;  N.  B.  Nel¬ 
son,  publisher,  Eau  Claire  Leader  & 
Telegram;  Emery  Martin,  publisher. 
Fond  du  Lac  Commonwealth  Reporter; 
Ralph  Kingsley,  publisher,  Kenosha 
News;  P'rank  Burgess,  publisher.  La 
,  .  -  '  T  -  Crosse  Tribune;  Don  Anderson,  busi- 

T.  F.  tarrelly  Providence  (R.  I.)  ness  manager,  Madison  IVisconsin 
Jourtial  S'  Bulletin,  The  resignation  State-Jounial;  J.  L.  Sturtevant,  pub- 
of  Louis  M.  Hammond,  Jr.,  Boston  Usher,  Wausau  Record-Herald;  Wm.  F. 
Transcript,  as  treasurer  because  of  ill  Huffman,  publisher,  Wisconsin  Rapids 
health  was  accepted  and  tribute  was  Daily  Tribune;  in  addition  to  Mr.  Star- 
paid  to  Mr.  Hammond  for  his  many  buck  and  Mr.  Bliss, 
years  of  service.  One  of  the  recent  accomplishments  of 

Many  members  found  insurance  a  big  this  organization,  which  is  l^ing  brought 
help  in  adding  subscribers.  Collecting  to  the  attention  of  advertisers,  agencies 
premiums  on  a  yearly  basis  decreased  and  the  sales  heads  of  manufacturers, 
the  clerical  work  involved  and  assured  is  a  new  market  analysis,  standardized 
a  full  year  subscription,  and  those  not  in  its  contents  for  each  of  the  markets 
having  their  ovyn  carrier  boy  systems  in  the  group.  The  survey  shows  in  a 
experienced  difficulty  in  collecting  on  a  four-page  brochure,  all  of  the  salient 


h(ew  England  Asiociation  Elects  Karl 
F.  Hall  President  —  Time 
Considered  Ripe  for 
Rate  Increases 


J.R.  Williams 


•The  comic  that  appears  in 


more  newspai 


other  comic  in  the  world- 


•The  comic  that’s  most 


lar  with  newspaper  readers- 


•The  comic  that  excels  in 


real  human  interest  is- 


By  J.  R.  Williams 


ADVERTISING  MEETING 

The  Advertising  Department  of  the 
New  York  State  Publishers’  Associa¬ 
tion  will  meet  in  Syracuse  Jan.  29-30 
for  its  1934  meeting,  it  has  been  an¬ 
nounced.  Questionnaires  have  been 
sent  to  members  on  subjects  to  be  dis¬ 
cussed,  including  matters  of  sales  direc¬ 
tion,  retail  advertising,  contracts,  costs 
and  rates,  liquor  advertising,  mechan¬ 
ical  technique,  color,  promotion,  mer¬ 
chandising  service  and  radio. 


NEA  Service  clients  will  continue 
to  receive  this  nationally  famous 
comic  for  many  years  to  come 


Mr.  williams  RECENTLY 
SIGNED  A  NEW  LONG-TERM 
CONTRACT  WITH  NEA 


NEA  Service,  Inc 
Cleveland,  Ohio 
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Advertising  Agencies 


AGENCY  MEN  HEAR 
D’ARCY  ON  CODE 


Satisfactory  Draft  of  NRA  Document, 
However,  Still  in  Future  as 
Washington  Makes  New 
Suggestions 

Nearly  a  hundred  advertising  agency 
men  of  New  York  and  vicinity  attended 
a  meeting  at  the  Advertising  Club  of 
New  York  Jan.  17,  for  discussion  of 
the  proposed  NRA  code  for  advertising 
agencies.  The  only  address  was  made 
t)\  William  C.  D’Arcy,  president  of 
the  D’Arcy  Advertising  Company,  St. 
Louis,  and  chairman  of  the  board  of 
the  American  Association  of  Advertising 
Agencies. 

The  meeting  was  a  closed  one,  but  it 
was  said  later  that  Mr.  D’Arcy  did  not 
go  into  detail  about  the  changes  made 
or  proposed  in  the  code.  Instead,  he 
.>poke  CHI  the  philosophy  of  business 
contemplated,  urging  his  hearers  to 
scrutinize  their  industry  and  eliminate 
elements  of  unfairness.  He  referred  to 
the  Tugwell  bill  as  an  indication  of  the 
attitude  which  advertising  must  combat 
in  the  nunds  of  many  people. , 

Questions  asked  at  the  close  of  the 
sessiem  were  answered  by  Mr.  D’Arcy 
and  by  John  Benson,  president  of  the 
Four- A. 

At  the  Four-A  headquarters  this 
week  it  was  said  that  there  had  still 
been  no  agreement  upon  a  satisfactory 
ckaft  of  a  code  which  might  be  pub¬ 
lished  as  a  basis  ior  a  hearing.  Two 
new  drafts  had  been  received  from 
Washington  within  ten  days,  but  there 
has  been  no  pressure  for  a  hurried  de- 
dsion  such  as  was  evident  in  Wash¬ 
ington  last  fall.  This  of  course  reflects 
the  comparatively  small  size  of  the 
agency  business  and  the  general  lack  of 
complaint  in  regard  to  hours  and  wages 


E.  H.  Gardner  Joins  Polk 

Edward  H.  Gardner,  formerly  with 
the  contact  department  of  Benton  & 
Bowles,  New  York,  has  joined  the  Con¬ 
sumer  Census  Department  of  R.  L. 
Polk  &  Company.  He  had  also  been 
with  the  contact  department  of  the  J. 
Walter  Thompson  Company,  Chicago, 
and  prior  to  that  was  in  charge  of 
marketing  and  advertising  courses  in 
the  School  of  Commerce,  University  of 
Wisconsin. 


R.  H.  Hanvey  Promoted 

Robert  G.  Hanvey  has  been  placed  in 
charge  of  trade  and  institutional  ad¬ 
vertising  of  Colgate- Palmolive- Peet 
Company,  Ken  R.  Dyke,  general  adver¬ 
tising  manager,  announc^  this  week. 
Mr.  Hanvey  will  handle  publication  and 
dirert  mail  advertising  in  retail,  trade 
and  industrial  fields.  He  was  formerly 
with  the  Chicago  Daily  News  and  Lord 
and  Thomas  advertising  agency. 


MIm  Paul  Joins  K.  dk  E. 

Miss  Marjorie  E.  Paul  has  joined  the 
copy  staff  of  Kenyon  &  Eckhardt,  Inc., 
24/  Park  avenue.  New  York  City. 
Miss  Paul  was  formerly  on  the  copy 
staff  of  Young  and  Rubicam  and  had 
l)een  previously  with  the  Chicago  of¬ 
fices  of  Batten,  Barton,  Durstine  &  Os¬ 
borne;  Henri,  Hurst  &  McDonald;  and 
H.  W.  Kastor  &  Sons.  She  was  at  one 
time  woman’s  editor  of  the  Peoria  Jour¬ 
nal-Transcript. 


Church-Green  Expand*  Staff 

Ralph  G.  Heard  and  A.  K.  Benja¬ 
min,  both  formerly  with  the  Wood, 
Putnam  &  Wood  Company,  have  joined 
the  staff  of  the  Church-Green  Company, 
Boston  agency.  Mr.  Heard  will  be  art 
director  and  Mr.  Benjamin  an  account 
executive. 


Liquor  Firm  Appoint*  Agency 

The  new  wholesale  wine  and  liquor 
importing  firm  of  Duer  &  Connett,  Inc., 
631  Park  avenue.  New  York,  has  ap- 
IKiinted  Kimball,  Hubbard  &  Powel, 
Inc.,  to  direct  its  advertising. 


Editor  &  Publisher 

SUES  OVER  FLYING  SIGN 

Coa*t  Utility  Seek*  $103,000  for 
Damage  to  Wire* 

Outcome  of  a  dam^e  suit  which  may 
have  important  bearing  on  outdoor  ad¬ 
vertising  stunts  is  being  watched  with 
interest  in  Los  Angeles.  The  action, 
seeking  damages  of  $103,209.42,  was 
brought  in  Superior  Court  by  the  Los 
Angeles  Gas  &  Electric  Corporation 
against  the  Rocket  Oil  Co.,  Wortham 
C  Beaumont,  and  Henry  A.  Hohman, 
advertising  agency  men,  and  others. 

According  to  the  complaint  the  de¬ 
fendants  were  responsible  for  launching 
a  sign  approximately  19  by  4  feet,  con¬ 
structed  of  bamboo  and  paper  and  lifted 
by  a  large  number  of  small  ballons,  over 
the  Los  Angeles  Memorial  Coliseum 
during  a  football  game  Nov.  29.  The 
sign  was  carried  by  the  winds  onto  a 
high-voltage  transmission  line  owned  by 
the  plaintiff,  shutting  off  ti.e  flow  of 
electric  energy. 


Oil-O-Matic  Elect*  Board 

Directors  of  the  Williams  Oil-O-Matic 
Heating  Corporation  were  recently 
chosen  at  the  npith  annual  stockhold¬ 
ers’  meeting  in  Bloomington,  Ill.  Those 
elected  were:  C.  U.  Williams,  W.  W. 
Williams,  Adolph  Wochner,  W.  J. 
Brevitt,  R.  O.  Ahlenius,  G.  B.  Geiger 
and  L.  E.  Fisher.  The  financial  state¬ 
ment  for  1933  showed  a  net  profit  of 
$49,585.18  as  compared  with  $19,609.05 
in  1932.  Official  figurues  for  1933 
showed  an  increase  in  sales  of  27}4 
per  cent,  considered  an  outstanding 
achievement  in  the  industry. 


Open*  San  Francuco  Office 

Radio  Productions,  Inc.,  Los  Angeles 
program  building  organization,  has  an¬ 
nounced  the  appointment  of  Romig- 
Fuller  as  San  Francisco  representative, 
with  headquarters  in  the  Sir  Francis 
Drake  Hotel,  San  Francisco.  J.  Joseph 
Sameth,  president  of  the  concern,  also 
announced  the  leasing  of  additional 
space  in  the  Beaux  Arts  Building,  Los 
Angeles,  and  that  negotiations  are  under 
way  for  representation  in  Chicago  and 
New  York. 


LeLong  Cosmetic*  to  Sun  Agency 

Lucien  LeLong,  Inc.,  Parisian  per¬ 
fumer,  with  American  branches  in  New 
York  and  Chicago,  last  week  announced 
the  appointment  of  the  Sun  Advertising 
Company  of  Toledo  to  handle  the  ad¬ 
vertising  of  LeLong  beauty  products 
throughout  the  United  States.  The  Sun 
Company,  organized  four  years  ago, 
now  plans  advertising  for  more  than 
20  nationally  known  companies.  S.  A. 
Morrill  is  president. 


Rosenthal  Join*  Agency 

Ralph  J.  Rosenthal,  formerly  of  Bis- 
berne  Advertising  Company,  Chicago, 
has  joined  the  Chicago  office  of  Neis- 
ser-Meyerhoff,  Inc.  Mr.  Rosenthal  han¬ 
dles  a  number  of  hotel  accounts,  includ¬ 
ing  Hotels  LaSalle,  Pearson,  Knicker¬ 
bocker  and  Shoreland  of  Chicago,  Wol¬ 
verine  of  Detroit  and  Gary  of  Gary, 
Ind. 


Chicago  Agency  Chosen 

Joseph  E.  Seagrams  &  Sons,  Ltd., 
Waterloo,  Ont.,  Canada,  have  appointed 
Carroll  Dean  Murphy,  Inc.,  Chicago,  to 
handle  their  advertising  account.  'The 
New  York  address  of  the  Canadian  firm 
is  Chrysler  Building,  and  the  Chicago 
distributor  is  the  Mid-States  Distribu¬ 
tors,  Inc.,  139  North  Qark  Street. 


Piccadilly  Hotel  to  Advertise 

Daily  and  weekly  newspapers  will  be 
used  in  a  campaign  for  Hotel  Piccadilly, 
New  York.  Thomas  H.  Reese  & 
Co.,  Inc.,  has  been  selected  to  handle  the 
account  under  Chalmers  L.  Pancoast, 
director  of  promotion  and  advertising. 


Placing  Entire  Account 

The  paint  and  varnish  division  of  the 
Pittsburgh  Plate  Glass  Company,  Mil¬ 
waukee,  Wis.,  has  announced  that  Lord 
&  Thomas,  Chicago,  will  handle  all  na¬ 
tional  advertising. 
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UQUOR  LINE  TO  PRESBREY 

International  Agencies,  Ltd.,  11  West 
42nd  street,  New  York  City,  Major  Ar¬ 
thur  T.  Hill,  president,  has  appointed 
the  Frank  Presbrey  Company,  New 
York,  to  handle  the  advertising  of  its 
entire  line  of  liquor  importations,  in¬ 
cluding  Chivas  Regal  Scotch  Whisky, 
Nelson’s  Dry  &  Old  Tom  Gin,  Boyd's 
Irish  Whisky,  Delmonico  &  Co.  Cham¬ 
pagne,  Paul  Bouchard’s  burgundies. 
Stern’s  ports  and  sherries,  Brossault  & 
Cie.  cognac,  DeWit  &  Co.  Geneva  Gin, 
Pegaso  Italian  Chianti  and  Italian  Ver¬ 
mouth,  Roubais’  French  Vermouth, 
Marcial  Samper’s  Spanish  wines,  Mai- 
.son  Coloniale  liqueurs,  and  Rhine  and 
Moselle  wines  from  Th.  Baldenius 
Sohne,  of  Wiesbaden.  Media  selections 
will  primarily  include  magazines  and 
newspapers. 


Jeweler*’  Campaign  Outlined 

A  plan  to  aid  retail  jewelers  in  their 
newspaper  advertising  has  been  devel¬ 
oped  by  P.  M.  Fahrendorf,  general  man¬ 
ager  of  Jewelers’  Circular  Publishing 
Corporation,  New  York,  and  Paul  Don- 
elan,  advertising  manager  of  Gorham 
Silver  Company,  Providence,  R.  I.  The 
campaign  is  designed  primarily  to  en¬ 
list  retail  jewelers  in  an  economical 
newspaper  advertising  series.  An  ad¬ 
vertising  mat  service,  including  illus¬ 
trated  instructions  outlining  ways  the 
mats  can  be  used  to  fit  individual  needs, 
has  been  developed. 


Gerber  Company  to  Expand 

Gerber  Products  Company,  Fremont, 
Mich.,  will  next  month  launch  its  great¬ 
est  advertising  campaign,  continuing  to 
use  12  medical  and  professional  maga¬ 
zines,  supported  by  16  national  publica¬ 
tions,  which  include  a  number  of  pe¬ 
riodicals  not  used  by  Gerber  in  the  past 
two  years.  The  Chicago  office  of  Er¬ 
win,  Wasey  &  Co.  is  handling  the 
account. 


New  Account  for  Gumbinner 

The  Lawrence  C.  Gumbinner  Adver¬ 
tising  Agency  has  been  appointed  by  L. 
C.  Chase  &  Co.,  distributors  of  Goodall 
Products,  including  Chase  Seamloc  Car¬ 
pets,  Chase  Velmo,  Chase  Upholsteries, 
lusher  Draperies,  etc.  L.  S.  Goldsmith, 
associate  counsel  of  the  agency,  who 
has  directed  the  advertising  of  Go^all’s 
Palm  Beach  cloth  and  suits  for  many 
years,  will  also  supervise  the  Chase 
campaign. 


Oxydol  in  Newspaper* 

Orders  are  being  sent  to  newspapers 
throughout  the  country  on  special 
Oxydol  laundry  soap  advertising  to  be 
released  at  various  points  at  the  in¬ 
struction  of  local  salesmen,  beginning 
this  month.  The  advertising  is  straight 
selling  copy  on  Oxydol  and  is  being 
placed  by  the  Chicago  office  of  Blackett- 
Sample-Hummert,  Inc. 


Standard  Continue*  Campaign 

Standard  Oil  Company  of  Indiana  re¬ 
newed  its  winter  newspaper  advertising 
campaign  in  dailies  of  the  middle  west 
this  week.  The  copy  stresses  the 
Standard’s  “Quick  Fire’’  winter  gaso¬ 
line,  using  large  halftone  illustrations. 
The  Chicago  office  of  McCann-Erick- 
son,  Inc.,  is  placing  the  advertising. 


Providence  Agency  Add*  Account* 

Lanpher  &  Schonfarber,  Inc.,  adver¬ 
tising  agency  of  Providence,  R.  I.,  has 
been  appointed  by  the  Taunton  Oilcloth 
Company,  Taunton,  Mass.,  and  the  En¬ 
terprise  Brewing  Company  of  Fall 
River,  Mass.,  to  handle  their  accounts. 


Malloy  Join*  Mitchell  Company 

E.  A.  Malloy,  formerly  general  man¬ 
ager,  Porter  Corporation.  Boston,  has 
joined  the  Mitchell  Company,  advertis¬ 
ing  agency  of  the  same  city,  as  director 
of  service. 


Ep*tein  Made  Space  Buyer 

Alvin  Epstein  has  been  appointed 
space  buyer  by  the  I.  A.  Goldman  Ad¬ 
vertising  Company,  Baltimore,  in  the 
interests  of  their  brewery  and  distillery 
accounts. 


WINE  AND  LIQUOR  ACCOUNTS 

Among  the  beverage  accounts  r^ 
cently  placed  are: 

Ben-Burk,  Inc.,  560  Harrison  avenue, 
Boston,  Old  Mr.  Boston  Gin  and  Con¬ 
noisseur  Creme  de  Cacao,  to  Badger  4 
Browning,  Inc.,  Boston. 

Gallagher  &  Bauermeister,  Chicago, 
wine  and  beverages,  to  Phelps-Engel- 
Phelps,  Inc.,  Chicago,  Ill. 

C.  H.  Graves  &  Sons  Co.,  35  Hawkins 
street,  Boston,  Graves  Gin,  _G.  O.  Taylor 
Whisky,  cordials;  advertising  placed 
direct. 

Thomas  J.  Molloy,  10  East  39tli 
street.  New  York  City,  King  George 
the  4th  Scotch,  to  Mortimer  Lowell 
Co.,  New  York. 

Pennsylvania  Distillery,  139  Plymouth 
street,  Brooklyn,  N.  Y. ;  placed  direct. 

The  H.  Robinson  Corporation,  174 
Catherine  street.  North,  Hamilton,  Can., 
Robinson’s  45  Sherry  &  Port,  to  Mc¬ 
Connell  &  Fergusson,  Ltd.,  Montreal. 

Sierra  Madre  Vintage  Co.,  Los  An¬ 
geles,  wines,  to  IxKkwood-Shackelford 
Co.,  Los  Angeles. 

Taylor  Wine  Co.,  Hammondsport, 
N.  Y.,  Taylor  Wines,  to  Adcrafters, 
Inc.,  Court  Square  Building,  Baltimore. 

The  Wiedmann  Brewing  &  Distilling 
Corp.j  Newport,  Ky.,  to  Frederic  W. 
Ziv,  Inc.,  Cincinnati. 


Galbo  Join*  A.  Paul  Lefton 

Vincent  J.  Galbo,  who  for  13  years 
had  been  with  the  Wm.  H.  Rankin 
Company  as  space  and  production  man¬ 
ager,  has  joined  the  New  York  office 
of  the  A.  Paul  Lefton  Company.  More 
recently,  Mr.  Galbo  was  with  the  Frank 
Presbrey  Company  as  assistant  account 
executive. 


NOBODY  LIKES  TO  TELL 


unpleasant  things 

TO  THE  BOSS. 

Half  your  publishing  force 
may  be  convinced  there  is  something 
wrong  with  the  paper’s  mechanical 
production. 

But  to  blurt  it  out  to  the  boss— 
that  sounds  like  knocking,  or  per¬ 
haps  a  risk  of  hurting  his  pride. 
Publishers  must  make  up  their 
minds  about  many  things  and  then, 
tactfully,  get  the  right  executive 
to  act. 

Many  a  paper  looks  a  lot  better 
today  because  the  publisher  [put  hi* 
confidence  in  Certified  Dry  Mats. 
For  dependable  stereotyping  use 
Certified  Dry  Mats. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York,  N.  Y. 
Made  in  the  U.S.  A. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


Memphis  natural  gas 

COMPANY,  which  began  a  con¬ 
sumer  advertising  campaign  in  Decem¬ 
ber,  got  plenty  of  front-page  space  early 
this'  month  when  a  section  of  its  447- 
mile  pipeline  blew  out,  shutting  off  ser¬ 
vice  for  the  best  part  of  a  day.  At  the 
company’s  advertising  agency,  Lake- 
Spiro-Cohn,  Inc.,  of  Memphis,  there 
was  cogitation  as  to  how  apology  might 
be  made  without  magnifying  the  acci¬ 
dent.  The  result  was  a  76-inch  adver¬ 
tisement  which  contained  no  direct 
apology  but  seized  on  the  incident  to 
illustrate  the  importance  of  gas  service. 

“An  unavoidable  accident,  quickly  re¬ 
pair^  at  a  minimum  of  discomfort  to 
the  public,  brought  a  realization  to  many 
of  just  how  much  natural  gas  is  con¬ 
tributing  to  their  daily  lives,”  said  a 
typical  paragraph. 

The  campaign  is  directed  by  Bernard 
L  Cohn,  president  of  the  agency,  and 
written  by  John  C.  Ottinger,  Jr. 

*  *  * 

WM.  F.  GABLE  COMPANY.  Al¬ 
toona,  Pa.,  department  store,  which 
will  celebrate  its  golden  anniversary  in 
March— with  a  Golden  Anniversary- 
Sale.  we  trust — is  laying  claim  to  recog¬ 
nition  as  the  inventor  of  the  anniversary 
sale.  The  first  sale  of  this  kind,  we  are 
told,  was  held  in  the  Gable  store  40 
years  ago  when  William  F.  Gable, 
founder  of  the  concern,  decided  that 
completion  of  ten  years  in  business 
calW  for  special  observance.  William 
R.  Hotchkin,  then  advertising  manager 
of  Gable’s,  it  is  stated,  took  the  idea 
with  him  when  he  joined  the  John 
Wanamaker  store  in  Philadelphia  that 
same  year,  and  it  has  since  been  copied 
all  over  the  country. 

♦  ♦  ♦ 

Bermuda  trade  develop¬ 
ment  BOARD,  launching  a  win¬ 
ter  advertising  campaign,  will  use  color 
rotogravure  in  two  New  York  news¬ 
papers  on  a  regular  schedule  from  Jan¬ 
uary  to  March,  in  addition  to  maga¬ 
zines  and  a  broadcast  of  dance  music 
from  Bermuda  over  65  Columbia  radio 
stations.  The  advertising  is  handled  by 
Wales  Advertising  Company,  New 
York. 

The  Bermuda  Trade  Development 
Board,  incidentally,  has  been  using  a 
campaign  of  small  space  in  newspapers 
of  New  York,  Philadelphia  and  Boston 
to  announce  “Your  $  buys  full  value  in 
Bermuda.”  This  campaign  is  a  reply 
to  reports  which  gained  circulation,  that 
American  dollars  were  accepted  only  at 
their  foreign-exchange  value  in  Ber¬ 
muda.  The  statement  will  be  used  in  all 
the  Bermuda  advertising  this  season, 
according  to  the  Wales  agency. 

*  *  * 

HALF'  of  the  nation  remains  closed 
territory  for  liquor  advertising, 
despite  the  repeal  by  Congress  of  the 
Reed  amendment.  The  action  by  Con¬ 
gress,  of  course,  does  not  exempt  pub¬ 
lishers  from  observing  the  laws  of  their 
own  states,  and  many  of  the  states  for¬ 
bid  liquor  advertising  in  newspapers  and 
magazines  published  within  their  borders. 
In  general  these  are  the  same  states 
which  forbid  liquor  sales ;  so  there  would 
be  small  incentive  for  the  legal  liquor 
industry  to  advertise  in  such  publica¬ 
tions  anyway. 

What  the  repeal  of  the  Reed  amend¬ 
ment  does  do  is  to  permit  the  mailing 
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into  those  states,  of  liquor  advertise¬ 
ments  legally  published  elsewhere.  It 
takes  a  bothersome  responsibility  from 
those  publishers  who  have  found  it 
necessary  for  the  last  two  months  to 
publish  special  editions,  with  the  liquor 
advertisements  left  out,  for  distribution 
in  certain  dry  states. 

At  least  four  states,  in  the  period 
since  repeal,  have  been  added  to  the 
list  of  those  which  permit  liquor  adver¬ 
tising,  although  in  some  instances  there 
are  restrictions  on  copy.  Missouri  was 
the  latest,  as  told  elsewhere  in  this 
paper,  the  earlier  ones  having  been 
Michigan.  Ohio,  and  Montana.  District 
of  Columbia  is  slated  to  join  the  list  in 
a  few  weeks,  the  House  and  the  Senate 
having  both  passed  separate  licensing 
bills. 

a  a  a 

VARIOUS  liquor  firms  have  re¬ 
sorted  to  chemical  analysis  as  a 
remedy  for  the  black  eye  that  “blended” 
whisky  has  suffered  since  repeal,  and  at 
least  one  New  York  department  store 
displays  framed  reports  from  chemists 
on  the  brands  it  sells.  May  Interna¬ 
tional  Corporation.  New  York,  went  one 
step  farther  this  week  in  having  not 
only  its  whisky  but  its  advertising  copy 
analyzed  by  chemists. 

Undertaking  the  distribution  in  New 
York,  New  Jersey  and  New  England, 
of  Three  Rivers  Whisky,  manufactured 
by  W.  &  H.  Walker,  Inc.,  Pittsburgh, 
the  May  company  submitted  sample  to 
Bendiner  &  Schlesinger  Analytical  Lab¬ 
oratories,  New  York.  Copy  for  an  ad¬ 
vertisement  scheduled  for  publication  in 
a  New  York  newspaper  this  week  was 
based  on  the  chemists’  report.  Before 
publication,  however,  the  copy  was  sub¬ 
jected  to  editing  by  Dr.  M.  F.  Schles¬ 
inger.  president  of  the  laboratories,  and 
Dr.  I.  Schwartz,  the  chief  chemist  who 
supervised  the  analysis. 

The  plan  of  copy  censorship  was  de¬ 
veloped  by  Charles  P.  Englebardt,  ad¬ 
vertising  manager  of  the  May  corpora¬ 
tion,  and  J.  B.  Keeney,  media  and  mar¬ 
ket  research  director  of  the  same  firm. 
Such  a  censorship,  Mr.  Keenev  points 
out,  is  the  only  means  of  making  sure 
that  a  completed  advertisement  will  not 
overstep  the  evidence  upon  which  it  is 
based.  Advertising  men  are  familiar 
with  the  type  of  copy  which  quotes  a 
report  by  scientists,  and  then  leaps  nim- 
hlv  into  phrases  which  have  little  scien¬ 
tific  foundation. 

a  a  * 

Another  feature  of  the  Three 
■  Rivers  copy  was  that  it  quoted  the 
retail  price,  something  which  most  na¬ 
tional  advertising  for  liquor  has  avoided. 
This  is  considered  to  some  extent  a  pro¬ 
tection  against  price  cutting. 

The  May  corporation  attracted  atten¬ 
tion  by  its  use  of  a  full-page  liquor 
advertisement  in  a  New  York  newspa¬ 
per  as  early  as  Sept.  10.  before  repeal 
was  assured.  Because  of  difficulty  In 


obtaining  supplies  it  has  done  no  further 
advertising  until  now.  The  Three 
Rivers  whisky  advertisement,  it  is  said, 
is  in  the  nature  of  a  test  and  will  be 
followed  up  if  results  are  satisfactory. 
It  was  placed  through  Ralph  Rossiter, 
Inc.,  New  York  agency. 

*  *  * 

I  'HE  freshest  vegetables  are  those 

-I  that  come  in  cans,”  according  to 
Continental  Can  Company,  which  plans 
to  make  this  slogan  the  keynote  of  a 
national  advertising  campaign  supple¬ 
menting  the  advertising  program  of  the 
National  Canners  Association.  O.  C. 
Huffman  president  of  Continental  Can, 
announced  the  plan  at  the  recent  meet¬ 
ing  of  the  National  Canners  Association 
in  Chicago,  and  at  the  same  time  the 
plan  was  told  in  full-page  advertise¬ 
ments  in  Chicago  newspapers. 

FROHMAN  JOINS  PRESBREY 

Rocheater  Agency  to  Close  Its  N.  Y. 

Office  on  Feb.  1 

The  New  York  office  of  Stewart. 
Hanford  &  Frohman  will  be  closed  Feb. 
1  and  Louis  H.  Frohman,  vice-president, 
will  resign  on  that  date  to  join  the 
Frank  Presbrey  Company,  New  York. 
-Accounts  formerly  handled  by  Mr. 
Frohman  in  the  New  York  office  will 
be  placed  through  the  Frank  Presbrey 
Company,  effective  Feb.  1.  This  change 
in  no  way  effects  the  personnel  or  ac¬ 
counts  handled  by  the  Rochester  office 
of  Stewart.  Hanford  &  Frohman. 

Ford  Branches  to  Ayer 

Advertisiiw  of  the  Ford  automobile 
dealers  in  five  branch  territories  will 
be  handled  by  N.  W.  Ayer  &  Son, 
Philadeli^ia,  who  also  handle  the  Ford 
factory  account.  The  five  branches  are 
at  Chester,  Pa.,  Indianapolis,  Dearborn, 
Mich.,  Milwaukee,  and  Omaha.  The  27 
other  branches  are  assigned  to  McCann- 
Erickson,  Inc.,  as  told  in  this  paper  last 
week. 
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DAN  A.  CARROLL 

Publishers*  Representative 

NATIONAL 

ADVERTISING 

Representing  a  select  group 
of  Metropolitan  Evening 
Newspapers 

• 

Small  List 

Individual  Service 

110  E.  42nd  STREET 
NEW  YORK 


Small  in 
Area. ..but 

mighty  in  sales  .  .  .  The 
60-mile  New  York  market  has 
more  retail  sales,  according  to 
government  figures,  than  all  of 
New  England,  more  than  18 
states  of  the  country  combined 
. . .  And  in  this  market  the  local 
department  stores  have  for 
years  placed  more  advertising 
in  The  Sun  than  in  any  other 


NEW  YORK 


SUIT  OVER  CAMEL  CAMPAIGN 

College  Publishers’  Firm  Asks 
$160,000  for  Loss  of  Business 

An  order  signed  Jan.  11  by  Justice 
Collins  of  the  New  York  County  Su¬ 
preme  Court  reveals  that  a  suit  was 
begun  last  spring  by  College  Publish¬ 
ers’  Representatives,  Inc.,  against  R. 
J.  Reynolds  Tobacco  Co.,  William  Esty 
&  Company,  National  .Advertising  Ser¬ 
vice,  Inc.,  and  Robert  R_.  Robertson, 
to  recover  damages  for  $50,000,  which 
amount  has  since  been  raised  to  $100,000. 

The  order  signed  by  Justice  Collins 
permits  the  plaintiff  to  examine  the  de¬ 
fendants  in  detail  upon  the  matters 
charged  in  the  complaint. 

The  suit  is  based  upon  the  claim  of 
College  Publishers’  Representatives, 
Inc.,  that  in  January,  1933,  it  made  a 
contract  with  the  Esty  agency  for  a 
Camel  cigarette  campaign  in  upward 
of  275  college  publications,  but  that  after 
the  advertising  had  run  for  two  weeks 
the  business  was  transferred  to  Mr. 
Robertson,  head  of  the  National  Adver¬ 
tising  Service,  Inc. 

The  plaintiff  is  represented  by  Royal 
F.  Shepard  and  the  defendants  by  White 
&  Case,  both  of  New  York  City. 

Mar*  Candy  Appoints 

Mars,  Inc.,  Chicago  candy  firm,  this 
week  appointed  Glen  Buck  Company. 
Chicago,  to  handle  its  advertising. 


Gale  *  PtetMch,  333  N.  Michigan  avenue, 
Chicago.  Reported  to  be  naing  some  ad¬ 
ditional  newspapers  on  Snds-A-Lot  Com¬ 
pany,  Joliet. 

Midwest  Advertising  Agency,  Rockford, 
III.  Using  some  newspapers  on  George 
Rogers  Clark  Casualty  Company,  Rock¬ 
ford,  Ill. 

Bnthranff  A  Ryan,  Inc.,  360  N.  Michi¬ 
gan  avenue,  Chicago.  Issuing  contracts 
and  orders  to  newspapers  on  Krlstee 
.Manufacturing  Company,  Akron,  O. 

Van  Auken  A  Ragland,  Inc..  400  W. 
Madison  street,  Chicago.  Using  some 
newspapers  on  Fox  Head  Waukesha  Cor¬ 
poration,  Milwaukee. 


“HOME  ECONOMICS" 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


k  the  daily  newspaper  publishers' 
insurance  of  a  succe^ul  and  profit¬ 
able  Cooking  School. 


Booking  Now  for 
1934  Spring  Season 

HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Park  Ave.  New  York  City 


NEWS  FROM  FLEET 
STREET 

Fleet  Street  still  is  the  Street  of  Ad¬ 
venture  for  journalists  the  world 
over. 

These  adventures  are  paged  weekly 
in  World’s  Press  News,  premier 
British  organ  of  journalism  and  ad¬ 
vertising. 

For  $8  a  year  World’s  Press  News 
comes  to  you  weekly,  plus  free 
monthly  supplements  on 

"PHOTOGRAPHY- 
"  PRINTING  - 
sad 

"  MARKERNG  A  DESIGN" 

Send  St  to  Ik*  PsWItbcri 

WORLD'S  PRESS  NEWS 

CotaepolIlM  Hosm 
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22  WIRES  CARRY  STORY 
OF  WYNEKOOP  TRIAL 


Wordage  May  Exceed  That  of  Leo- 
poId-Loeb  Case — Slight  Reac¬ 
tion  in  Sale  of  Chicago 
Newspapers 


(By  telegraph  to  Editor  &  Publisher) 

Chicago,  Jan.  17 — Headed  by  the 
trial  of  Dr.  Alice  Lindsay  Wynekoop, 
local  newspapers  and  press  associations 
are  experiencing  a  “Roman  holiday”  in 
criminal  court  cases  here  this  week, 
h'our  other  major  trials,  including  the 
Touhy  gang  for  the  P'actor  kidnapping, 
are  occuping  the  attention  of  more  than 
150  reporters  and  photographers  in  the 
criminal  court  building. 

The  Wynekoop  trial  entered  its  sixth 
day  with  the  volume  of  words  filed  in¬ 
creasing  daily  as  the  State  unfolds  its 
case  against  the  Chicago  physician  on 
trial  for  murder  of  her  daughter-in- 
law,  Rheta  Wynekoop.  Western  Union 
and  Postal  Telegraph  officials  estimate 
between  50,000  and  60,000  words  are 
being  sent  daily  to  local  newspaper  of¬ 
fices  and  by  press  associations,  with  in¬ 
dications  that  this  volume  will  go  still 
higher  as  the  trial  progresses.  Both 
telegraph  companies  have  increased  their 
wire  facilities  since  the  trial  began  last 
Thursday,  so  that  22  direct  wires  are 
now  available  to  the  press  at  the  court 
building. 

Present  indications  are  that  the  Wyne¬ 
koop  trial  will  exceed  the  Leopold-Loeb 
case  in  wordage,  according  to  estimates 
of  one  veteran  press  telegraph  oper¬ 
ator.  He  stated  that  35,000  words  were 
filed  daily  during  the  trial,  totaling  ap¬ 
proximately  LOGO .000  words  in  31  days. 

Although  the  Wynekoop  story  is  oc¬ 
cuping  from  eight  to  20  columns  of 
space  daily  in  the  local  papers,  circu¬ 
lation  managers  report  only  a  slight 
inrease  in  sales  to  date.  The  trial  has 
not  yet  created  the  sensation  that  the 
original  story  caused. 

Two  ghost  writers  are  providing  daily 
stories  for  the  Hearst  Newspapers  un¬ 
der  the  by-lines  of  Dr.  Alice  Wyne¬ 
koop,  the  defendant,  and  Dr.  Catherine 
Wynekoop,  her  daughter.  The  former 
is  giving  her  impressions  and  reactions 
in  court  to  the  Chicago  Herald  and 
Examiner  readers.  Her  daughter,  who 
is  said  to  be  more  of  a  journalist  than 
her  mother  and  is  doing  most  of  her 
own  w’riting,  h«  a  daily  feature  in  the 
Chicago  American. 

Earle  Wynekoop,  husband  of  the  slain 
girl,  is  the  other  principal  who  should 
be  available  for  special  articles,  but  the 
defense  counsel  has  hidden  him  from 
reporters  and  he  has  not  as  yet  put  in 
an  app^rance  at  his  mother’s  trial. 

Candid  cameras  are  being  used  ex¬ 
tensively  in  court  as  Judge  David  has 
ruled  that  no  flashlight  pictures  can 
be  taken  while  the  trial  is  in  progress. 


DOUGHERTY  JOINS  DISTILLERS 
Emmet  Dougherty,  for  many  years  a 
Washington  newspaper  correspondent 
and  more  recently  with  the  publicity  de¬ 
partment,  Association  Against  the 
Eighteenth  Amendment,  is  now  secre¬ 
tary  of  the  Distilled  Spirits  Institute, 
Inc.,  the  trade  association  for  the  dis¬ 
tilling  industry.  The  manager  of  the 
Institute  is  Dr.  J.  M.  Doran,  formerly 
chief  of  the  Bureau  of  Industrial  Al¬ 
cohol.  Mr.  Dougherty  was  for  many 
years  with  the  VVashington  bureau  of 
the  New  York  Herald  Tribune. 


SURVEYING  PRUNE  MARKET 

A  survey  of  the  Eastern  market  and 
business  conditions  affecting  the  sale  of 
prunes  will  be  made  by  Edwin  W.  Still¬ 
well,  general  manager  of  the  United 
Prune  Growers  of  California,  who  left 
last  week  for  Chicago  to  attend  the 
annual  conventions  of  the  National 
American  Wholesale  Grocers’  Associa¬ 
tion,  the  National  Food  Brokers’  Asso¬ 
ciation  and  the  National  Canners’  Asso¬ 
ciation.  Information  developed  by  Still¬ 
well  will  be  utilized  in  planning  the  ad¬ 
vertising  and  sales  promotion  program 
to  be  followed  b^  the  California  prune 
organization  during  its  next  campaign. 


T 


MERCHANTS  HAIL  RISING 
SALES  VOLUME 

(Continued  from  page  5) 


more  reading  time,  more  shopping  time, 
new  needs  to  fill.  Your  advertisement 
has  a  better  chance  now  to  be  read  and 
acted  upon.  Good  presentation  of  well- 
conducted  and  well-merchandised  stores 
will  produce  results.” 

Paul  E.  Murphy,  advertising  man¬ 
ager,  Frederick  Loeser  &  Co.,  Brook¬ 
lyn,  was  named  chairman  of  the  Sales 
Promotion  Division.  I.  A.  Hirschmann, 
publicity  director,  Lord  &  Taylor,  New 
York,  was  elected  vice-chairman ;  Dor¬ 
othy  E.  Swenson,  advertising  manager, 
Abraham  &  Straus,  Inc.,  Brooklyn,  sec¬ 
retary-treasurer.  R.  G.  Parker,  assist¬ 
ant  sales  director,  W.  T.  Grant  Co., 
New  York,  and  Andrew  J.  Connolly, 
sales  manager,  Joseph  Horne  Co.,  Pitts¬ 
burgh,  were  selected  for  places  on  the 
executive  committee.  To  fill  a  vacancy 
on  the  board,  G.  R.  Schaeffer,  Marshall 
Field  &  Co.,  Chicago,  was  appointed  a 
director. 

The  board  outlined  projects  to  be 
undertaken  by  the  Division  during  the 
year.  The  first  of  these  will  be  a 
manual  on  telephone  selling,  .\nother 
project  will  be  a  manual  on  radio  broad¬ 
casting  in  its  relation  to  retail  pro¬ 
grams.  This  will  broaden  a  study 
previously  made  with  the  view  of  ob¬ 
taining  information  on  the  best  type  of 
programs,  selection  of  merchandise, 
broadcasting  hours,  the  requisites  for  a 
good  retail  announcer,  etc.  An  analysis 
of  publicity  expenses  for  1933  will  also 
be  made  showing  median  percentages 
for  various  volume  group  of  stores. 

A  committee  consisting  of  Frank 
Black,  publicity  director,  Wm.  Filene’s 
Sons  Co.,  Boston,  chairman ;  Paul 
Murphy  and  Andrew  Connolly  were 
named  to  inaugurate  a  study  of  selling 
methods. 


RADIO  UCENSE  OPPOSED 

.\n  unfavorable  recommendation  has 
been  made  by  the  examiner  on  the  ap¬ 
plication  of  the  Lansing  (Mich.)  State 
Journal,  for  a  permit  to  construct  and 
operate  a  radio  station,  according  to  a 
report  made  to  the  Federal  Radio  Corn- 
mission.  Ralph  L.  Walker,  the  Radio 
Commission  examiner,  based  his  deci¬ 
sion  that  the  application  should  not  be 
granted  upon  the  fact  that  while  the 
State  Publishing  Company  is  evidently 
legally,  financially,  and  technically  quali¬ 
fied  to  construct  and  operate  a  station 
at  Lansing,  it  had  been  previously  rec¬ 
ommended  that  an  application  made  by 
the  (Capital  City  Broadcasting  Company, 
to  operate  a  similar  station  at  Lansing 
should  be  granted. 


WANTS  MERGER  SET  ASIDE 

Action  to  set  aside  the  merger  of  the 
Goshen  (Ind.)  Democrat  with  the 
Goshen  Daily  News-Times  has  been 
filed  there  by  Mrs.  Mary  L.  Deahl  of 
Goshen,  a  stockholder  in  the  former 
Democrat.  The  merger  was  effected 
in  July.  The  suit  contends  that  it  was 
illegal,  and  was  made  without  consent 
of  the  stockholders.  She  asks  $10,000 
from  the  defendants,  the  Goshen  Demo¬ 
crat,  Inc.,  Dean  L.  Barnhart  and 
Louise  Barnhart.  She  also  asks  dis¬ 
solution  of  the  merger. 


BREWERS  SEEK  BAN 

A  petition  for  an  injunction  was  filed 
in  the  federal  court  of  San  Francisco 
this  week  by  four  Milwaukee  breweries 
against  the  Milwaukee  Brewery  of  San 
Francisco  to  force  that  company  to 
abandon  its  name  and  make  an  account¬ 
ing  of  profits  since  Congress  passed  the 
bill  legalizing  beer.  The  protesting 
breweries  are  Premier-Pabst  Corpora¬ 
tion,  Schlitz,  Blatz  and  Miller  brewing 
companies. 


REPEAL  REVIVES  WEEKLY 
The  St.  Helena  (Cal.)  Sentinel, 
which  quit  publication  12  years  ago 
with  the  advent  of  Volsteadism.  has 
been  revived  by  Harry  Prouty  as  a 
weekly  newspaper.  St.  Helena  is  a 
center  of  the  wine  industry. 


55,000  CHILDREN  JOIN  CLUB 

Duluth  Herald  Fair  Play  Group  Has 
Foreign  Members 

With  nearly  55,000  members  in  vir¬ 
tually  every  state  and  in  several 
foreign  countries,  the  Fair  Play  Club 
of  the  Duluth  (Minn.)  Herald  will  be 
six  years  old  Sunday,  Jan.  14. 

The  Fair  Play  Club  is  an  organiza¬ 
tion  of  child  readers  and  their 
friends.  Contests  are  conducted  each 
week  and  the  best  original  stories  or 
essays  and  poems  and  drawings  are 
published  each  Friday  in  the  Herald 
on  the  Fair  Play  club  page.  A  prize 
of  $1  is  given  to  the  boy  or  girl  who 
submits  the  best  piece  in  each  depart¬ 
ment  each  week.  Others  are  given  hon¬ 
orable  mention. 

Members  have  been  enrolled  from 
distant  India,  Australia  and  South 
.America.  Many  have  been  registered 
from  the  Hawaiian  Islands  and  the 
Philippines.  Children  are  enrolled  by 
filling  in  an  application  blank  or  by 
sending  in  their  name  age  and  address. 
After  enrolling  each  boy  and  girl  re¬ 
ceives  a  pin  and  a  card  upon  which  he 
or  she  can  make  a  permanent  record 
of  their  registration. 

Several  school  teachers  have  enrolled 
entire  classes  of  their  pupils  and  have 
assigned  stories  to  be  written  particu¬ 
larly  for  the  Fair  Play  club.  In  addi¬ 
tion  to  the  prize  contributions  and  the 
honorable  mention  stories  poems  and 
drawings  published  each  week  a  news 
colunm  relating  to  activities  of  the  club 
is  written  each  wleek  by  A.  B.  Kapplin, 
assistant  city  editor,  and  Fair  Play  club 
editor. 


OBSERVING  WANT  AD  WEEK 


Newspapers  Offer  Special  Rates, 
Hold  Prise  Contests 

Among  the  newspapers  making  spe¬ 
cial  observance  of  National  Want  Ad 
Week,  Jan.  14  to  21.  are  the  following: 

Brooklyn  Daily  Eagle,  Long  Island 
Star,  Cleveland  Press,  Cleveland  News, 
Cleveland  Plain  Dealer,  Cincinnati  En¬ 
quirer,  Cincinnati  Times-Star,  Cincin¬ 
nati  Post,  Salt  Lake  City  Tribune,  Char¬ 
lotte  (N.  C.)  Observer,  Houston  Chron¬ 
icle,  San  Antonio  Express,  Syracuse 
Herald,  Rochester  Democrat  &  Chron¬ 
icle,  Shreveport  (La.)  Times,  Kansas 
City  Star,  Oakland  Tribune,  Omaha 
IVorld-Herald,  Detroit  News. 

These  have  reported  their  plans  to  C. 
M.  Carroll,  of  the  New  York  Times, 
president  of  the  .^ssociation  of  News¬ 
paper  Classified  Advertising  Managers. 
There  are  doubtless  many  others  taking 
part  in  the  week’s  observance,  he  added. 

Offers  of  special  rates  are  being  made 
in  many  cities.  In  others  prize  contests 
are  being  held. 


WILL  USE  120  NEWSPAPERS 


Campbell  Soup  Company  Launching 
Two  Additions  to  Line 

(Special  to  Editor  &  Publisher) 

Camden,  N.  J.,  Jan.  16 — Full  pages 
in  120  newspapers  in  cities  of  more  than 
100,000  population  will  introduce  Camp¬ 
bell’s  new  mushroom  and  noodle  soups 
to  12,700,000  homes,  according  to  H.  F. 
Jones,  advertising  manager  of  Campbell 
Soup  Company. 

Starting  in  Eastern  cities  in  the  next 
six  weeks,  the  campaign  will  be  ex¬ 
tended  rapidly  throughout  the  country. 
After  the  announcement,  space  of  vary¬ 
ing  size  will  be  used  weekly. 

The  newspaper  program  will  be  sup¬ 
ported  by  the  company’s  magazine  cam¬ 
paign.  The  program  will  include  the 
largest  number  of  papers  on  the  Camp¬ 
bell  list  in  many  years. 

Campbell  advertising  is  directed  by  F. 
Wallis  Armstrong  Co.,  Philadelphia. 


UQUOR  COPY  RESTRICTED 

The  Ohio  Liquor  Control  board  has 
placed  a  ban  on  the  advertising  of 
prices  for  intoxicating  liquor  by  the 
glass,  by  restaurants  and  hotels.  Pros¬ 
pective  holders  of  permits  to  sell  by 
the  glass  are  given  permission  to  ad¬ 
vertise,  but  the  board  ruled  that  they 
must  not  mention  the  prices  at  which 
the  liquor  may  be  obtained. 


WHAT  OUR  READERS  SAY 


ABBREVIATING  “THE”  f 

To  Editor  &  Publisher.  The  last  I 
paragraph  of  “Shop  Talk”  for  Jan.  6 
interests  me,  partly  because  1  agree  in 
not  fancying  the  injection  of  cryptic 
abbreviations  into  the  written  language 
— and  it  is  a  human  weakness  to  bt 
interested  in  what  one  agrees  with— 
and  partly  because  of  a  "That  reminds 
me.”  VV'^hat  I  am  reminded  of  is  one 
of  those  fascinating  little  facts  of  no 
particular  importance.  ■ 

We  have  had  our  plague  of  “Ye 
Olde  Shoppe”  and  "Ye  Quaint  Tea 
Room”  by  the  thousands — and  we  liave 
quite  naturally  pronounced  the  “Ye" 
as  though  it  were  the  Biblical  plural 
of  “thou.”  My  curious  fact  is  that 
the  letter  “y”  in  such  cases  is  really 
a  typographical  corruption  of  an  obsolete  i 
English  letter  called  “thorn,”  which  t 
served  the  purposes  of  the  letters  “th."  L 
In  other  words,  it’s  really  "The  Olde  | 
Shoppe.”  I 

The  men  you  mentioned  as  being  in-  I 
terested  in  a  symbol  for  the  word  “the”  I 
might  delve  for  the  Old  English  I 
“thorn”  and  find  their  symbol  ready  I 
made  .  .  but  I  am  glad  you  | 

think  they  won’t  get  anywhere  with  | 
it  in  print.  | 

Faithfully  yours,  E 
Franklin  Ellis.  I 
Rochester,  N.  Y.  | 


WANTS  NELSON  DATA  I 

To  Editor  &  Publisher:  I  am  col-  I 
lecting  impressions  of  William  Rockhill  I 
Nelson  and  reminiscences  of  the  old  I 
Kansas  City  Star.  I  want  to  write  a  j 
biography  of  Nelson  if  I  can  obtain  suf-  | 
ficient  material.  Will  you  lend  me  a 
hand? 

I  am  seeking  impressions  from 
Nelson’s  contemporaries  concerning 
what  Nelson  meant  to  the  members 
of  his  staff,  to  his  readers,  and  to 
society  in  general. 

I  hope  to  hear  from  old  Star  men 
who  could  write  from  personal  ex¬ 
perience  and  observation  of  the  Nelson 
era. 

C.  E.  Rogers, 

Head  of  the  Department  of  Indus¬ 
trial  Journalism,.  Kansas  State  College, 
Manhattan,  Kan. 


NEW  PACKAGE  SUCCESSFUL 

The  new  “Swankyswig"  usable  glass 
package  introduced  by  Kraft- Phenix 
late  last  November  for  five  varieties  of 
cheese  spread,  and  featured  by  local 
dealers  from  coast  to  coast,  is  among 
the  most  successful  packages  ever  used 
by  the  company  in  marketing  its  pack¬ 
aged  cheese,  John  H.  Platt,  advertising 
manager,  declared  this  week.  The  new 
glass  was  first  introduced  to  the  public 
on  the  Kraft  Radio  Revue  program, 
followed  by  store  displays  and  local 
dealer  newspaper  advertising.  Dealers 
in  national  markets  are  now  featuring 
the  Kraft  cheese  spreads  in  “Swanky¬ 
swig”  glasses  in  their  own  newspaper 
advertising. 
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JAMES  NOURSE  DIES; 
HEARST  VETERAN 

Had  Served  aa  Managing  Editor  of 
San  Franciaco  Examiner  and 
General  Manager  of  Uni- 
veraal  Service 

Janus  k.  Nourse,  widely-known 
newspaper  man,  and  a  former  managing 
editor  of  the  San  Francisco  Examiner, 
died  in  tlie  Garfield  Memorial  Hospital 
in  W’asiiington,  D.  C.,  January  13,  fol¬ 
lowing  a  two-day  illness.  He  suffered 
a  collapse  two  days  before  and  was 
rushed  to  the  hospital,  where  he  failed 
to  rally.  _ 

He  was  o8  years  old  and  for  30  years 
liad  been  with  the  Hearst  newspapers 
and  news  services  on  the  Pacific  Coast, 
in  Washington  and  I  lew  York. 

Mr.  Nourse  had  left  his  post  with  the 
Examiner  only  last  year  to  go  to  Wash¬ 
ington  as  special  correspondent  for  the 
Hearst  morning  newspapers  and  Uni¬ 
versal  Service. 

Bom  in  Academia,  Pa.,  August  19, 
1875,  he  attended  public  schools  there 
and  later  in  Santa  .\na.  Cal.,  where  he 
was  graduated  from  Santa  Ana  High 
^hool  and  matriculated  at  Stanford 
University.  In  his  senior  year  at  Stan¬ 
ford  he  was  editor  of  the  Stanford 
Daily,  Upon  his  graduation  in  1897 
he  returned  to  Santa  Ana  to  become 
a  reporter  on  that  city’s  Blade. 

He  went  to  San  Francisco  in  1898 
and  was  a  reporter  for  the  Evening 
Post,  for  the  Examiner  and  the  Bul¬ 
letin. 

On  the  Examiner  he  rose  from  re¬ 
porter  to  city  editor  and  then  went  to 
Los  Angeles  in  a  similar  capacity,  later 
becoming  Sunday  editor  of  the  Los 
Angeles  Examiner. 

Shortly  before  the  United  States  en¬ 
tered  the  World  War,  Mr.  Nourse  was 
transferred  to  Universal  Service,  and 
was  sent  to  Washington,  D.  C.  He 
later  became  manager  of  the  Universal 
Service  bureau  in  Washington. 

.\fter  the  World  War,  Mr.  Nourse 
covered  virtually  every  imjiortant  na¬ 
tional  and  international  conference. 

In  1926  Mr.  Nourse  became  editor 
and  general  manager  of  Universal  Ser¬ 
vice.  with  headquarters  in  New  York. 
In  1928  he  came  back  to  the  San 
Francisco  Examiner  as  managing  editor. 

Surviving  are  his  widow,  two  sons 
and  a  daughter,  James  C.  Nourse, 
William  M.  Nourse  and  Margaret 
Nourse.  The  two  latter  are  with  their 
mother  in  Los  Angeles,  where  the 
daughter  recently  entered  motion  pic¬ 
ture  work  under  the  name  of  Neysa 
Nourse. 

The  body  was  returned  to  San  Fran¬ 
cisco  for  burial,  where  the  funeral  was 
held  Jan.  19. 

WILLIAM  J.  KENNEDY 

William  J.  Kennedy,  47,  until  recently 
head  of  the  night  copy  desk  of  the 
New  York  Evening  Journal,  died  of 
heart  disease  in  New  York  Jan.  15. 
He  started  newspaper  work  in  Syracuse 
when  he  was  14,  being  employed  at 
various  times  on  the  Post-Standard, 
Evening  Journal  and  Evening  Herald. 
He  came  to  New  York  about  18  years 
ago  and  served  with  the  Bronx  Home 
News,  Ez’ening  World,  City  News  As¬ 
sociation,  Evening  Post  and  Brooklyn 
Standard-Union,  before  joining  the 
Journal. 
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Cf^bttuary 


Mrs.  ANDREW  MAC  JONES,  for 
many  years  society  editor  of  the 
Hattiesburg  (Miss.)  American,  died 
Jan.  12. 

Charles  Martin  Danniel,  40,  for  22 
years  space  buyer  for  tlie  Cramer-F^as- 
selt  advertising  agency  at  Milwaukee, 
died  Jan.  11  in  St.  Joseph’s  hospital 
after  an  illness  of  several  months. 

John  Sumpto.n  Halliday,  32,  mem¬ 
ber  of  the  advertising  agency  of  Hal- 
liday-Mason,  Detroit,  died  at  his  home. 
East  Windsor,  Ont.,  Jan.  8  after  a 
short  illness. 

Chester  K.  (Jack)  Frost,  70,  vet¬ 
eran  San  Francisco  Bay  region  news¬ 
paper  photographer  died  suddenly  Jan. 
7  at  the  home  of  George  W.  Graydon 
in  Berkeley,  Cal.  Frost  began  his 
career  during  the  World’s  Fair  in 
Chicago  in  1893.  Later  he  went  West 
and  was  employed  by  the  Oakland 
Tribune  and  other  Bay  region  news¬ 
papers. 

Walter  F.  A.  N after,  54,  editor- 
proprietor  of  the  Goderich  (Ont.)  Star 
and  president,  Huron  County  Press 
vssociation,  died  Jan.  15  at  Goderich. 

William  D.  Pelan,  69,  collector  for 
the  classified  advertising  department, 
Trenton  (N.  J.)  Evening  Times,  died 
Jan.  11.  He  was  with  the  Times  for  20 
years. 

Samuel  Silverman,  25,  advertising 
manager  of  the  Norwood  (Mass.)  Mes¬ 
senger,  died  at  his  home  in  Chelsea 
last  week,  after  a  short  illness. 

James  Donahue,  of  the  staff,  Boston 
Herald  Traveler,  died  Jan.  11,  follow¬ 
ing  an  operation  for  appendicitis. 

Frederick  J.  Shepard,  retired  ref¬ 
erence  librarian  of  the  Buffalo  (N.  Y.) 
Public  Library,  and  formerly  with  the 
.Wtt’  York  World,  Indianapolis  Sentinel 
and  Buffalo  Courier,  died  in  Buffalo 
Jan.  12.  He  was  83  years  old. 

James  Ramsey  Bettis,  85,  one  of 
thp  founders  of  the  National  Editorial 
.\ssociation,  died  Jan.  11  at  his  home 
in  Webster  Groves,  St.  Louis  suburb. 
In  1872,  Bettis  and  associates  organ¬ 
ized  a  printing  firm  at  St.  Louis  and 
in  1879  he  went  to  Little  Rock  as 
manager  of  the  Arkansas  Democrat. 
While  in  Little  Rock,  he  assisted  in 
organization  of  the  editorial  associa¬ 
tion  in  1886,  becoming  its  president 
three  years  later. 

Samuel  Isaacs,  65,  route  man  for 
the  New  York  Ei’cning  Post,  fell  dead 
in  front  of  the  Pulitzer  building,  New 
York,  Jan.  15.  He  had  previously  been 
employed  by  the  New  York  Evening 
World. 

MRS.  LUTHER  T.  LONG 

Mrs.  Luther  T.  Long,  wife  of  the 
general  manager  of  the  Huntington  W. 
Va.,  Publishing  Company,  publishers  of 
the  Advertiser,  the  Herald-Dispatch 
and  Herald- Advertiser  died  of  pneu¬ 
monia  Jan.  12,  following  an  illness  of 
less  than  ten  days. 
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JAMES  LANGLAND 

Waa  Member  of  Chicago  News  Staff 
More  Than  50  Years 

James  Langland,  for  more  than  50 
years  with  the  Chicago  Daily  News 
staff  and  editor  of  the  Daily  News  Al¬ 
manac  and  Year  Book  for  more  than 
25  years,  died  Jan.  15  at  his  home  in 
Chicago.  He  would  have  been  79  years 
old  Jan.  26. 

Mr.  Langland  was  born  in  Racine 
county,  Wis.,  and  was  graduated  from 
the  University  of  Chicago.  Shortly 
after  the  founding  of  the  Daily  News, 
he  joined  the  staff  at  the  invitation  of 
the  late  Victor  F.  Lawson,  who  was  a 
second  cousin.  With  the  exception  of 
five  years  when  he  was  in  newspaper 
work  in  Milwaukee,  Mr.  Langland  had 
been  associated  with  the  Daily  News 
since  1877. 

During  the  Spanish-.American  war 
he  served  as  a  war  correspondent  in 
Cuba  for  the  Daily  News,  contracting 
malaria.  It  was  recurrence  of  this  di¬ 
sease  that  forced  his  retirement  from 
the  editorship  of  the  Almanac  in  1931. 
Following  the  Spanish-.\merican  war, 
Mr.  Langland,  accompanied  by  George 
Ade,  went  to  Europe  to  assist  in  organ¬ 
izing  a  world-wide  independent  foreign 
news  service.  Returning  to  the  home 
office.  Mr.  Langland  assisted  for  many 
years  in  editing  the  foreign  news  ser¬ 
vice.  He  took  over  the  editorship  of 
the  -Almanac  in  1901,  being  succeeded 
bv  Claude  O.  Pike,  tlie  present  editor 
in  1931. 

60  YEARS  ON  DAILY 

W.  J.  Reynolds  has  just  completed  60 
years  of  continuous  service  on  the  staff 
of  the  Brockville  (Ont.)  Recorder  and 
Times,  with  which  he  is  now  foreman 
of  the  composing  room.  Mr.  Reynolds 
joined  the  staff  of  the  newspaper  as  a 
printer’s  devil  at  the  age  of  12  years  and 
has  continued  in  its  service  since  that 
time,  for  many  years  as  head  of  the 
composing  room. 

ADDS  MONDAY  EDITION 

On  Jan.  15  the  Anderson  (S.  C.) 
Independent-Tribune,  issued  mornings, 
started  publication  of  a  Monday  edition. 
This  makes  the  Independent-Tribune  a 
seven-day  paper.  The  Mail  continues 
publishing  six  week-day  evenings.  W. 
E.  Hall  is  publisher  of  the  dailies. 


SELECTION 

INTELLIGENT  writinsand 
I  editins  require  solid 
background  and  experi¬ 
ence — the  power  to  select 
the  good,  discard  the  un- 
worthy«  and  grasp  them  all 
sufficiently  to  explain  them 
to  readers. 

Men  who  can  accomplish 
such  tasks  are  readily  avail¬ 
able. 


Personnel  Bureau 

of 

SIGMA  DELTA  CHI 

836  Exchange  Avenue,  Chicago 


No  Charge  to  Employers 


DAILY’S  TITLE  CHANGED 

Unobtrusively,  the  Ithaca  (N.  Y.) 
Journal-News,  as  it  has  been  known 
since  1919  when  the  Daily  Journal  and 
Daily  News  were  consolidated,  changed 
its  name  to  Ithaca  Journal  recently. 
No  announcement  was  made  of  the 
change.  The  new  title  plate  and  mast¬ 
head  were  simply  put  in,  and  few  noticed 
the  change.  The  masthead  now  carries 
a  subhead,  under  the  Ithaca  Journal, 
reading:  “With  which  was  consolidated 
the  Daily  News  in  1919.’’  Frank  E. 
Gannett  is  publisher. 

AMES,  JR.  GETS  STATE  JOB 

Knowlton  L.  .Vines,  Jr.,  assistant  to 
the  publisher  of  the  Chicago  Daily 
News,  has  been  appointed  director  of 
finance  in  Illinois  by  Gov.  Henry  Hor¬ 
ner.  Mr.  Ames  resigned  from  the  Daily 
News  this  week  to  take  up  his  new 
duties  in  Springfield.  Mr.  .Vmes  was 
formerly  publisher  of  the  old  Chicago 
Evening  Post  and  joined  the  Daily 
News  staff  a  year  ago  when  the  Post 
was  purchased  by  the  Daily  News. 
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GETS  LOVELORN  TANG 
IN  SHOPPING  COLUMN 

New,  Sprightly  Handling  Proving 

SucccMful  in  Athena,  O. — Only 
Regular  Advertisers  May 
Use  Space 

A  new  handling  of  the  shopping  col¬ 
umn,  which  makes  it  partly  advice  to 
the  love-lorn  and  partly  a  commentary 
on  daily  social  events  is  proving  success¬ 
ful  on  the  Athens  (O.)  Messenger. 

The  column,  “1  Only  Know  What  I 
See  in  the  Shops,”  is  paid  advertising, 
10  cents  a  line.  ' 

It  appears  once  a  week,  on  Sunday, 
and  is  handled  as  a  feature  story  at  the 
top  of  the  society  page.  The  columnist, 
Marian  Bush  Snyder,  is  society  editor 
and  editor  of  women’s  features,  using 
these  contacts  to  write  breezy,  informal 
copy,  which  according  to  the  advertisers 
has  a  pull  exceeding  their  own  formal 
statements. 

This  is  the  kind  of  thing  Shopper 
Snyder  gets  into  the  column: 

, ‘She’ll  re-act  to  a  swagger  coat.  Try 
it  and  find  out.” 

“Men  were  made  to  be  captivated, 
says  Mae  West  and  they’ll  even  pay  for 
the  frock  that  does  the  captivating.” 

“As  a  good  hair  tonic,  ‘Hair’s  How !’  ” 

“They’re  making  perfumed  galoshes 
— ga-LOSH !” 

“Women  who  understand  men  are 
buying  .  . 

“They’re  the  kind  of  pajamas  an 
author  or  a  prizefighter  or  any  other 
man  would  wear,  if  he  had  the  chance.” 

“It’s  one  of  those  evening  dresses 
that  DOES  things  for  you,  brings  out 
the  submerged  IT." 

“There’re  two  kinds  of  husbands, 
those  who  DO  and  those  who  DON’T 
like  to  loaf  around  the  house  in  a 
dressing  gown  and  slippers.” 

‘’They  re-create  a  sense  of  romance 
and  who  cares  if  the  supper-dishes 
aren't  washed  until  morning.” 

“If  you’re  thinking  of  something  for 
a  man — and  who  isn’t?” 

One  of  the  stipulations  of  the  con¬ 
tract  which  is  renewable  at  four-month 
intervals  is  that  Mrs.  Snyder  may 
write  of  what  she  sees  with  no  inter¬ 
ruptions  from  the  advertiser.  And  to 
keep  the  small  advertiser  from  utilizing 
this  form  of  advertising  to  the  exclusion 
of  his  space-rate  copy,  only  those  stores 
that  have  a  yearly  contract  are  entitled 
to  the  column  contract. 

The  column  represents,  what  some 
believe  to  be  a  new  intermingling  and 
overlapping  of  the  ^itorial  and  adver¬ 
tising  departments  of  a  newspaper.  As 
writer  of  the  column,  Mrs.  Snyder  is 
consulted  on  matters  of  etiquette,  an¬ 
swers  love-lorn  questions  both  by  tele¬ 
phone  and  letter,  and  gives  shopping 
advice  to  any  one  seeking  it.  When 
as  society  editor  she  knows  of  some 
social  fuiKtion  which  will  require  un¬ 
usual  clothes  she  hunts  out  these 
clothes  in  the  stores  and  tells  about 
them  in  time  for  the  reader  to  purchase 
them,  if  interested. 

The  column  was  started  by  Mrs. 
Snyder  in  September,  1933. 

She  herself,  is  a  newspaper  woman 
who  has  had  experience  on  both  sides 
of  the  Atlantic,  having  been  woman’s 
page  editor  of  the  Cleveland  Press, 
reporter  on  the  IVashington  (D.  C.) 
Ttmes-Herald,  NEA  assignment  writer 
in  Boston,  special  feature  writer  for  the 
Boston  Globe,  and  has  just  returned  to 
this  country  after  three  years  of  news¬ 
paper  free  lance  work  in  London. 


COUNTY  GROUP  ORGANIZED 

Newspaper  publishers  of  Cattaraugus 
County,  meeting  recently  at  Little 
Valley,  N.  Y.,  organized  a  county  pub¬ 
lishers’  association  in  accordance  with 
the  understood  requirements  of  the  NKA 
code.  C.  J.  Johnson,  Gowanda  News, 
was  elected  president,  Marc  fl.  Johnson, 
Randolph  Register,  vice-pr^tsident,  and 
Charles  Brock,  Cattaraugus  Times,  sec¬ 
retary.  An  executive  comitiittee  com- 
po^  of  J.  B.  Leach,  Salamanca  In- 
gairer,  and  O.  A.  Kahsnitz,  Portville 
Review  was  named. 


NEW  WALGREEN  CAMPAIGN 

Chicago  and  Milwaukee  Receiving 
Institutional  Advertising 

Walgreen  Drug  Company  has  started 
an  institutional  newspaper  advertising 
campaign  for  the  first  time,  designed  to 
sell  the  public  on  the  high  grade  ser¬ 
vice  and  special  care  of  its  stores  and 
pharmacists  and  to  counteract  the  im¬ 
pression  that  Walgreen’s  stores  are 
merely  a  place  to  buy  drugs  at  low 
prices. 

A  special  newspaper  campaign  in 
Chicago  and  Milwaukee  is  now  under 
way,  featuring  the  various  services  of 
Walgreen  stores.  The  first  advertise¬ 
ment,  consisting  of  200  lines  on  five 
columns,  carri^  the  headline :  “Into 
the  sewer  $50,000  worth  of  drugs. 
Rather  than  let  stale  drugs  get  into 
your  prescriptions,  Walgreen’s  actually 
threw  away  more  than  ^0,000  worth  in 
1933.”  The  copy,  illustrated  with  at¬ 
tractive  black  and  white  line  drawings, 
explained  that  a  system  of  dating  and 
checking  nerishable  drugs  protects  the 
life  and  well-being  of  Walgreen  cus- 
tumers. 

The  second  advertisement,  ten  inches 
by  200  lines,  showed  a  laboratory  test 
with  white  rats  under  the  headline: 
“Try  it  on  the  white  rats  first." 

The  Walgreen  institutional  series  is 
being  prepared  under  the  direction  of 
J.  K.  Rich,  vice-president  of  Blac¬ 
kett-Sample  -  Hummert,  Inc.,  Chicago 
agency. 


MRS.  HEARD  SELLS  STOCK 

C.  S.  Stauffer,  W.  W.  Knorpp  and 
Other*  Now  Control  Phoenix  Dailies 

Mrs.  Dwight  B.  Heard  has  disposed 
of  her  stock  in  the  Arizona  Publishing 
Company  to  the  corporation,  it  was  an¬ 
nounced  recently  in  the  Phoentx  (Ariz.) 
Arisona  Republic.  Control  of  the 
organization  now  passes  from  the  hands 
of  Mrs.  Heard  and  Charles  A.  Stauffer, 
who  have  had  control  of  the  corpora¬ 
tion  since  the  passing  of  Dwight  B. 
Heard  in  1929,  to  Mr.  Stauffer  and 
W.  W.  Knorpp.  With  them,  a  large 
group  of  executives  and  depart¬ 
ment  heads  are  associated  as  stock¬ 
holders. 

For  several  years  Mrs.  Heard  has 
been  chairman  of  the  board  of  directors, 
and  has  been  active  in  the  direction  of 
the  policies  of  the  newspapers. 

There  will  be  no  other  changes  in 
management.  Mr.  Stauffer  will  con¬ 
tinue  as  president ;  Mr.  Knorpp  as  vice- 
president  and  general  manager;  Sidney 
Myers  as  secretary  and  business  man¬ 
ager,  and  Oliver  King  as  treasurer  of 
the  corporation. 

Mr.  Stauffer  will  serve  as  publisher 
of  the  Arizona  Republic  and  Mr. 
Knorpp  as  publisher  of  the  Phoenix 
Gazette,  morning  and  evening  news¬ 
papers,  respectively. 


CAMERAMEN  ELECT  RANZINI 

The  Press  Photographers’  Associa¬ 
tion,  New  York,  has  elected  Walter 
Ranzini,  Daily  News,  president;  Joseph 
Lyons,  Netv  York  Sun,  first  vice- 
president;  George  .Alexanderson,  Times 
Wide  World,  second  vice-president; 
William  C.  Greene,  World-Telegram, 
secretary;  Sam  Andre.  New  York 
American,  assistant  secretary;  Victor 
Twyman,  Daily  News,  treasurer; 
Robert  A.  Wands,  New  York  Times, 
assistant  to  treasurer ;  and  C.  M. 
Stieglitz,  World-Telegram,  chairman, 
board  of  directors.  Past-president 
Martin  J.  McEvilly,  Daily  News,  presi¬ 
dent  for  the  past  four  years  and  who 
refused  renomination,  and  William  C. 
Greene,  re-elected  secretary,  were  pre¬ 
sented  with  engraved  wrist  watches  by 
the  members  in  appreciation  of  their 
faithful  services. 


CUTLER-HAMMER  SALES  UP 
Cutler-Hammer,  Inc.,  reported  last 
week  that  net  shipped  sales  for  1933 
increased  to  $3,654,000  from  $3,002,000 
in  1932.  For  the  final  quarter  net 
shipped  sales  were  $1,046,450,  against 
$1,1/0,512  in  the  preceding  quarter 
and  $700,635  in  the  last  quarter  of 
1932. 


S.  N.  P.  A.  BOARD  MEETING 

The  mid- winter  Southern  Newspaper 
Publishers’  Association  board  meeting 
is  being  held  in  New  Orleans  at  the 
Hotel  Roosevelt  on  Jan.  20-21.  It  was 
decided  to  hold  the  meeting  regardless 
of  the  status  of  the  daily  newspaper  code 
although  first  plans  called  for  the  meet¬ 
ing  to  be  held  after  the  code  had  been 
approved. 

H.  V.  HAMILTON  RETIRES 

H.  V.  Hamilton,  co-publisher  of  the 
Palestine  (Tex.)  Daily  Herald  for  35 
years,  columnist  and  former  Palestine 
mayor,  has  retired  from  the  newspaper 
business.  His  one-half  interest  in  the 
Herald  has  been  bought  by  three 
nephews.  Van  A.  Lamar  and  Lester 
Hamilton,  all  sons  of  W.  M.  Hamilton. 


CLEVELAND  HEADS  NEW  GROUP 

Twenty-two  aviation  editors  froo 
leading  newspapers  in  the  United  State 
who  attended  the  recent  aviation  nua 
at  Miami,  Fla.,  organized  the  National 
Aviation  Editors  Association.  Reginall 
V.  Cleveland  of  the  New  York  Timei 
was  chosen  president ;  Hugh  Sexton, 
Chicago  Tribune,  vice-president;  and 
George  Mason,  Boston  Evening  Trans¬ 
cript,  secretary. 

COOLEY  RETURNS  TO  U.  &  u. 

William  T.  Cooley,  formerly  of  Wolf 
&  Cooley  Studios,  Inc.,  has  returned  to 
the  Chicago  staff  of  Underwood  &  Un¬ 
derwood  in  the  sales  department.  Fron 
1927  to  1931,  Mr.  Cooley  was  a  mem¬ 
ber  of  the  Underwood  &  Underwood 
photographic  sales  staff  in  Chicago. 


Supplies  and  Equipment 


New  Hoe  Color  Mat 
Registering  Rack 


WITH  this  novel  device,  color  mats  are  quickly 
and  positively  set  to  design,  for  close  register. 
Guess  work  is  eliminated.  It  will  pay  for  itself  many 
times  over  in  reducing  costly  registering  time. 

SEND  FOR  DETAILS 

IBVING  TRUST  COMPACT.  BECEITEB  IN  EQUITT  PUR 

R.  HOE  &  CO.,  INC. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
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SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

CabU  Addraas  NENSCO— Worcaatar 
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FOR  FINE  printing 


FRICTION  DRIVEN 
CURVED  ROUTING 
MACHINE  NO.  55B 

A  heavy  duty  machine  used  by  various 
of  the  largest  color  printers  in  the 
United  States.  Both  main  friction 
drive  shaft  and  cutter  spindle  are 
equipped  with  radial  ball  bearings — 


assuring  a  greatly  increased  life-span 
in  operation  at  high  speed.  The  rw- 
chanism  is  simple  and  sturdylthrougb- 
out,  with  all  adjustments  converiert 
and  positive.  Friction  drive  of  spindk 
dispenses  with  long  endless  tapes  of 
belts  used  on  other  machines.  E''* 
during  the  depression,  sales  of  the* 
routers  have  increased  every 
Reasonably  priced.  Detailed  informa¬ 
tion  on  request. 
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NEW  YORK  GROUP  ELECTS 

Annual  meeting  of  the  Western  New 
York  Newspaper  Publishers’  Associa¬ 
tion  was  held  Saturday,  Jan.  13  at  the 
Hotel  Seneca,  Rochester,  with  34  mem¬ 
bers  and  guests  in  attendance.  Mrs. 
Anna  G.  Putnam  of  the  Sodus  Record, 
president,  and  Avery  C.  Perkins  of  the 
ie  Roy  Gazette-News,  seceretary,  pre¬ 
sided  During  the  luncheon  the  pub¬ 
lishers  were  surprised  by  an  excellent 
speech  delivered  by  an  11  year  old 
editor,  Thomas  Alvord,  Jr.,  publisher 
of  the  Livonia  Gazette-Jr.  Editor 
Alvord  is  the  son  of  Thomas  Alvord, 
publisher  of  the  Livonia  Gazette.  These 
officers  were  elected:  President,  Mrs. 
Anna  G.  Putnam,  Sodus  Record;  vice- 
president  George  Measer,  Amherst  Bee, 
WilHamsville :  and  secretary-treasurer, 
Avery  C.  Perkins,  Le  Roy  Gazette- 
News. 


NEW  DAILY  STARTS 

The  first  issue  of  the  Miami  Beach 
(Fla)  Tribune,  a  daily  published  by  O. 
S.  Parmer,  fonner  publisher  of  the 
seasonal  publication,  the  Miami  Beach 
Gondolier,  and  Laurence  Schwab,  young 
theatrical  producer,  appeared  Jan.  6. 


BECOMES  SEMI-WEEKLY 

The  Santa  Monica  (Cal.)  Tribune, 
established  as  a  weekly  about  a  year 
ago,  has  been  changed  to  semi-weekly 
publication. 

EDITOR  &  PUBUSHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Oniar) 

1  Tima  —  .Si  par  liaa 

3  Times  —  .4<  per  liaa 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Tima  —  .7$  per  line 

4  Times  —  .M  per  line 
Count  six  words  to  the  line 

WUts  space  charged  at  same  rata  par  Uae 
pt  insertion  as  earned  hjr  frequency  at 
hiirtian.  Minimum  space,  three  tinea. 
Tks  Editor  A  Puhlisher  reserves  the  right  to 
dsisiiy,  edit  or  reject  any  copy. 


Brokers 


Two  Real  Opportunities  In  Metropolitan 
district.  Large  weekly  and  commercial 
plint.  Medium  size  weekly,  small  Job 
plant.  Price  low,  terms  easy,  J.  B.  Shale, 
Times  Building,  New  Tork. 


Exclusive  Evening  Daily  in  live  county  seat 
of  IS, 000,  Requires  335,000  cash.  Louis 
Eddy,  Bloomington,  III. 


Psciflc  Coast  Newspapers.  1  have  several 
properties  to  offer.  M.  C.  Moore,  News¬ 
paper  Broker,  Beverly  Hills,  California. 


We  want  your  newspaper  business,  either 
ouying  or  selling.  Years  of  practical  ex¬ 
perience;  capable.  Intelligent,  businesslike 
undling  of  your  property;  all  business 
•trictly  confldentlal.  Len  Felghner,  Newa- 
Ptper  Broker,  Nashville.  Mich.  Eastern 
representative.  J.  W.  Mapoles,  Murphy's 
Hotel,  Richmond,  Va. 


Insurnnca 


Mid  Circulation  that  sticks  with  News- 

ysper  Accident  Insurance  pollclea  Write 
Im  O.  Ferguson.  Newspaper  Accident 
Mvlslon,  Washington  National  Insurance 
C»"P*ny.  Chicago,  Illinois. 


Circulation  Promotion 


^er  Dally  Newspapers  in  every  section 
w  ins  country  are  using  and  unreservedly 
udorslng  Partlowe  Plan  clrculatton-bulld- 
jjf  campaigns,  more  than  ever  before. 
Wf  quick  definite  A.  B.  C.  circulation  In- 
regardless  of  business  conditions  In 
wur  geld,  write  or  wire  collect  The  Charles 
gjtlowe  Company,  Occidental  Building, 


•tel?.*??”  conducted  on  an 

^lately  self-flnanclng  agreement.  A  plan 
«ki.  ,5**^*‘*  Investigation.  The  Dol- 
'2r5“'V‘°“  System,  3303  Pierce  St.. 
"CM  City.  Iowa. 

bring  "better  timea”  Hud- 
2!L^,,P''**at  A  Associatea  world’s  record 
yulatlon  bulldera  346  6th  Ave.,  N.  T.  C. 


Investment  Opportunity 


dally  in  California  requires  w 
pS?.  manager  or  editor  able 

2?!  !“I.**‘“ent  310.000.  Proposition  w 
investigation.  Replies  ox 
Sl  •*P*rienced,  capable  p< 

■-331,  Editor  A  Publisher. 


FARM  PAPERS  ELECT  SHEPHERD 

(By  telegraph  to  Editor  &  Publisher) 
Chicago,  Jan.  IS — B,  Morgan  Shep¬ 
herd,  Southern  Planter,  Richmond,  Va., 
was  elected  president  of  the  Agricultural 
Publishers’  Association  at  the  annual 
meeting  here  yesterday.  Other  officers 
chosen  are:  P.  E.  Ward,  Farm  Journal, 
Philadelphia,  vice-president;  Dr.  Tait 
Butler,  Progressh'e  Farmer  and  South¬ 
ern  Ruralist,  Memphis,  treasurer ;  Clif¬ 
ford  V.  Gregory,  Prairie  Farmer,  Chi¬ 
cago,  secretary,  and  Victor  F.  Hayden, 
Chicago,  executive  secretary.  Members 
discussed  the  revised  Tugwell  bill  and 
its  relation  to  farm  papers  and  expressed 
confidence  in  an  upward  swing  in  ad¬ 
vertising  linage. 


GIVES  PAPER  TO  EMPLOYE 

Charles  Gold,  new  mayor  of  Long 
Beach,  L.  I.,  N.  Y.,  and  owner  of  the 
Long  Island  Chronicle,  weekly,  relin¬ 
quished  his  interest  in  the  newspaper 
Jan.  1  and  signed  it  over  to  William 
Blake,  who  at  the  same  time  was  ap¬ 
pointed  Assistant  Assessor  at  an  annual 
salary  of  $1,5(X).  Mr.  Blake  had  been 
employed  as  editor  on  the  paper  by 
Mayor  Gold.  Mr.  Gold  in  his  paper 
had  been  a  sharp  critic  of  the  previous 
administration  and  had  been  named  in 
several  libel  suits  which  were  never 
brought  to  trial.  His  victory  at  the 
polls  was  considered  a  vindication  of 
his  demand  for  reform  government. 


Printer  Wanted 


We  .\re  InterrBted  In  hearing  from  Pub¬ 
lishers,  equipped  to  produce  S-page,  stand¬ 
ard  circulars  (2-color,  front  page).  We 
use  300,000  monthly.  Plant  must  be  close 
to  metropolitan  New  York.  Box  E-876, 
Editor  &  Publisher. 


Photo-Engraver  With  Plant 


Experienced  Photo-Engraver,  owner  of 
small  engraving  shop  with  commercial 
art  and  advertising  experience  desires 
connection  with  progressive  daily  paper. 
W'ill  furnish  equipment.  A  proposition 
that  will  interest  you.  Best  references. 
For  full  details  address  E-878,  Editor  A 
Publisher. _ 


Help  Wanted 


Political,  legislative,  city  hall  reporter  able 
to  write  occasional  editorials  by  Connecti¬ 
cut  newspaper.  State  experience  and 
salary,  E-885,  Editor  &  Publisher. 


Reporter,  experienced,  preferably  one 
familiar  with  covering  supreme  court,  for 
dally  In  New  York  area;  write  giving  com¬ 
plete  particulars.  E-876,  Editor  &  Pub¬ 
lisher. 


Situations  Wanted 


.4dvertl8ing  or  National  Manager  avail¬ 
able,  paper  50,000  up.  Twenty  years’  ex¬ 
perience.  Efficient  economical  administra¬ 
tion.  Now  employed.  E-883,  Editor  & 
Publisher. 


Advertising  Solicitor,  experienced,  seeks 
position.  Moderate  salary.  Will  go  any¬ 
where.  E-838,  Editor  &  Publisher. 


Advertising  Manager — Salesman,  or  Circu¬ 
lation  Management  opportunity  wanted. 
Varied  experience,  large  and  small  cities. 
E-860,  Editor  A  Publisher. 


Advertising  Executive  or  Assistant — Nine 
years'  diversified  experience  with  agency, 
large  national  advevrtlser  and  publisher. 
Thorough  knowledge  of  promotional 
methods,  media  and  production.  Capable 
taking  entire  charge  of  department  or 
acting  as  assistant  to  busy  executive. 
Salary  In  keeping  with  times.  Best  refer¬ 
ences,  present,  past  employers  .  University 
graduate,  age  31,  Christian.  E-867.  Edi¬ 
tor  A  Publisher. 


Advertising — Display  Salesman,  copy  writer, 
6  yrs.  town  and  city  experience.  Now  em¬ 
ployed  but  seeks  change.  Want  sales  or 
executive  position.  South  preferred;  go 
anywhere.  College  man,  age  29,  Refer¬ 
ence.  E-884,  Editor  A  Publisher. 


Advertising  Manager,  outstanding  achieve¬ 
ment,  constant  coiner  of  selling  and  pro¬ 
motion  ideas.  Vicinity  N.  Y.  preferred. 
Best  of  references.  Address  Box  E-889, 
Editor  A  Publisher. 


Cartoonist — Experienced  In  both  political 
cartoon  and  staff  work.  Samples  available. 
Consider  free  lance.  E-861,  Editor  A 
Publisher. 


Clrcnlatlon  Manager  or  Assistant,  large 
or  email  paper,  thoroughly  experienced  in 
every  phase  of  circulation  work.  E-880, 
Editor  A  Publisher. 


Clrralatlon  Manager,  now  employed,  de¬ 
sires  change.  Familiar  with  every  phase 
of  circulation  work.  College  graduate 
Thirty-eight  years  old.  B-8S6.  Editor  4k 
Publleher. 


Clrcnlatlon  Manager— Experience  small 
and  large  papers;  promoter,  organizer, 
boy-exponent,  economical;  young,  married, 
aggressive;  East,  go  anywhere.  E-874, 
Editor  A  Publisher. 


NEW  JOB  FOR  BAKER 

Joseph  T.  Baker,  former  news  writer, 
and  for  the  past  several  years  secre¬ 
tary  of  the  Democratic  National  Con¬ 
gressional  committee,  has  been  chosen 
director  of  information  of  the  Federal 
Trade  Commission.  This  is  a  new  po¬ 
sition  created  by  the  President  by  execu¬ 
tive  order.  It  pays  $5,600  a  year.  Mr. 
Baker  is  a  Tennessean  and  after  grad¬ 
uation  from  the  University  of  Tennes¬ 
see,  was  a  reporter  on  the  Chattanooga 
Times,  city  editor,  Knoxz'ille  Journal 
and  Tribune,  and  managing  editor  of 
the  Charlotte  Observer.  He  left  the 
Observer  to  accept  a  commission  in  the 
VV’orld  War,  and  after  military  service 
went  to  Washington,  first  with  the  As¬ 
sociated  Press,  and  was  later  with  a 
Washington  bureau  of  a  New  York 
trade  paper. 


DR.  GRIFFIN  RE-ELECTED 

A  report  reflecting  improved  business 
conditions  was  submitted  by  E.  1.  Tur¬ 
ner,  business  manager,  Valdosta  (Ga.) 
Times,  at  the  annual  meeting  of  stock¬ 
holders  and  directors  held  recently.  At 
the  session,  Dr.  E.  Griffin  was  unani¬ 
mously  re-elected  president  of  the  cor¬ 
poration,  Frank  D.  Rose  was  elected 
vice-president  succeeding  Dr.  C.  C. 
Giddens  and  Mr.  Turner  was  re-elected 
business  manager  and  secretary-treas¬ 
urer.  DeWitt  H.  Roberts  has  disposed 
of  his  stock  and  resigned  the  editorship. 


Situations  Wanted 


Circulation  Manager — You  can  have  the 
services  of  a  Circulation  Manager  who  has 
more  than  doubled  home  delivery  and  has 
been  able  to  add  more  than  23,000  In  the 
past  four  years  at  very  small  cost.  Thor¬ 
ough  knowledge  of  carrier  promotion,  of- 
flea  routine  and  economical  organization. 
Oo  anywhere.  B-869,  Editor  A  Publisher. 


Circulation  Manager — Thoroughly  familiar 
with  city,  suburban,  country  and  carrier 
distribution  and  promotion  campaigns, 
also  collections.  Supervised  circulation 
from  60,000  to  400,000  dally.  17  years’  ex¬ 
perience.  14  years  with  one  publisher.  Cov¬ 
ered  every  phase  of  email  town  and  metro¬ 
politan  city  circulation  on  morning,  eve¬ 
ning,  Sunday  standard  size  and  tabloid, 
also  magazines.  Available  Immediately 
anywhere.  Record  speaks  for  this  man. 
E-814,  Editor  A  Publisher. 


Circulation  Manager,  15  years.  Effected 
by  recent  consolidation.  Thoroughly  com¬ 
petent.  Prefer  Interview.  Unquestionable 
recommendations.  E-888,  Editor  A  Pub¬ 
lisher. 


Classified  Manager — Married,  now  em¬ 
ployed,  A-1  record  and  references  as  pro¬ 
ducer  and  leader,  seeks  opportunity  in 
city  to  100,000.  Salary  secondary,  go  any¬ 
where.  E-879.  Editor  A  Publisher. 


Classified  Manager — Age  35,  co..^aa  grad¬ 
uate  with  14  years  of  thorough  newspaper 
experience.  Successful  production  record 
as  linage  builder.  Industrious,  aggressive 
and  possesses  wide  knowledge  of  classified 
problems.  Unqualified  references.  Salary 
secondary  to  opportunity.  Willing  to  lo¬ 
cate  anywhere.  E-872,  Editor  A  Pub¬ 
lisher. 


Classified  Manager — Recognized  one  of  the 
real  producers  in  the  business.  Capable 
organizer;  dependable.  14  years  success¬ 
ful  experience  In  Midwestern  city  of  200,- 
000.  Can  assume  entire  charge  or  as  as¬ 
sistant  to  Advertising  Director.  Age  36. 
Married.  E-886,  Editor  A  Publisher, 


Comimslng  Room  Ezerntive  wants  to  bear 
from  publisher  willing  to  pay  well  for  un¬ 
usual  results.  E-848.  Editor  A  Publisher. 


Copy  Man,  .4blest  in  Country,  wants 
’’quiz’’  from  Advg.  Agcy.,  advg.  Mfgr.  or 
Pub’r.  Wide  experience  Includes  work  on 
liquor  accounts.  Fine  character  and  per¬ 
sonality.  E-873,  Editor  A  Publisher. 


Correspondent — Former  Washington  Cor¬ 
respondent  to  relocate  there  Feb.  15.  Will 
handle  full  or  part  time  correspondence, 
special  articles,  assignments,  dally  or  In¬ 
dustrial  papers.  Excellent  contacts  at  capi¬ 
tal.  B-877.  Editor  A  Publisher. 


Do  You  4Vant  This  Young  Man?  Single, 
college  man,  Protestant,  energetic,  abso¬ 
lute  teetotler,  cheerful  personality,  not 
afraid  of  hard  work.  Anxious  to  land 
with  small  city  daily  In  south.  Can  write 
news,  sell  advertising,  and  am  graduate 
Mergenthaler  School  Linotype  operator. 
Ask  these  men  bow  good  I  am:  W.  B. 
Campbell,  Pittsburgh  Post  Oazette;  D. 
B.  Elsenberg,  Graphic  Arts  Monthly, 
Chicago;  M.  F.  Lewis,  Printing  Trades 
Blue  Book,  New  York;  or  try  me;  A.  L. 
Allan,  St.  George  Hotel,  Chicago,  III. 


Editorial — Capable,  experienced.  Intelli¬ 
gent,  educated  newspaperwoman,  wants 
re- write,  general  news  as  feature  Job. 
Hard  worker.  Will  go  anywhero.  E-890. 
Editor  A  Publisher. 


Editor  or  Editorial  Writer— Wide  experi¬ 
ence ;  economics,  finance,  iiolltics;  any¬ 
where;  Ed.  A  Publisher  has  outline  of 
record,  or  address  B-682,  Editor  A  'Pub¬ 
lish  or. 


Situations  Wanted 


Editorial — Desk  man  or  reporter.  Experi¬ 
enced,  28,  married,  college  trained.  Aiert 
editor,  qualified  to  ffll  any  gap  in  your 
editorial  organization  capably  and  loyally. 
Any  desk  (news,  sports,  make-up.  c<n>y- 
readlng,  etc.).  Go  anywhere.  Modest 
salary.  Available  at  once.  References 
Walter  T.  Hanson,  203  First  Ave.,  N.  B., 
Oelweln,  Iowa. 


Mechanical  Superintendent  -  Production 
Manager  can  straighten  out  kinks  diplo¬ 
matically.  E-849,  Editor  A  Publisher. 


Newspaper  Executive,  twenty  years’  ex¬ 
perience.  with  reputation  and  record  as 
newspaper  builder,  desires  position  as 
publisher,  business  and  advertising  man¬ 
ager  or  managing  editor.  Understands 
both  morning  and  evening  fields.  E-881. 
Editor  A  Publisher. 


Newspaper  Exec'utlve  and  Writer,  highly 
experienced,  now  open  for  opportunities  In 
public  relations  or  newspaper  field.  B-823. 
Editor  A  Publisher. 


Newspaper  Foreman,  married,  desires 
change;  25  years’  experience.  15  execu¬ 
tive,  serving  under  five  managers.  Won 
8  state  prizes:  Inland- Printer  commended 
work.  Guarantee  to  lower  composing  room 
costs.  Excellent  references.  E-866,  Edi¬ 
tor  A  Publisher. 


Purchasing  Agent,  experienced  with  New 
York  City  papers;  The  Times,  American, 
News,  wishes  position  as  department  head 
or  assistant  with  publisher.  Thoroughly 
qualified  to  handle  purchasing,  .receiving, 
shipping,  warehousing.  Best  references. 
E-86S,  Editor  A  Publisher. 


Reporter — Former  editor  New  York 
weekly,  Columbia  Journalism  graduate, 
wants  position  any  type  publication.  Em¬ 
ployed.  Prefer  oppostunity  to  salary. 
E-887,  Editor  A  Publisher. 


Reporter,  with  news  sense,  skill  In  fea¬ 
tures,  desires  position  dally,  weekly,  or 
magazine.  Experienced  reporting,  copy¬ 
reading.  25.  Wisconsin  Journalism  grad¬ 
uate.  E-840,  Editor  A  Publisher. 


Mechanical  Equipment  for  Side 


34-page  Duplex,  General  Electric  drive. 
Complete  stereotyping  equipment,  scorcher, 
borer  with  automatic  clamp,  router.  Ga¬ 
zette,  Berkeley,  California. 


Legal 


Legal  Notice: 

The  annual  meeting  of  the  stockholders 
of  THE  EDITOR  A  PUBLISHER  COM¬ 
PANY  will  be  held  In  the  offices  of  the 
company.  Suite  1700,  Times  Building. 
Times  Square,  New  York  City,  at  11:00 
.4.  M.  on  Wednesday,  January  24,  1934, 
for  the  transaction  of  such  businese  as 
may  legally  come  before  the  meeting. 

JAMES  W.  BROWN,  JR. 

Secretary. 

January  8,  1934. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

AH  negotiations  cor^dential 

Palmer;  Suter  &  Palmer 

Business  Established  In  1899 

350  Madison  Ave.  New  York 


PUBLISHERS! 

Do  you  need  help  for 
any  department?  We 
have  men  listed  whom 
we  are  anxious  to  place. 
Just  wire  if  you  want  us 
to  put  you  in  touch  with 
a  so-S^tter. 

• 

Classified  Service 

EDITOR  &  PUBLISHER 
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Br  MARLEN  PEW 


Edgar  ALLAN  POE  was  bom  in 
Boston  Jan.  19,  1809,  a  century  and 
a  quarter  ago.  The  event  is  being 
fittingly  celebrated  at  Philadelphia. 
The  author  of  the  following  sonnet  is 
a  Boston  newspaperman : 

TO  EDGAR  ALLAN  POE 
By  William  11.  McMASTiots 
High  on  a  lonely  crag  of  Mount 
Olympus, 

Far  from  the  doleful  caw  of  mocking 
ravens. 

Forevermore  you  stand,  a  mighty  opus, 
laureate  of  the  rare  poetic  heavens. 
Released  from  cares  that  held  your  soul 
m  chains, 

You  live  sublime,  as  only  poets  live 
Who  freely  strewed  their  gifts  like 
Summer  rains. 

Dropped  from  the  clouds ;  the  God-like 
way  to  give. 

A  century  has  passed  since  first  you 
wrote 

lii.mortal  songs  enrhythmic  with  the 
sj^eres ; 

And  centuries  will  hold  each  lyric  note, 
haunting  memory  throughout  the 
years. 

Oh,  Dreamer  from  the  Night's  Em¬ 
pyrean  shores ; 

Deep  homage,  ours ;  the  Kalmian  crown 
is  yours. 

«  *  * 

The  first  instance  of  “collective  bar¬ 
gaining’’  or  “direct  negotiation’’  be¬ 
tween  a  newspaper  guild  and  a  news¬ 
paper  publisher  that  has  come  to  my 
attention  occurred  in  New  York  last 
week.  .\nd  from  all  reports  the  result 
was  as  happy  and  triumphant  for  both 
publisher  and  guildsmen  as  one  would 
wish.  It  was  early  discovered  that 
the  publisher  was  as  liberal  in  his  views 
about  newsroom  methods  as  any  re¬ 
porter  could  possibly  wish  him  to  be 
and  he  also  learned  that  a  guild  may 
treat  a  delicate  office  matter  grace¬ 
fully  and  with  honorable  candor. 

On  Dec.  28  an  editorial  executive  on 
the  Xetuark  (N.  J.)  Star  Eagle,  a  Paul 
Block  newspaper,  handed  to  six  em¬ 
ployes  of  the  editorial  department 
notices  which  read:  “A  revision  of  the 
staff  makes  it  necessary  for  me  to 
accept  your  resignation  as  of  today." 
Three  weeks  previously  the  same  editor 
had  given  a  dismissal  notice  to  a 
photographer.  The  seven  employes  had 
been  with  the  paper  for  terms  ranging 
from  a  few  months  to,  in  the  instance 
of  one  man,  22  years.  The  periods  of 
service  of  the  seven  were  as  follows: 
A — 22  years;  B — 2  years,  3  months; 
C — 5  months ;  D — 2  years,  3  months ; 
E — 3  months;  F — 4  years,  2  months; 
G — several  months.  To  each  was  han¬ 
ded  the  customary  one  or  two  weeks’ 
pay  in  lieu  of  notice  of  dismissal.  The 
editor,  who  had  only  recently  come  to 
the  executive  desk,  was  in  process  of 
reorganizing  the  staff.  The  matter  was 
taken  up  by  the  Star  Ea^le  chapter  of 
the  Newspaper  Guild  of  Newark,  which 
numbers  some  160  newspaper  employes. 
It  was  referred  to  the  local  guild’s 
board  of  governors  and  an  investigation 
was  start^.  In  the  case  of  one  man 
the  investigation  committee  found  he 
had  been  derelict  in  duty  and  so  no 
action  was  taken  in  his  case.  But  the 
six  remaining  cases  seemed  either  to 
be  worthy  of  guild  championship  or. 
at  least,  consideration  in  a  negotiation 
with  the  publisher.  A  committee  of 
three  was  appointed  to  interview  Mr. 
Block  in  New  York.  They  were 
Emmet  Crozier,  chairman,  of  the  staff 
of  Nexvark  Morning  Ledger;  E.  B. 
Berlinrut,  of  Newark  Sunday  Call  and 
Stephen  Merrill,  of  Associated  Press. 
Mr.  Block  received  them  promptly  and 
thanked  them  for  bringing  the  matter 
to  his  attention. 


The  representations  of  the  commit¬ 
tee  were  as  follows  :  "A”  had  been  on 
the  staff  of  the  paper  for  22  continuous 
years  as  copy  reader,  and  had  reached 
the  age  of  76.  His  colleagues  gave 
testimony  that  he  was  of  keen  mind 
and  had  properly  attended  to  his  duties. 
He  was  the  son  of  a  distinguished  New 
jersey  pioneer  editor,  who  at  the  time 
of  his  death  at  the  age  of  90  was  known 
as  the  “dean”  of  the  craft  in  the  state. 
The  son  had  worked  on  newspapers 
all  of  his  life,  but  had  been  unable  to 
save  money  and  was  deiiendent  on  his 
salary.  The  editor  had  believed  A’s 
term  of  usefulness  over  and  had  acted 
in  the  interest  of  efficiency.  However, 
the  case  was  presented  to  Mr.  Block  as 
a  tragedy,  but  before  the  committee  had 
finished  telling  the  story  Mr.  Block 
seized  a  telephone  and  talked  with  the 
management  of  the  Star-Eagle,  request¬ 
ing  that  A  be  immediately  reinstated. 
If  the  editor  found  that  the  man’s  age 
precluded  efficient  copy  desk  work  he 
must  be  assigned  to  other  duty.  In  ref¬ 
erence  to  the  remaining  five  dismissed 
employes  .Mr.  Block  told  the  committee 
he  would  gladly  recommend  that  the 
editor  reinstate  them  if  there  was  no 
real  cause  for  discharge.  Two  of  the 
individuals  did  not  rate  much  news¬ 
paper  experience.  In  the  case  of  one 
man,  it  was  found  he  had  been  taken 
onto  the  staff  to  facilitate  an  enter¬ 
prise  which  was  later  abandoned.  But 
Mr.  Block  said  that  these  questions 
should  be  reviewed  and  acted  upon  in¬ 
dividually.  At  the  same  time,  according 
to  the  committee,  Mr.  Block  informed 
his  executive  editor  that  dismissal  of 
employes  should,  in  future,  be  made 
with  the  understanding  and  approval  of 
the  publisher.  He  also  set  up  a  scale 
of  payment,  ranging  from  one  week’s  to 
six  months’  salary,  to  be  made  to  dis¬ 
missed  employes  on  all  Block  papers 
in  lieu  of  notice.  His  liberal  offering 
was  far  in  excess  of  any  suggestion 
that  has  ever  been  made  in  any  guild 
discussion  of  that  point  that  has  reached 
my  desk. 

*  * 

But  the  matter  did  not  end  there. 

The  committee  of  three  reported 
back  to  the  Board  of  Governors  of  the 
Newspaper  Guild  of  Newark  and  at  the 
next  meeting  the  following  resolutions 
were  adopted: 

“Whereas,  The  Board  of  Governors 
of  the  Newspaper  Guild  of  Newark,  at 
the  request  of  the  Star-Eagle  Chapter 
appointed  a  committee  of  three  to  in¬ 
vestigate  and  take  suitable  action  upon 
a  problem  which  arose  in  the  relations 
between  the  publisher  of  the  Star  Eagle, 
Mr.  Paul  Block,  and  seven  of  the  Star 
Eagle  staff,  and 

“Whereas,  Mr.  Block  took  corrective 
steps  towards  solution  of  the  problem  in 
line  with  the  ideals  and  principles  of  the 
Newspaper  Guild  of  Newark,  and 
“Whereas,  Mr.  Block’s  meeting  with 
representatives  of  the  Newspaper  Guild 
of  Newark  was  historic  in  that  it  estab¬ 
lished  first  direct  negotiation  between  a 
publisher  and  any  affiliate  of  the  Ameri¬ 
can  Newspaper  Guild,  and 
“Whereas,  The  Board  of  Governors 
of  the  Newspaper  Guild  of  Newark  in 
formal  session  on  Jan.  14,  1934,  recog¬ 
nizes  Mr.  Block’s  spirit  of  cooperation 
and  his  recognition  of  the  employer’s  ob¬ 
ligation  to  the  emplwe;  therefor, 

“Be  it  resolved.  That  the  Board  of 
Governors  of  the  Newspaper  Guild  of 
Newark  express  to  Mr.  Block  its  sincere 
appreciation  and  thanks  for  his  ready 
r^ognition  of  the  principle  involved  and 
his  prompt  and  humane  action,  and 
“Be  it  further  resolved.  That  this 
resolution  be  spread  upon  the  minutes 
of  the  Board  of  Governors  of  the  News¬ 
paper  Guild  of  Newark.” 


IT  is  a  pleasure  to  report  these  inci¬ 
dents  and  the  outcome  for  a  variety  of 
reasons.  It  .^ems  to  be  a  confirmation 
of  the  belief  that  most  publishers  are 
not  in  opposition  to  the  guild  movement, 
on  the  contrary  are  generally  sympathe¬ 
tic  with  it.  There  is  widespread  belief 
among  publishers  that  a  newswriters’ 
guild  may  not  only  be  helpful  to  its 
membership  but  do  much  to  stabilize  the 
business,  reforming  worn-out  customs. 
There  are  few  busier  individuals  in  New 
York  than  Paul  Block.  He  could  not 
possibly  know  all  of  the  details  of  his 
far-flung  publishing  and  advertising 
business.  On  the  other  hand,  the  con¬ 
duct  of  his  editor  was  true  to  established 
newspaper  custom.  Men  have  reorgan¬ 
ized  staffs  by  the  method  he  employed 
for  as  long  as  any  of  us  can  remember. 
It  is  not  unusual  for  an  editor  to  dis¬ 
miss  a  man  if  he  believes  he  has  served 
his  usefulness.  Questions  of  business 
efficiency,  not  sentiment,  are  governing. 
If  there  is  to  be  a  “new  deal”  in  such 
matters,  however,  it  must  start  with  the 
publisher,  rather  than  the  man  on  the 
executive  editor’s  desk.  The  Star-Eagle 
employs  432  people,  which  is  87  more 
than  were  employed  in  1929.  The  best 
feature  of  the  story  is  that  Mr.  Block, 
who  in  this  matter,  in  my  view,  is  fairly 
typical  of  newspaper  publishers,  received 
the  guild  action  as  a  kindness  and  help 
to  him,  acting  accordingly.  Maybe  there 
are  some  publishers  who  would  have 
taken  opposite  action,  I  do  not  know 
them.  Maybe  there  are  committees  of 
local  guilds  that  would  have  gone  to  the 
publisher  in  a  spirit  of  antagonism  and 
to  harshly  register  their  new-found 
power.  But,  being  intelligent  and  world¬ 
ly  wise,  most  newspapermen  know  how 
to  conduct  themselves.  I  have  expressed 
the  belief  in  this  column  that  a  profes¬ 
sional  guild  might  be  even  more  effec¬ 
tive  in  negotiations  with  publishers  than 
a  trade  union  of  reporters,  with  affilia¬ 
tions  in  the  labor  movement.  The 
Newark  incident  tends  to  demonstrate 
the  contention. 

4c  #  * 

Perhaps  things  win  never  be  the 
same  in  “the  street.”  Speculative 
interests  are  paying  a  high  price  for 
excesses  which  played  a  part  in  the  big 
smash  of  ’29.  And,  of  course,  these 
are  bad  times  for  the  press  agent  gentry 
of  the  world  of  stocks  and  bonds. 

I  chance  to  know  something  about  the 
financial  writing  business,  having  at  one 
time  in  a  spotted  career  “covered”  the 
street.  In  my  day  things  were  much 
different.  A  dozen  or  15  reporters 
would  gather  at  the  corner  of  Broad 
and  Wall  and  plan  a  mass  attack  on 
Morgan,  Keene,  Harriman,  Stillman  or 
some  other  tycoon  in  the  news.  Some¬ 
times  we  would  get  a  word  from  Big 
Boss  “J.  Pierp”  or  a  snarling  “go 
away”  from  Stillman.  Usually  I  got 
my  inside  stuff  from  Jimmy  Rascovar, 
the  great  and  kindly  news  editor  of 
IV all  Street  Journal,  or  from  Frank 
Vanderlip,  who  used  to  be  a  Chicago 
newspaperman  and  as  banker  never 
turned  down  a  member  of  the  craft. 
In  the  old  days  reporters  really  did 
strive  to  get  the  news  in  Wall  Street 
as  news  is  covered  in  other  departments 
of  life,  though  it  always  was  an  up¬ 
hill  task  as  nothing  is  so  rare  in  fi¬ 
nance  as  candor.  However,  in  subse¬ 
quent  years,  when  the  press  agent  de¬ 
vice  was  discovered  as  a  means  of 
shielding  men  and  institutions  from  the 
annoyance  of  the  inquiring  reporter, 
financial  reporting  in  the  main  settled 
down  to  a  routine  of  handouts,  except 
for  a  few  experts  who  managed  to  main¬ 
tain  inside  sources  of  information 
which,  however,  were  only  rarely 
quoted  in  the  open.  Such  a  thing  as 
cross-questioning  a  financial  giant  in  a 
newspaper  interview  became  almost  ob¬ 
solete. 

In  the  years  immediately  preceding 
1929  financial  pages  were  fairly  loaded 
with  “inspired”  news,  press-agent  writ¬ 
ten,  and  in  my  view  constituted  as 
wicked  an  exploitation  of  the  reading 
public  as  our  press  has  ever  been 
guilty  of.  I  used  to  mark  up  certain 
pages  taken  from  conservative  metro¬ 
politan  newspapers,  finding  the  bulk  of 
the  material  obviously  contributed  by 


agents  paid  by  persons  written  about 
1  know  a  lew  hnancial  editors  who  held 
up  their  heads  and  looked  with  disgust 
upon  this  hood  ot  self-serving  "news," 
but  the  rank  and  tile  accepted  it  as  a 
system  beyond  control,  offering  cheap 
copy  and,  anyhow,  why  kick  against  a 
stone  wall  i  A  few  writing  rascals 
preyed  on  it,  as  might  have  bera  ex¬ 
pected. 


IDO  not  think  this  will  happen  again, 
not  because  Wall  Street  and  other 
markets  have  turned  suddenly  virtuous, 
or  that  they  lack  newspapermen  who 
fairly  itch  to  resume  the  publicity 
atrocity,  but  because  social-minded  gov¬ 
ernment  will  not  again  permit  sud 
abuses.  Wall  Street  is  now  crying 
aloud  that  the  new  law  regulating 
advertising  and  publicity  is  so  se¬ 
vere  that  it  seems  almost  impos¬ 
sible  to  prepare  copy  which  will  com- 
nlv  with  the  regulations  and  at  the  same 
time  sell  financial  goods.  This  is  no 
doubt  true.  And,  from  the  viewpoint 
of  national  progress,  it  may  be  a  han¬ 
dicap  since  most  big  business  in  the 
past  was  floated  on  funds  gathered 
in  Wall  Street.  Still,  it  is  perfectly 
plain  that  finance  is  paying  for  its  own 
reckless,  greedy  and  anti-social 
methods. 

I  have  a  letter  from  Earl  Harding, 
able  New  York  newspaperman,  writer 
and  lecturer,  bearing  on  this  topic.  He 
believes  there  should  be  additional  legis¬ 
lation  to  curb  the  abuse  of  public  con¬ 
fidence.  Here  is  what  Mr.  Harding 
says : 

"Journalism  and  finance  have  a  com¬ 
mon  responsibility  for  cleaning  up  and 
preventing  recurrence  of  some  of  the 
conditions  disclosed  by  the  Senate  in¬ 
vestigations  of  last  Spring. 

“A  great  deal  of  corrective  and  pre¬ 
ventive  legislation  will  be  proposed. 
Much  of  it  would  be  obviated  by  enact¬ 
ment  of  one  simple  law  fixing  respons¬ 
ibility  for  dissemination  of  false  or  mis¬ 
leading  financial  information. 

“A  Washington  dispatch  in  the  Nev 
York  Herald  Tribune  of  Dec.  24  said: 
‘A  good  deal  of  mental  energy  has  been 
lavished  on  the  problem  of  stemming 
the  inspired  stories  and  rumors  which 
pool  operators  used  in  forcing  up  stocks 
and  drawing  in  the  public.  No  satisfac¬ 
tory  device  has  been  found.’ 

“Writers  who  discredited  their  pro¬ 
fession  by  accepting  ‘gratuities’  would 
be  saved  from  temptation  and  publishers 
would  be  projected  if  a  statute  pro¬ 
vided  that — 

“1.  A  written  record  of  the  source 
and  authority  of  all  financial  informa¬ 
tion  shall  be  made  and  kept  on  file  by 
publications  and  press  associations 
originating  such  news. 

“2.  The  individual,  firm  or  corpora¬ 
tion  supplying  such  information  shall  be 
liable  for  any  loss  to  the  public,  if  sudi 
information  is  false  or  misleading. 

“3.  It  shall  be  a  misdemeanor  for  any 
individual,  firm  or  corporation  int^ 
ested  in  influencing  dissemination  of 
news  to  offer  or  give  any  gratuity  or 
compensation  to  an  employe  of  a  news 
service  or  publication  witho^  at  the 
same  time  advising  the  recipient’s  em¬ 
ployer. 

“4.  It  shall  be  a  misdemeanor  for  ^ 
employe  of  a  news  service  or  publication 
to  accept  any  gratuity  from  sources  in¬ 
terested  in  dissemination  of  _ news_  with¬ 
out  at  the  .same  time  advising  hi.i  em¬ 
ployer.  . 

“This  would  place  responsibility 
where  it  belongs  and  would,  I 
go  a  long  way  toward  stopping  the 
contamination  of  news  channels.’ 
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Maybe  it  will  come  to  that,  but  the 
proposed  statute  smacks  too  muco 
of  censorship  of  the  press  to  suit  mt 
I  hope  the  day  will  never  come  wh« 
men  of  this  craft  will  be  competed  to 
act  honorably  in  their  work  by 
of  special  legislation.  The 
news  situation  may  easily  be  cleaned  up 
from  within  the  newspaper  orgMira- 
tion.  The  rules  which  goveni  it  ar 
simple.  They  are  to  be  found  in 
canons  of  journalism  of  the 
Society  of  Newspaper  Editors,  incr 
need  only  be  applied. 
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